EDITOR  &  PUBLISHER 


Tha  (Xdasi  RJSlis/iers and  Adirez^is&y^namal  inAmoekik 


Eiitcre<1  aR  aecond-class  matter  May  11,  1916,  at  tke  Post  Ofice  at  New  York,  N.  Y.,  under  the  act  of  March  3,  1879. 


Weekly:  $3.00  a  Year;  10c.  Per  Copy.  NEW  YORK,  THURSDAY,  SEPTEMBER  4,  1919 


Vol.  52,  No.  14 


E 

UNIVERSITY 

SEP  9  ]9]9  ^ 

L  3RARy  Yacts  About  Fiction 


Newspapers  know  the  value  of  fic¬ 
tion,  particularly  in  making  a  well 
balanced  Sunday  paper.  But  news¬ 
papers  habitually  run  second  rate 
or  second  hand  fiction.  They  have 
allowed  magazines  to  comer  first 
mn  stories  by  first  rate  authors. 

The  Chicago  Tribune  is  undertak¬ 
ing  to  change  this  situation.  We  are 
purchasing  fifty-two  of  the  finest 
new  short  stories  obtainable  from 
the  foremost  writers  of  English.  We 
are  paying  from  $350.00 to  $2,500.00 
each.  We  are  having  these  stories 
suitably  illustrated  by  artists  of  dis¬ 
tinction. 


One  of  these  ‘‘bell-ringers”  wiU 
appear  each  Sunday  for  a  year  in 
The  Chicago  Sunday  Tribune,  be¬ 
ginning  September  21st. 

The  first  thirteen  writers  scheduled 
are:  Will  Payne,  Holworthy  Hall, 
Vingie  B.  Roe,  Frederick  Orin 
Bartlett,  Richard  Washburn  Child, 
Elizabeth  Jordan,  Jeannette  Lee, 
Mary  Synon,  Bmno  Lessing,  Sax 
Rohmer,  Dana  Gatlin,  Clarence 
Budington  Kelland,  E.  Phillips 
Oppenheim.  Other  writers  of  even 
higher  reputation  than  those  named 
will  be  represented  in  later  stories 
of  the  series. 


For  rates  on  this  remarkable  series  of  short  stories,  wire: 


The  Syndicate  Department 
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PENNSYLVANIA 


Pennsylvania  Daily 
newspapers  produce 
profits  for  Pennsyl¬ 
vania  retail  merchants 
who  use  them  regular- 

ly*.  ... 

The 

Pennsylvania  Retail 
Merchants  cooperate 
with  National  Adver¬ 
tisers  through  Penn¬ 
sylvania  daily  news¬ 
papers'  advertising 

columns.  ^ 

'\,^^^^EternaI 

Triangle  / 

/ 

\ 

Pennsylvania  people, 
reading  daily  news¬ 
papers  published  in 
Pennsylvania  keep 
posted  on  buying 
products  of  all  kinds 
from  day  to  day. 

/ 

Place  your  proposition  before 
Pennsylvania  people  through  the 
columns  of  the  daily  newspapers 
that  get  into  their  homes  every 
day. 

Tell  them,  not  only  of  your 
product,  and  how  good  it  is,  but 
tell  them  of  the  merchant  they 
know  in  their  town  who  can  sup¬ 
ply  them  with  the  goods  you  want 
them  to  have. 

Localize  your  advertising  through¬ 
out  Pennsylvania  and  get  results 
beyond  anything  you  can  get 

'  through  the  expenditure  of  anywhere  near 
an  equal  amount  of  money  in  any  other 
kind  of  advertising. 

Cooperate  with  those  whom  you  want  to 
cooperate  with  you. 


2,500 

10,000 

Circulation 

lines 

lines 

Allentown  Call  (M) . 

.  22,175 

.03 

.03 

*Altoona  Mirror  (E) . 

.  23,676 

.04 

.04 

Altoona  Times  ^<M) . 

.  14,940 

.025 

.025 

Bethlehem  Globe  (E) . 

.  6,766 

.025 

.025 

1  •Chester  Times  &  Republican  (M  &  E).  14,177 

.04 

.03 

Connellsville  Courier  (E) . 

.  6,888 

.015 

.025 

*Easton  Express  (E) . 

.  11,096 

.02 

.02 

Easton  Free  Press  (E) . 

.  15,455 

.0285 

.0285 

Erie  Herald  (E) . 

.  8,632 

.02 

.02 

Erie  Herald  (S) . 

.  8,491 

.02 

.02 

Harrisburg  Telegraph  (E) . 

.  28,910 

.045 

.045 

Johnstown  Democrat  (M) . 

.  9,841 

.03 

.025 

Johnstown  Leader  (E) . 

.  8,039 

.015 

.015 

1  Lancaster  Intelligencer  &  News-Jour* 

nal  (M  &  E) . 

.  22,018 

.05 

.05 

Lebanon  Daily  News . 

.  8,349 

.0179 

.0179 

New  Castle  News  (E . 

.  13,411 

.025 

.025 

Oil  City  Derrick  (M) . 

.  6,135 

.023 

.018 

Philadelphia  Record  (M) . 

.123,277 

35 

35 

Philadelphia  Record  (S) . 

.133,680 

35 

35 

Pittsburgh  Dispatch  (M) . 

1  54310 1 

.12 

.08 

Pittsburgh  Dispatch  (S) . 

.19 

.14 

Pottsville  Republican  (E) . 

.  10,797 

.04 

.03 

Scranton  Republican  (M) . 

.  .27,130 

.08 

.07 

Scranton  Times  (E) . 

.  36,861 

.08 

.07 

West  Chester  Local  News  (E) . 

.  11,926 

.03 

.03 

Wilkes-Barre  Times-Leader  (E) . 

.  19,376 

.05 

.035 

-Williamsport  Sun  (E) . 

.  16,110 

.05 

.035 

York  Gazette  (M) . 

.  15,026 

.03 

.03 

Total . 

.678,802 

1.6323 

1.4418 

1  Government  statement  April  let,  1919. 

-A.  B.  C.  statement  April  1st,  1919. 
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Philadelphia 

Edward  James  Cattell,  Chief  Statistician  of  the  City  of 
Philadelphia,  reports  that  within  the  city  limits  there  are: 

16,000  manufacturing  places 
40,000  wholesale  and  retail  stores 
392,000  dwellings 
700,000  male  workers 
350,000  female  workers 

Do  you  realize  the  attractiveness  and  possibilities  of  such  a 
compact  market  for  large  and  quick  sales  of  your  commodity? 

Are  its  manufacturing  places  using  your  supplies? 

Are  its  stores  distributing  your  goods? 

Are  its  dwellings  being  equipped  with  your  wares? 

Are  its  workers  and  their  families  eating  Food;  wearing 
Clothes  or  Shoes,  or  Hats  made  by  you? 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  hy  eoncentrating  in  the 
newspaper  ‘‘nearly  everybody”  reads — 

The  Bulletin 

Net  Paid  Average  /I  /]  Q  Copies 

for  August  X'  ^  f)ay 

No  prize,  premium,  eonpoii  or  other  artificial  methods  of  stimulating  circulation  have  ever  heen  used  hy  “The  Bulletin.” 


EDITWI&PIJBUSHER 


Issued  every  Thursday — forms  cloeii^  at  two  P.  M.  on  the  Wednesday  preceding  the  date  of 
publication — by  The  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Building,  63 
Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 
James  Wright  Brown,  President;  Fenton  Dowling,  Secretary. 
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A  VANDERBILT  TAKES  UP  NEWSPAPER  WORK 
AS  WORLD’S  GREATEST  AGENCY  FOR  GOOD 

Cornelius  Jr.,  an  Only  Son  Who  Served  in  France  as  Buck  Private,  Becomes  a  Cub 
Reporter  on  the  New  York  Herald — Wants  to  Help  in  Movement  for 
Betterment  of  All  People — ^Aspires  to  Editorship  or  Ownership 


By  Ben  Mellon. 

(  4  T  T  ELLO,  Herald  city  room  ?” 

H  Yes." 

“Can  I  speak  to  Mr.  Vander¬ 
bilt  ?” 

“Vanderbilt  wanted  on  the  phone,”  I 
heard  the  man  at  the  other  end  of  the 
line  call.  There  was  a  pause,  jumbled 
conversation  that  I  could  not  under¬ 
stand  and  then  over  the  wire  clean  cut 
and  matter  of  fact  came: 

“Sorry,  but  this  is  Vanderbilt’s  day 
off — will  anybody  else. do?” 

A  fine  start  in  the  quest  for  an  inter¬ 
view  with  the  scion  of  one  of  the 
wealthiest  families  in  America.  Jarring 
too,  to  learn  that  a  Vanderbilt  now  has 
a  regular  day  off  and  have  a  man  ask 
you  in  the  same  sentence,  merely  as 
an  afterthought,  if  anybody  else  would 
do. 

Works  on  Holidays 

That  was  on  Saturday.  On  Monday, 
which  was  also  a  holiday,  things  were 
different.  Mr.  Vanderbilt  was  in. 

“No,”  he  could  not  see  me — not  right 
away,  at  least — for  he  had  “a  bunch 
of  rewrite  and  a  story  to  get  out” — ^but 
if  I  would  meet  him  somewhere  away 
from  the  office,  in  a  quiet  spot,  he  would 
be  glad  to  talk  over  his  “job”  and  why 
he  had  gone  to  work  as  a  newspaper 
man. 

Cornelius  Vanderbilt,  Jr.,  son  of  Brig. 
Gen.  Cornelius  Vanderbilt,  heir  by 
family  conditions  to  a  career  among 
the  butterflies  of  Newport  and  probably 
a  transportation  kingdom,  but  by  choice 
a  cub  reporter  on  the  New  York  Herald, 
is  a  clear-eyed,  serious  minded,  every¬ 
day  sort  of  young  American  who  has 
decided  what  he  wants  to  do  arid  is 
doing  it.  He  is  frank  but  backward. 

Wants  to  Do  Something  Worth  While 

He  wants  to  do  something  worth  while, 
hates  the  spotlight,  and  realizes  the 
handicap  he  is  under  as  a  worker  be¬ 
cause  he  is  a  member  of  THE  Vander¬ 
bilt  family.  With  it  all  he  still  carries 
with  him'  the  feeling,  unconsciously 
probably,  that  he  is  among  the  gazed 
upon  instead  of  being  one  of  the  gazers. 
I  don’t  mean  that  he  has  the  appearance 
of  being  conceited  but  he  does  have  a 
lot  of  self-assurance  as  to  his  ability 
to  attain  the  things  that  he  wants  to 
do — which,  I  think  we  both  agree,  is  going 
to  be  tempered  down  when  he  “pulls” 
his  first  big  running  story  assignment — 
for  instance,  a  big  murder  case. 

First  of  all  Vanderbilt  realizes  that 
the  world  is  now  in  the  early  stages 
of  reformation  and  that  there  is  going 


to  be  a  new  shake  from  the  bottle  of 
fake  for  all  people;  he  wants  to  play 
his  part  in  the  big  game;  his  present 
desire  is  to  be  a  good  newspaper  re¬ 
porter;  his  hope  that  newspapermen 
will  accept  him,  not  as  a  Vanderbilt 
but  as  one  of  them.  He  is  pretty  strong 
on  the  subjects  of  “general  betterment” 
and  “for  the  good  of  all.”  That  is 


teach  him  a  lot  that  he  does  not  know. 
He  went  through  the  world  war  as  a 
buck  private  with  the  27th  Division. 
He  served  as  a  dispatch  bearer.  He 
knows  something  about  mud,  filth,  hate, 
dirt,  real  army  chow  and  death.  He 
was  sent  home  from  France  after  he 
bad  l)een  gassed. 

“How  d'd  you  go  about  picking  the 


CORNELIUS  VANDERBILT,  JR. 


why  Cornelius  Vanderbilt,  Jr.,  says  he 
is  in  the  newspaper  business — in  for 
keeps — and  he  tilts  his  head  as  though 
he  meant  it.  Monday  night  he  talked 
with  all  the  pride  that  a  cub  reporter 
should  display,  for  that  morning  he 
had,  he  said,  and  offered  to  show  them, 
six  stories  in  the  New  York  Herald. 

It  should  be  remembered  that  while 
Vanderbilt  the  reporter  is  young  in 
years  assignments  into  the  out  of  way 
places  of  a  big  city  are  not  going  to 


paper  that  you  wanted  to  start  to  work 
on,  and  how  did  you  go  about  getting 
a  job?”  I  asked  him,  fully  expecting  to 
hear  a  story  of  “father’s  lawyer  ar¬ 
ranged  that.”  My  supposition  was  a 
fluke. 

“I  decided  some  years  ago  that  I  cared 
more  about  writing,  more  about  doing 
things  that  would  do  great  good  than 
I  did  about  engineering,  which  my 
family  had  decided  upon  for  me,”  he  re¬ 
plied.  “This  desire  increased  after  I  got 


into  the  army— when  I  got  to  know  a  lot 
more  fellows,  some  of  them  newspaper¬ 
men.  When  the  affairs  of  the  world 
were  hanging,  in  the  balance  and  our 
fellows,  and  the  fellows  of  all  other 
countries  in  our  cause  were  dying  to 
win,  it  seemed  to  me  that  the  news¬ 
papers  and  the  newspapermen  were 
playing  the  biggest  part  in  the  game. 

“I  don’t  want  to  get  by  on  name  or 
because  of  my  family  but  on  my  own. 
When  I  went  into  the  army  some  peo¬ 
ple  wanted  me  to  go  into  my  father’s 
regiment  but  I  know  what  that  would 
mean — you  understand,  don’t  do  that 
because  his  father  is  colonel  and  all  that 
bunk — so  1  joined  the  27th  and  it  was 
the  greatest  division  in  the  war  as  far 
as  I  can  see. 

Hunting  a  Job 

“When  I  was  settled  back  here  at 
home  and  decided  that  I  wanted  to  enter 
newspaper  work,”  he  continued,  “I  de¬ 
cided  that  working  for  a  paper  where 
my  family  had  any  influence  cither 
financial,  social  or  through  family  con¬ 
nections  would  be  a  lot  like  being  a 
buck  private  in  your  own  father’s  regi¬ 
ment  so  I  looked  over  the  field  pretty 
carefully  and  as  far  as  I  could  learn  we 
had  no  pull  on  the  Herald.  I  was  pretty 
green  on  how  to  go  about  getting  a 
job,  so,  I  explained  to  a  friend  of  mine 
‘  who  has  a  friend  that  is  a  reporter  on 
the  Herald  and  he  introduced  us. 

“I  explained  to  him  that  I  would  like 
to  get  a  job  as  a  reporter  on  the  Herald. 
He  said  that  he  believed  that  there  was 
a  couple  of  openings  over  there.  He 
advised  me  to  make  written  application 
to  J.  K.  Ohl  and  promised  that  he 
would  in  the  meantime  say  something 
for  me  at  ‘headquarters.’  I  received  an 
invitation  to  call.  I  did.  I  like  it — like 
it  belter  every  day.” 

Out  to  Show  His  Family 

To  say  that  the  Vanderbilt  family  is 
not  pleased  with  young  Vanderbilt’s 
choice  of  a  life  occupation — as  he  avers 
newspaper  work  is — puts  it  mildly.  He 
is  the  only  son  and  was  to  have  fol¬ 
lowed  in  the  footsteps  of  his  father 
and  this  fall  was  to  have  entered 
Sheffield  School  at  Yale  University  to 
prepare  himself  for  a  career  as  an 
engineer. 

In  view  of  his  determination  to 
enter  newspaper  work  he  must  for  the 
present  live  on  his  salary.  His  allow¬ 
ance  has  been  cut  off  until  he  can 
demonstrate  to  his  family  that  he  is 
better  suited  for  the  work  he  has  de- 
iContinued  on  page  40) 
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‘ATROCIOUS  TASTE’  IN  AMERICAN  ADS 
POINTED  OUT  BY  ENGLISH  EXPERT 

Why  Should  Writers  Here  “Play  Up”  At  All  Times  and  Never 
“In  Low  Key?”,  Demands  Charles  W'^iles  of  Harrod’s, 

Ltd.,  London,  On  Leaving  U.  S. 

AGRKAT  deal  of  the  advertising  that  appears  in  American  news- 
l)apers  is  in  “atrocious  taste,”  from  an  English  viewpoint,  ac¬ 
cording  to  Charles  Wiles,  advertising  manager  of  London’s 
great  store,  Harrod’s,  Ltd.,  who  has  just  sailed  for  home  after  touring 
this  country. 

While  admitting  that  readers  accustomed  to  sensational  head¬ 
lines  in  the  news  columns  of  newspapers  might  demand  something 
similar  in  advertising,  he  did  not  see,  he  said,  why  it  was  necessary 
for  American  advertising  writers  “to  play  up”  at  all  times,  and 
never  “in  a  low  key.” 

English  Women  Wouldn't  Read  Our  Ads 

“Even  if  your  ads  were  done  into 
English,  we  couldn’t  get  English  women 


French  Journalists 


General  Pershing  Addresses 


to  read  them,”  he  said. 

“We  must  condense  everything,  not 
only  because  of  the  news  print  shortage, 
which  is  still  felt  in  England,  but  also 
because  the  patience  of  our  people  is 
limited. 

“I  cannot  conceive  what  a  happy  day 
it  would  be  if  we  could  induce  our 
women  to  read  solid  pages  of  bargains 
as  your  American  women  delight  to  do. 

“During  the  war  Harrod’s  was  limited 
to  less  than  two  columns  of  advertising 
daily  by  the  London  Daily  Mail.  For 
this  display  the  firm  paid  about  $110,000 
annually. 

“The  advertising  manager  of  the  Mail 
would  not  allow  us  to  use  type  larger 
than  30-point.  What  would  he  have 
said  if  wc  had  asked  for  240-point  type, 
such  as  you  use  here !” 

Slang  Is  Mystifying 

“Mystifying  slang,”  “surprising  famili¬ 
arity  in  addressing  advertisements  to  the 
buying  public,”  “dazzling  electrical  dis¬ 
plays,”  and  “screaming  billboards”  were 
other  .Americanisms  in  advertising 
which  Mr.  Wiles  was  sure  would  never 
do  in  England. 

“One  of  the  electric  advertising  ‘sky’ 
signs  on  Broadway,  New  York, 'is  an 
artistic  outrage,  a  wicked  collision  of 
ideas,”  he  said,  suggesting  that  a  maxi¬ 
mum  size  for  such  signs  should  lie 
established  by  law,  with  a  minimum  of 
space  that  could  be  left  between  signs. 

“Billboard  advertising  is  overdone  and 
its  purpose  is  defeated  by  such  lavish 
use  as  you  make  of  it.” 

Explaining  that  he  had  been  sent  to 
the  United  States  to  study  mercantile 
and  advertising  methods  here  at  first 
hand  and  to  help  promote  friendly  rela¬ 
tions  lietwccn  the  business  men  of  the 
two  countries,  Mr.  Wiles  said  that 
.American  business  men  would  be 
warmly  welcomed  in  England,  but  that 
their  “slambang”  methods  would  not 
“take”  and  they  would  find  it  difficult 
to  make  their  advertising  understood  if 
they  used  American  slang  in  them. 

He  expressed  the  opinion  that  even 
Niagara  Falls  had  been  “over-adver¬ 
tised.” 

Amazed  by  Store  “Service” 

Discussing  American  merchandising 
methods,  he  said  he  had  been  amazed  at 
what  was  termed  “service”  in  American 
department  stores.  He  referred  to 
elaborate  rest  rooms,  manicure  jiarlors, 
restaurants,  dental  rooms,  day  nurseries, 
drinking  fountains,  and  other  conveni¬ 
ences  unknown  to  establishments  of  like 
grade  in  England. 

Before  becoming  advertising  manager 
of  Harrod’s,  Mr.  Wiles  was  a  professor 
of  English  at  Oxford. 


They  (rathered  at  Brest  to  Bid  American 
Leader  Farewell  Before  He 
Sailed 


Brest,  Sept.  2. — General  Pershing,  at 
a  meeting  with  representatives  of  the 
French  press  yesterday,  bade  farewell  to 
the  journalists.  The  .American  Com¬ 
mander  in  Chief  made  this  statement : 

“More  than  two  years  ago  1  arrived 
in  Paris  with  a  small  group  of  officers 
and  men,  as  the  advance  guard  of  our 
army.  Since  that  day  a  vast  host  of 
-Americans  have  come  to  P'rance,  lived 
among  her  people,  and  returned  to  their 
homes. 

“If  it  is  jmssible  for  different  nations 
to  understand  each  other,  then  we  feel 
that  we  carry  back  with  us  an  appre¬ 
ciation  of  France  and  its  people,  its  art, 
and  its  culture.  Our  soldiers  found 
their  relaTcation  in  Paris,  along  the  riv¬ 
ers  of  the  Pyrenees,  and  in  the  moun¬ 
tains.  They  have  shared  with  the  won¬ 
derful  peasantry  of  France  their  joys 
and  sorrows;  they  have  fought,  suffered 
and  died  beside  the  poilus,  and  rejoiced 
with  them  in  the  final  victory.  Such  a 
mingling  of  peoples  in  a  common  cause 
is  unprecedented  in  the  history  of  the 
world.  In  taking  Our  departure  we  have 
one  regret — that  the  people  who  have 
formerly  known  us  only  as  guests  and 
visitors  are  without  knowledge  of  the 
home  life  of  the  Americans. 

“None  of  us  will  ever  forget  that  pe¬ 
riod  of  the  war  when  the  American 
forces  were  assembled  and  trained  for 
battle  under  the  protection  of  the  armies 
of  b'rance  and  England,  holding  •the 
enemy  at  bay.  Nor  will  we  ever  forget 
liat  moment  of  the  struggle  when  we 
found  our  opportunity  to  join  with  the 
world  in  the  second  battle  of  the  Marne. 

“.All  this  is  now  past,  but  it  is  upon 
the  past  that  the  foundation  of  our 
future  relations  must  rest.  In  saying 
goodbye  to  France — which  we  have 
come  to  love  so  well — I  feel  assured  that 
as  time  goes  on  we  shall  regard  those 
days  of  comradeship  and  struggle  more 
and  more  as  an  everlasting  bond  be¬ 
tween  our  peoples. 


NEW  AD  HEAD  FOR  CADILLAC 


J.  A.  (bleary  of  Philadelphia  Takes  Charge 
of  Department 

Piiii..\DEi.i’HiA.  Sept.  2. — John  .A. 
Cleary,  formerly  of  Philadelphia,  has 
been  ajipointcd  advertising  manager  of 
the  Cadillac  Motor  Car  Company,  De¬ 
troit.  This  jiromotion  comes  as  a  recog¬ 
nition  of  Mr.  Cleary’s  work  as  sales 


promotion  manager  for  the  Automobile 
Sales  Corporation,  Cadillac  distributors 
in  Philadelphia,  and  of  his  wartime 
service  in  charge  of  the  factory  adver¬ 
tising  department  last  year. 

Beginning  his  business  career  as  a  re¬ 
porter  for  the  Public  Ledger,  Mr.  Cleary 
later  joined  the  Inquirer  staff  as  auto¬ 
mobile  and  motor  boat  editor.  He  then 
became  manager  of  the  automobile  de¬ 
partments  of  the  Press  and  the  Public 
Ledger,  successively.  He  became  asso¬ 
ciated  with  Cadillac  interests  in  Phila¬ 
delphia  a  little  more  than  two  years  ago. 
Mr.  Cleary  was  one  of  the  Philadelphia 
pioneers  in  aeronautics. 

Chicago  Tribune  Augments 
Eastern  Ad  Staff 

New  York  Office  Is  Moved  to  Ziegler 

Building,  at  43rd  Street  and  Fifth 
Avenue — Holliss  in  Charge 

1'lie  Chicago  Tribune’s  eastern  office 
lia>  removed  frotn  251  Fifth  avenue  to 
the  Ziegler  Building,  512  Fifth  avenue, 
on  the  corner  of  43rd  street.  Enlarged 
(piarters  have  l)ecn  secured  for  the 
growing  Tribune  ad  staff,  recently  sup¬ 
plemented  by  new  memliers  from  the 
home  office. 

Harold  B.  Sherwood,  formerly  mana¬ 
ger  of  .amusement  advertising  in  the 
Chicago  office,  and  back  after  over  a 
year’s  service  as  captain  in  the  Signal 
Corps,  .A.  E.  K.,  has  been  added  to  the 
eastern  office  and  will  handle  all  ac¬ 
counts  in  New'  York  state. 

Wilton  R.  Blend,  formerly  assistant 
manager  of  automobile  advertising  in 
the  Chicago  office,  is  also  a  newcomer 
to  the  New  A’ork  office,  returning  to  the 
Tribune  after  a  year  and  a  half  in  the 
Navy  as  lieutenaiy,  junior  grade.  Mr. 
Blend  will  take  charge  of  all  eastern 
accounts  south  and  east  of  New  York 
Stale. 

The  advertising  force  of  the  Illus¬ 
trated  Daily  News,  the  Tribune’s  new 
pictorial  newspaper  in  New  York  City, 
will  also  be  handled  from  the  Tribune 
office  in  the  Ziegler  Building.  Thomas 
J.  Cochrane,  formerly  of  the  Tribune’s 
local  display  staff,  has  been  transferred 
to  the  News  and  is  in  charge  of  all  New 
York  City  business. 

Roy  C.  Holliss,  eastern  representative 
of  the  Chicago  Tpbune,  is  also  the  ad¬ 
vertising  representative  of  the  Illus¬ 
trated  Daily  News. 


MAINE  EDITOR  RESIGNS 


Gilbert  R.  Chadboume  Leaves  Kennebec 
Journal  After  Nine  Years’  Service 

Augusta,  Me.,  Sept.  3. — Gilbert  R. 
Chadbdurne,  who  for  the  past  nine  years 
has  been  editor  of  the  Kennebec  Journal, 
has  tendered  his  resignation  and  severed 
his  connection  with  the  paper.  He  is 
undecided  as  to  his  future.  Before 
coming  to  .Augusta,  Mr.  Chadliournc 
was  for  several  years  telegraph  editor 
of  the  Lewiston  Journal,  residing  at 
Auburn. 

Elwyn  L.  Chadliourne,  son  of  Gilbert 
R.  Chadboume,  has  been  forced  to  give 
up  news[)aper  work  on  the  Kennebec 
Journal  on  account  of  his  health.  He 
was  in  service  with  the  First  Maine 
(Milliken)  heavy  artillery. 


Lovett  Coes  to  Detroit 
Detroit,  Sept.  3. — John  L.  Lovett, 
who  formerly  was  a  member  of  the  Chi¬ 
cago  Tribune  news  staff  and  later 
assistant  to  John  M.  Glenn  of  the  Illi¬ 
nois  Manufacturers’  Association,  has 
liecome  .secretary  of  the  Michigan 
Manufacturers’  .Association  with  head¬ 
quarters  at  Detroit. 


AD  AGENTS  OPPOSE 
BUSINESS  REGULATION 


Fear  Licensing  Plan  of  Government  May 
Be  Extended  Even  to  Press  and  Ad¬ 
vertising  —  Western  Association 
Adopts  Strong  Resolution 


Chicago,  Aug.  28. — At  a  meeting  of 
the  Western  Council  of  the  American 
Association  of  Advertising  Agencies, 
held  here  today,  the  following  resolu¬ 
tion  was  tinamimously  adopted. 

“Resolved  that  the  continued  happi¬ 
ness  and  prosperity  of  the  American 
people  so  utterly  depend  upon  the  suc¬ 
cess  and  prosperity  of  American  busi¬ 
ness,  that  public  opinion  should  be 
aroused  in  opposition  to  legislation  now 
being  urged  in  Congress,  regulating  ihe 
conduct  of  business  by  license,  this  op¬ 
position  being  based  on  these  grounds : 

“(1)  That  the  licensing  principle  can¬ 
not  be  introduced  except  in  such  general 
terms  that  it  could  soon  be  interpreted 
to  include  all  lines  of  business,  even  the 
press  and  advertising; 

“(2)  That  such  power  over  business 
and  the  freedom  of  the  press  is  too  vast 
and  dangerous  to  trust  in  the  hands  of 
any  man  or  set  of  men,  and  is  contrary 
to  American  institutions; 

“(3)  That  increased  produciion  is  the 
sure,  sane  and  economical  wav  to  le- 
duce  costs  of  goods  of  every  nature; 

“(4)  That  increased  production  can 
only  come  from  free  and  untrammelcd 
competition  between  individual  manu¬ 
facturers  and  producers,  seeking  in  eve>-y 
legitimate  way  to  develop  new  and  ex  .st¬ 
ing  markets ; 

“(5)  That  any  legislation,  state  or 
national,  that  tends  to  restrict  competi¬ 
tion  or  reduce  production,  through 
licensing  or  otherwise,  is  adver.>-e  to  the 
common  good.” 


INVITES  LATIN-AMERICANS 


Chirago  Would  Be  Host  at  Proposed 
Visit  of  Editors 

The  city  of  Chicago,  through  Mayor 
Thompson,  has  extended  an  invitation  to 
the  publishers  of  twenty-five  of  the  lead¬ 
ing  newspapers,  the  new  members  of  the 
.Associated  Press  in  Central  and  South 
.America,  to  visit  Chicago.  The  Miss  s- 
sippi  Valley  association  will  invite  them 
to  visit  New  Orleans,  St.  Louis,  Cincin¬ 
nati  and  other  cities  of  the  deep  water¬ 
way,  Chicago  to  the  gulf,  also  Minne¬ 
apolis,  St.  Paul,  Duluth  and  other  com¬ 
mercial  centers  of  the  upper  Mississippi 
valley. 

Included  in  the  proposed  itinerary  of 
the  editors  from  Latin-American  repub¬ 
lics  is  a  visit  to  South  Bend,  Ind.,  where 
they  will  see  Notre  Dame  L’niversity 
and  other  institutions  of  that  city. 


Samuel  Strauss  Recovering 
Samuel  Strauss,  formerly  treasurer  of 
the  .\ew  ^’ork  Times  Company,  is  im¬ 
proving  from  an  operation  which  he 
iinderwenl  three  weeks  ago  for  intesti¬ 
nal  trouble.  Although  Mr.  Strauss’s 
condition  is  still  serious,  he  is  .said  to  be 
out  of  danger.  Mr.  Strauss  left  the  em¬ 
ploy  of  The  Times  four  years  ago  and 
since  then  has  been  editing  a  weekly 
paper  called  The  Villager  in  his  home 
town  at  Bedford  Village,  N.  V. 


Finds  First  Copy  of  N.  Y.  Sun 
Syracuse,  Sept.  1.— In  the  bottom  of 
her  grandmother’s  trunk,  Mrs.  Frances 
C.  Snyder,  of  East  Fayette  street,  Syra¬ 
cuse,  recently  found  a  copy  of  the  fir>l 
issue  of  the  New  York  Sun,  published 
September  .3,  1833.  The  copy  is  one  of 
the  very  few  still  in  existence. 
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RELATION  OF  THE  NEWSPAPERS  AND 
RUBBER  overshoe  MARKET 


An  Investigation  Into  Trade  Conditions  Touching  Question  of 
Can  Sales  Be  Increased  Through  Better  Merchandising 
Methods  and  Consumer  Advertising. 

A  REPORT  of  an  investigation  into  the  merchandising  condi¬ 
tions  concerning  the  sale  of  rubber  overshoes  and  the  relation  of 
certain  brands  to  markets  has  just  been  made  by  the  Bureau  of 
Advertising,  American  Newspaper  Publishers’  Association. 

A  questionnaire  was  designed  by  the  Bureau  especially  to  ascer¬ 
tain  whether  or  not  people  ask  for  rubbers  under  trade  mark  names 
and  whether  dealers  are  receptive  to  suggestions  for  improving  sales 
by  advertising  coupled  with  intensive  merchandising.  The  questions 
were  prepared  after  consultation  with  leading  factors  in  the  rubber 
overshoe  industry  and  were  in  turn  taken  by  newspaper  investigators 
to  retailers  and  jobbers.  The  report  follows : 

Tendencies  and  Definite  Trade  Conditions 


“Detailed  answers  which  appear  in  the 
completed  survey  may  be  said  to  reflect 
the  average  condition  and  the  average 
point  of  view  of  the  trade  in  each  city. 

“The  Bureau  of  Advertising  does  not, 
however,  submit  its  report  as  an  ana¬ 
lytical  document,  but  rather  as  a  dealers’ 
symposium  sufficiently  comprehensive  to 
disclose  some  interesting  tendencies  and 
some  definite  trade  conditions. 

Six  Leading  Brands 

“There  are  six  brands  of  rubbers  that 
dealers  report  as  on  sale  under  brand 
names  and  to  a  certain  degree  known  to 
the  public.  The  majority  opinion  indi¬ 
cates  two  of  these  brands  as  ranking 
leaders,  although  in  individual  cities 
there  is  a  marked  fluctuation  in  public 
and  dealer  preference. 

“In  Canada  the  same  relative  distribu¬ 
tion  exists,  but  a  different  set  of  brand 
names — the  brands  of  Canadian  compa¬ 
nies  appear  in  the  reports. 

“The  majority  of  dealers  s^y  that 
women  ‘do  not  shop  around’  for  rubbers 
as  they  do  for  other  lines  of  merchan¬ 
dise  and  some  of  the  few  dealers  who 
contend  that  women  do,  say  that  shop¬ 
ping  is  entirely  for  low  prices  and  not 
for  particular  brands  or  for  good  quali¬ 
ties. 

“It  is  interesting  to  note,  in  this  con¬ 
nection,  that  several  of  the  dealers  say 
that  while  men  do  ask  for  rubbers  by 
brand  names,  women  seldom  do.  This 
is  a  rather  curious  sidelight,  because 
the  woman  and  not  the  man  is  usually 
supposed  to  be  most  susceptible  to  an 
advertising  appeal.  The  reply  suggests 
itself  that  probably  men  know  certain 
rubber  brand  names  in  connection  with 
automobile  tires  and  associate  these 
names  with  other  lines  of  rubber  goods. 

“Dealers  say  that  bad  weather  is 
about  the  only  selling  argument  for  rub¬ 
ber  overshoes,  and  most  of  them  are 
sceptical  as  to  their  own  ability  to  sell 
ntbbers  in  clear  weather  through  a 
planned  campaign  and  a  definite  argu¬ 
ment.  .  ., 

The  Dealers’  View 

“Very  few  dealers  think  they  could 
increase  the  sale  of  rubbers  by  urging 
their  purchase  when  a  new  pair  of  shoes 
is  bought. 

“About  the  same  number  believe  that 
sales  could  be  increased  by  a  line  of 
selling  talks  to  the  effect  that  rubbers 
are  an  insurance  against  wet  feet. 

“A  fair  percentage  of  dealers,  espe¬ 
cially  those  handling  a  fancy  line  of 
footwear  say  there  is  a  chance  of  selling 
a  pair  of  rubbers  when  a  new  pair  of 
shoes  is  sold  by  calling  the  customer’s 
attention  to  the  advantages  of  protect¬ 
ing  the  footwear  and  that  educational 
work  in  this  direction  would  pay. 

“Very  few  dealers  seem  to  think  that 
the  sale  of  rubbers  could  be  increased 


by  urging  the  sale  of  two  pairs  at  a  time. 

‘‘Dealers  are  almost  a  unit  in  saying 
that  they  control  the  sale  and  not  the 
manufacturer — in  other  words,  if  a  cus¬ 
tomer  does  call  for  a  pair  of  rubbers 
under  a  brand  name,  the  dealer  has  little 
or  no  difficulty  in  inducing  the  customer 
tq  purchase  another  brand  if  he  desires 
to  do  so. 


“As  a  rule  dealers  are  very  frank  in 
their  criticisms  of  the  rubber  overshoe 
Midustry.  Many  of  them  say  that  they 
only  carry  rubber  overshoes  as  an  ac¬ 
commodation  to  the  public  and  that  they 
do  not  consider  this  line  of  merchandise 
a  profitable  part  of  their  business.  They 
do  not  make  any  displays  of  rubbers, 
they  do  not  show  them.  They  merely 
carry  them  as  a  drug  store  carries  pos- 
age  stamps. 

“One  of  the  dealers,  discussing  the 
general  merchandising  situation,  said: 
‘Why  should  we  make  an  effort  to  push 
manufacturers  goods  all  the  year  round, 
when  they  do  not  make  any  effort  to 
I)ush  them.  Why  should  we  advertise 
rublters  in  the  summer  time  when  manu¬ 
facturers  won’t  advertise  them  all  the 
year  round.  It  is  up  to  the  manufactur¬ 
ers  to  take  the  leadership  if  they  want 
our  co-oi)eration.’ 

“Several  dealers  say  that  they  object 
to  pit' ting  in  big  stocks  of  rubber  be¬ 
cause  this  class  of  merchandise  deterio¬ 
rates.  They  say  that  manufacturers 
could  help  them  if  they  could  arrange 
to  allow  them  to  ‘size  up  stock’  every 
week. 

“One  is  almost  tempted  to  ask  what 
would  the  sales  of  rubbers  amount  to  if 
the  dealers  really  tried  to  sell  them  and 
the  manufacturers  stood  behind  them 
with  an  aggressive  and  educational 


NOW  WE  HAVE  FULL-PAGE  DEATH  NOTICES 
—OVER  IN  MANILA 


/  ' 
t 

D.  0.  M. 

SR.  DY  POCO 

Died  at  10:30  p.  m.  luly  10,  1919,  at  the 
Adfi  ot  43  Years,  7  Months  and  4  Days 

His  disconsolate  wife,  children, 
cousins,  nephews,  nieces  and  other 
relatives  advise  you  of  their  great  loss 
and  request  you  to  attend  the  funeral 
which  will  take  place  on  July  13, 1919, 
at  2  p.  m.  from  the  Salazar  Funeral 
Parlors.  The  remains  will  be  conduct¬ 
ed  to  the  Chinese  Cemetery  where 
the  final  services  will  be  held. 


/^\'ER  in  the  land  of  lazy  winds  where  the  Old  East  meets  the 
'^New'  West  in  trade  and  commerce — at  Manila — they  have  backed 
the  American  home-folks  off  the  board  as  developers  of  advertising, 
according  to  Emil  M.  Scholz,  former  publisher  of  the  New  York 
Evening  Post,  who  is  touring  the  Orient. 

The  page  reproduced  above  is  only  a  sample  of  the  new  line 
that  is  “regular  business.’’  Death  notices  over  there  vary  in  space 
according  to  the  importance  of  the  deceased.  One-page  has  been  the 
limit  so  far,’ but  who  knows,  some  day  a  special  edition — containing 
just  one  ad — may  be  printed. 


policy.  The  possibilities  for  increase 
are  big. 

“Dealers  indicate  their  interest  in  ad¬ 
vertising  and  their  willingness  to  take 
hold  of  a  newspaper  advertiser’s  brand 
of  rubbers  with  the  proviso  that  quality 
and  price  are  right. 

“Some  interesting  suggestions  are 
made  by  the  dealers  as  to  the  improve¬ 
ment  of  rubbers.  There  seems  to  be 
general  complaint  about  badly  fitting 
heels,  and  a  belief  that  if  manufacturers 
would  improve  the  rubbers  at  the  point 
where  the  top  of  the  rubber  touches  the 
heel  the  improvement  would  be  greatly 
appreciated  by  customers. 

Some  Good  Suggestions 

“Dealers  also  say  that  rubber  manu¬ 
facturers  do  not  keep  up  with  the  new 
shoe  styles,  and  that  there  are  possibili¬ 
ties  in  this  direction  which  are  being 
overlooked. 

“Sales  of  rubbers  form  a  very  small 
percentage  of  the  average  shoe  store 
sales  at  the  present  time.  Some  put  iv 
as  low  as  one  per  cent,  but  the  more 
general  average  is  around  S  to  10  per 
cent. 

“There  is  a  divided  opinion  as  to 
whether  the  sale  of  rubbers  is  increasing 
or  diminishing,  but  the  general  answer 
is  that  there  is  a  tendency  towards  the 
lighter  styles  of  rubbers  and  a  more 
discriminating  public  taste. 

“Locality  has  a  great  deal  to  do  with 
the  dealer’s  answer  as  to  whether  or  not 
rubber  sales  are  increasing  or  diminish¬ 
ing. 

“The  survey  indicates  clearly  that  the 
rubber  overshoe  business  is  a  sectional 
business.  In  .some  parts  of  the  country 
rubbers  are  sold  only  during  the  rainy 
season  In  other  parts  of  the  country 
there  is  little  or  no  sale  at  any  season 
aiuj  other  places  there  is  a  reasonable 
demand  all  year  round — but  varying 
with  the  season. 

Link  Advertising  to  Sales  Work 

“It  is  clear  from  this  investigation  that 
advertising  and  merchandising  plans  to 
succeed  must  lock  very  closely  with 
plans  for  dealer  interest,  dealer  educa¬ 
tion  and  dealer  good-will. 

“This  is  in  itself  an  argument  for 
newspaper  advertising.  The  co-opera¬ 
tion  of  the  dealer  can  lie  secured 
through  advertising  in  the  newspaper  of 
his  city  which  will  center  the  maximum 
demand  at  his  store.  He  can  be  induced 
to  work  with  this  advertising  and  to  try 
out  some  of  the  new  merchandising  sug¬ 
gestions  which  seem  to  be  so  badly 
needed. 

“The  Bureau  attaches  some  facts  con¬ 
cerning  newspapers  which  may  be  of 
interest  to  manufacturers  in  consider¬ 
ing  this  general  advertising  problem,  but 
who  do  not  visualize  the  national  scope 
of  the  daily  newspapers. 

“In  the  United  States  there  are  2,151 
daily  newspapers  published  in  the  Eng¬ 
lish  language. 

Some  Newspaper  Facts 

“These  have  a  combined  circulation 
of  27,975,127.  Of  the  2,151  there  are 
.503  published  in  the  morning  and  1,648 
published  in  the  evening,  while  505  have 
Sunday  editions. 

“The  combined  minimum  general  ad¬ 
vertising  rate  of  these  2,151  daily  news¬ 
papers  is  $67.03  per  agate  line,  or  $938.42 
per  column  inch.  The  total  rate  for  the 
morning  newspaper  is  $22.73  per  agate 
line,  or  $318.22  per  column  inch,  and  the 
total  rate  for  the  evening  newspaper  is. 
$44.29  per  agate  line  or  $620.06  per  col- 
uimi  inch. 

“The  total  circulation  of  the  505  Sun¬ 
day  newspapers  is  16,617,717.  The  com¬ 
bined  minimum  general  advertising  rate 
of  these  Sunday  newspapers  is  $30.07 
per  .agate  line.  (Figures  as  of  July  1, 
1919.) 

(Continued  on  Page  43.) 
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DEPRECATES  “ALARMIST”  REPORTS 
AS  TO  NEWSPRINT  SCARCITY 

J.  A.  Bothwell,  President  Canadian  Pulp  and  Paper  Association, 
Tells  EDITOR  &  PUBLISHER  That  Scramble  by 
Would-be  Hoarders  is  Danger  in  Situation 

JA.  BOTHWELL,  president  of  the  Canadian  Pulp  and  Paper 
Association  of  Montreal,  who  has  been  widely  quoted  recently 
•as  to  his  claim  that  there  will  be  ample  newsprint  for  all 
legitimate  needs  of  newspapers  during  the  fall  and  winter  months, 
still  retains  his  optimism  on  this  subject. 

Mr.  Bothwell  took  occasion  recently  to  comment  in  an  article 
for  the  New  York  Sun  on  what  he  designates  as  “alarmist  reports” 
in  Editor  &  Publisher  concerning  a  possible  shortage  of  paper. 
He  stated  that  “there  has  always  been  sufficient  to  meet  the  demands 
and  probably  always  will  be.” 

Knew  of  11,000  Tons  Available  to  Any  Purchaser 


Editor  &  Publisher,  naturally  wel¬ 
coming  so  bright  a  prospect  as  Mr. 
Bothwell  held  out,  wrote  him,  requesting 
that  he  furnish  the  names  of  mills 
having  newsprint  to  sell.  It  was  ex¬ 
plained  that  we  had  at  this  office  fre¬ 
quent  inquiries  from  publishers  as  to 
where  they  could  obtain  supplies,  and 
that  we  were  not  often  able  to  give  them 
the  information.  In  his  reply  to  this 
letter,  Mr.  Bothwell  fails  to  give  the 
names  of  such  mills,  but  states  that  at 
the  time  he  wrote  the  article  there  were, 
to  his  knowledge,  11,000  tons  of  news¬ 
print  available  for  immediate  delivery 
to  any  purchaser  in  three  Canadian 
mills.  He  is  strongly  of  the  opinion  that 
newspapers,  however,  should  conserve 
paper,  but  lielieves  that  many  publishers 
are  trying  to  buy  for  the  sake  of  hoard¬ 
ing,  liecause  of  their  alarm  at  the  pros¬ 
pect  of  a  shortage.  He  says: 

“I  have  your  letter  stating  that  you 
are  in  receipt  of  several  requests  from 
.\merican  newspaper  publishers  asking 
where  they  can  obtain  newsprint  paper 
to  meet  their  immediate  needs,  and  that, 
in  view  of  my  recent  article  dealing 
with  the  newsprint  situation  appearing 
in  the  New  York  Sun,  you  would  like 
me  to  furnish  you  with  the  names  of 
manufacturers .  having  newsprint  for 
sale. 

“My  letter  to  the  Sun  stated  very 
distinctly  that  the  available  supply  of 
newsprint  is  subject  to  great  variation, 
due  to  many  causes;  that  an  apparent 
shortage  today  may  be  turned  into  a 
surplus  tomorrow  and  vice  versa. 

Situation  Admittedly  Difficult 

“.\t  the  time  my  article  was  written 
there  was,  to  my  knowledge,  over  11,000 
tons  of  newsprint  available  for  imme¬ 
diate  delivery  to  any  purchaser  in  three 
Canadian  mills  alone,  and  probably  other 
quantities  in  the  other  mills.  Whether 
it  is  still  available  can  only  be  ascer¬ 
tained  by  application  to  the  mills  direct 
or  to  their  selling  agents.  (Your  own 
statistics  show  that  the  accumulation  of 
stock  in  Granadian  mills  is  quite  normal 
as  compared  with  other  years.)  If  there 
is  now  no  tonnage  available  to  supply 
the  immediate  legitimate  needs  of  any 
consumer — about  which  I  venture  no 
opinion  whatever — it  may,  perhaps,  be 
due  to  the  scramble  by  would-be  paper 
hoarders  to  buy  paper  against  a  possible 
famine  later  in  the  year,  which  has  been 
one  of  the  direct  and  immediate  results 
of  the  publication  of  the  several  alarmist 
reports  to  which  my  contribution  to  The 
Sun  made  allusion. 

“My  purpose  in  accepting  The  Sun’s 
invitation  was  principally  to  point  out 
that  the  manner  in  which  the  fears  of 
the  publishers  were  being  played  upon 
was  likely  to  have  a  contrary  effect  to 
that  anticipated,  as  well  as  to  accentuate 


a  situation  already  sufficiently  difficult 
for  both  producer  and  consumer. 

“If  you  will  permit  me  to  suggest, 
although  I  am  not  a  newspaper  pub¬ 
lisher  and  do  not  pretend  to  be  able  to 
speak  for  newspaper  publishers,  the 
economical  use  of  newsprint  and  the 
elimination  of  inefficient  methods  in  the 
publishing  business  could  be  advocated 
just  as  effectively  without  the  accom¬ 
paniment  of  alarmist  statements,  which, 
however  excusable  as  a  means  of  arous¬ 
ing  interest,  nevertheless,  by  their  over¬ 
statement  of  the  facts  and  their  exag¬ 
geration  of  .conditions,  inevitably  do 
more  harm  than  good.” 


ORDER  PAPER  REFUND 
IN  CANADA 

$150,000  Will  Be  Returned  to  Publishers 

Under  Tribunal's  Ruling — Award  Is 
for  Five  Months  in  1018 — Victory 
for  Newspapers 

Ottawa,  Ont.,  Sept.  3. — Canadian 
newspapers  are  to  have  refunded  to 
them  by  news  print  producers  of  the 
Dominion  approximately  $150,000  of  the 
amount  paid  to  the  mills  during  the 
period  beginning  July  1,  1918,  and  No¬ 
vember  30,  1918,  the  Paper  Control 
Tribunal  having  given  a  judgment  fix¬ 
ing  the  price  of  news  print  during  the 
period  in  question  at  $66  per  ton,  as 
compared  with  the  $69  set  by  Paper 
Controller  R.  A.  Pringle,  K.  C. 

A  verdict  to  the  effect  in  question  has 
been  handed  down  by  the  Tribunal, 
which  was  comprised  of  three  judges, 
and  it  is  final  insofar  as  the  period  men¬ 
tioned  is  concerned.  The  court  found : 
“That  the  price  of  news  print  paper 
within  the  Dominion  of  Canada  in  car¬ 
load  lots,  in  reels,  shall  be  $3.30  per 
hundred  pounds;  $3.37J4  in  less  than 
carload  lots,”  and  of  sheet  news,  $3.65 
in  carload  lots,  $3.77j4  in  less  than  car¬ 
load  lots — all  to  be  f.  o.  b.  mills. 

The  effect  of  the  judgment  is  to  re¬ 
duce  the  price  of  paper  $3  per  ton  for  a 
period  of  five  months.  It  does  not  deal 
with  the  price  prior  to  the  fixing  of  $69 
by  Controller  Pringle,  whose  action  was 
opposed  by  both  manufacturers  and  con¬ 
sumers.  Consequently,  it  is  expected 
that  hearings  will  be  begun  on  this 
larger  and  more  important  point  at  an 
early  date,  when  the  Tribunal  will  de¬ 
termine  the  fairness  or  otherwise  of  the 
prices  of  $50  per  ton  for  eleven  months 
and  of  $57  per  ton  for  five  months. 

In  the  meantime,  the  newspapers  have 
won  a  big  victory,  which  apparently  they 
regard  as  an  augury  of  a  still  bigger  one 
when  the  larger  question  comes  before 
the  court. 

The  judgment  was  signed  by  all  three 


judges,  but  under  the  heading  “Re¬ 
marks,”  Hon.  Justice  Archer,  of  Mon¬ 
treal,  said;  “Without  entering  a  formal 
dissent,  1  deem  it  advisable  to  say  that 
1  would  have  supported  a  judgment  al¬ 
lowing  $f)6  per  ton  for  the  months  of 
Inly,  .'\ugust  and  September  (1918),  and 
$()9  for  October  and  November.” 

The  following  statement  in  regard  to 
the  judgment  of  the  Paper  Control 
Tribunal  was  given  out  from  the  office 
of  the  Canadian  Pulp  and  Paper  .Asso¬ 
ciation  in  Montreal: 

“The  judgment  of  the  tribunal  is 
based  upon  an  examination  of  mill 
costs,  including  July,  August  and  Sep¬ 
tember,  which  are  the  lowest  cost 
months  of  the  year.  The  manufacturers 
were  debarred  from  including  the  mill 
costs  during  December  and  January,  as 
it  was  held  that  the  appeal  under  con¬ 
sideration  did  not  properly  apply  to 
those  months,  although  the  manufactur¬ 
ers  contended  that  they  were  rightfully 
entitled  to  consideration  in  getting  at  a 
fair  average  price.  They  claim  that 
had  the  costs  for  these  later  months 
been  taken  into  consideration  they 
would  have  justified  a  price  consider¬ 
ably  higher  than  that  fixed  by  the  con¬ 
troller  or  allowed  by  the  tribunal. 

"As  it  is,  the  ruling  applies  merely 
to  paper  sold  during  the  five  months, 
July  to  November,  1918,  inclusive.  The 
price  remains  at  $69  for  the  intervening 
period  to  date.  It  will  so  remain  until, 
and  unless,  varied  by  subsequent  rulings 
by  the  controller  or  the  judges.  These 
can  only  be  arrived  at  after  further 
hearings  have  been  had  on  appeals  now 
pending  in  regard  to  the  price  as  ap¬ 
plied  to  this  later  period. 

See  Future  Advance  in  Cost 

“When  these  hearings  are  had  the 
manufacturers  are  confident  that  the 
higher  costs  which  have  ruled  since  last 
November  will  more  than  justify  the 
price  of  $69.  In  fact,  they  contend  that 
any  subsequent  revision  that  may  be 
made  is  more  apt  to  be  a  revision  up¬ 
ward  than  downward. 

“The  presumption,  they  say,  is  borne 
out  in  part  by  the  statement  of  Mr.  Jus¬ 
tice  Archer,  of  Montreal,  one  of  the 
three  judges  who  decided  the  appeal, 
incorporated  in  the  judgment,  which 
says  that  he  would  have  supported  a 
judgment  allowing  $66  a  ton  for  the 
months  of  July,  August  and  September, 
and  $69  a  ton  fonthe  months  of  October 
and  November. 

“Press  reports  dealing  with  the  de¬ 
cision  mention  the  fact  that  the  manu¬ 
facturers  contended  for  a  price  of  $80 
a  ton.  (The  competitive  market  price 
today  is  higher  than  that  figure).  On 
the  other  hand,  the  publishers,  both  be¬ 
fore  the  controller  and  the  tribunal, 
contended  that  $.50  a  ton  was  a  fair 
maximum  price.  Their  brief  states:  ‘At 
$50  per  ton  for  roll  news  the  highest 
cost  company  will  receive  a  profit  slight¬ 
ly  in  excess,  and  the  lower  cost  com¬ 
panies  a  profit  considerably  in  excess, 
of  any  profit  shown  by  the  evidence  to 
have  been  received  by  any  company 
prior  to  the  investigation.’  By  the  judg¬ 
ment  rendered,  therefore,  the  manufac¬ 
turers  fall  short  $14  a  ton  from  achiev¬ 
ing  their  extreme  demands,  while  the 
publishers  fail  by  $16  a  ton  to  get  the 
price  asked  by  them. 

A  Gentle  Hint 

“Now  that  the  publishers  have  se¬ 
cured  a  reduction  in  the  price  of  their 
news  print  covering  several  months,  and 
amounting  to  an  appreciable  sum  of 
money,  they  will,  of  course,  refund  to 
their  subscribers,  the  general  public,  the 
difference,  since  it  was  largely  upon 
the  strength  of  the  increased  cost  of 
paper  that  most  of  the  newspapers  of 
Canada  increased  their  'selling  price 
from  50  to  1(X)  per  cent.” 


R.  R.  Embargo  on  Newsprint 
Raised  Through  S.  N.  P.  A. 

South  Can  Now  Get  Northern  Paper  With- 

■  out  Delay,  but  Care  of  Reserve 
Stocks  Urged 

The  current  bulletin  of  the  Southern 
Newspaper  Publishers’  .Association  an¬ 
nounces  that  the  embargo  recently  placed 
on  several  railroads  in  the  vicinity  of 
Boston,  Mass.,  and  especially  lines  over 
which  paper  is  routed  from  Maine 
points,  has  been  entirely  raised,  so  there¬ 
fore  there  will  be  no  trouble  in  moving 
paper  over  the  old  route. 

But  the  following  warning  is  sounded 
by  Secretary  Walter  C.  Johnson: 

“It  is  a  question  as  to  how  long  this 
will  remain  in  effect,  but  in  the  mean¬ 
time  members  are  urged  to  keep  a  close 
watch  on  their  paper  and  see  that  it  is 
moved  promptly.  As  an  indication  as 
to  the  seriousness  of  the  embargo,  food¬ 
stuffs  were  embargoed  on  the  New 
Haven  railroad— one  can  see  how  im¬ 
possible  it  is  to  move  newsprint  if  food 
products  are  embargoed  at  the  same 
time. 

“.As  many  members  of  the  Association 
are  already  running  with  limited  reserve 
stock,  depending  upon  paper  in  transit, 
it  is  imperative  that  there  be  no  delay 
in  transportation.  The  acute  condition 
of  the  newsprint  market  is  already  well 
known.  Indications  are  that  a  number 
of  things  will  operate  against  publishers 
during  the  winter  months  and  it  will, 
therefore,  be  to  their  advantage  to  ac¬ 
cumulate  as  much  reserve  stock  as  pos¬ 
sible,  in  order  to  meet  all  emergencies. 

“On  August  11  the  Secretary  received 
a  telegram  from  the  traffic  manager  of 
one  of  the  large  paper  manufacturers  ad¬ 
vising  that  an  embargo  had  been  placed 
on  newsprint  by  several  railroads  in  the 
east.  This  especially  affected  paper  com¬ 
ing  through  Boston  and  routed  south 
for  southern  newspapers. 

“Realizing  that  if  the  embargo  con¬ 
tinued  for  any  length  of  time  it  would 
seriously  embarrass  a  number  of  south¬ 
ern  publishers,  the  secretary  immediately 
took  the  matter  up  with  Brice  Claggett, 
assistant  director-general  of  railroads, 
Washington,  D.  C.,  urging  that  he  in¬ 
struct  the  M’aine  Central  and  Bangor  & 
.Aroostook  railroads  to  raise  embargo  on 
newsprint. 

“As  a  result  of  the  telegrams  that 
went  forward  through  the  assistant 
director-general  and  car  service  section, 
the  secretary  has  been  advised  that  they 
were  effective,  and  have  enabled  the  mills 
to  move  the  paper  all  rail — raising  the 
embargo  on  Boston  &  Maine,  Delaware 
&  Hudson  and  connections,  and  also 
gave  the  mills  permission  to  get  permits 
from  the  New  Haven  railroad,  as  they 
would  not  accept  shipments  carte 
blanche.” 


LAURENTIDE  EARNED  19% 


Profits  Nine  Times  Greater  Last  Year 
Than  10  Years  Ago 

(bv  tei.egbaph) 

Montreal,  Sept.  3. — Profits  of  the 
Laurentide  Company,  Limited,  for  the 
year  ended  June  30  last,  total  ^,955,000. 
against  $2.593,0(X)  in  the  previous  year 
and  $2,220,000  in  1917.  After  all  deduc¬ 
tions  there  remained  $1,823,000,  a  gain 
of  $119,0(X)  over  the  figures  for  previous 
year. 

Earnings  were  at  rate  of  19  per  cent, 
on  outstanding  capital  against  17.7  per 
cent,  in  1918.  The  earnings  of  year 
just  ended  are  more  than  double  what 
they  were  four  years  ago  and  are  nine 
times  greater  than  earnings  of  ten  years 
ago. 
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PANGS  OF  PROHIBITION  ARE  FELT  BY 
NEWSPAPER  WRITERS 


One  Who  Loses  His  Job  Because  of  Lack  of  Drunkards  Waxes 
Reminiscent  of  the  Days  Gone  By,  Recalling 
Many  Happy  Memories 

By  Elmer  Rigdon 

*  OF  THE  PITTSBURGH  PRESS 

For  fifteen  years  I  wrote  a  newspaper  column  called  “Police 
Court  Sketches”  and  during  that  time  never  missed  a  day.  And 
just  as  I  was  beginning  to  think  I  had  a  steady  job,  along  came 
this  prohibition  thing  and  kicked  the  props  from  under  it,  leaving 
me  with  nothing  to  look  back  to  but  a  glittering  past  in  which  the 
town  sot  loomed  luminously  in  the  picture. 

Just  so  sure  as  I  stealthily  stole  down  the  stairs  every  Monday 
morning  and  a  sleepy  voice  called  from  an  inner  room  saying:  “Don’t 
forget  to  leave  two  dollars  for  the  washerwoman,”  so  sure  was  I 
that  some  pie-eyed  pilgrim  in  the  police  station  would  furnish  me 
material  for  my  story  that  day. 

Police  Court  Always  Furnished  Copy  Aplenty 
It  was  my  business  to  write  of  hap-  to  appear  on  the  rostrum  and  enlighten 


Elmer  Rigdon 


pemngs  m  a  lighter  vein  and  I  could 
always  find  what  I  wanted  in  the  antics 
of  those  who 
had  over--estimat- 
ed  their  capacity 
for  the  deliriant 
of  the  still  and 
fell  into  the 
clutches  of  the 
man  in  blue.  As 
time  passed  I  be¬ 
gan  to  look  upon 
these  wanderers 
from  the  path  of 
sobriety  as  my 
personal  property 
— a  n  asset — just 
as  the  merchant 
looks  upon  the 
contents  of  his  warehouse.  I  never 
took  any  memory  lessons,  but  I  main¬ 
tain  that  I  carry  in  my  head  a  mental 
picture  of  more  dyed-in-the-wool  topers 
than  any  regular  registered  voter  in  the 
county. 

Historians  may  tell  you  about  the 
careers  of  Carnegie,  Rockefeller  and 
Morgan,  but  they  have  to  take  a  back 
seat  when  I  come  to  the  bat  and  open 
the  floodgates  of  my  knowledge  of  the 
human  biped. 

An  Encyclopedia  of  Knowledge 

They  may  have  delved  deeply  into  the 
precious  volumes  of  ancient  and  modern 
lore,  but  they  didn’t  know  that  old  man 
Burns  began  his  checkered  career  in 
1866;  nor  were  they  aware  that  after 
doing  a  stretch  in  the  penitentiary  he 
became  consciencestricken,  reformed  and 
developed  into  one  of  the  most  patient 
and  persevering  inebriates  extant,  serv¬ 
ing  up  to  the  present  time  no  less  than 
100  terms  in  the  workhouse  and  in¬ 
numerable  five  and  ten-day  siestas  in 
the  county  jail. 

These  erudite  gentlemen  were  not 
cognizant  of  the  fact  that  One-eyed  Con¬ 
ley  had  been  arrested  for  excessive  in¬ 
dulgence  in  alcohol  1,224  times  until  I 
told  them. 

They  must  have  felt  that  their  educa¬ 
tion  had  been  neglected  when  I  ex¬ 
tracted  from  the  burglarproof  vault  of 
my  memory  a  trustworthy  biographical 
sketch  of  petite  Mary  Ann  Dolan,  the 
inimitable  remnant  boose  connoisseur, 
who,  when  on  a  batter,  had  a  penchant 
for  stealing  alarm  clocks  from  the  homes 
of  prominent  citizens  whom  she  had  not 
met  socially. 

And  so,  when  I  got  through  the  en¬ 
larged  craniums  of  these  eminent  and 
illustrious  biographers  of  great  men  past 
and  present  seemed  to  shrivel  and 
wither. 

Often  Called  Upon  a*  an  Authority 

On  occasions  I  have  been  called  upon 


folks  on  matters  pertaining  to  the  dazz¬ 
ling  careers  of  ladies  and  gentlemen  who 
had  taken  a  post-graduate  course  in  the 
leading  rum  cathedrals  of  the  country. 


Once  I  attended  the  annual  banquet  of 
an  organization  that  occupies  a  con¬ 
spicuous  position  in  the  social  world. 
Sitting  next  to  me  at  the  speaker’s 
table  was  a  theologian,  a  man  of  the 
most  scholarly  attainments  and  a  pro¬ 
fessor  in  a  theological  seminary. 

The  toastmaster  introduced  him  in  a 
laudatory  address  and  left  out  no  de¬ 
tails  of  his  brilliant  achievements.  So 
when  the  doctor  arose  to  deliver  a  few 
carefully  chosen  remarks  all  in  the  mag¬ 
nificent  banquet  hall  felt  that  they  had 
known  him  all  their  lives. 

I  followed  the  theologian,  and  while 
waiting  to  be  introduced,  I  looked  over 
the  fashionable  assemblage  of  fine-look¬ 
ing  men,  who  knew  how  to  wear  a  dress 
suit  without  embarrassment,  and  the 
beautiful,  evening-gowned  ladies,  and  I 
felt  honored  in  being  among  those 
present. 

Friend  of  All  Drunkards 

The  director  of  the  oratorical  exer¬ 
cises  evidently  thought  everybody  knew 
all  about  me,  and  it  was  unnecessary 
to  relate  any  details  of  my  supposedly 
spectacular  career,  for  he  confined  him- 
(Continued  on  Page  46.) 
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HIS  successful  Missouri  publisher  spent  ten  years  as  a  teacher;  athletics 
occupied  his  time  for  another  year.  Then  he  devoted  two  years  to  general 
merchandising  and  one  year  on  the  road  for  a  hardware  concern. 

All  this  time  R.  E.  Burns,  now  general  manager  of  the  poplin  Globe,  was 
really  headed  for  a  newspaper  career.  The  urge  grew,  and  finally  led  him  to 
accept  a  job  as  a  solicitor  in  the  circulation  department  of  the  Globe.  After  a 
year’s  apprenticeship  he  was  made  circulation  manager,  in  the  midst  of  a  three- 
cornered  local  fight  for  business.  He  acquired  some  stock  in  the  paper  and,  at 
the  end  of  his  two  years  of  service  in  the  circulation  department,  he  was  made 
general  manager  of  the  company. 

When  the  third  paper  in  the  field — like  the  Globe,  a  morning  paper — sus¬ 
pended,  Mr.  Burns  bought  the  plant  and  sold  it,  bit  by  bit,  to  other  publishers 
throughout  the  country.  He  had  won  his  competitive  fight  and  thus  salvaged 
the  mechanical  equipment  of  his  late  rival. 

He  looks  back  to  this  period  with  some  satisfaction,  in  spite  of  the  strenuous 
work  which  fell  to  his  lot.  The  Globe  had  and  held  during  the  fight  about 
1.3,000  readers.  There  was  a  news  print  expense  of  $18,000  per  year,  a  circula¬ 
tion  income  of  $20,000,  local  advertising  income  of  $55,000  and  a  national  adver¬ 
tising  income  of  $9,600.  Now,  after  a  few  years  without  competition  in  the 
morning  field,  the  Globe  has  a  circulation  of  about  26,000,  pays  $70,000  a  year 
for  news  print,  has  an  income  from  circulation  of  $82,500,  from  local  advertising 
of  $163,000,  and  from  national  advertising  $60,000.  It  will  be  seen,  therefore, 
that  the  Globe’s  revenues  today  from  national  advertising  alone  almost  equal  the 
total  advertising ‘revenues  of  half  a  dozen  years  ago. 

In  1918  a  new  home  for  the  paper  was  bought  and  paid  for  out  of  the 
accumulated  earnings.  In  his  direction  of  the  Globe  Mr.  Burns  acts  upon  this 

creed  -  That  the  public  desires  from  a  newspaper,  first,  the  news;  then  fair  busi¬ 

ness  treatment ;  finally,  a  constructive  policy  in  municipal.  State  and  national 
affairs.  To  make  this  creed  a  working  policy  Mr.  Burns  has  cultivated  the 

organization  spirit  among  the  Globe’s  amployees.  A  club  room  is  provided  in 

the  building,  with  an  athletic  instructor  in  attendance.  Workers  in  all  depart¬ 
ments  are  invited  to  devote  regular  intervals  each  day  and  evening  to  recreative 
exercises,  on  the  newspaper’s  “time.”  Mr.  Burns  has  found  the  plan  highly 
effective  in  furthering  the  fraternal  spirit  in  the  Globe  family. 


Says  Broker  for  Brisbane 
Wanted  Toledo  Times 

Offer  to  Purchase  Paper  Also  Made  by 
Indiana  Publisher,  Trustee  for 
Brown  Estate  Declares 


(BY  TELEGRAPH) 

Toledo,  Sept.  2. — Overtures  for  the 
purchase  of  the  Toledo  Times,  the  only 
morning  or  Sunday  newspaper  in  To¬ 
ledo,  have  been  made  by  representatives 
of  William  Randolph  Hearst  and  an 
Indiana  newspaper  publisher,  according 
to  Edward  Kirschner,  trustee  of  the 
Clarence  Brown  Estate,  which  holds 
$75, (XX)  par  value  of  the  Stock. 

Mr.  Kirschner  says  there  are  2,000 
shares  of  the  stock  outstanding,  and 
that  they  are  held  at  $150  a  share,  a  total 
of  $3(X),000.  Mrs.  George  Dun,  widow 
of  the  late  publisher  of  the  Times,  con¬ 
trols  a  majority  of  the  stock  and  the 
balance  is  held  by  William  Ardee,  presi¬ 
dent  of  the  National  Supply  Company, 
he  says. 

“The  Hearst  overtures  came  through 
a  broker,”  said  Kirschner.  “We  traced 
the  matter  down,  and  found  the  broker 
was  acting  for  Arthur  Brisbane.  We 
"ere  merely  asked  to  name  a  price, 
which  has  not  yet  been  done.” 

The  Indiana  publisher  also  made  an 
offer,  Mr.  Kirschner  said.  He  declined 
to  make  known  the  amount  offered  or 
the  identity  of  the  publisher. 

Neither  offer  is  being  seriously  con¬ 
sidered,  said  Kirschner.  “*Ihe  Times 
is  making  money  now  and  we  are  not 
anxious  to  sell  unless  we  get  a  good 
price.” 

The  Times  has  the  Associated  Press 
Trunk  wire,  but  is  not  on  the  State  wire. 
Richard  Patterson  is  business  manager 
and  C.  \\ .  Howard  managing  editor. 


In  the  absence  of  Arthur  Brisbane 
from  New  York  City,  Bradford  Merrill, 
general  manager  of  all  the  Hearst  news¬ 
papers,  was  asked  concerning  the  fore¬ 
going  dispatch. 

“There  is  nothing  to  be  said,’  he  re¬ 
plied. 


U.S.  NEWS  WRITERS  “IMAGINATIVE” 


British  Writer  in  London  Sphere  Squares 
Himself  with  Fellow  Countrymen 


London,  Sept.  3. — “Flights  of  imagi¬ 
nation  are  the  life  of  American  journal¬ 
ism”  is  the  comment  of  Clement  K. 
Shorter  in  the  London  weekly  magazine. 
The  Sphere,  on  a  prophecy  attributed 
to  him  by  a  Chicago  newspaper  reporter 
to  the  effect  that  Chicago  will  outgrow 
London  in  fifteen  years.” 

.Mr.  Shorter  who  was  in  the  United 
States  recently  and  visited  Chicago, 
assures  the  readers  of  The  Sphere  that 
he  never  said  Chicago  would  outgrow 
London  in  any  length  of  time.  He  ad¬ 
mits,  however,  that  he  did  say  that 
“Michigan  avenue  in  Chicago  is  the 
most  beautiful  street  in  the  modern 
world.” 


Ben  Hecht  Is  Home 

Ctiic.xco,  Sept.  3. — Ben  Hecht,  who 
has  been  acting  Berlin  correspondent  for 
the  Chicago  Daily  News  practically  ever 
since  the  armistice  was  signed,  has  re¬ 
turned  to  this  country.  He  will  he  re¬ 
placed  by  Mr.  Wittie,  who  hitherto  has 
been  handling  feature  assignments  on 
the  local  news  staff. 


The  Yakima  (Wash.)  daily  American 
has  been  started  by  labor  and  farmer 
interests. 
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DAILIES  IN  FOUR  CITIES  OPPOSE 
NEWS  WRITERS’  UNION 

Louisville  Courier- Journal  and  Times  Announces  That  Any 
Member  of  Their  Staffs  Who  Joins  Union  May  Con¬ 
sider  Himself  “Automatically  Discharged.” 

The  establishment  of  labor  unions  composed  of  newspaper  writers,  edi¬ 
tors,  and  copy  readers,  or  attempts  to  establish  them,  continued  during 
the  past  week  in  various  cities  of  the  countrj’,  with  the  aid  of  organizers 
for  the  International  Typographical  Union. 

In  New  York  City  it  was  announced  that  plans  for  perfecting  organ¬ 
ization  were  being  held  in  abeyance  until  the  end  of  the  vacation  season.  A 
canvass  of  the  newspaper  offices  of  Paterson,  N.  J.,  is  being  made  to  learn 
what  percentage  of  the  workers  there  are  in  favor  of  organizing.  It  is  un- 
dersto^  that  any  attempt  at  affiliation  with  the  mechanical  departments  will 
be  fought  by  the  Paterson  newspapers. 

Seattle  Labor  Council  Boycotts  Non-Union  Reporters 


“In  opposing  the  news  writers  in  their 
present  efforts,  I  am  not  opposing  them 
unless  they  affiliate  with  the  mechanical 
branches — I  am  giving  no  consideration 
to  the  increases  in  salary  that  it  is  said 
will  be  demanded,”  continued  Mr.  Bry¬ 
ant.  “I  am  thinking  of  the  effects  of 
unionism  on  the  newspapers  of  the  coun¬ 
try  in  five  years  from  now. 

“It  was  not  until  the  war  that  news¬ 
papers  were  able  to  attain  real  inde¬ 
pendence — independence  of  advertiser 
and  persons  of  so-called  importance. 
What  I  would  like  to  know  now  is 
whether  we  are  going  to  sacrifice  that 
independence  to  unionism.  Would  it  be 
possible  for  a  writer  to  be  independent, 
to  be  anything  in  fact  but  a  union  propa¬ 
gandist,  after  five  years  of  union  affilia¬ 
tion. 

“Which,  I  would  like  to  ask,  would  be 
in  the  majority.  The  mechanical  or 
brain  workers?  Could  there  be  an  in- 
<lei<endcnt  press  under  those  conditions?” 


As  a  first  move  on  the  part  of  organized 
Labor  of  Seattle  to  force  the  daily  papers 
to  a  recognition  of  Newspaper  Writers 
Union  No.  12.  the  Central  Labor  Coun¬ 
cil  of  the  cit>'  passed  a  resolution  at 
their  last  meeting  instructing  unions  af¬ 
filiated  with  that  body  to  refuse  to  give 
out  any  news  to  any  non-union  reporter. 

The  local  newspaper  writers’  union 
was  organized  about  a  month  ago  by 
the  members  of  the  staff  of  the  Seattle 
Daily  Record,  an  organized  labor  paper. 
.\  few  members  of  the  Post-Intelligencer 
and  Star  staffs  have  joined  the  union. 
No  Times  man  has  joined,  it  is  said. 

.\cting  on  the  belief  that  the  publish¬ 
ers  of  The  Times,  Post-Intelligencer  and 
Star  are  opposed  to  the  organization  of 
their  workers  in  the  editorial  and  news 
rooms  into  a  union,  the  Central  Labor 
Council  plans  to  enforce  a  news  boycott. 

The  proposed  boycott  so  far  has  not 
been  very  effective  as  the  papers  appear 
to  be  having  no  difficulty  in  obtaining 
the  news  from  the  labor  unions  as  it 
develops. 

.As  Seattle  is  one  of  the  strongest 
union  cities  in  the  United  States,  the 
Labor  Temple  is  a  fertile  source  of  live 
news. 

Louisville  Papers  Hostile 

.At  Louisville  (Ky.)  a  first  attempt  to 
organize  a  local  newswriters’  union  at 
a  meeting,  held  at  the  Tyler  Hotel  there, 
was  postponed  until  September  7  when 
a  Courier-Journal  reporter  stated  that  a 
high  official  of  the  Courier-Journal  and 
Times  Company  had  called  a  staff  meet¬ 
ing  the  preceding  evening  and  had 
served  notice  that  any  employe  signing 
an  application  for  a  union  charter  might 
consider  himself  automatically  dis¬ 
charged. 

In  spite  of  this,  staff  men  of  both  the 
Courier-Journal  and  the  Times  declared 
that  they  were  ready  to  join  the  pro¬ 
posed  organization. 

Bert  Brady,  organizer  for  the  Inter¬ 
national  Typographical  Union,  and  Fred 
.A.  White,  president  of  the  Local  typo¬ 
graphical  union,  were  present  and  ad¬ 
dressed  the  writers,  assuring  them  that 
sttccessful  locals  had  l)een  launched  in 
Boston.  St.  Louis,  Chicago,  Columbus, 
Evansville.  Seattle,  Milwaukee,  Scran¬ 
ton  and  other  cities. 

Publishers  Must  Meet  Living  Increase 

W'.  B.  Bryant,  publisher  of  the  Pater¬ 
son  ( N.  J.)  Press  Guardian  and  presi¬ 
dent  of  the  Passaic  County  Publishers’ 
Association,  says  that  in  case  the  news 
writers  of  his  district  attempt  to  affiliate 
with  the  mechanical  departments,  there 
is  no  question  that  the  publishers  will 
oppose  efforts  to  organize  and  will  re¬ 
fuse  to  recognize  them. 

“I  am  not  opposed  to  collective  bar¬ 
gaining,  and  I  am  not  opposed  to  news 
writers  organized,”  said  Mr.  Bryant  to 


PZditok  &  PrBi.isHER,  “but  brains  cannot 
be  standardized.  There  is  no  question 
that  publishers  shotild  look  after  the  peo¬ 
ple  on  their  payrolls  and  keep  them  satis- 
tied  by  granting  them  the  increases  in 
salaries  that  are  due  them  even  though 
they  are  not  organized. 


Newswriters  Parade 
Montreai.,  Sept.  3. — For  the  first  time 
in  the  history  of  Montreal  Labor  Day 
parades,  the  Newswriters  were  repre¬ 
sented  in  the  procession  here  to-day. 
The  union  which  is  affiliated  with  the 


J\EW  ORLEANS  TIMES-PICAYUNE’S  NEW  HOME 


SITUATED  in  the  heart  of  what  is 
rapidly  becoming  a  civic  center  of 
.New  Orleans,  the  new  Times- 
Picayune  building  at  Camp  street  and 
Lafayette  Square,  work  on  which  is  al¬ 
ready  under  way,  will  form  a  new  and 
appropriate  corner  in  the  frame  border¬ 
ing  the  green  tapestry  of  the  park. 

Within  a  year  the  newspaper’s  new 
home  is  to  be  turned  over  by  the  builder. 
The  contract  was  signed  during  July 
and  guarantees  completion,  barring  only 
unavoidable  delays,  in  one  year. 

There  were  many  reasons  for  the 
selection  by  the  publishers  of  the  site 
at  Camp  street  and  Lafayette  Square 
as  the  place  for  the  Timcs-Picayune’s 
new  home.  It  is  near  the  heart  of  the 
business  (jenter,  within  easy  access  of 
all  the  arteries  of  commerce,  Lafayette 
Square  with  its  sweeping  lawns,  its 
trees,  and  its  attractive  statues  offers  an 
enviable  setting,  while  at  the  same  time 
avoiding  the  possibility  of  ever  being 
hemmed  in  on  all  sides  by  neighboring 
buildings. 

But  prime  among  the  motives  for  the 
selection  of  the  site  w'as  the  oppor¬ 
tunity  it  offers  for  providing  adequately 
for  the  health  requirements  and  the 
comforts  of  the  Times-Picayune  family. 
Fresh  air  and  sunshine — these  prime  in¬ 
gredients  of  efficiency  and  success — 
have  been  kept  in  mind  throughout,  not 
only  in  the  selection  of  the  site,  but  in 
the  arrangement  and  appointments  of 
the  building  itself. 


There  will  be  shower  baths  and  rest 
rooms,  mechanical  ventilation,  a  play 
room  for  the  newsies,  a  library  and 
lounging  room  foi^  the  older  members 
of  the  family  and  other  modern  devices 
which  make  both  for  healthy  relaxa¬ 
tion  and  recreation  and  for  better  work. 

The  foundation  of  the  building  will 
rest  on  a  stratum  fifty  feet  below  the 
grade.  The  comparative  hardness  of 
the  soil  through  which  the  piling  is 
being  sunk  is  counted  ideal  for  the 
purpose.  The  four-story  structure  will 
have  a  ground  area  of  eighty-five  by 
150  feet. 

The  walls  will  be  of  dark  tapestry 
brick  with  white  terra  cotta  trim  and 
a  granite  base.  Facing  Lafayette 
Square  at  the  third  floor  level  a  bal¬ 
cony  sixty  feet  long,  of  handsome 
wrought  iron  design,  will  be  built,  per¬ 
petuating  one  of  the  old  architectural 
traditions  of  New  Orleans,  providing 
for  functions  of  all  sorts  and  for  the 
flashing  of  bulletins  of  great  events  to 
crowds  in  the  park  opposite. 

In  the  basement,  which  is  to  be  five 
feet  below’  the  grade,  will  be  the  press 
room,  having  a  sweep  of  tw’enty  feet 
to  the  ceiling,  in  which  will  be  housed 
the  four  presses,  including  a  new  super 
speed  octuple  press.  Through  wide 
plate-glass  windows  New  Orleans  folk 
may  watch  their  news  rolling  off  the 
cylinders,  thousands  of  papers  a  minute. 
The  most  modern  mechanical  facilities 
will  be  used  throughout  the  new  home 


1.  T.  U.  was  granted  a  charter  four 
months  ago  and  includes  in  its  ranks 
about  75  per  cent,  of  the  reporters  of 
both  French  and  English  newspapers. 
About  thirty  walked  in  the  procession. 


LORD  NORTHCLIFFE’S 
HEALTH  IMPROVED 

Joseph  T.  Gleason,  Returning  from  Visit 
to  England’s  Greatest  Publisher,  Says 
He  Is  Playing  Golf  and  Will  Soon 
Return  to  Active  Work 


Joseph  T.  Gleason,  business  repre¬ 
sentative  in  America  of  the  great  group 
of  Northcliffe  publications,  issued  by 
the  Amalgamated  Press,  Limited,  of 
London,  returned  to  New  York  a  few 
days  ago  after  spending  nearly  two 
months  in  Great  Britain  and  Ireland. 

Mr.  Gleason  is  an  American,  whose 
early  newspaper  training  was  obtained 
on  New  York  newspapers.  He  has 
been  in  charge  of  many  of  Lord  North- 
cliffe’s  business  interests  at  the  New 
York  end  for  many  years. 

Asked  as  to  the  condition  of  Lord 
Northcliffe’s  health,  Mr.  Gleason  assures 
Editor  and  Publisher  that  the  great 
British  publisher  has  so  far  recovered 
from  his  recent  illness  as  to  be  able  to 
spend  most  of  his  time  at  present  playing 
golf. 

“Lord  Northcliffe  was  far  from  a  well 
man  when  he  was  in  the  United  States 
at  the  head  of  the  British  Mission,”  said 
Mr.  Gleason.  “He  was  too  much 
absorbed  in  the  great  task  in  hand, 
however,  to  spare  himself  in  any  way. 

“I  found  him  tremendously  interested 
in  bringing  about  a  just  solution  of  the 
Irish  question.  He  feels  that  this  is  the 
direct  cause  of  much  ill  feeling  on  the 
part  of  .Americans  toward  England.  He 
wants  that  cause  to  be  removed,'  and 
believes  that  the  All-Irish  Parliament 
plan,  which  his  London  newspapers 
have  urged,  would  afford  a  just  solu¬ 
tion. 

“He  was  anxious  that  I  should  learn 
at  first  hand  something  of  political  and 
other  conditions  in  Ireland,  and  asked 
me  to  visit  the  green  isle  and  to  come  in 
contact  with  all  classes  of  the  popula¬ 
tion,  from  the  north  to  the  south.  It 
was  an  interesting  and  enlightening  ex¬ 
perience  for  me.  I  found  little  actually 
hostile  sentiment  toward  England.  Many 
made  the  suggestion  to  me  that  the 
Irish  people  would  welcome  the  ap¬ 
pointment  of  Lord  Northcliffe,  himself 
an  Irishman,  as  Lord  Lieutenant.” 


LEGION  HONORS  CAPT.  BULLOCK 


Post  in  New  York  Is  Named  for  Times 
Man 

A  post  of  the  American  Legion  in 
honor  of  Harry  A.  Bullock,  a  former 
New  York  Times  man,  and  one  time 
secretary  of  the  New  York  Municipal 
Railway  Corporation,  has  been  organized 
by  several  hundred  former  service  men. 
Capt.  Bullock  went  to  France  in  August, 
1917,  being  attached  to  the  first  regi¬ 
ments  that  arrived  in  France  after  the 
declaration  of  war.  He  was  killed  by 
an  aerial  bomb  on  Decoration  Day  of 
the  next  year  while  on  duty  at  division 
headquarters,  about  five  miles  back  from 
the  first  line  trenches,  where  the  Ameri¬ 
can  troops,  on  a  certain  sector,  were 
standing  off  the  German  offensive. 


Henri,  Hursu  &  McDonald  Adver¬ 
tising  Agency  and  Lord  &  Thomas, 
both  have  started  impressive  advertising 
campaigns  in  various  Chicago  news¬ 
papers,  exploiting  their  service  to 
clients. 
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ADAM  AND  EVE  WILL  BE  FEATURED 
AT  A.  A.  C.  W.  CONVENTION 

Mrs.  Germo,  Advertising  Manager  of  Los  Angeles  Trust  & 
Savings  Bank,  Will  Describe  Them  in  “Garden  of  Ad¬ 
vertising” — Some  Departmental  Programs. 

TO  get  back  to  the  primitive,  in  case  you  attend  the  annual  convention 
of  the  Associated  Advertising  Clubs  of  the  World  at  New  Orleans, 
September  21-25,  you  may  drop  in  a  session  of  the  Financial  Adver¬ 
tisers’  Association,  a  department  of  the  A.  A.  C.  of  W.  on  the  opening  day 
and  hear  Mrs.  Eleanor  Germo,  advertising  manager  of  the  Los  Angeles  Trust 
and  Savings  Bank,  discuss  “Adam  and  Eve  in  the  Garden  of  Advertising.” 

Advertising  Agencies'  Departmental  Program 


The  departmental  program  of  the 
American  Association  of  Advertising 
Agencies,  of  which  William  H.  Johns 
of  the  George  Batton  Company,  New 
York,  is  chairman;  Paul  E.  Faust  of 
Mallory,  Mitchell  &  Faust,  of  Chicago, 
vice-chairman,  and  Harry  Dwight 
Smith,  of  Fuller  &  Smith,  Cleveland,  is 
secretary,  will  be  as  follows ; 

Departmental  Report  to  General  Ses¬ 
sion — Harry  Dwight  Smith,  Fuller  & 
Smith,  Cleveland. 

Newspapers — Led  by  William  H. 
Rankin,  William  H.  Rankin  Company, 
Chicago;  responded  to  by  B.  E.  Chap- 
pelow,  Chappelow  .Advertising  Com¬ 
pany,  St.  Louis. 

Export  Advertising — Led  by  Bayard 
W.  Barton,  Critchfield  &  Co.,  Chicago ; 
responded  to  by  Edgar  Parker,  John  O. 
Powers  Company,  New  York. 

Magazines — Led  by  Paul  V.  Troop, 
Lord  &  Thomas,  Chicago. 

Trade  Papers — Led  by  Robert  Tins- 
man,  Federal  Advertising  Company, 
New  York;  responded  to  by  H.  B. 
Humphrey,  H.  B.  Humphrey  Company, 
Boston. 

Financial  Papers — Led  by  E.  B.  Wil¬ 
son,  Edwin  Bird  Wilson  Company,  New 
York ;  responded  to  by  Cecil  Contier, 
Conner  Advertising  Companx.  Denver. 


A  Basket  of  Chips — G.  R.  Lowe,  Neo¬ 
sho  (Mo.)  Advertising  Club. 

Building  Canada’s  Prairie  Capital — J'. 
M.  Davidson,  of  the  Winnipeg  Board  of 
Trade. 

Address  of  Welcome — R.  S.  Hecht, 
president,  Hibernia  Bank  &  Trust  Com¬ 
pany,  New  Orleans,  La. 

President’s  Address — W.  R.  More¬ 
house,  Los  Angeles,  Cal.,  president. 
Financial  Advertisers’  Association. 

The  Human  Nature  Element — F.  D. 
Conner,  manager.  Publicity  Department, 
Illinois  Trust  &  Savings  Bank,  Chicago, 
Ill. 

Developing  a  Trust  Department  of  a 
National  Bank — Virgil  M.  Harris,  trust 
officer.  National  Bank  of  Commerce,  St. 
Louis,  Mo. 

Standardizing  an  .Advertising  Cam¬ 
paign — F.'  W.  Gehle,  manager,  .Advertis¬ 
ing  and  New  Business,  Mechanics  & 
Metals  National  Bank,  New  Y'ork. 

Making  Them  See  It — W.  A.  Schulte, 
advertising  manager,  Cleveland  Trust 
Company,  Cleveland,  Ohio. 

Outdoor  Advertising — Round  Table 
Discussion,  John  Ring,  Jr.,  manager, 
Publicity  Department,  Mercantile  Trust 
Company.  St.  Louis,  Mo.,  presiding. 

Blazing  a  Foreign  Trail — .A.  D.  Wel- 
lon,  Cojitinental  &  Commercial  National 


MAPPING  AND  CHARTING  THE 
WORLD  ANEW 

Reynolds’  After-War  .Atlas,  just 
issued  by  the  Reynolds’  Publishing 
Company,  introduces  us  to  the  world 
that  was,  is  and  that  shall  be — clarify¬ 
ing  the  proposed  geographical  altera¬ 
tions  due  to  the  great  war.  The  task 
which  the  editors  of  this  work  have  done 
so  well  is  one  whose  difficulties  are 
obvious.  Aside  from  the  mapping  of 
the  new  nations  and  the  revisions  of  the 
old  ones,  this  atlas  carries  a  mass  of 
up-to-date  data  covering  industrial  and 
economic  conditions.  It  is  a  reference 
work  of  value  to  every  editor. 


N.  Y.  JOB  UNIONS  MAKE 
STIFF  DEMANDS 

Ask  for  Flat  Increase  of  $14  for  a  Week 
of  Forty-four  Hours  and  for  Stand¬ 
ard  Cost  System  in  All  Shops — 
Serious  Situation  Threatened 

Demands  of  the  various  printing 
trades  unions  for  a  flat  increase  for  the 
members  of  each,  on  all  scales,  of  $14  a 
week  and  a  reduction  of  hours  from 
forty-eight  to  forty-four  a  week,  to  go 
into  effect  October  1,  were  considered 
Wednesday  of  this  week  at  a  meeting  at 
the  Hotel  .Astor  by  the  Printers’  League 
Section  of  the  Association  of  Employing 
Printers  of  New  York  City. 

The  meeting  also  was  attended  by  rep¬ 
resentatives  of  newspaper  publishers 
and  periodical  publishers  who,  an  an¬ 
nouncement  of  the  meeting  pointed  out, 
“also  will  be  directly  affected  by  any 
action  taken  by  the  printers  in  this  seri¬ 
ous  situation.’’  Definite  action  on  the 
union  demands  was  postponed,  after  dis¬ 
cussion.  until  a  later  meeting. 

Will  Publishers  Fight? 


of  their  hands  the  management  of  their 
own  business  and  give  it  over  to  their 
employes. 

The  pressmen  demand,  in  addition  to 
an  increase  of  $14  a  week  and  a  forty- 
four  hour  week  which  would  mean  $51 
a  week  for  day  work  and,  with  an  addi¬ 
tional  specified  $5  increase,  $56  a  week 
for  night  work,  that  overtime  shall  be 
paid  at  double  time  and  holidays  and 
Sundays  at  triple  time,  and  that  when  a 
press  carries  a  60-inch  sheet  or  over, 
it  shall  require  a  man  to  each  machine 
instead  of  to  two  machines  as  at  present. 

Demands  of  Other  Unions 
The  Typographical  Union  makes  sim¬ 
ilar  demands  for  increased  wages  and 
four  hours  a  week  less  time,  and  also 
that  all  members  of  the  union  shall  re¬ 
ceive  fifty  cents  a  day  extra  if  employed 
less  than  six  consecutive  days  (a  rule 
that  now  applies  only  to  machine  oper¬ 
ators)  that  a  machinist  must  be  em¬ 
ployed  for  four  instead  of  six  or  more 
machines  as  now,  and  that  proofs  must 
be  revised  as  well  as  read  by  members 
of  the  union  before  leaving  the  office. 

The  press  feeders’  union  demands  that 
not  less  than  two  men  shall  work  on 
any  web  press,  that  there  shall  be  one 
man  to  each  feeding  machine,  of  any 
kind,  that  union  representatives  shall  be 
allowed  in  the  work  rooms  any  time 
during  working  hours,  and  that  no  union 
man  can  be  discharged  for  refusing  to 
work  overtime  if  another  man  is  avail¬ 
able  and  that  he  may  choose  his  own 
“sub’’  for  overtime. 

Outbidding  Other  Cities 

Other  unions  making  demands  for  in¬ 
creased  wages  and  fewer  working 
hours,  similar  to  those  already  quoted, 
are  the  Paper  Handlers  and  Sheet 
Straighteners,  Mailers,  Paper  Cutters, 
Bookbinders,  Book  Cover  Stampers  and 
Gold  Leaf  Layers,  Blankbook  Binders, 
Paper  Rulers,  Book  Edge  Gilders  and 
Bindery  Women. 

These  »!emaiuls  show  that  the  printing 
trades  uiiions  of  New  York  Citv  are  ask- 


Farm  Papers — l.etl  by  (.  arl  P.  John¬ 
son.  Johnson,  Read  &•  Company,  Chi¬ 
cago;  responded  to  by  Merle  Sidener; 
Sidener-Van  Riper  Advertising  Co.,  In¬ 
dianapolis. 

Higham  of  London  to  Talk 

One  of  the  principal  speakers  on  the 
program  of  the  Community  Advertising 
Department  will  be  Charles  F.  Higham, 
head  of  the  London  advertising  agency 
that  bears  his  name,  member  of  Parlia¬ 
ment,  and  vice-president  of  the  A.  A.  C. 
of  W.  Other  speakers  and  their  topics 
will  be : 

How  the  Indiana  Chamber  of  Com¬ 
merce  Has  Advertised  Its  State — A.  W. 
McKeand,  director  of  extension,  Indiana 
State  Chamber  of  Commerce,  Indianapo¬ 
lis,  Ind. 

Conventions  as  a  Community  Builder 
— R.  L.  Webb,  secretary,  San  Francisco 
Convention  and  Tourists’  League. 

Merchandising  Methods  as  Applied  to 
City  Building — Walter  B.  Weisenburger, 
secretary,  Publicity  Bureau,  St.  Louis 
Chamber  of  Commerce. 


Bank,  Chicago,  111. 

\\  anted :  .An  Old  Bttsiness  Depart- 
nt<nt — Harvey  .A.  Blodgett,  president, 
Harvey  Blodgett  Company,  St.  Paul, 
Minn. 

Direct  .Advertising — Edward  A.  Ken¬ 
drick,  president,  Redfield-Kendrick-Odell 
Company,  New  York. 

Farm  Loans — J.  C.  Conway,  secretary, 
Southern  Trust  Company,  Little  Rock, 
Ark. 

Gingering  Up  the  Savings  Department 
— D.  McEachern,  secretary.  The  Huron 
and  Erie  Mortgage  Corporation,  London, 
Ontario. 

Selling  Bonds — John  M.  McMillan,  as¬ 
sistant  manager,  Bond  Department, 
Henry  L.  Doherty  &  Co.,  New  York. 

Establishing  a  New  Business  Depart¬ 
ment  in  a  Small  Town  Bank — H.  B. 
Grimm,  manager.  New  Business  Depart¬ 
ment,  St.  Joseph  Valley  Bank,  Elkhart, 
Ind. 

What  of  Tomorrow?  Looking  For¬ 
ward  Into  Bank  Advertising — Edwin 
Bird  Wilson,  president,  Edwin  Bird  Wil¬ 
son,  Inc.,  New  York. 


“Are  you  willing  to  suspend  publica- 
ti(  n  in  order  to  help  us  fight  these  de¬ 
mands,  if  it  seems  best  to  do  so?"  was 
;i  (inestion  put  by  employing  printers 
who  attended  the  meeting  to  the  forty  or 
more  publishers  of  trade  journals  who 
were  present. 

It  was  pointed  out  by  the  employing 
printers  that  the  real  btirden  of  increased 
wages  and  fewer  hotirs  of  labor  per 
week  would  fall  on  the  publishers,  as 
the  increased  cost  of  production  would 
be  passed  on  to  them  in  proportionately 
larger  bills  for  printing. 

It  was  estimated  that  if  the  demands 
of  the  unions  were  granted  this  increase 
in  cost,  exclusive  of  the  cost  of  print 
paper,  would  be  about  66  2/3  per  cent. 

The  trade  paper  publishers  who  were 
present  at  the  meeting  were  not  pre¬ 
pared  to  go  on  record  then  as  to  what 
stand  it  would  be  best  for  them  to  take 
on  the  demands  of  the  union,  although 
the  consensus  of  opinion  seemed  to  be 
that  these  demands  were  unreasonable. 

No  Definite  Contract 


ing  f(  r  considerably  more  than  their 
brethren  have  been  able  to  get,  or  can 
get,  under  the  provisions  of  present  con¬ 
tracts,  for  some  time  to  come.  In  Chi¬ 
cago,  for  instance,  the  forty-eight-hour 
week  is  effective  during  the  life  of  the 
present  contracts  which  run  to  Septem¬ 
ber  and  October,  1921,  except  in  the  case 
of  bookbinders,  which  expires  in  Sep¬ 
tember,  1920.  Pressmen  there,  under 
these  contracts,  make  $42;  compositors, 
$41 ;  and  bookbinders,  ^6.50. 

In  Ik)slon  there  is  a  forty-eight  hour 
week,  under  a  contract  which  does  not 
expire  until  March  31,  1921.  Composi¬ 
tors  there  make  $33,  which  will  be  raised 
to  $35  next  January,  and  to  $37,  next 
Jtily.  Cincinnati  has  a  forty-eight  hour 
week  and  an  agreement  which  does  not 
expire  until  September,  1920,  under 
which  compositors  now  paid  $33  will  get 
$36  next  January,  and  pressmen  and 
feeders’  pay  will  be  raised  proportion¬ 
ately. 

“H.  C.  of  L.”  Kills  Another  Daily 


How  the  Mayor’s  $100, CXX)  Campaign 
Is  Advertising  New  Orleans — Thomas  J. 
Hill,  manager.  Convention  Tourist  and 
Publicity  Bureau,  New  Orleans  Associa¬ 
tion  of  Commerce. 

How  Omaha  Advertises  —  Arthur 


.\nalysis  of  Territory — Round  Table 
Discussion,  Guy  W.  Cooke,  manager. 
Department  of  Advertising  and  New 
Business,  First  National  Bank,  Chicago, 
Ill.,  presiding. 

How  Financial  Publishers  Can  Give 


Incidentally,  the  unions  are  not  will¬ 
ing  to  enter  into  a  contract  with  their 
employers,  embodying  their  demands, 
for  any  definite  period  of  time.  They  do 
not  wish  to  be  bound  by  the  new  scale 
for  a  day  longer  than  its  provisions 


Mansfield.  Ohio,  Aug  30. — The  Shield 
ceased  to  exist  today,  the  mechanical 
equipment  being  taken  over  by  the  News. 
The  Shield’s  owners  announce  that  the 
high  cost  of  operating  is  responsible 
for  the  discontinuance. 


Thomas,  manager.  Bureau  of  Publicity, 
Omaha  Chamber  of  Commerce. 

How  Tourists  Have  Advertised  Den¬ 
ver— Harry  N.  Burhans,  executive  sec¬ 
retary,  Denver  Tourist  and  Publicity 
Bureau. 

How  a  Municipal  Auditorium  Helps 
.Advertise  a  City — Frank  Cleveland,  con¬ 
vention  secretary,  Milwaukee  Chamber 
of  Commerce. 


.Advertisers  Maximum  Service — Clifford 
DePuy,  publisher.  Northwestern  Banker, 
Des  Moines,  la. 

Legitimate  Publicity — J.  I.  Clark,  man¬ 
ager,  Service  Department,  National 
Bank  of  Commerce,  New  York. 

.Advertising  Service  to  Correspondent 
Banks — \V.  Frank  McClure,  manager. 
Publicity  Department,  Fort  Dearborn 
National  Bank,  Chicago,  Ill. 


satisfy  them. 

One  demand,  which  was  made  only 
by  the  press  feeders’  union,  but  which, 
if  granted,  could  obviously  be  utilized 
by  any  other  through  the  medium  of  a 
sympathetic  strike,  is  that  the  union 
“reserves  the  right  to  refuse  to  work  in 
any  office  that  does  not  maintain  a  stand¬ 
ard  cost  svstem.”  This,  employing 
printers  say,  practically  would  take  out 


Amsterdam  Workers  at  Picnic 
Amsterd.am,  Sept.  1. — The  annual 
clamhake  of  the  Evening  Recorder  em¬ 
ployes,  given  by  the  employers,  was  held 
recently  at  Camp  Tauereuna,  near  Ams¬ 
terdam.  All  members  of  the  editorial, 
advertising,  circulation,  business  and 
mechanical  staffs  attended. 
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EPISCOPAL  CHURCH  TO 
BUY  ADVERTISING 


Seeks  to  Get  in  Touch  with  Thousands  of 
Memhers  Who  Have  Moved  to  Rural 
Communities  Finds  It  Hard  to 
Get  Rates 


Advertising  as  a  solution  of  one  im¬ 
portant  phase  of  the  rural  church  prob¬ 
lem  will  be  tested  in  several  Ohio  news¬ 
papers  during  September  by  the  Church 
League  for  the  Isolated  in  the  Southern 
Ohio  Diocese  of  the  Episcopal  Church. 

The  Episcopal  Church,  essentially  a 
city  communion,  a  few  months  ago  or¬ 
ganized  the  Church  League  for  the  Iso¬ 
lated  to  get  in  touch  with  its  thousands 
of  communicants  who  have  removed  to 
rural  communities  where  the  Episcopal 
Church  is  practically  unknown. 

In  Ohio  the  nunil>cr  of  these  “lost” 
communicants  is  estimated  at  5,000. 
How  to  get  into  communication  with 
them  was  the  problem  faced  by  Miss 
Elizalteth  Matthews,  secretary  of  the 
League  in  that  Diocese.  Instead  of  re¬ 
lying  upon  the  rural  clergy  to  forward 
the  names  of  the  “lost,”  Miss  Matthews 
decided  to  advertise  for  them. 

Would  Regain  5,000 

The  copy,  which  was  written  by  Paul 
J.  Brindel,  of  the  Episcopal  Church’s 
Nation-Wide  Campaign  New’s  Bureau, 
and  placed  by  the  Barton,  Durstine  and 
O.sborn  .Advertising  Agency,  of  New 
York  City,  will  appear  on  the  four  Sun¬ 
days  and  Wednesdays  of  September  in 
the  Cincinnati  Enquirer  and  Post,  the 
Dayton  News  and  Journal,  the  Colum¬ 
bus  Citizen  and  Dispatch,  the  Spring- 
field  Sunday  News  and  the  Zanesville 
Times-Recorder. 

Unlike  the  officers  of  most  church 
organizations.  Miss  Matthews  needed  no 
coaxing  to  allow  the  use  of  Sunday 
newspapers.  She  even  specified  that 
much  of  the  copy  appear  in  them  “be¬ 
cause  everyone  knows  the  Sunday  news¬ 
papers  are  read  thoroughly.” 

•According  to  the  Church’s  news  bu¬ 
reau,  few  newspapers  have  considered 
the  possibilities  of  religious  advertising 
and  some  of  the  publishers’  representa¬ 
tives  in  New  York,  to  quote  their  pa¬ 
pers’  church  advertising  rates.  These 
special  rates,  usually  the  minimum  com¬ 
mercial  rate,  were  obtainable  only  by 
correspondence  with  the  .  publishers 
themselves. 

NEWSPRINT  HEARING  SEPT.  10 

Expect  All  Sides  to  Be  Ready  for  Reed 
Inquiry  Then 

Washington,  Aug.  30. — The  attor¬ 
neys  for  the  Department  of  Justice  and 
Federal  Trade  Commission,  as  well  as 
the  paper  interests  and  publishers,  have 
asked  the  committee  for  a  week  or  two 
in  which  to  collect  their  evi»lence  and  to 
arrange  for  the  calling  of  witnesses  on 
their  side  of  the  controver.sy,  before  the 
hearing  begins  in  the  Reed  Senate  In¬ 
vestigation  of  the  news  print  industry. 

“Under  these  circumstances,”  said 
Senator  La  P'ollette,  “it  will  be  neces¬ 
sary  to  delay  the  opening  of  the  case 
for  about  two  weeks.  I  should  say  that 
the  committee  will  be  ready  to  proceed 
with  the  Reed  resolution  by  September 
10,  if  not  a  little  earlier.” 

1  hi  hearing  will  be  conducted  by  a 
sul)-cointnittee  of  which  Senator  I.a  Fol- 
lette  will  be  chairman. 

Buys  on  St.  Simon  Island 

Ati.anta,  Ga.,  Sept.  3. — St.  Elmo 
Massengale,  the  advertising  agent,  has 
purchased  a  27-acre  site  on  St.  Simon's 
Island  to  be  used  for  a  family  country 
home. 


ASSOCIATED  ADVERTISING  CLUBS  ANNOUNCE  PROGRAM 
FOR  ANNUAL  CONVENTION  AT  NEW  ORLEANS, 
SEPTEMBER  21-25 

“Capitals  Labor— Consumer — How  Can  All  Three  Co-operate  to  Insure 
Increased  Production? — A  World  Necessity”  Will  Be  Principal  Theme 


The  Associated  Advertising  Clubs  of 
the  World  have  announced  the 
following  program  for  their  annual 
convention  at  New  Orleans,  September 
21-25,  the  principal  theme  of  the  con¬ 
vention  being  the  world-necessity  of  co¬ 
operation  between  capital,  labor,  and 
consumer  to  insure  increased  production. 

Sunday  Afternoon,  Sept.  21 
Inspirational  meeting,  4  o’clock  on 
campus,  Tulane  University.  Arthur  G. 
Newmyer,  associated  publisher  of  the 
New  Orleans  Item,  vicepresident  South¬ 
ern  Division,  presiding. 

Welcome  from  the  State  of  Louisiana 
— Ruffin  G.  Pleasant,  Governor  of 
Louisiana. 

Welcome  from  the  City  of  New 
Orleans — Martin  Behrman,  Mayor  of 
New  Orleans. 

Welcome  from  Tulane  University — 
Dr.  A.  B.  Dinwiddie,  president  of  Tulane 
University. 

Response — William  C.  D’Arcy,  St. 
Louis,  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 

Monday  Morning,  Sept.  22 
General  session,  Jerusalem  Temple, 
A.  A.  O.  N.  M.  S. 

Temporary  chairman — L.  R.  Putnam, 
president  New  Orleans  Advertising 
Club. 

Permanent  chairman — William  C. 
D’Arcy,  president  Associated  Advertis¬ 
ing  Clubs  of  the  World. 

Annual  address  of  President  D’Arcy. 
Address,  representing  labor — Samuel 
Gompers,  president  American  Federa¬ 
tion  of  Labor, 

Address,  representing  capital — Speak¬ 
er  to  be  announced.  * 

Official  photograph  will  be  taken  at 
the  close  of  this  meeting  immediately 
in  front  of  the  Shriners’  Temple. 

Monday  Noon 

At  twelve-thirty  luncheon  will  be 
served  to  all  who  have  made  reserva¬ 
tions,  in  the  Gold  Room,  second  floor, 
Grunewald  Hotel.  An  address  will  be 
made  explaining  one  of  the  complete 
advertising  campaigns  shown  in  the  Na¬ 
tional  Exhibit  of  Advertising.  These 
luncheon  meetings  will  be  held  Monday, 
Tue.sday,  Wednesday  and  Thursday. 
Monday  Afternoon 

2:00  p.  m.  Department  sessions  and 
con  ferences. 

Departments  Sessions 
Agricultural  Publishers’  Association. 
American  Association  of  Advertising 
Agencies. 

Association  of  American  Directory 
Publishers. 

Association  of  National  Advertisers. 
Church  Advertising  Department. 
Community  Advertising  Department. 
The  Daily  Newspaper  Department. 
Direct  Mail  Advertising  Association. 
Financial  Advertisers’  Association. 
National  .Association  of  Employing 
Lithographers. 

National  Association  of  Theatre  Pro¬ 
gram  Publishers. 

Outdoor  .Advertising  Association. 
Poster  .Advertising  Association. 
Screen  Advertisers’  Association. 

Conferences 
Advertising  Women. 

Club  Secretaries. 

Vigilance  Committees. 

Pan-American  Union. 

Retail  Advertisers. 


Monday  Evening 

7 :00  p.  m.  Official  dinner  to  club 
presidents  in  honor  of  President  D’Arcy 
and  the  Executive  Officers,  at  Antoine’s. 
Invitations  confined  to  club  presidents 
or  their  representatives. 

8:30.  “New  Orleans  in  the  Eighteenth 
Century”  in  the  French  Quarter.  Dele¬ 
gates  and  visitors  are  invited  to  visit 
historical  Jackson  Square,  the  Cabildo 
and  the  old  French  market,  which  will 
be  open  for  the  first  time  at  night.  The 
entertainment  will  be  in  charge  of  the 
French  and  Italian  societies  of  New 
Orleans. 

Tuesday  Morning,  Sept.  23 

10:00  a.  m.  General  session. 

In  Tulane  Theatre,  immediately  ad¬ 
joining  Hotel  Grunewald,  where  all  but 
the  first  of  the  general  sessions  will  be 
held.  President  William  C.  D’Arcy, 
presiding. 

Address,  representing  the  consumer — 
Speaker  to  be  announced. 

Tuesday  Noon 

12 :30.  Luncheon  and  address  explain¬ 
ing  one  of  the  complete  advertising 
campaigns  shown  in  the  National  Exhibit 
of  Advertising.  Service  in  the  Gold 
Room,  second  floor.  Hotel  Grunewald, 
to  all  visitors  who  have  made  reserva¬ 
tions  the  day  previous. 

Tuesday  Afternoon 

2 :00  p.  m.  Department  sessions  and 
conferences. 

Tuesday  Evening 

8:00  p.  m.  Boat  ride  about  the  port 
for  all  delegates  and  visitors,  immedi¬ 
ately  followed  by  “New  Orleans  in  the 
Nineteenth  Century.”  Levee  scene  of 
the  time  before  the  Civil  War.  This 
entertainment  will  be  in  charge  of  the 
Jerusalem  Temple  Nobles  of  the  Mystic 
Shrine,  and  the  local  Lodge  of  Elks. 

Wednesday  Morning,  Sept.  24 

10:00  a.  m.  General  session,  Tulane 
Theatre.  President  William  C.  D’Arcy 
presiding. 

“A  Greater'  Truth  Work,”  Merle 
Sidener,  president  Sidener-Van  Riper 
Advertising  Co.,  and  chairman  National 
Vigilance  Committee. 

“Helping  Honest  Business  Protect  Is- 
self,”  William  P.  Green,  organization 
secretary  of  Better  Business  Bureau 
Secretaries. 

“Bricks  That  Build  Walls  of  Confi¬ 
dence,”  11.  J.  Kenner,  secretary  National 
Vigilence  Committee. 

“What  Are  You  Going  to  Do  About 
It?”  Richard  II.  I^e,  special  counsel 
National  Vigilance  Committee. 

Wednesday  Noon 

12 :30  p.  m.  Exhibit  of  advertising. 
Luncheon  served  in  the  Gold  Room, 
Hotel  Grunewald. 

Wednesday  Afternoon 

2 :30  p.  m.  General  session.  Address, 
“The  Work  of  the  Organs  of  Business 
in  Creating  Better  Labor  Conditions," 
Harry  Cleland,  McGraw-Hill  Co.,  New 
York. 

Address,  “The  Relation  of  .Advertis¬ 
ing  to  Industrial  Morale  in  War  and 
Peace,”  Major  Roy  Dickinson,  associate 
editor  Printers’  Ink,  formerly  in  charge 
of  Division  of  Industrial  Morale, 
U.  S.  A. 

Address,  “Advertising  as  a  World 
Force,”  George  Creel,  former  chairman 
U.  S.  Committee  on  Public  Information. 

Address,  “Relationship  of  Associated 


Advertising  Clubs  to  Practical  Pan- 
Americanism,”  John  Barrett,  director  of 
Pan-American  Union,  Washington,  D.  C. 

Wednesday  Evening 

7:00  p.  m.  “New  Orleans  in  the 
Twentieth  Century.”  Modern  Southern 
chicken  dinner  served  at  the  Countr> 
Club.  Entertainment  in  charge  of 
Mayor  Behrman  and  the  city  officials  of 
New  Orleans. 

Thursday  Morning,  Sept.  25 

10:00  a.m.  General  session.  President 
William  C.  D’Arcy  presiding. 

Open  Forum. 

Reports  of  representatives  of  depart¬ 
ments.  How  each  of  them  is  prepared 
to  carry  into  effect  the  conclusions  of 
the  convention  as  to  the  ways  in  which 
labor,  capital  and  the  consumer  can  co¬ 
operate  for  increased  production,  world 
necessity. 

Thursday  Noon 

12 :30  p.  m.  Luncheon  of  the  Nationa' 
Exhibit  of  Advertising,  Gold  Room, 
Hotel  Grunewald. 

2 :00  p.  m.  Election  of  officers. 

Note. — Elsewhere  in  this  issue  will  be 
found  the  detailed  programs  of  con¬ 
ferences  which  various  departments  of 
the  Associated  Advertising  Clubs  will 
hold  during  the  convention. 


June, 

June, 

1019 

1018 

Uaper  amt  mfa.  of.... 

_ $.8,070,088 

$4,124,526 

Wood  pulp,  chom _ 

-  2,018,071 

1,813,018 

Wood  pulp,  mecli . 

_  .824,103 

019,081 

$7,213,822 

$6,5.'.7,526 

Pulpwood  . 

. ..  1,906,440 

788,326 

$0,120,202 

$7,345,857 

Exports  for  the  first  three  months  of 

the  fiscal  year  show 

a  decrease  of  $2,478,- 

375,  compared  with  last  year  and  a 
gain  of  !M,702,547  compared  with  1917, 

as  follows : 

THREE 

MONTHS. 

Paper —  1917 

Paper — 

1918 

1919 

tS,aC2.04fl 

$10,8.'.5,8fl9 

$12,89.8,184 

Pulp  clieiii. — 

5,047,020 

7,704,000 

5,240.298 

Pulp  merli. — 

1,002,271 

1,241,90.'. 

1,104,597 

115,011,040 

$19,802,793 

$10,337,074 

Pulpwood — 

1,048,205 

8,978,.870 

2,025,714 

Total-  - 

tl0,000,Ml 

$23,841,103 

$21,302,788 

Klein  Becomes  an  Ad  Agent 
M.  J.  Klein,  classified  advertising 
manager  of  La  Prensa.  a  Spanish  daily, 
has  resigned  to  enter  into  the  agency 
business  and  will  specialize  in  export 
advertising.  He  will  be  located  in  the 
World  Building,  New  York,  after  Sep¬ 
tember  1. 


June  Canadian  Newsprint 
Exports  Show  Increases 

The  Figures  Show  More  Pulp  Being  Sent 
Out  in  Finished  State  Than 
Formerly 


Montreal,  Sept.  2. — June  exports  of 
paper,  pulp  and  pulp  wood  from  Canada 
were  valued  at  $7,345,000,  as  compared 
with  $9,120,000  in  June  of  last  year. 
News  print  and  other  manufactureo 
papers  show  an  increase  in  value  of 
$153,538,  and  mechanical  ground  pul" 
of  $295,000,  while  chemical  pulp  fell  off 
$1,105,000  and  raw  pulp  wood  $1,118,000. 

The  figures  show  that  more  pulp  is 
being  manufactured  in  Canada  and  ex¬ 
ported  as  the  finished  product,  instead  of 
in  the  raw  state,  than  formerly. 

The  details  follow: 


Opens  Minneapolis  Office 
St.  Paul,  Aug.  30. — The  advertising 
department  of  the  Dispatch-Pioneer 
Press  has  opened  an  .iffice  in  the  Palace 
building,  Minneapolis.  O.  W.  Barbo  is 
in  charge. 
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NEWSPAPER  MAKING 

A  Department  of  Practical  Service  for  Publishers  and  Advertisers  Conducted  by  Jason 
Rogers,  Publisher  of  the  New  York  Globe,  and  Author  of  “Fundamentals  of  News¬ 
paper  Building,”  “Newspaper  Building”  and  “Building  Newspaper  Advertising” 


VIEWING  the  newspapers  of  the 
country  in  the  broadest  possible  way 
I  am  inclined  to  the  opinion  that  it  is 
the  satisfaction  with  comparatively  ery 
small  success  that  handicaps  most 
newspaper  makers  guilty  of  producing 
inferior  newspapers.  As  I  have  fre¬ 
quently  stated,  there  is  no  possible  ex¬ 
cuse  for  the  getting  out  of  a  thin, 
uninteresting  and  dull  sheet  except 
laziness  or  incompetency. 

The  shame  of  it  is  that  only  too  often 
will  a  town  give  a  quality  and  degree  of 
support  to  an  unworthy  publication  in 
the  absence  of  a  better  production,  and 
those  producing  the  make-believe  or 
false-alarm  flatter  themselves  with  the 
notion  that  they  really  deserve  the  limit¬ 
ed  success  that  they  reap. 

I  trust  that  I  may  be  pardoned  for 
this  arraignment  of  the  numerous  in¬ 
ferior  publications  posing  as  news¬ 
papers  on  the  ground  that  what  I  am 
seeking  to  drive  home  is  fliat  through 
the  devotion  of  more  time  and  atten¬ 
tion  to  making  our  newspapers  better 
and  more  interesting  we  can  secure 
greater  recognition  and  success. 

Small  Papers  Must  Improve 

Regardless  of  the  bulk  of  opinion  to 
the  contrary,  I  believe  that  the  small 
town  newspapers  should  be  made  better 
all-around  newspapers  and  cut  free 
from  the  old  theory  local  news,  more 
local  news  and  still  more  local  news. 
Most  editors  lean  toward  the  printing 
of  local  news  to  the  exclusion  of  pre¬ 
senting  an  interesting  variety  of  features 
and  miscellany. 

This  is  why  the  average  small  city 
newspaper  falls  down  in  the  estimate  of 
leading  local  business  men  familiar 
with  metropolitan  practices-  and  stan¬ 
dards.  I  realize  that  advocating  a  ven¬ 
ture  from  the  rut  established  by  long 
years  of  habitual  inspiration  !  am  ven¬ 
turing  out  ahead  of  the  procession. 

According  to  my  theory  it  is  never 
safe  to  criticize  a  well  grounded  prac¬ 
tice  unless  able  to  present  something 
definite  and  constructive  as  a  substitute, 
which  is  what  I  am  going  to  do  before 
I  hurl  further  stones  at  the  traditional 
structure. 

The  small  town  newspapers  of  the 
country  should  get  together  in  two,  three 
or  four  groups  for  the  co-operative  pur¬ 
chase  and  distribution  of  the  very  best 
and  most  popular  sort  of  feature  matter, 
special  articles. 

Cost  Would  Be  Small 
Five  hundred  newspapers,  through 
assessment  of  only  $5  a  week  apiece, 
could  buy  matter  costing  $125,000  a 
year,  matter  which  could  compare  favor¬ 
ably  with  the  best  human  interest  stuff 
printed  in  the  metropolitan  press. 

Each  group  or  chain  of  newspapers 
would  represent  exclusive,  non-compet¬ 
ing  dailies,  and  none  of  the  matter  would 
be  permitted  to  appear  in  any  newspaper 
seeking  undue  circulation  than  the 
legitimate  limits  of  its  city  and  suburbs. 

The  matter  would  be  bought,  edited, 
ptit  in  type  for  proof,  with  cuts,  in  neat 
form  by  some  centrally  located  plant  un¬ 
der  direction  of  a  competent  managing 
editor.  A  committee  of  editors  would 
pass  on  the  admission  of  new  features 
to  the  service. 

Such  a  group  of  newspapers,  by  print¬ 


ing  from  three  to  eight  columns  of  such 
matter,  would  be  in  a  position  to  defy 
the  encroachments  of  metropolitan 
newspapers  seeking  profitless  circulation 
far  alield  to  bolster  up  fictitious  adver¬ 
tising  pretensions. 

Aside  from  the  associated  newspapers 
composed  of  some  fifty  large  city 
eveniitg  newspapers,  including  the  Chi¬ 
cago  Daily  News,  the  Kansas  City  Star, 
the  Philadelphia  Bulletin,  the  New  York 
(ilobe,  the  Montreal  Star,  the  Detroit 
News,  which  I  organized  in  1911,  fea¬ 
ture  matter  is  handled  by  syndicates  for 
profit. 

Would  Attract  Writers 

Instead  of  paying  fancy  prices  which, 
in  many  cases  seem  prohibitive,  thanks 
to  inflated  salaries  caused  by  competition 
among  the  syndicates  for  top  lines 
created  by  the  newspapers,  the  publish¬ 
ers  could  keep  bringing  forward  new 
aspirants  satisfied  with  reasonable  com- 
|)ensation. 

Even  in  the  case  of  the  associated 
newspapers  we  have  found  that  in  head¬ 
lining  a  very  simple  feature  we  have 
created  a  demand  for  it  that  has  caused 
us  to  increase  a  salary  from  $25  a  week 
to  $300  a  week. 

A  newspaper  feature  only  occurs  very 
good  if  we  newspapers  play  it  up  and 
make  it  sought  after.  The  best  of  the 
features  run  out  in  pulling  power  long 
before  we  are  willing  to  drop  them,  and 
some  of  those  now  most  highly  paid  for 
are  really  past  the  virile  stage. 

Regardless  of  theory  to  ■  the  contrary 
it  is  much  easier  to  secure  increased 
circulation  and  to  hold  it  through  good 
features  than  by  trying  to  secure 
similar  results  by  printing  mere  news. 
I  recognize  the  few  exceptions,  such  as 
those  of  .Adolph  S.  Ochs  with  his  Chat¬ 
tanooga  Times  and  New  York  Times. 

Of  course,  we  must  print  the  news 
and  all  of  it.  But  many  of  our  news¬ 
papers  print  local  matter  of  really  no 
news  interest.  Merely  because  it  is 
printed  does  not  make  it  news,  and 
more  often  than  not  the  desperate 
efforts  of  our  editors  for  news  leads 
them  to  print  much  that  should  and 
would  be  paid  for  at  advertising  rates. 

Our  Own  Estimate  Tells 

If  our  local  newspapers  printed  better 
feature  and  miscellany  and  occasional 
high-grade  informatory  articles  the  lead¬ 
ing  business  men  of  their  towns  would 
think  more  of  them  and  gladly  pay 
higher  rates  for  theit  advertising. 

The  world  takes  us  largely  at  our 
own  estimate,  provided  we  make  good. 
Many  of  our  small  city  newspapers  fall 
so  far  short  of  being  worthy  of  the 
characterization  as  newspapers  as  to 
make  it  a  mystery  why  they  are  pub¬ 
lished. 

We  pick  them  up  at  way  stations  on 
our  trips  about  the  country,  they  are 
spineless,  colorless,  newslcss,  and  can  be 
devoured  from  end  to  end  at  a  glance. 
.Advertising  space  in  them  is  not  worth 
10  per  cent  of  what  it  would  be  if  the 
paper  was  sufficiently  good  to  hold  the 
reader’s  interest. 

T  have  the  deepest  possible  sympathy 
for  the  man  trying  to  make  a  news¬ 
paper  in  a  town  of  less  than  10,000  popu¬ 
lation,  and  wonder  how  he  does  it  and 
makes  a  living,  but  many  of  them  do. 


and  my  hat  is  off  to  them. 

What  I  am  seeking  to  advocate  is  the 
making  of  little  newspapers  at  no  in¬ 
crease  in  cost  of  production.  The  very 
machinery  employed  for  group  handling 
of  feature  matter  can  be  used  for  the 
interchange  of  experience  and  to  secure 
vastly  increasing  revenue  for  every 
newspaper  represented. 

.As  a  matter  of  fact,  I  want  to  go 
squarely  on  record  and  admit  that  I 
secured  more  basicly  sound  information 
and  practical  suggestions  which  we 
later  translated  into  achievement  with 
the  New  York  Globe  at  the  little  in¬ 
formal  meetings  of  publishers  of  the 
newspapers  in  the  Associated  News¬ 
papers  than  I  had  picked  up  in  30-odd 
years’  previous  experience. 

I  strongly  recommend  conferences  be¬ 
tween  non-competing  newspapers  as  of 
the  greatest  possible  value.  At  such 
meetings  those  in  attendance  can  lay 
all  their  facts  frankly  on  the  table  for 
discussion  and  construction  in  a  way 
that  is  absolutely  impossible  at  general 
meetings  like  local  publishers’  associa¬ 
tions,  the  A.  N.  P.  A.  and  such. 

The  trouble  with  most  of  us  who  get 
out  unworthy  newspapers  is  that  we 
are  too  easily  satisfied  and  fall  into  the 
rut  or  state  of  mind  where  we  go 
through  certain  perfunctory  motions  and 
think  we  have  done  the  day’s  work. 
Whenever  a  newspaper  editor  is  satis¬ 
fied  with  his  product  he  has  lost  his 
punch.  Unless  we  always  seek  to  make 
tomorrow’s  newspaper  better  than  to¬ 
day’s  we  don’t  deser  e  even  that  recog¬ 
nition  that  we  receive. 


ANSWERS  TO  QUESTIONS 

Q. — We  are  up  against  a  very  stiff 
sort  of  competition;  an  old  established 
morning  and  Sunday  newspaper  sell¬ 
ing  to  the  subscribers  at  12  cents  per 
week  as  against  ou  price  of  10  cents 
for  a  six-day  evenii..jj  newspaper.  We 
now  have  3,200  circulation  against 
their  7,000,  and  apparently  can  make 
very  little  progress.  What  is  our  best 
course? 

A. — My  response  by  letter  was  a  re¬ 
quest  for  a  week's  file  of  each  newspaper. 
A  glance  at  the  two  newshapers  <lay  by 
(lay  indicated  the  superiority  of  the  morn¬ 
ing  newspaper  as  a  newspaper.  My  ad¬ 
vice  in  the  situation  would  be  the  addi¬ 
tion  of  some  sound  features  such  as  a 
comic  or  two,  a  short  story,  a  fashion  cut 
and  short  article,  and  the  presentation  of 
short  informatory  special  articles  of  espe¬ 
cial  appeal  to  my  constituency.  I  should 
make  my  editorial  page  one  that  would 
he  read  and  talked  aliout.  In  the  ah.sence 
of  real  editorials  by  home  talent  on  home 
topics,  I  strongly  recommend  the  repro¬ 
duction  of  the  best  editorials  from  ex¬ 
changes  with  proper  credit. 

After  making  my  newspaper  a  real 
newspaper,  the  best  I  could,  after  devot¬ 
ing  from  12  to  18  hours  a  day,  with  meals 
out,  I  would  boldly  make  it  12  rents  per 
week  with  full  confidence  that  it  would 
win  its  way  to  equal  local  circulation  with 
any  competitor. 

Q. — Our  problem  is  our  Saturday  is- 
.suc.  We  print  .•>  six-day  evening 
newspaper  and  find  it  impossible  to 
get  local  readers  to  use  space  in  our 
Saturday  paper.  'I’hey  claim  that  they 
cannot  get  results  on  Monday  from 
Saturday’s  advertising  and  go  strongly 
into  the  Sunday  newspapers.  Can  you 
recommend  any  plan  worth  trying? 

A. — You  have  brought  up  one  of  the 
sorest  spots  in  evening  newspaper  pro¬ 


duction  and  one  which  I  think  we  have 
successfully  solved  on  the  New  York 
Globe.  We  would  run  130  columns  or 
more  of  advertising  on  Friday  and  drop 
to  30  columns  on  Saturday.  This  was  a 
cruel  tragedy,  for  we  sold  as  many  copies 
on  Saturday  as  Friday  and  the  heavy 
losses  Saturday  frequently  more  than 
equalized  profits  for  Friday. 

For  years  we  have  tried  to  get  general 
advertisers  to  specify  Saturday,  but  they, 
following  the  lead  of  the  local  shops  more 
frequently  than  not,  declined  to  do  so.  A 
number  of  newspapers  in  other  cities 
have  succeeded  along  this  line.  With  ns 
it  did  not  work  out. 

A  few  months  ago  I  determined  to  over¬ 
come  the  serious  situation  and  made  a 
bargain  rate  for  Saturday,  "25  cents  flat” 
on  general  display,  a  reduction  of  any¬ 
where  from  10  to  25  per  cent  from  con¬ 
tract  rates.  In  my  announcement  1  stated 
that  I  knew  the  Saturday  paper  would 
puli  just  as  well  as  other  days  and  was 
going  to  prove  it  by  offering  an  induce¬ 
ment  to  try  it. 

Some  of  my  friends  said  1  was  making 
a  mistake  in  reducing  rates,  and  one 
agency  man  said  that  if  a  cut  rate  was  all 
a  newspaper  could  get  that  that  was  all 
the  space  was  worth.  This  was  a  man 
with  very  narrow  vision,  for  many  dozens 
of  our  advertisers  saw  the  point,  and  our 
Saturday  issue  gradually  came  in  for  a 
good  showing  of  business. 

Some  of  our  solicitors  complained  that 
advertisers  paying  39  cents  gross  on 
Thursday  and  Friday  were  switching 
their  copy  to  Saturday  and  that  the  office 
was  losing  earnings.  This  did  not  bother 
me  a  hit,  for  we  were  running  to  capacity 
every  Thursday  and  Friday,  and  whatever 
ran  over  into  Saturday  was  just  so  much 
more  gross  earnings  for  the  week,  for  we 
could  not  have  printed  it  on  the  other 
days. 

I  sincerely  believe  that  by  next  Fall 
many  of  our  local  advertisers  will  com¬ 
mence  to  use  space  on  Saturday,  for  busi¬ 
ness  begets  business.  It  is  sometimes 
difficult  to  get  people  qut  of  som«  old 
woman-like  notion  that  because  they  have 
not  done  a  thing  they  cannot. 

Newspaper  circulation  is  just  as  valu¬ 
able  to  the  advertiser  one  day  as  another. 
The  big  local  store  advertising  bargain 
sales  on  Friday  for  the  purpose  of  strik¬ 
ing  people  on  pay  day  is  entirely  a  differ¬ 
ent  proposition  to  the  manufacturers  seek¬ 
ing  to  make  known  the  advantages  of 
using  his  product. 

If  a  general  advertiser  would  rather  use 
the  Sunday  issue,  where  his  ad  would  be 
seen  than  to  have  it  buried  in  the  mass  of 
heavy  local  display  on  a  Friday,  the 
same  thing  holds  good  with  greater  em¬ 
phasis  for  the  Sunday  issues  compared 
with  Saturday,  for  few  people  have  the 
time  to  wade  through  the  mass  of  stuff  in 
those  huge  monstrosities  created  to  meet 
an  imaginary  demand  for  mere  bulk. 

HAMMESFAHR  AND  BUCK 


New  Agency  Has  Offices  in  New  York, 
Chicago  and  St.  Louis 
CuirAGo,  .Aug.  30. — .A.  C.  G.  Hammes- 
fahr,  formerly  general  manager  of  1’. 
1'.  Collier  &  .Son,  Inc.,  has  joined  forces 
in  the  advertising  agency  business  witli 
Glen  Buck  in  quarters  in  the  Michigan 
boulevard  building,  30  North  Michigan 
boulevard.  .A  New  A’ork  city  office  has 
just  been  opened  on  the  fifth  floor  of 
the  .Astor  Trust  building.  Fifth  avenue 
at  42nd  street. 

.Another  branch  office  is  maintained  in 
St.  Louis.  .Announcements  of  Mr. 
Hammesfahr’s  new  association  now  are 
being  setit  out  to  a  selected  list. 

Discuss  Branch  of  Ad  Bureau 
Chicago,  Sept.  3. — The  Newspaper 
Representatives’  .Association  of  Chicago 
will  meet  next  Tuesday  to  consider 
plans  for  the  establishment  of  a  branch 
office  here  of  the  Bureau  of  Advertis¬ 
ing  of  the  .American  Newspaper  Pub¬ 
lishers’  .Associatirn. 
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JNEWSPAPER  MEN  ON 
PRESIDENT’S  TRAIN 

Many  More  Will  Join  Party  on  Chief 
Ejcecutive's  Tour  of  Country  in  Be¬ 
half  of  Treaty  of  Peace  with 
Germany 


WvsHiNOTiiN,  Sept.  3. — Twenty  news¬ 
papermen  l^ft  \\  asbiiiKlon  today  on  the 
IVesidi Ill's  special  train  to  cover  the 
tour  of  tile  Chief  Executive  in  behalf  of 
the  treaty  of  peace  with  Germany.  This 
mimlier  was  smaller  than  had  been  ex¬ 
pected,  but  it  does  not  represent  the 
assregale  of  correspondents  who  will  be 
aboard  the  train  during  the  major  por 
tion  of  the  long  swing  to  the  Pacific 
Coast  and  back. 

Several  of  |he  Middle  \\  estern  papers 
will  have  ‘•taff  men  join  the  parly  at 
St.  Louis  and  Kansas  City  and  travel 
with  the  President  during  the  remainder 
jf  his  journey.  .\n  unusually  large  num¬ 
ber  of  local  men  will  join  the  group  in 
advance  of  the  President's  arrival  aX 
their  cities. 

The  newspapermen  who  left  Wash¬ 
ington  tonight  and  the  organizations  and 
papers  they  represented  follow ; 

•Associated  I’ress ;  Hryon  Price  and 
Pierce  Miller. 

International  News  Service;  John  E. 
Kevin. 

L'nited  Press :  Hugh  Baillie. 

Universal  Service:  Jay  Jerome  Will¬ 
iams. 

New  York  Times ;  Rodney  Bean  and 
Charles  H.  Grasty. 

New  York  World:  Louis  Siehold. 

New  York  Herald :  James  A.  Hag- 
erty. 

New  York  Tribune:  Charles  White. 

Philadelphia  Public  Ledger :  Robert 
T.  Small. 

Chicago  Tribune:  Philip  Kinsley. 

Boston  Glolie :  Michael  Henessy. 

Boston  Post ;  Robert  L.  Norton. 

Baltimore  Sun :  Stanley  M.  Reynolds. 

Ixiuisville  Courier  Journal :  Morton 
M.  Milford 

New  York  Evening  Post:  David  Law¬ 
rence. 

Cleveland  Plain  Dealer:  Ben  h.  .Allen. 

New  York  Sun:  E.  C.  Hill. 

\\  ashington  Times  :  Frank  R.  Lamb. 

I'ord’s  l)earl>orn  IndeiKMident ;  Joseph 
O'Neill. 


ADS  SUPPLANT  CHURCH  BELL 


Newspapers  Best  Means  of  Getting  People 
to  Services,  Pastor  Says 
Hoqui.vm,  Wash.,  .Sept.  3. — The  Rev. 
W.  W.  Switzer,  pastor  of  the  First 
Methodist  Episcopal  Church  here,  has 
ordered  the  bell  removed  from  the 
tower  of  the  church  and  will  offer  it  for 
sale.  Hereafter  he  will  use  newspaiier 
advertising,  instead,  as  a  means  of 
getting  people  to  come  to  church. 

“.A  bell  is  all  right  on  a  country 
church,  but  it  is  an  unnecessary  antique 
on  a  twentieth  century  house  of  worship 
in  a  progressive  city  or  town  that  has 
the  advantage  of  newspaper  publicity,” 
he  declared. 


Enlarged  Service  in  Seattle 

Seattle,  Wash.,  Sept  3. — Through 
an  arrangement  with  the  Chicago 
Tribune  and  the  New  York  Times,  the 
Post-Intelligencer  is  now  receiving  a 
special  report  of  the  vital  news  of  the 
world,  by  a  leased  wire  which  spans  the 
continent.  The  new  service  is  designed 
to  supplement  the  Post-Intelligencer’s 
seven -day-a- week  Associated  Press  re¬ 
ports. 


SPRINGFIELD  EDITOR  TO  SPEAK 

Walii«  L.  Cook  Will  Discuss  Relation  of 
Editorial  Page  to  Advertising 
Iow  a  City,  Iowa,  Sept.  3. — Waldo  L. 
Cook,  chief  editorial  writer  for  the 
Springfield,  .Mass.,  Republican,  and  the 
man  who  makes  the  editorial  page  of 
the  Republican,  will  be  on  the  program 
for  the  fourth  annual  conference  of 
Iowa  newspaper  men  which  will  lie 
held  here  on  Novemlier  21  and  22  tin¬ 
ier  the  auspices  of  the  extension 
division  and  the  department  of  journal¬ 
ism  of  ti-e  University  of  Iowa.  His 
subject  will  be  “The  Relation  of  the 
Editorial  Page  to  .Advertising.” 

The  fourth  annual  conference  of 
newspaper  men  in  November  is  being 
held  in  connection  with  the  alumni 
homecoming  of  the  university,  which  is 


expected  to  be  unusually  well  attended 
this  year  because  of  the  return  of  so 
many  alumni  from  the  military  and 
naval  service. 


Editor  in  Pulpit 

llou.sToN,  Tex.,  Sept.  2. — George  M. 
Bailey,  chief  editorial  writer  of  the 
Houston  Post,  occuiiied  the  pulpit  of  the 
local  First  Methodist  Church  in  the 
absence  of  the  pastor  and  appealed  to 
his  hearers  for  chivalry  toward  women, 
especially  women  in  business. 

New  .Ad  .-Agency  in  Knoxville 
Knl.wili.k,  Tenn.,  .Aug.  31. — Herbert 
Waterbury  has  opened  an  advertising 
bureau  in  the  bimpire  building.  Two 
commercial  artists  will  'be  associated 
w’th  Mr.  Waterbury  in  his  work. 


BUSINESS  PUBLISHERS 
EMPHASIZE  “HOW” 


Tentative  Program  Announced  for  Chi¬ 
cago  Conveniton,  in  Chicago,  Septem¬ 
ber  18-20 — Names  of  Speakers 
Will  Soon  Be  Annoanced. 


.A  tentative  draft  of  program  the  Chi¬ 
cago  convention  of  the  Associated  Busi¬ 
ness  Papers,  to  be  held  September  18, 
19,  and  20,  at  Congress  Hotel,  empha¬ 
sizes  that  there  will  be  but  one  execu¬ 
tive  session,  the  “Publisher’s  and  Busi¬ 
ness  Session,”  beginning  the  middle  of 
Friday  'afternoon  and  continuing 
through  Saturday  morning. 

The  whole  program  is  built  around 
the  central  theme  “How'.” 

The  names  of  the  speakers  will  not 
he  ready  for  announcement  until  late 
this  week. 

.As  far  as  completed  the  program  fol¬ 
lows  : 

Thuriday  Morning,  6«pt.  18 
A<Mr»*H.s  of  wolcomp  by  Chairman. 

RespotiAo  and  ProHidonUa  annual  addreaa. 
.VdilroRsoa  on  following  HubJectR! 

Tho  Partnora  of  BuRinesa. 

IIow  to  Mako  the  Bnaineaa  Preaa  a  Better 
Partner  of  Bnsineaa. 

\i\  .^pprerlatlon  by  “BiiRlneaa.** 

The  Sisrnifleanoe  of  the  “Plumb**  Movement 
In  lAabor  Clrolea  and  Ita  Poaalble  Effect 
Upon  Buaineas  and  Buaineaa  Papera. 

Thursday  Afternoon 
(Editorial  Session) 

Introductory  reiiiarka  by  Chairman. 

IloAv  to  Help  Sovle  Present-day  Problems: 

(a)  Labor. 

(b)  Production. 

(c)  Distribution. 

How  the  Editorial  Conference  Helps  Buslnesi 
F*apera. 

Hoav  to  Have  Your  Paper  I^ad  as  Well  as 
Reflect  Opinion. 

Hoav  to  Oet  and  Train  Men  for  Editorial  Work. 
Friday  Morning,  Sept.  19 
(Advertising  Session) 

IntrtMluetory  Address  by  Chairman. 

How  to  Make  a  Service  Department  Pay. 

How  to  Hold  Advertising  When  Demand  Ex* 
ceefls  Supply. 

How  to  Swat  the  Waste  In  Advertising. 

How  the  Advertising  Salesman  Can  Prove  Tbit 
His  Paper  Reacbea  the  Real  Buyers. 

The  Place  of  the  Business  Press  In  a  National 
Campaign. 

Friday  Might. 

Banquet  at  Congress  Hotel. 

Friday  Afternoon. 

(Circulation  Session.) 

Iniroductory  Remarks  by  Chairman. 

How  to  Reduce  Circulation  Mortality. 

How  to  Make  Usera  and  Boosters  Out  of  Sub* 
serliiers. 

How  to  Handle  the  Subscription  Crook  Problem. 
How  the  Editorial  and  Circulation  Departments 
Can  C«v)perate. 

Friday  Aftemoon^Second  Session. 

Nnte  -Attendance  at  this  session  will  be 
limited  to  members  of  the  Associated  Business 
PajM^rs  and  inenilxTs  of  their  staffs.  All  other 
sessions  will  l)e  open  to  whoever  may  be 
interested. 

(Puiillsliers  and  Business  Session.) 

The  President  presiding. 

.\ddress  on  the  .\udlt  Bureau  of  Circulations. 
Tlie  Advertising  Agency  and  the  Business  Press. 
Tile  postal  Situation. 

The  i^uestlon  of  Free  Copies  to  Advertisers. 
Saturday  Homing,  Sept.  80. 

I (  oiitiiinlng  Publishers  and  Business  Session.) 
Mow  to  Meet  the  High  ('ost  of  I*llb]lshlng. 
Stamlard  Clreulatlon  Statement  for  Papers  not 
Members  of  A.  B.  C. 

To  What  Extent  Sliould  Publishers  Assume  a 
Ceiisitr  .Vdvertisiiig. 

Tile  1‘roper  MetiuNl  of  Arriving  at  Rates  Com¬ 
mensurate  with  S«*n'ice. 

R«*p<wts  of  Officers  and  Committees. 

Election  of  Officers  for  Ensuing  Term. 

ADJOURNMENT. 


County  Publishers  Unite 

Roanoke,  Ill.,  Sept.  3. — The  six  news¬ 
paper  piibl'shers  of  Woodford  County 
tret  ar  Holton  and  formed  an  organiza¬ 
tion  to  l)e  known  as  “The  Woodford 
C  ounty  Press  .Association.”  George  R. 
Curtiss,  of  the  El  Paso  Journal,  was 
elected  president ;  R.  E.  Patterson,  of 
the  Washburn  Leader,  vice-president ; 
C.  R.  Denson,  of  the  Minonk  News- 
Dispatch,  secretary-treasurer;  A.  E. 
Potts,  of  the  Woodford  County  Journal, 
William  Ryan,  of  the  Metamora  Herald, 
and  T.  P.  Pettigrew,  of  the  Roanoke 
Post,  executive  committee. 


FITI  RP:  HEAD  OF  NEW  YORK  POST  GOES  TO  EUROPE 


Edwin  I'R.ANCIS  Ci.AY,  who  will  assume  charge  of  the  New  York  Eve¬ 
ning  Post  on  January  1,  will  arrive  in  Europe  this  week  for  a  two 
months'  rest  after  two  years  of  war  work  labor,  and  will  incidentally 
make  a  study  of  the  field  of  international  news|iai)er  correspondence. 

Dean  Gay  is  a  man  of  unusual  personality  and  a  tireless  worker.  His 
friends  describe  him  as  one  of  the  biggest  men  in  the  country,  clear  thinking, 
far-seeing  df)er  of  the  things  that  he  wants  to  do  without  thought  of  financial 
return  to  himself.  It  has  frequently  been  snid  that  all  that  has  been  needed 
for  him  to  ac(|uire  a  business  fortune  was  for  him  t  )  enter  business.  Instead, 
he  has  got  all  the  possible  joy  out  of  life  in  l)nil<ling  u))  the  first  Ciraduate 
Business  School  in  the  country  at  Harvi'rd. 

This  may  sound  queer  in  view  of  his  past  connections,  but  Dean  (jay’s 
inclination  is  not  toward  business.  When  he  joins  the  livening  Post  he  will 
devote  his  energies  to  the  editorial  and  news  departments  and  not  the  business 
end  of  the  paper. 

An  indication  of  the  kind  of  a  man  Dean  (jay  is  is  reflected  in  his  war 
work.  At  the  invitation  of  the  United  States  Shipping  Board  he  went  to 
Washington  and  organized  a  statistical  information  hureau;  it  was  such  a 
success  that  he  was  then  asked  to  org.Yiiize  the  same  service  for  the  War 
Trade  Board,  wl  ere  h's  bureau  became  sncli  an  inip;)rt'uit  part  of  that  organi¬ 
zation  that  he  was  asked  to  become  a  nieml)er  of  the  l)oard;  the  Department 
of  Lal>or  and  War  Industrial  Board  then  called  upon  him  to  do  the  same 
service  for  them,  and  to  top  the  whole  job.  President  Wilson  asked  him  to 
organize  a  i)rivate  news  bureau  on  all  government  activities  for  him. 

He  accepted  and  the  result  was  the  Central  Bureau  of  Planning  and 
Statistics.  Rcnieirl)er.  he  directed  all  of  these  news  bureaus  dealing  in  vital 
facts  tliroughout  the  war.  He  did  not  leave  one  to  start  another. 

Dean  (jay  is  considered  an  ex|)ert  on  political,  economical  and  interna¬ 
tional  affairs;  politically,  he  is  an  independent  with  progressive  tendencies — 
but  is  not  a  radical — be  is,  however,  nearer  to  being  a  radical  than  a  con¬ 
servative.  His  acquaintance  is  large  among  men  of  art  and  literature.  While 
in  Europe  he  will  divide  his  time  between  France  and  England  and  may 
visit  Germany. 


ERIE 

Pennsylvania 

An  Exceptional  Market 

Erie,  Pa.,  a  manufacturing  City  (port  on  Lake  Erie),  these  model  homes  to  the  workers  on  easy  payment 
received  millions  in  war  contracts.  This  brought  new  plans. 

money,  new  plants,  new  ideas,  to  an  already  pros-  Xhe  General  Electric  Company  has  developed  even  a 
perous  territory.  more  extensive  housing  program. 

The  Federal  Government  through  the  U.  S.  Housing  ^  3*"  contracts  brought  to  Erie  thousands  of  skilled 

Corporation  embarked  upon  an  imposing  housing  mechanics.  Many  have  made  Erie  their  permanent 

program,  covering  78  acres.  Not  a  temporary,  but  two  home  because  of  profitable  employment  and  attrac- 

great  permanent  developments  resulted.  Waste  land  living  conditions. 

was  turned  into  a  beautiful  park.  Modern  apart-  Give  a  human  being  more  than  a  living  wage,  a  re- 

ments  were  erected;  hundreds  of  separate  brick  spectable  home,  the  means  and  inclination  for  per- 

houses,  each  with  green  yards  and  hedges.  All  im-  sonal  cleanliness — and  you  do  more  than  anything 

provements:  heating  system,  electric  light,  sanitary  else  to  combat  Bolshevism  and  radical  restlessness, 

plumbing,  completely  appointed  bathroom,  separate  Give  a  human  being  these  living  conditions  and  you 

laundry  tubs,  nicely  finished  woodwork,  door  and  attract  and  develop  an  exceptional  population — a 

window  screens.  The  rentals  average  on  the  basis  of  population  appreciative  of  the  better  things  of  life — 

$.'>.00  per  room.  The  Government  is  arranging  to  sell  responsive  to  advertising  of  good  merchandise. 

ERIE 

Pennsylvania 

The  Market,  157,000 

Erie  Population,  105,000;  Suburban  (35  mile  radius),  52,000 

Through  one  daily  newspaper,  the  Erie  Times,  an  advertiser  can 
dominate.  He  can  reach  practically  all  of  the  worth-while  families. 

ERIE  DAILY  TIMES 

(A.  B.  C.  Member) 

Paid  Circulation  27,693 

Line  Rate  6c.  flat.  Evenings  except  Sunday. 

The  Erie  Times  has  50%  more  than  the  combined  paid  circulations  of 
its  two  daily  competitors  and  over  treble  the  circulation  of  either. 

The  Erie  Times  is  a  human  institution,  established  31  years  This  means  a  market  for  net  profit  advertising;  one  domi- 

ago  in  1888  and  intimately  allied  with  Erie’s  development.  nant  newspaper  lowers  selling  costs.  Erie  is  superior  to 

To  its  credit  is  an  imposing  program  of  civic  accomplish-  many  larger  territories  rendered  less  profitable  through  di- 

ment.  The  future  holds  even  greater  things.  The  Times  vided  newspaper  competition. 

is  indeed  a  part  of  Erie  itself  and  it  is  impossible  to  con-  By  all  means,  visit  Erie  personally  if  you  can.  The  Times 
sider  one  without  the  other.  *  '^dl  be  glad  to  extend  the  hospitality  of  showing  you  the 

r  •  /oo  1  r  t.  «•  1  n-  1  1-  ^111  J  ®dy,  its  industries,  wide,  well-paved  streets,  fine  homes, 

Erie  (88  miles  from  Bunalo,  9d  miles  from  Cleveland  and  many  of  them  mansions,  great  stores  and  good  merchandise 

from  an  advertising  standpoint  not  affected  by  either) —  — extensive  civic  projects,  a  great  harbor  not  yet  come 

Erie,  offers  such  an  exceptional  situation  that  no  national  into  its  own — and  outlying  suburbs  and  rural  sections. 
a<lvertiser  can  afford  to  overlook  it:  a  big,  concentrated,  Jlie  farming  includes  the  average  crops  of  the  east  central 

prosperous,  responsive  market  unquestionably  dominated  Great  Lakes  region.  Some  of  the  finest  vineyards  of  the 

by  a  single  human  newspaper — the  Erie  Daily  Times!  east  are  in  the  Erie  territory. 

The  Erie  Daily  Times  for  EVERY  National  Advertiser 

Representatives 

E.  Katz  Special  Advertising  Agency 

Established  1888 

15  E.  26th  St.  Harris  Trust  Bldg.  Waldheim  Bldg.  Monadnock  Bldg. 

New  York  Chicago  Kansas  City  San  Francisco 


16 


Editor  &  Publisher  for  September  4,  1919 


SEES  DANGER  TO  U.  S.  NEWSPAPERS 
IN  FOREIGN  WIRE  CONTROL 


Kngland  IVow  Has  Grasp  on  Most  of  Cables  of  ^orld  and,  with 
France  and  Japan,  Is  Seeking  Exclusive  Wireless 
Rights,  Says  U.  P.  Correspondent. 

By  Fked  S.  Ferguson 

UNITED  I'RESS  STAFF  MAN  IN  WAR  ZONE  AND  AT  FEACE  CONFERENCE. 

WHETHER  there  is  a  League  of  Nations,  in  fact,  or  in  theory, 
restoration  of  good  relations  between  the  nations  of  the  world, 
and  development  of  commercial  intercourse  rests  in  a  great 
measure  upon  control  of  lines  of  communication. 

One  of  the  most  vital  questions  yet  to  be  finally  dealt  with  in 
meeting  the  world’s  reconstruction  problem  is  that  of  control  of 
cables  and  wireless. 


News  Channels  of  World  Still  Clogged 


N*e\v.'ii)aj)ermen  from  all  parts  of  the 
world  met  in  Paris  during  the  Peace 
Conference.  They  came  to  understand 
each  other.  Upon  leaving,  each  re¬ 
tained  the  indi- 
V  i  d  u  a  1  char¬ 
acteristic  of  the 
journalistic  pre¬ 
cedents  of  his 
country.  But  each 
one  knew  more  of 
the  viewpoint  of 
the  newspaper¬ 
men  of  other 
countries  and 
possibly  had 
adopted  some  of 
the  methods  of 
the  other  fellow, 
if  they  looked 
good  to  him.  The  groundwork  was  con¬ 
sequently  established  for  a  better  in- 
tentretation  of  foreign  news  develop¬ 
ments  in  every  country  in  the  world. 

Other  Countries  Are  Alert 


pRCo  S.  Ferguson 


world  through  news  as  well  as  adver¬ 
tising  channels. 

If  America  is  to  be  a  successful  com¬ 
petitor,  American  news  agencies  and 
newspapers  must  have  equally  cheap 
and  direct  means  of  distributing  Ameri¬ 
can  news,  and  gathering  foreign  news 
without  the  propaganda  trimmings. 

English  and  French  newspapers,  while 
divided  on  internal  political  lines  just 
as  American  papers  are,  take  a  deeper 
interest  in  international  affairs  than  do 
American  papers  as  a  whole.  They 
can  always  be  counted  on  to  be  strongly 
behind  their  government  the  minute  a 
foreigner  enters  into  any  question. 
Their  support  in  trade  extension  plans 
is,  therefore,  going  to  be  a  real  source 
of  strength. 


Sees  Recent  Tulsa  Changes 
as  Improving  Situation 

S.  N.  P.  A.  Bulletin  Tells  of  Losing  Fight 


The  news  channels  of  the  world  how¬ 
ever,  are  still  clogged.  Cable  companies 
have  shown  no  signs  of  restoring  the 
rates  that  existed  before  the  war.  And 
until  the  present  war-rates  are  reduced, 
the  flow  of  news  will  never  reach  the 
point  possible  under  reasonable  tariffs. 

Europe  is  thoroughly  awake  to  the 
fact  that  trade  routes  follow  news 
routes.  The  country  that  has  the  cheap¬ 
est  and  most  direct  cable  communica¬ 
tion  with  a  given  point,  so  that  there 
is  a  free  exchange  of  news  and  com¬ 
mercial  information,  is  the  country  that 
holds  the  trade  advantage. 

England,  France  and  Japan  are  look¬ 
ing  forward  to  news  development  in  a 
big  way.  It  is  realized  that  wireless 
is  to  play  an  important  part.  The 
establishment  of  exclusive  wireless 
rights  is  one  of  the  phases  of  their  ac¬ 
tivity.  England  now  controls  most  of 
the  cables  of  the  world.  The  German 
cables  taken  over  by  the  .Allies  under 
the  terms  of  the  Peace  Treaty  are  yet 
to  be  disposed  of.  England  endeavored 
to  get  these  cables  during  the  Peace 
Conference,  and  still  wants  them.  The 
cables  are  still  under  the  control  of  the 
Peace  Conference,  which  will  have  final 
authority  to  dispose  of  them.  The 
jockeying  in  the  coming  conference  at 
Paris  in  October  which  is  to  take  up 
the  cable  question  will  consequently  be 
simply  another  round  in  the  world’s 
commercial  struggle. 

America’s  Opportunity 

It  cannot  be  expected  that  after  four 
years  of  active  propaganda  work,  the 
European  countries  are  suddenly  go¬ 
ing  to  drop  this  means  of  keeping 
their  causes  before  the  world.  By  care¬ 
ful  handling  of  means  of  communica¬ 
tion.  they  plan  to  spread  their  com¬ 
mercial  wares  upon  the  counter  of  the 


of  Publishers  There  for  Past 
Five  Years 


Commenting  on  the  recent  changes  in 
Tulsa  (Okla.)  newspaper  field,  noted  in 
Editor  &  Publisher  at  the  time,  the 
current  bulletin  of  the  S.  N.  P.  A.  adds 
the  following  details : 

“The  daily  newspaper  situation  in 
Tulsa,  Okla.,  has  been  finally  cleared 
up  after  a  fight  extending  over  four 
or  five  years.  Tulsa  for  many  years  had 
two  dailies,  the  World  in  the  morning 
and  the  Democrat  in  the  evening. 

“.About  five  years  ago  Charles  Page, 
a  local  oil  multi-millionaire,  who  has 
extensive  interests  in  Tulsa,  decided  a 
newspaper  was  essential  to  his  happi- 
ne's  and  prosperity,  so  he  bought  the 
Leader,  a  small  weekly  publication  in  the 
suburban  town  of  Sand  ‘Springs.  He 
put  in  a  complete  metropolitan  outfit' 
and  began  publishing  a  daily,  called  the 
Times,  at  .Sand  Springs,  for  Tulsa  cir¬ 
culation.  In  a  few  months  he  liought 
the  Democrat  of  Tulsa,  and  since  then 
has  published  both  the  Times  and  the 
Democrat  from  the  Times  plant. 

“The  two  establishments  differed  on 
all  subjects  from  politics  to  religion, 
and  particularly  on  oil  matters,  the 
World  being  considered  a  friend  of 
Standard  Oil,  while  the  Page  papers 
took  the  side  of  the  independents. 

“Finally,  two  months  ago,  the  World 
started  an  afternoon  edition.  This  re¬ 
sulted  in  a  truce  being  declared  by 
which  the  World  has  suspended  the 
afternoon  edition  and  the  Morning 
Times  likewise  suspended,  leaving  just 
one  morning  and  one  evening  paper  in 
the  field.  This  settlement  probably  also 
disposes  of  the  rumor  that  Jake  Ham- 
mon,  another  Oklahoma  oil  millionaire, 
would  buy  the  Page  papers  and  change 
their  politics  to  Republican.” 


ASKS  INCREASE  FOR  P.  O.  CARRIERS 


Burleson’s  Labor  Policy  Also  Condemned 
at  Philadelphia  Convention 

Philadelphia,  Sept.  1. — Postmaster 
General  Burleson’s  labor  policy  was  con¬ 
demned  in  a  report  submitted  by  Presi¬ 
dent  Edward  J.  Gaynor  of  the  National 
Letter  Carriers  at  the  opening  session 
of  that  organiza'tion’s  convention  here 
today.  An  immediate  and  substantial 
increase  in  pay  for  the  carriers  also  was 
demanded. 

Mr.  Gaynor  urged  an  immediate  ad¬ 


vance  of  35  per  cent,  this  to  be  in¬ 
creased  to  60  per  cent  over  the  present 
rate  when  the  regular  session  of  Con¬ 
gress  convenes.  It  was  pointed  out  that 
since  1907  the  mail  carriers  had  received 
an  increase  of  only  25  per  cent,  despite 
the  fact  that  the  increase  in  the  cost  of 
living  had  advanced  82  per  cent. 


Carroll  to  Manage  Theatre 

Utica,  N.  J.,  Sept.  3. — Clifford  A. 
Carroll,  formerly  a  reporter  on  the 
Press,  will  become  manager  of  the 
Colonial  Theatre  at  Pittsfield,  Mass. 


The  Portsmouth  Daily  Times  The  Portsmouth  Sunday  Times 

Established  1894  Noon  Extra  Established  1919 

Established  1914 

The  Portsmouth  Weekly  Times 
Established  1860 

The  Times  Publishing  Company 

USCORPORATED  1894) 

Harry  E.  Taylor,  Vice-President  nad  Manager 

PortRmouth,  Ohio,  August  1,  1919 

Important  Announcement 

To  Advertisers  and  Agencies 

Regarding  the  changes  of  rates  for  advertising,  we  are  enclos¬ 
ing  two  copies  of  our  Flat  Rate  Card  eflfective  January  1, 1920, 
for  space  in  The  Daily  Times. 

Beginning  January  1st,  1920,  the  rate  for  na¬ 
tional  advertising  in  The  Portsmouth  Daily 
Times  and  The  Portsmouth  Daily  Times  Sunday 
Edition  will  be  3  cents  per  line  R.  O.  P.  and  3^ 
cents  per  line  for  full  position.  Annual  con¬ 
tracts  will  be  sold  during  the  remainder  of  1919 
at  21/2  cents  a  line  to  January  1, 1920,  and  3  cents 
thereafter,  but  no  reservations  will  be  made  at 
the  2y2  cent  rate  beyond  1919. 

The  Portsmouth  Daily  Times  is  the  only  newspapre  in 
Portsmouth  and  Scioto  County.  The  Times  was  founded  in 
1894  and  has  always  operated  under  the  present  management, 
w)|D  are  the  sole  owners,  and  whose  policy  it  has  heen  at  all 
times  to  give  the  news  and  serve  their  patrons. 

The  steady  growth  of  the  city  and  surrounding  country 
made  the  demand  for  the  esthalishment  of  a  Sunday  News¬ 
paper  imperative,  and  The  Portsmouth  Daily  Times,  Sunday 
Edition  made  its  appearance  March  23rd,  1919. 

The  Noon  Extra,  a  4-page  news  edition  published  each 
noon,  sold  only  on  the  streets,  has  a  circulation  averaging 
3,(MM)  daily.  Its  circulation  is  not  included  in  that  of  the 
Daily  Times. 

The  Weekly  Times  goes  out  each  week,  was  established 
in  1860. 

The  cirrulation  of  The  Daily  Times  has  grown  from  1,000, 
when  it  was  established  in  1894,  to  its  present  large  and  wide 
circulation,  which  exceeds  12,000  copies,  covering  a  wide  area 
of  surrounding  towns  and  country. 

The  circulation  of  the  Sunday  Edition,  starting  March 
23rd,  1919,  was  6,500,  and  is  now  more  than  8,200  and  grow¬ 
ing  rapidly.  New  territory  is  being  opened  up,  which  will 
soon  place  the  circulation  of  this  edition  on  a  par  with  that  of 
the  evening. 

The  management  of  The  Portsmouth  Daily 
Times  wishes  to  thank  the  advertising  public  for 
its  confidence  and  help  in  making  The  Times 
what  it  is  and  it  will,  as  always,  in  return  give,  the 
advertiser  the  largest  and  best  circulation  and  the 
lowest  basic  rate  of  any  newspaper  published 
anywhere  in  a  city  of  Portsmouth's  class. 

THE  TIMES  PUBLISHING  COMPANY, 

Harry  E.  Taylor,  Vice-President. 
Robert  E.  Ward,  Foreign  Advertising  Representative, 

No.  5  South  Wabash  Avenue,  Chicago. 

No.  225  Fifth  Avenue,  New  York. 
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David  Lawrence's 


W  ashington  Dispatches 


Published 


in 


•  •  •  • 


78 


Leading  Dailies 
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Why: 


1.  Unbiased — David  Lawrence,  writing  for  78  papers  of  all  shades  of 
political  opinion,  is  not  controlled  by  any  paper’s  policy. 

2.  Enterprising — David  Lawrence  gives  his  clients  more  exclusive  news 
and  accurate  predictions  than  other  services  combined. 


3.  Unique — David  Lawrence  answers  the  questions  which  no  press  associa¬ 
tion  is  permitted  to  answer,  namely — Why?  What  does  it  mean?  What 

does  it  foreshadow? 

4.  Authoritative — David  Lawrence  writes  of  National  Issues  with  a  deep 
background  of  understanding  of  the  significance  of  policies  and  events. 


Non-Partisan! 

Independent  Papers ....  27 

Democratic .  16 

Republican  .  Id- 

Independent  Dem .  7 

Independent  Rep .  6 

Foreign  Countries .  8 

Combined 
Circulation 
More  Than  4,000,000 


Telegraphic  and  Mail  Relays 

reach  practically  every  point  in  the  United  States  within  24  hours. 
Exclusive  rights  in  a  few  cities  still  open. 

Telegraph  NOW  for  Terms 
WILLIAM  A.  BIRD,  iv.  Business  Manager 

DAVID  LAWRENCE,  Incorporated 

92  HOME  LIFE  BUILDING 
WASHINGTON,  D.  C. 
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MANY  SMALL-TOWN  PAPERS  PROTEST 
EXCLUSION  FROM  ARMY  CAMPAIGN 


Publicity  Bureau  Explains  That  in  Second  Drive  for  Recruits 
This  Fall  Small  Appropriation  Limits  List  to  Media 
Where  There  Are  Suh-Stations. 


^>INCE  the  publication  in  EIditor  &  Publisher  in  its  issue  of 
August  21  of  the  list  of  656  small-town  newspapers,  recMnmended  by 
the  Publicity  Bureau  of  the  Army  Recruiting  Service,  for  a  $9,000 
advertising  campaign  for  recruits  this  fall,  so  many  protests  have  been 
received  by  the  Bureau  from  newspapers  that  were  not  included  in  the  list 
that  the  advisability  of  revising  the  list  has  become  a  puzzling  problem. 

The  War  Department,  it  is  aimonounced  unofficially,  has  decided  to  go 
ahead  with  the  campaign  and  the  opening  date  probably  will  be  early  in 
October.  Present  plans  are  to  continue  it  for  two  or  three  weeks.  The 
prevailing  sentimentVith  those  who  will  have  it  in  charge  is  that  it  would  be 
well  to  enlarge  the  list  of  newspapers  already  picked  as  media,  if  more  money 
could  be  obtained  for  that  expense,  but  the  War  Department  hasn’t  the 
money  and  doesn’t  know  how  to  raise  it. 


Many  Protests  Made 
The  original  recommendation  of  the 
I’lihlicity  Bureau  of  the  Army  Recruit¬ 
ing  Service  called  for  an  insertion  of 
5.0(0  lines  in  each  of  the  daily  news¬ 
papers,  printed  in  English,  in  each  of 
the  recruiting  sub-station  cities.  There 
are  449  of  these  cities. 

In  the  June  campaign,  which  cost 
$174,000,  the  advertising  was  limited  t-) 
newspapers  printed  in  English  in  .56 
cities  where  main  recruiting  stations 
were  located,  and  at  that  time  many 
letters  were  received  from  newspapers 
in  other  towns,  asking  why  they  had  not 
been  included  in  the  list. 

The  Bureau  of  Publicity  was  at  pains 
to  explain  to  these  papers  that  the 
amount  of  money  available  for  the  cam¬ 
paign  was  limited  and  that  in  order 
that  all  the  small-town  newspapers 


in  First  Campaign 
might  be  treated  alike,  it  had  been  neces¬ 
sary  to  exclude  all  from  the  first  cam¬ 
paign.  Commenting  on  this,  the  recom¬ 
mendation  of  the  Bureau  for  a  second 
campaign  stated : 

Explains  the  Second  Campaign 

“The  smaller  newspapers  of  the  coun¬ 
try  doubtless  were  disappointed  that 
they  were  not  included  in  the  first  ad¬ 
vertising  campaign.  They  have  been 
reasonable  in  the  matter,  however,  in  the 
vast  majority  of  cases,  but  if  they  now 
learn  that  they  are,  themselves,  to  have 
a  share  of  this  War  Department  adver¬ 
tising,  they  will  redouble  their  efforts 
to  prove  that  the  small  town  papers  are 
alive  and  alert. 

“They  will  redouble  their  efforts  to 
prove  by  results  that  the  small  towns 


^HE  St.  Louis  Times  aiiiioiinces  tliat 
Mr.  G.  Logan  Payne,  with  offices 

in  the  Marquette  Building,  Chicago;  Payne, 
Burns  and  Smith,  Fifth  Avenue  Building.  New 
York;  Payne,  Burns  and  Smith,  8  Winter  Street, 
Boston,  and  George  H.  Payne,  Kresge  Building, 
Detroit,  will  have  full  charge  of  its  foreign  ad¬ 
vertising. 

The  St.  Louis  Times  is  the  only  evening  Re¬ 
publican  paper  in  a  city  having  the  largest  Re- 
piihlican  majority  in  the  United  States.  It  has 
a  character  circulation  that  cannot  he  reached  by 
any  other  St.  Louis  paper  and  is  an  absolute 
necessity  in  covering  the  Evening  Newspaper 
field  of  St.  Louis. 

The  Times  will  co-operate  to  the  fullest  ex¬ 
tent  with  Mr.  Payne  and  his  associates  to  make 
the  advertising  campaigns  of  its  patrons  success¬ 
ful. 


THE  ST.  LOUIS  TIMES 

ST.  LOUIS,  MISSOURI 


can  produce  a  big  quota  of  results. 
Their  incentive  is  plain.  It  would  be  a 
matter  of  patriotism  and  pride  with 
them  to  outstrip  their  larger  neighbors. 

“It  should  be  born  in  mind  that  in 
the  sub-station  cities  and  towns  there 
are  several  hundred  newspapers,  all  of 
local  influence  and  all  ready  and  eager 
to  provide  the  same  sort  of  co-opera¬ 
tion  in  their  localities  that  has  been 
furnished  in  the  cities  already  covered. 

“Furthermore,  there  is  no  doubt  that 
in  the  smaller  cities,  the  local  newspaper 
does  very  fairly  cover  its  field,  reaching 
and  influencing  a  larger  proportion  of 
the  inhabitants  than  is  true  in  some  of 
the  metropolitan  centers.” 

Can't  Include  All  in  List 

Most  of  the  protests  recently  received 
from  smalltown  newspapers  which  have 
not  been  included  in  the  list  for  the 
fall  campaign  are  based  on  the  argument 
that  while  they  are  not  situated  in  towns 
where  sub-stations  are  located,  they  are 
in  towns  nearby,  on  which  these  recruit¬ 
ing  sub-stations  must  depend  largely 
for  recruits  and  that  no  effective  appeal 
can  be  made  for  recruits  in  these  towns 
unless  local  papers  arc  used  as  adver¬ 
tising  media. 

The  attitude  of  the  Bureau  of  Pub¬ 
licity  regarding  such  protests  appears  to 
be  that  the  argument  on  which  they  are 
based  is  sound  enough,  but  that,  wdth 
a  limited  appropriation,  it  is  absolutely 
necessary  to  draw  a  hard  and  fast  line 
somewhere  and  that  the  logical  thing 


to  do,  therefore,  is  to  limit  the  list  to 
towns  where  there  are  recruiting  sub¬ 
stations.  Otherwise,  the  list  would  have 
to  take  in  almost  every  small-town 
newspaper  in  the  country. 

In  other  words,  to  an  outsider,  the 
Bureau  of  Publicity  seems  to  be  saying 
to  the  small-town  newspapers  who  feel 
aggrieved  because  they  are  not  to  have 
a  share  of  the  appropriation : 

“Please  don’t  complicate  matters  to 
such  an  extent  that  we  will  have  to  call 
this  campaign  off  altogether.” 


Londoners  to  Inspect  Presses 
A.  R.  Linforth,  joint  secretary,  and 
B.  Blayney,  general  manager  of 
Lord  Northcliffe’s  Amalgamated  Press, 
Ltd.,  of  London,  which  published  the 
Children's  Newspaper  and  many  other 
periodicals,  have  arrived  in  New  York 
City  and  will  spend  a  month  or  longer 
in  the  larger  cities  of  the  East  and 
Middle  West  inspecting  printing  ma¬ 
chinery,  with  a  view  to  purchases  for 
their  organization. 


Miss  Helen  C.  Galbreath,  who  has 
been  assistant  secretary  of  the  New 
York  Advertising  Club  for  two  and  a 
half  years,  has  resigned  to  take  a 
position  as  copy  writer  with  Stroud  & 
Brown,  Inc.,  advertising  agents,  at  305 
Fifth  avenue.  The  board  of  directors 
of  the  club  presented  her  with  a  gold 
wrist  w'atch  in  appreciation  of  her 
efficient  services. 


Aiitoinohile  Advertising  Gains  That 
Lead  Baltimore  Field 


Automobiles  Unecl  up  outside  Billy  Sunday  Tabernacle  durinir  recent  "trail 
hittinK"  in  Baltimore.  Oriole  Baseball  Park  at  right. 


TO  speak  of  Automobile  advertising  in  Baltimore  is  to 
speak  of  The  Baltimore  NEWS.  During  the  month  of 
July,  1919,  The  NEWS,  with  a  total  lineage  of  66,812  lines,  made  the  larg¬ 
est  gains  in  automobile  advertising  of  any  Baltimore  paper.  Compared 
with  July,  1918: 


The  NEWS  gained . 44,352  lines 

2nd  largest  gain .  35,322  “ 

3rd  “  “  16,770  “ 

Part  of  this  showing  we  freely  attribute  to  the  changes  made  in  The 
NEWS  Automobile  Section  itself.  Running,  up  until  this  year,  a  typi¬ 
cal  automobile  section,  cursed  with  typical  automobile  publicity,  great  in 
quantity  hut  almost  minus  in  general  interest,  we  came  to  the  conclu¬ 
sion  that  the  public  was  not  reading  that  kind  of  a  section,  and  decided 
to  put  it  on  the  same  basis  as  the  rest  of  the  paper,  i.  e.,  netvs  value! 
This  year,  while  we  have  been  glad  to  print  every  item  of  real  news  and 
all  the  human  interest  material  we  could  possibly  collect,  we  have  rigor¬ 
ously  excluded  the  stuff  that  had  absolutely  no  legitimate  place  in  a 
newspaper's  columns. 

It  was  new  to  Baltimore,  but  that  we  are  striking  the  rifht  chord- 
protecting  afivertisers  themselves  with  publicity  that  really  MEANS 
something — the  gains  we  are  now  making  would  seem  to  testify. 


The  Baltimore  News 

Goes  Home  and  Stays  Home 


DAN  A.  CARROtX 
EA^ra  Rcprrarnf tiv 
THl>iiac  fiuildia* 

N«w  York 


♦^SI  i 


AdTsrtlstng  Msasasr 


J.  E.  LUTZ 
#  Western  Repraaentativ 
First  Nat’l  ^nk  Bld| 
Chicse 
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FORT  WORTH  STAR-TELEGRAM 

Aunoiuices 

EIGHT  PAGE  ROTOGRAVURE  SECTION 

Effective  with  issue  of  SUNDAY,  OCTOBER  12,  the  ROTOGRAVURE 
SECTION  of  the  FORT  WORTH  STAR-TELEGRAM  will  he  changed 
from  four  pages  on  news  print  paper  to  EIGHT  PAGES  ON  SUPER 
CALENDERED  PAPER. 

The  increased  size  and  better  paper  will  give  wider  opportunity  to 
national  advertisers  interested  in  Rotogravure  for  illustrative  copy. 


GUARANTEED  CIRCULATION,  70,000  SUNDAY 

More  than  2  1-2  times  as  mnch  as  any  other  Fort  Worth  paper. 

Star-Telegram  Rotogravure  section  is  printed  nearer  Fort  Worth  than 
that  of  any  competitive  pajier,  giving  later  closing  dates  and  more  np- 
to-the-minnte  news  pictures. 


Foreign  Representatives 

(FOR  ROTOGRAVURE  ONLY) 

GRAPHIC  NEWSPAPERS,  Inc. 

450  Fourtli  Ave.,  New  York  Hartford  BId|'.,  Chicago 

ALL  OTHER  BUSINESS  HAI\I)LED  DIRECT  FROM  HOME  OFFICE 


FORT  WORTH  STAR-TELEGRAM 

Seeoinl  Paper  in  Texas — First  Paper  in  Fort  Worth  Territory 

Member  A.  B.  C. 

Over  65,000  daily  70,000  Sunday 


AMON  G.  CARTER,  Vice  Pres.  &  Gen.  Mgr. 


A.  L.  SHUMAN,  Adv.  Mgr. 


ff  rite  for  hook  of  information  about  Fort  Worth  territory 
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DEFENDS  PRINTING 
LUDENDOKFF  STORY 


German  General's  History  of  War  Is  Not 
“Propaganda''  but  Indictment  of  Ger¬ 
many,  Vice-President  Eastment  of 
McClure  Syndicate  Declares 


Protests  of  Senator  Chamberlain  of 
Oregon  and  Senator  Lodge  of  Massa¬ 
chusetts  on  the  floor  of  the  Senate 
against  the  forthcoming  publication  in 
American  newspapers  of  a  history  of  the 
war  by  General  Ludendorff  on  the 
ground  that  it  was  dangerous  German 
propaganda  are  scoffed  at  by  P.  C.  F.ast- 
ment,  vice-president  of  the  McClure 
Newspaper  Syndicate,  which  is  releasing 
the  history  in  serial  form  to  newspapers 
in  this  country. 

While  confirming  the  report  that  the 
Portland  Oregonian  would  not  print  the 
Ludendorff  history,  as  it  had  planned 
to  do,- and  that  one  other  paper  which 
had  contracted  for  the  service — the 
Lexington  Herald — had  signified  its  de¬ 
sire  to  cancel  the  contract — Mr.  Kast- 
ment  said : 

“Amazingly  Uninformed” 

“If  all  the  debates  on  the  floor  of  the 
Senate  are  based  on  such  ama/ing  lack 
of  information  as  were  Senator  Cham- 
herlain's  and  Senator  Lodge’s  denuncia¬ 
tions  of  the  forthcoming  publication  in 
nearly  eighty  papers  of  the  Ludendorff 
story  of  Germany’s  failure,  it  is  no 
wonder  that  the  deliberations  of  the 
Senate  make  so  little  headway. 

“It  was  to  be  assumed  that  men  of 
such  prominence  would  not  denounce 
as  German  prcipaganda  something 
which  they  had  never  seen.  It  is  to  be 
presumed  that  the  judgment  of  so  prom¬ 
inent  a  statesman  and  publisher  as  Lord 
Korthcliffe,  who  sent  two  experts  to 
examine  the  manuscript  before  he  pur¬ 
chased  it  for  publication  in  the  Lon<lon 
Times,  where  it  is  now  appearing, 
should  carry  some  weieht  as  against 
the  unfounded  hysterics  of  some  people 
who  know  nothing  al)OUt  it  except  that 
Ludendorff  wrote  it. 

“Furthermore,  I^ird  Northcliffe’s  judg¬ 
ment  is  backed  up  in  this  country  by  the 
judgment  of  nearly  e'ghty  editors  and 
publishers,  who  will  |>rint  the  story 
here.’’ 

The  Von  Tirpitz  Memoirs 

John  N.  Wheeler,  president  of  the 
P>ell  Syndicate,  which  is  releasing  the 
Von  Tirpitz  MenK)irs  for  newspaper 
publication,  was  asked  whether  he  con¬ 
sidered  them  “German  propaganda.’’ 
He  said  : 

“During  the  war  the  strongest  propa¬ 
ganda  in  th's  cotmtry  against  Germany, 
l)esides  the  actual  deeds  done  by  the 
German  Jupkers,  was  their  own  words. 
Now,  in  their  post-mortem  statements, 
these  same  German  Junkers  will  evi¬ 
dently  indict  themselves  by  the  words 
out  of  their  own  mouths.” 

In  his  address  in  the  Senate,  Senator 
ChamlH-rlain  called  attention  to  adver- 


MEN  WANTED 

by 

Southern  Newspapers 

Opportunities  are  open  on  southern 
daily  newspapers  for  competent  news¬ 
paper  men  who  desire  to  come  south. 
J.'en  are  wanted  for  positions  in  all 
departments. 

Address  W.  C.  Johnson,  Sec’y,  South¬ 
ern  Newspaper  Publishers'  Associa¬ 
tion,  Chattanooga,  Tenn. 


tisements  in  newspapers  announcing 
their  intention  to  print  Ludendorff’s 
story  of  the  war.  He  said: 

“While  I  would  not  undertake  to  re¬ 
strain  the  press  from  publishing  this 
story  if  they  see  fit,  yet  I  w-ould  appeal 
to  the  patriotism  of  all  newspaper  men 
in  the  United  States  and  beg  of  them, 
as  Congress  ought  to  beg  of  them,  not 
to  print  this  narrative.  My  reason  can 
be  found  in  the  character  of  the  man. 

The  Senatorial  Protests 

“Can  it  be  that  his  propaganda  is  to 
be  disseminated  in  the  United  States 
through  the  instrumentality  of  a  so- 
called  history  of  the  war  or  a  story  of 
the  war?  Are  the  American  people  t5 
be  educated  from  the  German  stand¬ 
point  and  get  the  German  theory  of  the 
reasons  for  the  war,  Germany’s  inno¬ 
cence  in  its  instigation,  its  harmless 
carrying  on  of  the  war,  through  the  in¬ 
strumentality  of  the  story  by  this  man? 

“.Are  we  to  have  this  friend  of  the 
reportorial  system  of  Europe  introduce 
his  methods  into  this  country  and  slyly 
instill  in  the  American  people  not  only 
that  Germany  was  innocent  of  instigat¬ 
ing  the  war,  but  that  the  German 
methods  were  kindly  and  their  purpose 
lofty?” 

Senator  Lodge  sui)ported  Mr.  Cham¬ 
berlain  in  expressing  the  hope  that  the 
newspapers  would  decide  not  to  proceed 
with  the  publication  of  this  presentation 
of  the  German  case  from  the  viewpoint 
of  the  man  “chiefly  responsible  for  the 
awful  excesses  of  German  war 
methocls.” 


Rosewater  A.  N.  P.  A.  Postal  Chairman 
The  chairmanship  of  the  American 
Newspaper  Publishers’  Association's 
postal  committee  has  been  accepted  by 
Victor  Rosewater,  publisher  of  the 
Omaha  Bee.  Mr.  Rosewater  succeeds 
George  Mc.Aneny,  of  the  New  York 
Times.  He  is  not  ready  yet  to  make 
any  statement  on  the  policies  to  be 
adopted  by  his  committee.  President 
F.  P.  Glass  of  the  .\.  N.  P.  A.  has 
made  no  other  committee  appointments. 


“KWIZ” 

Justin  Fair’s  Famous 
Educational  Feature 
Now  running  in 

More  Than 

70  Papers 

Each  Day  10  Clever, 

I  n  t  e  r  e  8  t-.4rousing 
Questions. 


(.Answered  the  Fol¬ 
lowing  Day) 

SHALL  WE  SEND  PROOFS? 


Why  Didn’t  She  Say :  “Hello, 
Prince;  How’s  Everything?” 

Syracuse  Newspaper  Woman  Shocks  To¬ 
ronto  Society  Folk  by  Breezy,  In¬ 
formal  Greeting  to  Royalty 

Toronto,  Sept.  2. — While  Prince  Ed¬ 
ward  of  Wales  was  holding  a  reception 
here,  and  a  number  of  society  women 
were  being  formally  presented  to  him. 
Miss  Mildred  E.  Phillips,  Sunday  editor 
of  the  Syracuse  (N.  Y.)  Post-Standard 
stepped  up  to  him,  shook  him  by  the 
hand  and  said  she  wished  to  greet  him 
on  behalf  of  the  Post-Standard  and  the 
women  of  the  United  States.  The 
Prince  looked  rather  dumbfounded,  and 
a  local  newspaper  characterized  the 
occurrence  as  “an  unlooked  for  inci¬ 
dent.” 

“The  ceremony  was  taking  place  up¬ 
stairs  in  the  Administration  Building  on 
the  exhibition  grounds  in  a  room  set 
apart  for  the  purpo.se,”  reads  the  local 
newspaper  account  of  the  contretemps. 

“Mrs.  T.  -A.  Russell,  wife  of  the  presi¬ 
dent  of  the  exhibition,  was  intro¬ 
ducing  the  ladies  to  H.R.H..  when  a 
woman,  unknown  here,  and  thought  to 
be  a  United  States  Newspaper  reporter, 
slipped  up  to  the  Prince,  and,  shaking 
hands  with  him  cordially,  said : 

“  ‘I  have  come  with  a  message  from 
my  newspaper  and  the  women  of  my 
country.’ 


“A  wave  of  indignation  swept  over 
those  assembled.  There  were  a  number 
of  Toronto  newspaper  women  present 
when  the  incident  occurred.” 

Apparently  unabashed.  Miss  Phillips 
went  back  to  Syracuse  and  wrote  a 
three-column  story  of  her  adventure 
with  the  heir  to  Great  Britain’s  throne, 
which  was  printed  on  the  first  page  of 
the  Post-Standard. 


RESTRICT  OIL  STOCK  ADS 


New  Problem  for  Ontario  Papers — Three 
Promoters  Face  Charges 
Ottawa,  Ont.,  Sept.  3. — Ontario  news¬ 
papers  and  the  courts  are  confronting 
the  “oil  stock”  problem,  and  three 
“promoters”  who  have  been  generous 
users  of  newspaper  space  are  facing 
charges  of  having  violated  the  law. 

These  men  are  Glen  Craig  Tobias,  C. 
J.  B.  Yearsley  and  Thomas  Fleming, 
w'ho  are  charged  with  having  neglected 
to  comply  with  an  act  requiring  com¬ 
panies  offering  stock  for  sale  to  first 
file  with  the  Government  a  prospectus 
containing  definite  information  as  to 
the  incorporators,  etc. 


Woman  Editor  from  Japan 
Miss  Miyorke  Kobashi,  proprietor 
and  editor  of  the  Fujin  Shuho,  the 
women’s  weekly  published  in  Tokio, 
Japan,  will  visit  the  United  States  for 
a  three-year  stay  for  the  purpose  of 
investigating  the  courses  in  journalism. 


NEW  BUSINESS  IS 
BEING  CREATED 
EVERY  DAY 
In  the  readjustment 
of  affairs 

The  personnel  of  this  ageney 
has  espeeial  eapabilities  whieh 
are  available  for  aeeounts  of 
merit. 

A  eonsistent  performance  over 
many  years  in  directing  the 
expenditure  of  millions  of  dol¬ 
lars  in  advertising  to  the  cer¬ 
tain  profit  of  the  investors, 
makes  claim  to  attention. 

Liberty  Advertising  Ageney,  Inc. 
149  Fifth  Avenue  New  York 
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NEW  YORK  STATE 

A  MARKET  FOR  MERCHANDISE 


Saturday  Evening  Post 
Ladies’  Home  Journal 
Cosmopolitan 
Woman’s  Home  Com¬ 
panion 
Delineator 
Good  Housekeeping 
American 
McClure’s 
Pictorial  Review 
People’s  Home  Journal 
Metropolitan 
Red  Book 
Century 
Harper’s 
Scribner’s 
Hearst’s 
Sunset 
Everybody’s 
Review  of  Reviews 
World’s  Work 
Designer 
McCall’s 

Women’s  Magazine 
Mother’s  Magazine 
System 

Current  Opinion 

Munsey’s 

St.  Nicholas 

Boy’s  Magazine 

American  Boy 

Literary  Digest 

Collier’s 

Leslie’s 

Outlook 

Life 

Scientific  American 
Popular  Mechanics 
Popular  Science 
Theatre  Magazine 
Physical  Culture 
Field  and  Stream 
House  Beautiful 
Motion  Picture  Maga¬ 
zine 

Photoplay 
Modern  Priscilla 
Christian  Herald 
Atlantic  Monthly 


Forty-seven  magazines — the 
pick  of  the  entire  country. 

Good  magazines  all  of  them. 
They  are  the  popular  sellers, 
the  magazines  that  cover  the 
country  so  thoroughly. 

The  total  circulation  of  all  of 
these  magazines  in  New  York 
State  is  511,1.'>7  copies  per  issue. 
The  total  circulation  of  all  of  the 
daily  newspapers  listed  here,  in 
New  York  State  is  6,914.295 
copies  per  issue. 

Over  thirteen  to  one  in  favor  of 
daily  m  wspapers  in  New  York 
State. 

The  total  circulation  of  all  of 
these  magazines  throughout  all 
of  the  United  States  and  the  U. 
S.  possessions,  Canada,  Mexico 
and  the  rest  of  the  known  world 
is  6,184,658  copies  per  issue. 
Over  half  a  million  (729,637) 
less  than  the  daily  circulation  in 
New  York  State  of  this  list  of 
daily  newspapers. 

The  agate  line  rate  for  advertis¬ 
ing  in  all  of  these  magazines  is 
S38.55,  while  the  line  rate  for 
advertising  in  these  daily  news¬ 
papers  of  New  York  State  is 
$9.4766^ — one-fourth. 


Do  not  be  misled  as  to  the 
‘‘Prohibitive  Cost”  of  daily 
newspaper  advertising 

The  rate  per  line  per  thousand  is  overwhelming¬ 
ly  lower  in  daily  newspapers,  notwithstanding 
frequent  arguments  advanced  hy  those  more 
deeply  interested  in  selling  magazine  space. 
Cover  New  York  State  with  New  York  State 
Daily  newspapers — and  cover  it  thoroughly. 


Cooperate 


With  New  York  State  merchants.  They  use  their 
local  daily  newspapers  to  reach  the  people.  You 
want  to  go  into  their  stores  and  ask  for  your 
goods. 

Tell  these  same  people  about  your  goods,  and 
about  the  merchants  in  their  towns.  Cooperate 
with  the  local  influences  to  get  results.  You  can 
get  just  as  close  to  these  people  as  does  your  own 
local  merchant. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Albany  Knickerbocker  Press  (M) . 

.  33,559 

.07 

.07 

Albany  Knickerbocker  Press  (S) . 

.  43,957 

.07 

.07 

*Batavia  News  (E) . 

8,458 

.0225 

.0225 

Binghamton  Press-Leader  (E) . 

.  26,546 

.07 

.06 

*Brooklyn  Daily  Eagle  (E) . 

.  46,902 

.18 

.18 

*Brooklyn  Daily  Eagle  (S) . 

.  69,046 

.18 

.18 

*Brooklyn  Standard-Union  (E) . 

.  53,26'1 

.15 

.15 

*Brooklyn  Standard-Union  (S) . 

.  58,929 

.15 

J5 

Buffalo  Courier  &  Enquirer  (M&E).. 

.  70,626 

.15 

.12 

Buffalo  Courier  (S) . 

,115,359 

.17 

.15 

Buffalo  Evening  News  (E) . 

.  103,634 

.16 

.16 

Buffalo  Evening  Times  (E) . 

.  56,861 

.10 

.10 

Buffalo  Sunday  Times  (S) . 

.  71,435 

.10 

.10 

Elmira  Star-Gazette  <E) . 

.  25,889 

.06 

.05 

Glens  Falls  Post-Star  (M) . 

.  8,045 

.0214 

.0214 

Gloversville  Leader-Republican  (E)... 

.  6,275 

.02 

.02 

Glover sville  Morning  Herald  (M) . 

.  6,245 

.03 

.02 

Ithaca  Journal  (E) . 

.  6,791 

.025 

.025 

*Jamestowa  Morning  Post  (M) . 

.  9,131 

.025 

.02071 

*Mount  VMnon  Daily  Argus  (E) . 

.  7,193 

.02 

.02 

Newburgh  News  (E) . 

.  10,613 

.04 

.03 

New  York  American  (M) . 

.305,241 

.50 

.41 

New  York  American  (S) . 

.947,270 

.75 

A5 

New  York  Globe  (E) . 

.179,906 

A9 

.36 

tNew  York  Herald  (M) . 

107,642 

.40 

36 

tNew  York  Herald  (S) . 

.50 

.45 

New  York  Evening  Journal  (E) . 

.675,118 

.75 

.75 

New  Yorh  Post  (E) . 

,  32,369 

.25 

30 

New  Yorl  Sun  (E) . 

.194,695 

.39 

.36 

tNew  York  Sun  (M) . 

tNew  York  Sun  (S) . 

117,414 

.39 

.36 

tNew  York  Telegram  (E) . 

190,681 

A42 

315 

tNew  York  Telegram  (S) . 

.246 

325 

New  York  Times  (M) . 

.350,598 

.50 

.485 

New  York  Times  (S) . 

.500,000 

.55 

3335 

New  York  Tribune  (M) .  1 

New  York  Tribune  (S) .  j 

108,011 

32 

38 

New  York  World  (E) . 

.355,069 

.40 

.40 

New  York  World  (M) . 

.334,513 

.40 

AO 

New  York  World  (S) . 

.569,762 

.40 

.40 

Niagara  Falls  Gazette  (E) . 

.  12,454 

.03 

.03 

Poughkeepsie  Star  (E) . 

.  9,920 

.03214 

.025 

•Rochester  Times-Union  (E) . 

.  67,121 

.14 

.12 

Rochester  Herald  (M) . 

.  35,826 

.06 

.06 

Rome  Sentinel  (E) . 

,  5,353 

.0179 

.0157 

Schenectady  Union  Star  (E) . 

.  17,660 

.08 

.04 

Syracuse  Journal  (E) . 

.  45,030 

.08 

.08 

Troy  Record  (M&E) . 

,  25,537 

.04 

.04 

Yorkers  Daily  News  (E) . 

.  3,640 

.0178 

.0178 

•A.  B.  C.  Statements  April  1st,  1919 

1  Govenunent  Btatements  April  iBt,  1919. 

Total  Circulation  . 

6,886,236 

10,000  Line  Rate . 

9.4266 

2,500  Line  Rate  . 

tSeven-day  average. 

10.1597 

i 


22 


Editor  &  Publisher  for  September  4,  1919 


NEW  YORK  CIRCULATORS  PREPARE 
TO  TAKE  UP  BIG  QUESTIONS 

President  McKernan  Appeals  For  100  Per  cent  Attendance  At 
Watertown  Convention,  October  20  and  21 — Wants 
New  Members  and  Suggestions  for  Program. 

By  James  McKernan, 


PRESIDENT  N. 


The  most  important  subject  at  the  present  time  is  our  com¬ 
ing  meeting  in  Watertown  on  Monday  and  Tuesday,  October 
20  and  21. 

I  wish  to  take  this  occasion  to  impress  upon  our  members  the 
importance  of  attending  this  meeting.  With  our  large  membership 
and  still  growing,  our  association  is  now  assured  a  success.  Its 
rapid  growth  in  the  short  time  it  has  been  in  existence  proves  that 
there  was  a  necessity  for  an  association  of  this  kind. 

Aims  to  Be  Largest 


Just  how  successful  it  will  be  in  the 
future  depends  upon  the  activity  of  its 
members.  If  each  and  every  member 
will  take  an  interest  in  association  mat¬ 
ters,  there  is  no  doubt  we  will  grow 
to  l)e  the  largest  circulation  managers’ 
association,  with  the  exception  of  the 
I.  C.  M.  A. 

I  earnestly  request  that  our  members 
bring  us  one  new  member  to  our  fall 
meeting.  We  ought  to  have  at  least 
one  hundred  members.  I  also  urge 
the  meml)ers  to  assist  the  chairmen  of 
the  various  committees  and  not  hesi¬ 
tate  to  write  and  make  suggestions  to 
them  or  the  officers. 

It  is  not  right  that  the  work  of  the 
organization  should  all  be  left  to  a 
few  members.  Your  program  commit¬ 
tee  will  be  glad  to  receive  suggestions 
as  to  the  subjects  you  would  like  dis¬ 
cussed  at  the  coming  convention.  Just 
jot  down  on  your  memo  pad  the  dates 
of  the  convention  and  make  up  your 
mind  to  attend. 

Your  time  will  be  well  spent  and  will 
be  beneficial  to  yourself  and  the  paper 
you  represent. 

Program  Suggestions  Wanted 

Chairman  Hixson  of  the  membership 
committee  is  making  a  drive  for  more 
members.  Everybody  help.  I-et  us 
reach  the  seventy-five  mark  before  the 
first  of  the  year. 

Chairman  Cockerill  of  the  program 
committee  wants  all  the  suggestions  he 
can  get  to  make  an  interesting  program 
for  our  next  convention.  Send  your 
suggestions  for  subjects  at  once. 

.A  new  member  who  attended  our 
Utica  convention  writes  that  the  con¬ 
vention  was  a  big  success  to  him,  and 
that  he  received  many  valuable  sug¬ 
gestions,  let  us  get  many  more  new 
members.  They  will  all  feel  the  same 
way. 

Eugene  Cornwell  of  the  Kingston 
Freeman  writes  that  he  just  got  back 
to  his  job,  having  returned  from  over¬ 
seas  the  first  week  in  July.  We  will  all 
be  glad  to  see  him  at  Watertown. 

E.  C.  Hanford,  formerly  of  the 
Poughkeepsie  Eagle-News,  has  returned 
from  Uncle  Sam’s  service  and  has  re¬ 
signed  his  newspaper  work  to  enter 


Body  of  Its  Kind 

the  magazine  field  with  the  Physical 
Culture. 

VV’e  have  several  new  members  since 
our  Utica  convention  :  F.  S.  Levy,  New 
York  Mail;  B.  M.  Preble,  Staten  Island 
Advance;  N.  P.  Robbins,  who  suc¬ 
ceeded  our  former  Secretary  Taft  on 
the  Binghamton  Republican-Herald; 
W.  B.  Sutherland,  the  -Auburn  .Adver¬ 
tiser-Journal.  Chairman  Hixson  prom¬ 
ises  many  more  before  October  20. 

At  the  annual  election  a  president, 
first  vice-president,  second  vice-presi¬ 
dent,  secretary-treasurer,  and  five  direc¬ 
tors  are  to  be  elected 
Watertown  Promises  Warm  Welcome 

Watertown  will  give  the  meml>ers  a 
royal  reception  from  what  our  friend 
Congdon  tells  us.  He  made  a  strong 
appeal  to  the  members  to  come  to  his 
city  and  he  is  going  to  .show  us  a  good 
time  after  the  business  sessions.  He 
will  have  to  go  some  to  beat  Utica — 
How  about  it? 

The  merchants  .Association  of  New 
York  has  sent  out  an  invitation  for  our 
convention  next  spring.  Think  it  over. 
Let  us  go  where  the  largest  crowd  will 
be  able  to  attend. 

Many  serious  problems  are  confront¬ 
ing  the  publishers  and  circulation  man¬ 
agers  today.  News-print  is  not  getting 
any  cheaper  and  it  looks  as  though  it  is 
going  higher. 

Circulation  lost  since  the  armistice 
must  be  recovered. 

Abuses  that  are  coming  back  in  the 
circulation  field. 

I^lx)r  wages  and  many  other  prob¬ 
lems  that  need  serious  thought  must 
t)c  taken  up  at  this  meeting. 

You  cannot  afford  to  stay  away  from 
the  next  convention.  Remember  the 
dates,  October  20-21,  at  Watertown, 
N.  Y. 

Committees  Appointed 

The  president  has  appointed  the  fol¬ 
lowing  committees  whose  terms  will  ex¬ 
pire  with  the  next  convention  October 
20-21. 

Programme  CommittM — A.  W.  Cockerill,  chtlr- 
nian —  William  Hoffman,  R.  B.  Uoble,  M.  O. 
Ma«ter*on. 

ConTcntion  Committee — Cbarlea  It.  Confcdon, 
chairman:  I>.  W.  Tanner,  A.  R.  Klaatnger,  A.  J. 
(Scrlier. 

Publicity  Committee  J.  M.  Annenherg,  chair¬ 
man:  K.  L.  Kriigonc,  Victor  R.rlM-rg,  Fenton 
DowUng. 


Entertainment  Committee --M.  I).  Treble, 

chairman:  George  M.  Therrlen,  Charles  Water- 
fl€‘l<t,  M.  J.  Burke. 

Newsboys’  Welfare— E.  F.  McIntyre,  chair¬ 
man;  S.  P.  Booth,  F.  A.  McDuff,  E.  J.  Fonda. 

Auditing  Committee— M.  A.  Miner,  chairman; 
C.  E.  Blower. 

Membenhip  Committee— W.  C.  Hixson,  chair¬ 
man;  K,  E.  Itecker,  Q.  8.  England,  Eugene 
Cornwell. 

By-Laws  Committee — Frank  Emery,  chairman; 
E.  8.  Batty,  E.  J.  Barry.  G.  B.  Williams. 

Transportation  Committee— R.  J.  Bulger,  chair¬ 
man;  James  Hennessey,  William  M.  Henry,  H. 
8.  Schoek. 

Mailing  lists  of  our  membership  will 
gladl>'  be  furnished  to  members  u|)on 
retiuest.  Keep  in  touch  with  the  mem- 
liers  and  valuable  hints  will  be  gathered. 


CIRCULATION  NOTES 


Ray  S.  South,  circulation  manager 
of  the  Birmingham  News,  informs 
Editor  &  Publisher  that  he  has  just 
finished  a  sixty-day  cash  prize  contest 
among  his  city  carriers,  which  was  in 
every  way  a  success.  All  told,  there 
were  nineteen  prizes,  with  an  aggregate 
value  of  $196.  Two  suits  of  clothes 
were  offered  as  special  prizes  by  Victor 
H.  Hanson,  publisher  of  the  News,  to 
the  carriers  making  the  largest  and  sec¬ 
ond  largest  cash  increases,  regardless 
of  class.  The  inducements  brought  out 
such  spirited  competition  and  fine  results 
that  a  similar  contest  has  been  arranged 
for  the  News’  country  agents.  We  made 
wonderful  gains  for  the  month  of 
.August,”  writes  Mr.  South,  “and  a  sug¬ 
gestion  of  our  methods  may  prove  of 
interest  to  other  circulation  men  over 
the  country.” 


Thomas  Downey,  circulation  manager 
of  the  Boston  Globe,  who  has  been  laid 
up  for  several  weeks  by  injuries  re¬ 
ceived  in  a  fall,  is  much  improved  and 
correspondingly  more  cheerful.  He  was 
quite  mystified  about  how  his  friends 
learned  of  his  accident  until  one  of  his 
callers  mentioned  that  he  had  seen  it 
printed  in  Editor  &  Publisher — and  the 
matter  cleared  itself. 


Thomas  H.  Beck,  second  vice-presi¬ 
dent,  has  assumed  the  duties  of  circula- 


CORRIGAN  TO  LOS  ANGELES 


Resigns  from  Shaffer  Papers  to  Join 
Hearst  Forces 

Denver,  Colo.,  Sept.  3. — Robert  J. 
Corrigan,  for  four  years  circulation 
manager  of  the 
Rocky  Mountain 
News  and  Den¬ 
ver  Times,  goes 
to  Los  Angeles 
after  September 
6  as  director  of 
promotion  f  o 
the  ExamineK 
Previous  to  com¬ 
ing  to  Denver, 
Mr.  Corrigan 
was  circulation 
manager  of  the 
St.  Louis  Times, 
the  St.  Louis 
Star,  the  Indian¬ 
apolis  Star  and 
the  Detroit  Free  Press. 

tion  director  of  the  Crowell  Publishing 
Company,  following  the  recent  resigna¬ 
tion  of  Ernest  G.  Scholz. 


Bert  Bowman,  formerly  with  the 
country  circulation  department  of  the 
St.  Paul  Dispatch-Pioneer  Press,  has 
entered  the  employ  of  the  William  L. 
Betts  Company,  New  York. 


Cecil  Hockmuth,  for  several  years 
connected  with  the  city  circulation  de¬ 
partment  of  the  Des  Moines  Capital,  has 
left  that  paper  and  will  spend  the  winter 
in  the  South,  mostly  in  the  oil  well 
district  of  Texas.  Mr.  Hockmuth  re¬ 
cently  returned  from  France. 


E.  R.  Ragan,  circulation  manager  of 
the  Omaha  Bee,  visited  De.s  Moines  for 
several  days  recently. 

C.  B.  McCauley,  assistant  circulation 
manager  of  the  Wichita  (Kan.)  Beacon, 
has  just  returned  from  a  trip  which 
included  the  leading  new.spapers  of  a 
half  dozen  middle  v.’cst  cities. 


ADVERTISING  SECURED 

Advertising  for  Special  Issues  of  Daily  Papers  and  Magazines. 
Souvenir  Programs  of  big  events.  Publicity  campaigns  conducted. 
If  you  bave  a  legitimate  reason  for  producing  something  special 

1  have  the  men  and  means  to  do  it. 

J.  L.  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 


Newark  (N.  J.)  Ledger’s 
Great  Gain 


First  6  months  1918  total  lineage .  1,954,802 

First  6  months  1919  total  lineage .  3,1^5,962 

Total  gained  in  lineage .  1,101,160 

Per  cent,  gain . 51^ 

NATIONAL  ADVERTISING 

First  6  months  1918 .  18,022 

First  6  months  1919 .  133,148 

July  (Morning  only)  1918 — total  lineage .  356,784 

July  (Morning  only)  1919 — total  lineage .  474,754 

Cain  for  the  month  .  116,970 


This  is  the  largest  percentage  gain  in  New  Jersey  in  dis¬ 
play,  Classified  and  National  Advertising. 

The  Newark  Morning  Ledger,  weekday,  is  the  highest 
price  home  delivered  paper  in  Newark,  being  14c.  per  week 
against  10c.  for  the  next  highest  priced  paper. 

Sale  price  single  copy,  morning  2c.,  Sunday  5c. 

Only  Morning  Newspaper  in  Industrial  (Center  with  a 
million  population. 

L.  T.  RUSSELL 

Editor  and  Publisher 
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Some  Vital  Facts  About  “A.  B.  C.”  Newspapers 
of  Interest  to  All  Space  Buy  ers 


Morning  newspaper  circulations  through¬ 
out  the  United  States  total  9,948,804 
paid  copies  per  day.  That  is — all  of 
the  morning  newspapers  combined  have  a  net 
paid  circulation  of  9,948,804  copies  per  day. 

The  cost  of  a  line  of  display  advertising  space 
in  every  one  of  these  newspapers  is  known  to 
he  in  round  numbers  $22.74.  In  other  words — 
one  agate  line  in  all  of  the  morning  newspapers 
would  represent  a  total  investment  of  $22.74. 

Newspapers  having  “A.  B.  C.”  memberships 
have  a  total  combined  net  paid  morning  circa- 
lotion  of  7,987,080  copies  per  day  and  a  joint 
rate  per  agate  line  of  $16.15. 

All  of  the  evening  newspapers  of  the  United 
States  have  a  total  net  paid  daily  circulation  of 
18,026,323  and  a  joint  agate  line  rate  of  $44.30. 

“A.  B.  C.”  evening  newspapers  have  a  total 
net  paid  circulation  of  12,113,300  and  a  joint 
rate  of  $24.47. 

All  morning  and  evening  newspapers  com¬ 
bined  have  a  total  net  paid  daily  circulation  of 
27,975,127  and  a  joint  rate  of  $67.03. 

All  “A.  B.  C.”  morning  and  evening  news¬ 
papers  combined  have  a  total  net  paid  daily  cir¬ 
culation  of  20,100,380  and  a  joint  rate  of  $40.61 
per  agate  line. 

All  Sunday  newspapers  in  the  United  States 
have  a  total  combined  net  paid  circulation  of 
16,617,717  copies  per  day  and  a  joint  line  rate 
of  $30.07. 

“A.  B.  C.”  Sunday  newspapers,  or  rather  all 
Sunday  newspapers  enjoying  an  “A.  B.  C.” 


membership  have  a  total  combined  net  paid  cir¬ 
culation  of  14,247,204  and  a  joint  agate  line 
rate  of  $22.38. 

The  facts  speak  for  themselves.  They  need 
no  interpretation.  It  is  fair  to  state  that  “A.  B. 
C.”  newspapers  deliver  the  goods  in  “known 
quantities”;  that  “A.  B.  C.”  newspapers  offer  the 
advertiser,  the  agent  and  the  space-buyer  a 
“short  line”  yes  a  “sure  line”  to  large  returns 
and  a  large  success. 

On  pages  24  and  25  all  “A.  B.  C.  Cities”  are 
visualized  for  the  enterprising  space  buyers. 

On  pages  26  to  32  inclusive  the  name  of  every 
daily  newspaper  member  of  the  Audit  Bureau 
of  Circulations  has  been  listed  with  its  net  paid 
average  daily  circulation  for  the  six  months' 
period  ending  April  1,  1919,  and  its  minimum 
5,000  agate  line  space  rate  for  all  “national”  or 
“foreign”  advertising  in  effect  at  August  1,  1919. 

"Some  of  the  listings  are  in  full-face  type — 
which  denotes  active,  vital  interest  in  “A.  B.  C.” 
membership.  These  listings  speak  to  you  in  no 
uncertain  terms  of  aggressive  management  and 
fine  cooperative  spirit. 

For  complete  list  of  all  English  language 
daily  newspapers  in  the  United  States  with 
summary  showing  number  of  newspapers — 
Morning,  Evening  and  Sunday — by  States, 
etc.,  see  Editor  &  Publisher  for  July  24,  and 
August  7  and  14. 

For  summary  by  States  of  “A.  B.  C.”  Cir¬ 
culations  and  Advertising  Rates,  see  page 
26  of  this  issue. 


*'A.  B.  C.”  Map,  Circulations  and  Advertising  Rates  appear  on  the  following  pages 
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NATIONAL  ADVERTISERS  MAY  REACH  THE  GREAT 


Here  Are  the  Cities  in  Which  "‘A.B.C.”  Newspapers  Are  Published — On  the  Following  Pages  Will  I 


Good  products  are  generally  fully  guaranteed.  “A.  B.  C. 
lations  are  always  fully  guaranteed  and  that  guarantee  is  assured 
by  unbiased,  disinterested  and  expert  auditors.  Make  up  your 
lists  from  “A.  B.  C.”  papers — ^know’  what  you  are  buying.  Select 
your  territory — concentrate  your  efforts.  Time  your  advertising 
so  that  it  will  be  at  the  right  place  at  the  right  time.  Work  with 
your  sales  force  and  the  calendar. 
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AT  BUYING  PUBUC  VU  THE  “A.B.C.  SURE  LINE” 

;  Will  Be  Found  Listed  All  ‘‘A.B.C.”  Newspapers  With  Their  Circulations  and  Advertising  Rates 


This  Map  shows  the  greatest 
market  place  in  the  world 
and  how  newspapers  of 
known  circulation  cover  this 
market  place  in  the  most  ef¬ 
fective  and  economical  man¬ 
ner.  It  is  a  guide  for  you  to 
route  your  fall  advertising 
campaign  so  that  it  will  travel 
far*  reach  the  right  place  at 
the  right  time  and  in  the  right 
way.  It  is  the  “Sure  Line 
Route.”  It  spells  economy, 
efficiency  and  effectiveness. 

No  unauthenticated  circula¬ 
tion. 

No  guess  w6rk. 


Circulation,  plus  local  confidence,  plus  local  sen¬ 
timent,  plus  local  dealer  co-operation,  plus  econ- 
omy,  plus  assured  distribution,  all  mean  effective 
selling  force  and  satisfactory  results.  This  is  se¬ 
cured  through  the  “A.  B.  C.  Sure  Line”  Daily 
Newspapers. 


I 


24 


26 
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“A.B.C.  Sure-Line” 

Many  national  advertisers  think  of  the  letters,  “A.  B. 
C.,”  as  standing  for  “Above  Board  Circulations.”  And 
that  is  exactly  what  the  Audit  Bureau  of  Circulation 
does  signify. 

The  Bureau  came  into  existence  with  the  purpose  of 
giving  to  circulation  audits  the  same  credence  with 
business  men  which  are  attached  to  audit  reports  of 
banks  or  other  financial  institutions. 

Newspaper  members  of  the  A.  B.  C.  PREFER  to  have 
their  statements  of  circulation  VERIFIED  and  AT- 


5,000  Agate 


ALABAMA 

Net  Paid 
Circulation 

Line  Space 
Rate 

Birmingham  Age- Herald 

. (B) 

23,560 

.05 

Sunday  Edition  . 

. (M) 

29,795 

.06 

Birmingham  Ledger  . . . . 

. (R) 

37,888 

.07* 

Birmingham  News . 

. (R) 

45,967 

.08* 

Sunday  Edition . 

. (M) 

48,055 

.10* 

Gadsden  Journal  . 

. (R) 

4,722 

.0178572 

Mobile  News-Item  . 

. (R) 

10,766 

.05* 

Mobile  Register  . 

. (B) 

25,179 

.05" 

Sunday  Edition  . 

. (M) 

35,048 

.06" 

Montgomery  Advertiser  . 

. (B) 

.05* 

Sunday  Edition  . 

. (M) 

.06* 

Montgomery  Journal  . . . . 

. (R) 

21,358 

.05" 

Sunday  Edition  . 

. (M) 

20,131 

.05" 

to  American  Markets 

TESTED  by  this  impartial,  coldly  judicial  organization, 
controlled  by  the  BUYERS  OF  ADVERTISING. 

And  space-buyers  do  not  undervalue  this  fact.  Being 
hard-headed  business  men  they  appraise  it  for  its  full 
significance  to  them.  It  is  this  attitude  of  space-buyers 
toward  “A.  B.  C.”  newspapers  which  gives  to  newspaper 
membership  in  the  Bureau  real  “asset-value.” 

In  the  pages  following  appear  the  names  of  “A.  B.  C.” 
newspapers,  with  their  circulation  figures  as  of  April  1, 
1919,  and  their  advertising  rates  as  of  August  1,  1919. 
The  feature  is  published  for  the  convenient  reference 
of  buyers  of  advertising. 


5,000  Agate 


ARIZONA 

Net  Paid 
Circulation 

Line  Space 
Rate 

Phoenix  Arizona  Gazette. 

. (R) 

8,244 

.04* 

Phoenix  Republican  . 

. (B) 

9,934 

.035* 

Sunday  Edition . 

. (M) 

10,968 

.035* 

Tucson  Citizen . 

. (R) 

4,106 

.025* 

Tucson  Star  . 

. (D) 

3,150 

.0214286* 

Sunday  Edition  . 

. (M) 

3,609 

.0214286* 

Fort  Smith  American  ... 

ARKANSAS 

. (D) 

13,222 

.03* 

Sunday  Edition  ...... 

. (M) 

13,845 

.03* 

Fort  Smith  Times-Record 

. (T) 

11,470 

.025* 

Sunday  Edition  . 

. (M) 

11,217 

.025* 

Little  Rock  Democrat  . . . 

. (R) 

22,326 

.05" 

Little  Rock  Gazette  . 

. (B) 

40,350 

.06* 

Sunday  Edition  . 

. (M) 

54,855 

.08* 

SUMMARY  BY  STATES  OF  “A.  B.  C.  CIRCULATIONS”— MORNING,  EVENING 
SUNDAY— WITH  ADVERTISING  RATES. 


Joint 

Joint 

Circulation 

Joint 

Joint 

Circulation 

Line  Kate  Circulation 

Line  Bate 

Total 

Line  Rate  > 

Circulation 

Une  Rate 

SUte 

Population 

Morning 

Morning 

Evening 

Bv  ^nlng 

M.  &  B. 

M.  t  E. 

Sunday 

Sunday 

.  2,395,270 

69,789 

$,15 

120.653 

$.2478372 

190,442 

$.3978572 

156,250 

$.33 

.  272,034 

13,285 

.0564286 

12,3.50 

.065 

25,635 

.1214286 

14,702 

.0564286 

.  1,792,966 

53,572 

.09 

33,796 

.075 

87,368 

.165 

79,918 

.135 

.  3,119,412 

408,368 

.8314286 

521.685 

1.0631430 

930,053 

1.8945716 

778,784 

1.3126786 

.  1,014,581 

45,899 

.1492858 

15*1,586 

,.2802858 

202,485 

.3885716 

212,722 

.34 

.  1,286,266 

73,391 

.235 

116,366 

.3028573 

189,757 

.5378573 

54,872 

.135 

.  216,941 

10,599 

.03 

31,219 

.065 

41,818 

.095 

District  of  Columbia . 

.  374,584 

88,730 

.22 

100,104 

.81 

248,8.34 

.53 

230,879 

.50 

Florida  . 

.  938,877 

54,045 

.13 

25,846 

.075 

79,891 

.205 

68,456 

.145 

.  2,935,617 

107,490 

.215 

172,124 

.3225 

279,614 

.5376 

810,871 

.53 

.  461,766 

16,267 

.04 

16.267 

.04 

15,589 

.04 

.  6,317,734 

772,440 

.9371420 

1,053,628 

1.9396150 

1,826,068 

2.8767579 

1,411,579 

1.3821430 

.  2,854,167 

251,599 

.4257158 

332,376 

.5907145 

683.975 

1.0164303 

262,617 

.5042838 

.  2,224,771 

136,841 

.3807143 

875,7.57 

.9487145 

512,598 

1,3294288 

183.271 

.4007143 

.  1,874,195 

97,733 

.21 

113  829 

.2660717 

211..562 

.4760717 

102,360 

.21 

Ksntucky  . 

.  2,408,574 

114.688 

.24 

130,790 

.2671429 

245.478 

.5071420 

146,227 

.3057143 

Ixuilsiana  . 

.  1,884,778 

95,267 

155 

127,636 

.215 

222,803 

.370 

245,572 

.415 

.  782,191 

23,088 

.05 

37,863 

.085 

00,951 

.135 

21,549 

.025 

Maryland  . 

160,412 

.37 

216.130 

.52 

376.. 542 

.89 

821,146 

.68 

.Maasacliusetts  . 

.  3,832,790 

737,799 

1.34 

990.006 

2.0382148 

1,728,705 

3.3782148 

1,346,601 

1.705 

Hicblgan  . 

.  3,133,678 

134,446 

.17 

650.331 

1.1178573 

784.777 

1.2878573 

414,423 

.586 

Minnesota  . 

.  2,343,287 

148,866 

.36 

418,731 

.7871430 

567.597 

1.1471430 

378.286 

.58 

Mississippi  . 

4,772 

.025 

11,179 

.05 

15,951 

.075 

16.444 

.075 

Missouri  . 

.  3,448,498 

548,522 

.97 

787,478 

1.2721430 

1,336.000 

2.2421430 

1,083,557 

1.385 

Montana  . 

.  486,376 

41,935 

.16 

27,403 

.135 

69..3.38 

.295 

37,757 

.175 

Nebraska  . 

. .  1,291,877 

111,797 

.26 

206,844 

.52 

318.641 

.78 

230,317 

.40 

.  114,742 

4,632 

.025 

4.a32 

.025 

New  Hampshire  . 

11,475 

.055 

13,662 

.055 

25.137 

.11 

New  Jersey  . 

255,296 

.5677801 

255.296 

.5677801 

34,286 

.1125 

Sew  York  . 

.  10,646,989 

1,255,037 

2.7014288 

1,907,423 

3.7603575 

3,162,460 

6.4617863 

2,231,075 

3.039 

North  Carolina  . 

74,870 

.165 

35,685 

.11 

110,555 

.275 

94.925 

.22 

North  Dako^  . 

.  791,437 

22,777 

.09 

27,692 

.135 

50.469 

.225 

24.978 

.00 

Ohio  . : . 

273,014 

,.4514286 

680.764 

1.2805724 

9.53,778 

1.7320010 

5.50.921 

.86714.30 

Oklahoma  . 

108,651 

.24’'8572 

76,028 

.2042858 

184.679 

.4521430 

125,467 

.2978572 

Oregon  . 

.  888,243 

145,876 

.2292858 

162.731 

.2975002 

308,607 

.5267860 

172.. 586 

.2742858 

Pennsylvania  . 

.  8,798,067 

89.5,648 

1.9035715 

714,184 

1.4171432 

1,609,832 

3.3207147 

1,292.582 

2.055 

Rhode  Island  . 

.  637,415 

29,875 

.075 

121,047 

.28 

151.822 

.3.55 

61.972 

.185 

Sonth  Carolina  . 

.  1,660,934 

51,019 

.14 

88,813 

.115 

89.8.32 

.255 

64,348 

.17 

Sonth  Dakota  . 

.  735,434 

14,586 

.0628572 

10,806 

.06 

34.992 

.1338570 

21.3.50 

.0628572 

Tennessee  . 

.  2,321,253 

182,192 

.305 

155,603 

.345 

337.795 

.65 

248,313 

.415 

Texas  . 

.  4,601,279 

236,931 

.625 

220,360 

.455 

457.291 

1.08 

4.54,304 

.06 

DUh  . 

.  453,648 

46,438 

.0814286 

52.113 

.14 

98..5.51 

.2214286 

75,087 

.1014286 

.  366,192 

18.514 

.042F.’572 

6,765 

.0225 

25.279 

.06M572 

Virginia  . 

.  2,234,030 

108,839 

.2028572 

131 .224 

.2514286 

240.063 

.5442858 

138.181 

.295 

Washington  . 

115,586 

.265 

248,247 

.47 

363,8.33 

.735 

270,196 

.519 

West  Virginia  . 

.  1,430,165 

21,015 

.05.53572 

54.027 

.1.5.50001 

75.042 

.2103573 

47,728 

.1228572 

Wisconsin  . 

.  2,553,983 

52,687 

.1571420 

348,041 

.7754291 

400.738 

.9323720 

194,538 

.3621420 

.  190,380 

5.847 

.025 

5,847 

.025 

Total  . 

. 104,815,196 

7,987,080 

$16.1467882 

12,113,300 

$24.4652570 

20,100,380 

$40.6120452 

14,247,204 

$22.8810365 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  32. 
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5,000  Agate 
Net  Paid  Line  Space 
CALIFORNIA  Circulation  Rate 


FLORIDA 


5,000  Agate 
Net  Paid  Line  Space 
Circulation  Rate 


Bakersfield  Californian  . 

...(R) 

6,230 

.02* 

Bakersfield  Echo  . 

...(D) 

3,744 

.02* 

Sunday  Edition  . 

...(M) 

3,961 

.02* 

Chico  Enterprise  . 

,...(R) 

1,265 

.01" 

Eureka  Humboldt  Times  . 

...(D) 

4,998 

.02" 

Sunday  Edition  . 

...(M) 

5,116 

.02" 

Long  Beach  Press  . 

...(R) 

5,728 

.03* 

Long  Beach  Telegram  . 

,...(R) 

6,424 

.03* 

Los  Angeles  Examiner  . 

,...(B) 

72,972 

.14§ 

Sunday  Edition  . 

...(M) 

146,939 

.21§ 

(12-31-18-  3  Mos.  Stmt.) 

Los  Angeles  Express  . 

....(R) 

55,917 

.10* 

Los  Angeles  Herald  . 

....(R) 

127,774 

.17 

Los  Angeles  Times . . 

....(B) 

82,796 

.12§ 

Sunday  Edition  . 

...(M) 

124,338 

.16§ 

Oakland  Tribune  . 

....(R) 

44,154 

.09" 

Sunday  Edition  . . 

...(M) 

....(R)’ 

48,884 

.09" 

Pasadena  Star-News  . . 

11,212 

.0464286§ 

Pomona  Progress  . 

....(R) 

2,876 

.016§ 

Riverside  Press  . 

....(R) 

4,036 

.0178572* 

Sacramento  Bee  . 

....(T) 

35,413 

.06* 

Saturday  Edition  . . 

....(Y) 

37,364 

.06* 

San  Bernardino  Index . 

....(T) 

2,107 

.02" 

Sunday  Edition  . 

...(M) 

.2,108 

.02" 

San  Bernardino  Sun . 

....(B) 

4,482 

.0214286§ 

Sunday  Edition  . 

...(M) 

4,544 

.0214286§ 

San  Diego  Tribune . (R) 

San  Diego  Union  . (B) 

15,166) 
15,305  5 

30,471 

.06 

Sunday  Edition  . 

...(M) 

24,528 

.05 

San  Diego  Sun . 

15,517 

.035* 

San  Francisco  Bulletin  . 

....(R) 

86,886 

.18§ 

San  Francisco  Call  and  Post.. 

....(R), 

95,595 

.16 

San  Francisco  Chronicle  . 

....(B) 

95,202 

.208125§ 

Sunday  Edition  . 

...(M) 

142,514 

.23125§ 

San  Francisco  Examiner  . 

....(B) 

115,766 

.25§ 

Sunday  Edition  . 

...(M) 

263,784 

.456 

San  Jose  Mercury-Herald . 

....(B) 

13,106 

.04^ 

Sunday  Edition  . 

,...(M) 

14,068 

.04* 

Santa  Barbara  News-Independent.  (R) 

4,785 

.0178572" 

COLORADO 

Colorado  Springs  Gazette  . (B) 

4,446 

.025 

Sunday  Edition  . . 

,...(M) 

6,704 

.025 

Colorado  Springs  Telegraph  . . 

....(R) 

5,789 

.025 

Denver  Post  . 

....(R) 

113,526 

.13* 

Sunday  Edition  . 

,...(M) 

142,613 

.175* 

Denver  Rocky  Mountain  News 

....(B) 

32,094 

.08* 

Sunday  Edition  .' . 

....(M) 

54,333 

.11* 

Denver  Times  . 

....(R) 

34,863 

.07* 

Greeley  Tribune-Republican.. (R)  2,408) 

3,717 

.0142858* 

Greeley  Tribune-Republican. .(B)  1,3091 

Pueblo  Chieftain  . 

....(B) 

7,944 

.03" 

Sunday  Edition  . 

....(M) 

8,769 

.03" 

Star  Journal  . 

....(R) 

CONNECTICUT 

Ansonia  Sentinel  . (R) 

6,579 

.02* 

Bridgeport  Post-Standard  (R) 

27,688 ) 

45,463 

.09* 

Bridgeport  Telegram  . .  (B) 

17,775  ( 

Sunday  Post  . 

....(M) 

13,205 

.04* 

Hartford  Courant  . 

....(BI 

23,767 

.05" 

Sunday  Edition  . 

....(M) 

29,429 

.06" 

Hartford  Times  . 

....(R) 

36,055 

.06" 

Meriden  Record  . 

....(B) 

6,608 

.025§ 

New  Haven  Journal-Courier  ,. 

....(B) 

14,714 

.035" 

New  Haven  Times-Leader  .. 

....(R) 

15,594 

.035 

New  London  Day  . 

....(R) 

10,626 

.0264286§ 

Norwalk  Hour  . 

. (R) 

3,186 

.0214286§ 

Stamford  Advocate  . 

....(R) 

7,438 

.0214286* 

Waterbury  American  . 

....(R) 

9,200 

.028571 5§ 

Waterbury  Republican  . 

....(B) 

10,527 

.035§ 

Sunday  Edition  . 

....(M) 

12,238 

.035§ 

DELAWARE 

Wilmington  Every  Evening  . (R) 

12,711 

.03" 

Wilmington  Journal  . 

....(R) 

18,508 

.035 

Wilmington  News  . 

. (B) 

10,599 

.03" 

district 

OF  COLUMBIA 

Washington  Herald  . 

....(B) 

26,882 

.07* 

Sunday  Edition  . 

....(M) 

23,487 

.07* 

Washington  Post  . : 

:....(B) 

61,848 

,.15§ 

Sunday  Edition  . 

....(M) 

80,105 

.16§ 

Washington  Star  . 

. (R) 

101,643 

.17* 

Sunday  Edition  . 

....(M) 

82,119 

.13* 

Washington  Times  . 

. (R) 

58,461 

.14* 

Sunday  Edition  . 

....(M) 

45,168 

.14* 

Jacksonville  Metropolis . 

(R) 

19,135 

.045* 

Jacksonville  Times-Union  . 

.(B) 

28,573 

.06* 

Sunday  Edition  . 

.(M) 

36,778 

.06* 

Miami  Herald  . 

.(B) 

6.455 

.03* 

Sunday  Edition  . 

(M) 

7,524 

.035* 

Miami  Metropolis  . 

.(R) 

6,711 

.03* 

Tampa  Tribune  . 

.(B) 

19,017 

.04 

Sunday  Edition  . 

(M) 

25,154 

.05 

GEORGIA 

Athens  Herald  . 

.(R) 

2,825 

.0125 

Atlanta  Constitution  . . 

..(B) 

51,188 

.085" 

Sunday  Edition  . 

.(M) 

53,999 

.085" 

Atlanta  Georgian  . 

..(R) 

49,441 

.08* 

Atlanta  Sunday  American  . 

(M) 

92,918 

.12* 

Atlanta  Journal  . 

,.(R) 

59,223 

.09" 

Sunday  Edition  . 

.(M) 

69,794 

.09" 

.\ugusta  Chronicle . 

..(B) 

11,672 

.03* 

Sunday  Edition  . 

.(M) 

10,651 

.035* 

Augusta  Herald  . . 

..(R) 

17,413 

.035* 

Sunday  Edition  . 

.(M) 

12,812 

.035* 

Columbus  Enquirer-Sun  . 

..(B) 

3,238 

.02" 

Sunday  Edition  . 

.(M) 

3,232 

.02" 

Columbus  Ledger  . 

..(T) 

7,360 

.025* 

Sunday  Edition  . 

.(M) 

7,268 

.025* 

Macon  News  . 

..(R) 

19,547 

.04" 

Sunday  Edition  . 

.(M) 

17,429 

.04" 

Macon  Telegraph  . 

..(B) 

20,983 

.04" 

Sunday  Edition  . 

.(M) 

18,086 

.04" 

Savannah  News  . 

..(B) 

20,409 

.04 

Sunday  Edition  . . 

.(M) 

24,682 

.04 

Savannah  Press  . 

..(R) 

16,315 

.04* 

IDAHO 

Boise  Statesman  . 

..(B) 

16,267 

.04" 

Sunday  Edition  . 

.(M) 

15,589 

.04" 

Twin  Falls  News . 

..(R) 

2,233 

.025* 

ILLINOIS 

Alton  Telegraph  . 

..(R) 

5,054 

.0142858* 

Aurora  Beacon-News  . 

..(R) 

15,743 

.04* 

Bloomington  Bulletin  . 

..(T) 

7,482 

.02" 

Sunday  Edition  . 

.(M) 

9,303 

.02" 

Bloomington  Pantagraph  . 

..(B) 

16,941 

.035" 

Cairo  Bulletin  . 

..(B) 

1,838 

.0107143* 

Sunday  Edition  . 

.(M) 

1,833 

.0107143* 

Cairo  Citizen  . 

..(R) 

2,689 

.0125" 

Canton  Ledger  . 

..(R) 

6,433 

.0121429* 

Canton  Register  . 

..(R) 

3,456 

.015" 

Centralia  Sentinel  . 

..(R) 

4,836 

.1764* 

Champaign  Gazette  . 

..(R) 

4,605 

.0128572* 

Champaign  News  . 

..(T) 

6,910 

.0214286* 

Sunday  Edition  . 

..(M) 

6,918 

.0214286* 

Chicago  American  . 

..(R) 

•  330,216 

.40" 

Chicago  Herald  &  Examiner  .... 

..(B) 

289,094 

.34§ 

Sunday  Edition  . 

..(M) 

596,851 

.49§ 

Chicago  News  .....* . 

..(R) 

386,498 

.43" 

Chicago  Post  . 

..(R) 

51,023 

.18§ 

Chicago  Tribune  . 

..(B) 

424,026 

.455 

Sunday  Edition  . . 

..(M) 

693,895 

.55§ 

Danville  Commercial-News  . 

..(R) 

15,036 

.06" 

Dixon  Telegraph  . 

..(R) 

5,027 

.02* 

Elgin  Courier  . 

..(R) 

8,151 

.02* 

Freeport  Journal-Standard  .... 

..(R) 

6,648 

.0178572* 

Freeport  Bulletin  . 

..(R) 

4,428 

.0178572* 

Galesburg  Mail  . 

..(R) 

8,548 

.02* 

Galesburg  Republican-Register  . 

..(R) 

8,777 

.0178572* 

Jacksonville  Courier  . 

..(R) 

2,884 

.0078572* 

Jacksonville  Journal  . 

..(D) 

5,432 

.0164286§ 

Sunday  Edition  . 

..(M) 

5,448 

.0164286§ 

Joliet  Herald-News  . 

..(R) 

16,771 

.045* 

Sunday  Edition  . 

..(M) 

16,174 

.045* 

(3-31-19  3  Mos.  Stmt.) 

Kankakee  Republican  . 

..(R) 

4,040 

.0128572* 

Kewanee  Star-Courier  . 

..(R) 

3,472 

.0128572* 

La  Salle  Tribune  &  Peru  Press 

..(R) 

2,108 

.0107143* 

Lincoln  Courier-Herald  . 

..(R) 

1,785 

.015" 

Mattoon  Journal-Gazette  . 

..(R) 

3,213 

.0114286* 

Moline  Dispatch  . 

..(R) 

9,788 

.03* 

Ottawa  Republican-Times  . 

..(R) 

3,873 

.015" 

Peoria  Journal  . 

..(R) 

19,713 

.04 

Sunday  Journal  and  Transcript  (M) 

17,282 

.055 

Peoria  Star  . 

..(R) 

23,051 

.04 

Sunday  Edition  . *..... 

..(M) 

14,334 

.04 

Quincy  Herald  . 

..(R) 

10,019 

.025* 

Quincy  Journal  . 

..(R) 

8,275 

.025" 

t 

P 


) 

i 


For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  32. 


J 


Editor  &  Publisher  for  September  4,  1919 


A.li.C.  jNEWSPAPEKS  Cover  the  Country  from  Hell  Gate  to  the  Golden  Gate 


ILLINOIS — (Continued) 
(Quincy  Whig  . 

..(D) 

Net  Paid 
Circulation 
7,872 

5,000  Agate 
Line  Space 
Rate 

.02" 

Sunday  Edition  . 

..(M) 

9,480 

.0235715" 

Rockford  Register-Gazette 

..(R) 

12,911 

.03* 

Rockford  Republic  . 

..(R) 

7,127 

.02* 

Rockford  Star  . 

..(D) 

10,498 

.03§ 

Sunday  Edition  . 

.(M) 

12,586 

.035§ 

Rock  Island  Argus  . 

..(R) 

8,132 

.0214286* 

Springfield  Journal  . 

..(B) 

16,628 

.035* 

Sunday  Edition  . 

.(M) 

11.545 

.035* 

Springfield  Register  . 

..(R) 

20,031 

.04* 

Sunday  Edition  . 

.(M) 

15,930 

.04* 

Sterling  Gazette  . 

..(R) 

5,072 

.02" 

Streator  Free  Press  . 

..(R) 

3,364 

.0121429* 

3-31-19  3  Mos.  Stmt.) 
Streator  Independent  Times 

..(R) 

2,840 

.0121429* 

Waukegan  Sun  . 

..(R) 

3,490 

.015 

Anderson  Bulletin  . 

INDIANA 

. (R) 

6,029 

.015* 

Anderson  Herald  . 

..(D) 

6,274 

.015* 

Sunday  Edition  . 

.(M) 

7,699 

.015* 

Crawfordsville  Journal . 

..(R) 

3,271 

.015" 

Elkhart  Truth  . 

..(R) 

8,256 

.0214286* 

Evansville  Courier  . 

..(B) 

24,146 

.04* 

Sunday  Edition  . 

.(M) 

21,048 

.04* 

Evansville  Journal-News  .. 

..(T) 

15,991 

.03* 

Saturday  Edition  . 

..(Y) 

10,282 

.03* 

Sunday  Edition  . 

..(M) 

12,179 

.03* 

Fort  Wayne  Journal-Gazette _ 

..(B) 

29,091 

.04" 

Sunday  Edition  . 

..(M) 

23,706 

.04" 

Fort  Wayne  News  &  Sentinel.. 

..(R) 

32,902 

.055" 

Gary  Post  . 

..(R) 

,  5,101 

.025" 

Huntington  Herald  . 

..(R) 

3,797 

.0128572* 

Huntington  Press  . 

..(D) 

3.828 

.015" 

Sunday  Edition  . 

..(M) 

3,851 

.015" 

Indianapolis  Times  . 

..(R) 

47,883 

.07* 

Indianapolis  News  . 

..(R) 

123,404 

.16* 

Indianapolis  Star  . 

..(B) 

92,759 

.11* 

Sunday  Edition  . 

..(M) 

106,381 

.14* 

Kokomo  Disi>atch  . 

..(!)) 

5,567 

.0178572* 

Sunday  Edition  . 

..(M) 

6,010 

.0178572* 

Kokomo  Tribune  . 

..(R) 

8,332 

.0214286* 

Lafayette  Courier  . 

..(R) 

8,994 

.02* 

Lafayette  Journal  . 

..(B) 

10,415 

.02143* 

Logansport  Pharos  Reporter  . . 

..(R) 

6.621 

.015" 

I-ogansport  Tribune  . 

..(D) 

5,258 

.015* 

Sunday  Edition  . 

..(M) 

5,.340 

.015* 

Madison  Courier  . 

..(R) 

2,820 

.0107143* 

Marion  Chronicle  . 

..(R) 

6,769 

.0214286* 

Marion  Leader-Tribune  ... 

..(D) 

8..301 

.0214286* 

Sunday  Edition  . 

..(M) 

8.516 

.0214286* 

Muncie  Star  . 

..(B) 

26,853 

.05* 

Sunday  Edition  . 

,.(M) 

16,818 

.05* 

Newcastle  Courier  . 

..(R) 

3,9.30 

.0178572" 

Richmond  Item  . 

..(D) 

8,225 

.025* 

Sunday  Edition  . 

..(M) 

8.594 

.025* 

Richmond  Palladium  ... 

..(R) 

11,096 

.03" 

South  Bend  Tribune . 

..(R) 

16,814 

.035" 

Terre  Haute  Star . 

..(B) 

27,046 

.04" 

Sunday  Edition  . 

..(M) 

19.267 

.04* 

Terre  Haute  Tribune  . 

..(R) 

24.845 

.04* 

Sunday  Edition  . 

..(M) 

19,192 

.04* 

Vincennes  Commercial  . . . 

..(D) 

3,894 

.015* 

Sunday  Edition  . 

..(M) 

3,997 

.015* 

Boone  News-Republican  . . 

IOWA 

. (R) 

3,444 

.0121429" 

Burlington  Gazette  . 

..(R) 

10,180 

.025§ 

Burlington  Hawk-Eye  - 

..(D) 

10,904 

.03* 

Sunday  Edition  . 

..(M) 

12,502 

.03* 

Cedar  Rapids  Gazette  .... 

..(R) 

15,978 

.035* 

Cedar  Rapids  Republican 

(U) 

11.191  ( 

14,398 

.0357143* 

Cedar  Rapids  Times  . 

.(T) 

3,207  ) 

Sunday  Edition  . 

, .  ( M ) 

15,232 

.0357145* 

Clinton  Advertiser  . 

..(R) 

8.473 

.025* 

Clinton  Herald  . 

..(R) 

6.90P 

.02* 

Davenport  Democrat-Leader  . . . 

..(T) 

16.284 

.04* 

Sunday  Edition  . 

,  .(M) 

18.258 

.04* 

Davenport  Times  . 

..(R) 

25,642 

.05* 

Des  Moines  Capital  . 

..(R) 

60,660 

.08* 

Des  Moines  Register . 

..(B)  63384  1 

111,517 

.14* 

Des  Moines  Tribune  . 

Sunday  Edition  . 

(R) 

48,133  \ 
..(M) 

70,745 

.12* 

Dubuque  Telegraph-Herald 

(K» 

6.070 ) 

16,079 

.04* 

Dubuque  Telegraph-Herald 
Sunday  Edition  . 

(D) 

10,009  ( 
,.(M)' 

16,037 

.04* 

Dubuque  Times-Joumal  .. 

..(D) 

S.475  ) 

11,025 

.03* 

Dubuque  Times-Journal  . . 
Sunday  Edition  . 

..(R) 

5,550  ( 
..(M) 

11,029 

.03* 

IOWA — (Continued) 

Net  Paid 
Circulation 

5,000  Agate 
Line  Space 
Rate 

Fort  Dodge  Messenger  &  Chronicle  (R) 

8,762 

.03* 

Fort  Madison  Democrat . 

..(R) 

3,485 

.0214286§ 

Iowa  City  Citizen . 

..(R) 

3,195 

.015* 

Iowa  City  Press  . 

•  •(R) 

3,139 

.015* 

Keokuk  Gate  City  and  Constituti 
Democrat  . 

on 

..(R) 

5,894 

.028§ 

Marshalltown  Times-Republican 

..(R) 

13,130 

.0285715* 

Mason  City  Globe  Gazette  &  Times  (R) 

9,017 

.03* 

Muscatine  Journal  and  News 
Tribune  . 

..(R) 

8,331 

.02* 

Ottumwa  Courier  . 

..(R) 

13,606 

.025* 

Sioux  City  Journal  . (B) 

Sioux  City  Journal  . (R) 

24,707  ) 
30,444  J 

55,151 

.08* 

Sunday  Edition  . 

..(M) 

27,144 

.08* 

Sioux  City  Tribune . 

..(R) 

49,356 

.08* 

Washington  Journal  . 

..(R) 

2,827 

.0128572* 

Waterloo  Courier  and  Reporter.. 

..(R) 

14,582 

.03" 

Waterloo  Times-Tribune  . 

..(I)) 

11,096 

.025* 

Sunday  Edition  . 

..(M) 

12,324 

.025* 

KANSAS 

Atchison  Globe  . (R) 

7,126 

.02* 

Emporia  Gazette  . 

..(R) 

3,905 

.0117857* 

Hutchinson  Gazette  . 

..(D) 

8,095 

.02* 

Sunday  Edition  . 

..(M) 

8,337 

.02* 

Hutchinson  News  . 

..(R) 

11,471 

.025* 

lola  Register  . 

..(R) 

3,719 

.0142858* 

Lawrence  Journal- World  . 

..(R) 

4,592 

.0128572* 

Ottawa  Herald  . 

..(R) 

4,326 

.0142858* 

Pittsburg  Headlight  . 

...(R) 

7,634 

.02* 

Salina  Journal  . 

..(R) 

3,708 

.015* 

Topeka  Capital  . 

...(B) 

35,486 

.07* 

Sunday  Edition  . . 

..(M) 

33,810 

.07* 

Topeka  Journal  . 

...(R) 

25,846 

.05" 

Wichita  Beacon  . 

..(R) 

39,322 

.07* 

Wichita  Eagle  . . 

...(B) 

54,152 

.12* 

Sunday  Edition  . 

..(M) 

60,213 

.12* 

Winfield  Courier  . 

..(R) 

2,180 

.0128572* 

KENTUCKY 

Ashland  Independent  . (R) 

4,234 

.025§ 

Henderson  Gleaner  . 

..(D) 

3,472 

.015" 

Sunday  Edition  . 

..(M) 

3,690 

.015" 

Lexington  Herald  . 

...(B) 

11,579 

.035" 

Sunday  Edition  . 

..(M) 

11,003 

.04" 

Lexington  Leader  . 

..(R) 

12,552 

.03* 

Sunday  Edition  . 

..(M) 

12,455 

.03* 

Louisville  Courier-Journal . 

..(B) 

43,319 

.09§ 

Sunday  Edition . 

..(M) 

61,983 

.11§ 

Louisville  Herald  . 

...(B) 

52,456 

.08* 

Sunday  Edition  . 

..(M) 

48,767 

.08* 

Louisville  Post  . 

...(R) 

41,952 

.08" 

Louisville  Times  . 

..(R) 

62,871 

.10§ 

Owensboro  Inquirer  . 

...(T) 

3,925 

.0107143" 

Sunday  Edition  . 

..(M) 

4,046 

.0107143* 

Owensboro  Messenger  . 

..(D) 

5,820  ' 

.02* 

Sunday  Edition  . 

..(M) 

6,136 

.02* 

Paducah  Sun  . 

..(R) 

5,256 

.0214286§ 

LOUISIANA 

New  Orleans  Item  . (R) 

73,528 

.12* 

*  Sunday  Edition  . 

..(M) 

87,347 

.15* 

New  Orleans  States  . 

..(R) 

44,290 

.07 

Sunday  Edition  . 

..(M) 

39,304 

.07 

New  Orleans  Times-Picayune  . . 

..(B) 

78,417 

.12* 

Sunday  Edition  . 

..(M) 

94,624 

.15* 

Shreveport  Journal  . 

..(R) 

9,718 

.025* 

Shreveport  Times  . . 

...(B) 

10,850 

.035" 

Sunday  Edition  . 

..(M) 

24,297 

.045" 

MAINE 

Lewiston  Journal  . (T) 

12,600 

.035" 

Saturday  Edition  . 

..(Y) 

14,715 

.035" 

Lewiston  Sun  . 

..(B) 

8,882 

.025§ 

Portland  Express  &  Advertiser 

..(R) 

25,263 

.05§ 

Sunday  Telegram  . 

..(M) 

21,549 

.0375§ 

(Telegram  is  the  Sunday  Edition  of  Express  and  Advertiser.) 


Portland  Press  . 

. (B) 

14,206 

.025* 

MARYLAND 

Baltimore  American  . . 

. (B)  64,961  ) 

102,489 

.06 

Balimore  Star  . 

. (R)  37,528  ( 

Baltimore  Sunday  American  ....(M) 

90,991 

.16 

Baltimore  News  . 

. (R) 

105,416 

.15" 

Sunday  Edition  . . . 

. (M) 

106,354 

.15§ 

Baltimore  Sun  . 

. (B)  95,451  \ 

168,637 

.25" 

Baltimore  Sun  . 

. (R)  73,186) 

Sunday  Edition  . . 

. (M) 

123,801 

.25" 

For  Explanation  of  Key-Lettera  and  Markingi  See  Foot  Note  on  Page  32. 
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A.B.C.  STANDARDS  OF  PRACTICE  Are  Fair,  Straightforward  and  Businesslike 


NEW  HAMPSHIRE 

Net  Paid 
Circulation 

5,000  Agate 
Line  Space 
Rate 

Manchester  Leader  . (K) 

13,662  ( 

25,137 

.055§ 

Manchester  Union  . (B) 

11,475  ) 

NEW  JERSEY 

Asbury  Park  Press  . (R) 

7,242 

.0225§ 

Sunday  Edition  . 

..(M) 

8,755 

.0225§ 

Elizabeth  Journal  . 

..(R) 

17,517 

.0414286§ 

Hoboken  i ludson-Observer  .... 

..(R) 

42,110 

.07 

Jersey  City  Jersey  Journal . 

..(R) 

38,152 

.08" 

Long  Branch  Record  . 

..(R> 

3,899 

.0171429§ 

Newark  Star-Eagle  . 

..(R) 

61,612 

.11§ 

I’assaic  Herald  . 

..(R) 

8,185 

.025§ 

(12-31-18  3 

mos.  stmt.) 

Passaic  News  . 

..(R) 

8,405 

.025§ 

Paterson  News  . 

..(R) 

10,990 

.04§ 

Paterson  Press-Guardian  . 

..(R) 

12,050 

.03" 

Paterson  Sunday  Chronicle . 

..(M) 

10,026 

.03" 

Perth  Amboy  News  . 

..(R> 

8,723 

.025" 

Plainfield  Courier-News  . 

..(R) 

7.905 

.0214286§ 

Trenton  Times  . 

..(R) 

28,022 

.06* 

Sunday  Times-Advertiser  . . 

..(M) 

19.931 

.06* 

NEW 

Albany  Journal  . 

YORK 

..(R) 

16,017 

.035 

Albany  Knickerbocker  i‘ress  . . 

..(B) 

33.559 

.07* 

Sunday  Edition  . 

..(M) 

43,957 

.07* 

Albany  Times-L’nion  . 

..(R) 

34,609 

.07* 

Amsterdam  Recorder  &  Democrat.  (R) 

5,635 

.0228572§ 

(3-31-19  3  mos.  stmt.) 

Batavia  News . 

..(R) 

8,458 

.0225" 

Binghamton  Press  &  Leader... 

..(R) 

26,554 

.06 

Binghamton  Morning  Sun  .... 

..(B) 

10,304 

.035 

Brooklyn  Standard-Union  . 

..(R) 

53,265 

.15* 

Sunday  Edition  . 

..(M) 

58,929 

.15* 

Brooklyn  Eagle . 

...(S) 

45,884 

.18 

Sunday  Edition  . 

68,467 

.18 

Buffalo  Courier . (B)  40,366  ( 

Buffalo  Enquirer  . (R)  30,260  ) 

70.626 

.12 

Sunday  Courier  . 

..(M) 

115,359 

.15 

Buffalo  Express  . 

..(B) 

37,522 

.08 

Sunday  Edition  . 

..(M) 

63,8f)4 

.12 

Buffalo  News  . 

..(R) 

103,635 

.16* 

Buffalo  Times  . 

..(R) 

55,286 

.10* 

Sunday  Edition  . 

..(M) 

69,683 

.10* 

Corning  Leader . 

..(R) 

7,191 

.02" 

Dunkirk  Observer  . 

..(R) 

3,561 

.01" 

Elmira  Star-Gazette  . 

..(R) 

25,839 

.05 

Geneva  Times  . 

..(R) 

6.399 

.03§ 

Glens  Falls  Post-Star  . 

..(B) 

8,033 

.0214286* 

Gloversville  Herald  . 

..(B) 

5,788 

.02" 

Gloversville  Leader-Republcan  . 

..(R) 

6,095 

.02* 

Hudson  Republican  . 

..(B) 

2,313 

.0085715* 

Ithaca  Journal  . 

..(R) 

6,544 

.025* 

Jamestown  Journal  . 

..(R) 

7,453 

.0192858§ 

Jamestown  Post . 

..(B) 

9,129 

.0221429§ 

Kingston  Freeman  . 

..(R) 

6,831 

.0192858§ 

Lockport  Union  &  Sun  &  Journal. (R) 

7,662 

.025" 

Middletown  Times-Press  . 

..(R) 

5,893 

.025§ 

Mt.  Vernon  Argus  . 

..(R) 

7,193 

.02* 

Newburgh  News  &  Journal.... 

..(R) 

10,878 

.04§ 

New  York  American  . 

..(B) 

301,420 

.45§ 

Sunday  Edition  . 

..(M) 

930,233 

.70§ 

New  York  Call  . 

..(B) 

20,823 

.10§ 

Sunday  Edition  . 

..(M) 

14,855 

.10§ 

New  York  Commercial  . 

..(B) 

9,632 

.18§ 

New  York  Globe  &  Commercial 
Advertiser  . (R) 

179,906 

•  .38§ 

New  York  Journal  . 

..(R) 

675,118 

.75* 

New  York  Mail  . 

..(R) 

102,342 

.33§ 

New  York  Post  . 

..(R) 

32,369 

.22§ 

New  York  Sun  . 

..(B) 

121,221 

.38§ 

Sunday  Edition  . 

..(M) 

93,666 

.38§ 

New  York  Sun  . 

..(R) 

194,564 

.38§ 

New  York  Times  . 

..(B) 

367,587 

.49§ 

Sunday  Editon  . 

..(M) 

546,728 

.569§ 

New  York  Tribune  . 

..(B) 

109,629 

.30§ 

Sunday  Edition  . 

..(M) 

98,802 

.30§ 

Niagara  I'alls  Gazette . 

..(R) 

12,551 

.03" 

North  Tonawanda  News  . 

..(R) 

3,053 

.0107143* 

Ogdensburg  Republican-Journal 

...(B) 

3,694 

.0142858" 

Olean  Herald  . 

..(R) 

4,038 

.0142858§ 

Poughkepsie  Star-Enterprise  . . 

..(R) 

9,918 

.0264286§ 

Rochester  Democrat  &  Chronicle. ( B) 

65.003 

.is§ 

Sunday  Edition  . 

..(M) 

66,340 

.15§ 

Rochester  Herald  . 

...(B) 

29,327 

.06" 

Sunday  Edition  . 

..(M) 

18,827 

.06" 

Rochester  Times-Union  &  Adv’t’r.(R) 

67,005 

.12 

Schenectady  Gazette  . 

..(B) 

21,956 

.05* 

NEW  YORK — (Continued) 

Net  Paid 
Circulation 

5,000  Agate 
Line  Space 
Rate 

Schenectady  Union-Star  . 

..(R) 

17,347 

.04" 

Syracuse  Herald  . 

..(R) 

44,249 

.08 

Sunday  Edition  . 

.(M) 

63,442 

.11 

Syracuse  Journal  . 

..(R) 

44,711 

.08* 

Syracuse  Post-Standard  . 

..(B) 

51,412 

.11§ 

Sunday  Edition  . 

,.(M) 

46,890 

.11" 

Troy  Record . (B) 

5.838  ] 

.04" 

Troy  Record  . (R)  18,289  1 

>  24,127 

Watertown  Times  . 

..(R) 

16,349 

.035* 

NORTH  CAROLINA 

.•\sheville  Citizen  . 

..(B) 

11,434 

.03§ 

Sunday  Edition  . 

.(M) 

9,734 

.03§ 

.\shevillc  Times  . 

..(R) 

7,316 

.02" 

Sunday  Edition  . 

..(M) 

6,901 

.02" 

Charlotte  News  . 

..(R) 

11,275 

.025" 

Sunday  Edition  . . 

..(M) 

8,428 

.025" 

Charlotte  Observer  . 

..(B) 

19,099 

.04§ 

Sunday  Edition  . 

.(M) 

19,928 

.05§ 

Greensboro  News  . 

..(B) 

16,788 

.035" 

Sunday  Edition  . 

..(M) 

22,291 

.035" 

Raleigh  News  &  Observer . 

..(B) 

21,699 

.04" 

Sunday  Edition  . . 

..(M) 

20,717 

.04" 

Raleigh  Times  . 

..(R) 

5,055 

.025§ 

Winston-Salem  Journal  . 

..(D) 

5,850 

.02" 

Sunday  Edition  . 

..(M) 

.  6,926 

.02" 

Winston-Salem  Twin  City  Sentinel  (R) 

6,734 

.02§ 

Wilmington  Dispatch  . 

..(S) 

5,305 

.02* 

NORTH  DAKOTA 

Bismarck  Tribune  . 

..(R) 

4,514 

.02* 

Fargo  Courier-News  . 

..(D) 

12,867 

.04* 

Sunday  Edition  . 

..(M) 

13,830 

.04* 

Fargo  Forum  . 

..(R) 

11,292 

.035* 

Grand  Forks  .\merican . 

..(R) 

6,032 

.03* 

Grand  Forks  Herald  . (D) 

Grand  Forks  Herald  . (R) 

10,240  i 
5,892  j 

[  16,132 

.05" 

Sunday  Edition  . 

..(M) 

11,580 

.05" 

OHIO 

Akron  Beacon  Journal  . (R) 

,29599 

.05* 

Akron  Times  . 

..(R) 

19,808 

.03" 

Sunday  Edition  . . 

. .  (M) 

18,674 

.03" 

Alliance  Review  &  Leader  . 

..(R) 

9,004 

.02" 

.\shtabula  Star  &  Beacon . 

..(R) 

5,851 

.0178572* 

Athens  Messenger  . 

..(R) 

8,718 

.02* 

Bowling  Green  Sentinel-Tribune 

..(R) 

2,570 

.0085715* 

Cambridge  Jeffersonian  . 

..(R) 

8,117 

.0178572* 

Canton  Repository  . 

..(T) 

23,862 

.035* 

Saturday  Edition  . 

..(Y) 

21,036 

.035* 

Sunday  Edition  . 

..(M) 

18,761 

.035* 

Cincinnati  Times-Star  . 

..(R) 

158,723 

.21§ 

Cleveland  News  . 

..(R) 

138,534 

.20" 

Cleveland  Sunday  News-Leader  . 

..(M) 

146,036 

.21" 

Cleveland  Plaindealer . 

..(B) 

174,005 

.24" 

Sunday  Edition  . 

..(M) 

204,790 

.27" 

Coshocton  Tribune  &  Tinies-Age. (R) 

6,477 

.0178572* 

Sunday  Edition  . 

.(M) 

6,318 

.0178572* 

Dayton  Herald  . 

..(R) 

24,100 

.04" 

Dayton  Journal  . 

..(B) 

24,057 

.04" 

Sunday  Edition  . 

..(M) 

30,302 

.04" 

Dayton  News  . 

..(R) 

38,405 

.065* 

Sunday  Edition  . . 

.(M) 

31,231 

.045* 

Delaware  Gazette  . 

..(R) 

1,908  • 

.0085715* 

E.  Liverpool  Review  . 

..•(R) 

5,909 

.015* 

E.  Liverpool  Tribune  . 

..(B) 

5,730 

.015" 

Elyria  Telegram  . 

..(R) 

5,013 

.015* 

Findlay  Republican  . 

..(B) 

6,793 

.015* 

Fremont  News  . 

..(R) 

3,419 

.0107143* 

(3-31-19  3  mos.  stmt.) 

Hamilton  Journal  . 

..(R) 

7,428 

.0175* 

Hamilton  Republican-News  _ 

..(R) 

5,873 

.0142858* 

Lima  News  . 

..(R) 

12,033 

.0228572§ 

Sunday  Edition  . 

.(M) 

11,181 

.0228572§ 

Lima  Republican-Gazette . 

..(D) 

9,754 

.02* 

Sunday  Edition  . 

.(M) 

9,833 

.02* 

Lorain  Times-Herald  . 

..(R) 

7,599 

.02* 

Mansfield  News  . 

..(R) 

9,761 

.02* 

Marion  Star  . 

..(R) 

9,833 

.02* 

Martins  Ferry  Times  . 

..(R) 

6,522 

.015* 

Massillon  Independent  . 

..(R) 

6,416 

.0128572" 

Middletown  News-Signal  . 

..(R) 

4,695 

.0142858* 

Mount  Vernon  Republican-News 

.(R) 

3,166 

.0085715* 

Newark  Advocate  . 

..(R) 

5,968 

.0145* 

Portsmouth  Times  . 

..(R) 

12,105 

.025* 

Salem  News  . 

..(R) 

2,910 

.0085715* 

Sanduskv  Register  . 

..(D) 

5,327 

.0114286* 

Sunday  Edition  . 

..(M) 

5,842 

.0114286* 

For  Explanation  of  Key-I.ettert  and  Markings  See  Foot  Note  on  Page  32. 
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‘A.B.C.  SURE-LINE”  NEWSPAPERS  DO  BUSINESS  IN  THE  OPEN 

5,000  Agate 
Line  Space 
Rate 
.14 
.14 

.0171429" 
.0328S72§ 
.06" 

.06" 


5,000  Agate 

Net  Paid 

Line  Space 

O  H I O — (Continued) 

Circulation 

Rate 

Sandusky  Star-Journal  .... 

.(R) 

6,408 

.0128572* 

Springfield  News  . 

.(RI 

14,950 

.03* 

Sunday  Edition  . 

.(MI 

11,525 

.03* 

Springfield  Sun  . 

,.(BI 

12,061 

.025* 

Sunday  Edition  . 

.(MI 

11,815 

.025* 

Tiffin  Advertiser  . 

.(RI 

3,044 

.01357155 

Urbana  Democrat  . 

.(RI 

3,728 

.0178572* 

Wooster  Republican  . 

,.(RI 

4,270 

.0107143* 

Xenia  Gazette  . 

.(RI 

3.0.58 ) 

4,251 

.015* 

Xenia  Republican  . 

.(BI 

1.193  ) 

Youngstown  Telegram  .... 

.(RI 

21..583 

.05* 

Youngstown  Vindicator  ... 

.(RI 

24,338 

.05* 

Sunday  Edition  . 

.(MI 

22,348 

.05* 

Zanesville  Signal  . 

.(RI 

10,702 

.025* 

Zanesville  Times-Recorder 

.(BI 

20,786 

.03* 

OKLAHOMA 

Barlesville  Examiner  . (DI 

Sunday  Edition  . (M) 

Mc.AIester  News-Capital  . (R) 

Muskogee  Phoenix  . (B) 

Sunday  Edition  . (M) 

Muskogee  Times-Democrat  . (R) 

Oklahoma  City  Oklahoman  .  (B)  56,772  ) 

Oklahoma  City  Times  . (R)  38,639  f 

Sunday  Oklahoman  . (M) 

Tulsa  Democrat  . (R)  22,770  } 

Tulsa  Times  . (B)  16.88.3  1' 

Sunday  Democrat  . (MI 

Tulsa  World  . (RI 

Sunday  Edition  . (MI 

OREGON 

Bend  Bulletin  . (RI 

Eugene  Guard  . (RI 

Eugene  Register  . (DI 

Sunday  Edition  . (MI 

Pendleton  East  Oregonian  . (RI 

Portland  Oregonian  . (BI 

Sunday  Edition  . (MI 

Portland  Oregon  Journal  . (El 

Sunday  Edition  . (MI 

Portland  Telegram  . (RI 

Portland  News  . (R^ 

Salem  Capital  Journal . (R) 

PENNSYLVANIA 

Allenfown  Call  . (B) 

Allentown  Item  . (RI  3,619  ( 

Allentown  Democrat  . (BI  4,545  ( 


22,484 

8,164 


Harrisburg  Telegraph  . (RI 

(3-31-19  3  mos.  stmt.) 

Meadville  Tribune  . (RI  I 

Meadville  Republican . (BI  ( 

Mt.  Carmel  Item  . (RI 

New  Castle  News  . (RI 

Norristown  Times  . (RI 

Oil  City  Derrick . (BI 

Philadelphia  Inquirer  . (BI 

Sunday  Edition  . (MI 

Philadelphia  North  American  ....(BI 

Sunday  Edition  . .^..(MI 

Philadelphia  Press  . (BI 

Sunday  Edition  . (MI 

Phila.  Public  Ledger....  (RI  113,024) 
Phila.  Public  Ledger  ....(BI  84.404  ( 

Sunday  Edition  . (MI 

Philadelphia  Record  . (BI 

Sunday  Edition  . (MI 

Pitts.  Chronicle-Telegraph  (RI  90.260  ) 

Pitts.  Gazette-Times  . (BI  79,328  ( 

Sunday  Gazette-Times  . (MI 

Pittsburgh  Dispatch  . (BI 

Sunday  Edition  . (MI 

Pittsburgh  Post  . (BI  74.7,39) 

Pittsburgh  Sun  . (RI  73.092  ( 

Sunday  Post  . (MI 


29.886 


7,339 

3,372 

13.411 

8.543 

5.860 


04" 

02* 


Altoona  Mirror  . 

. (RI 

23,501 

.04* 

Beaver  Times  . 

. (RI 

4,203 

.015" 

Connellsville  Courier . 

. (R) 

6.436 

.015* 

Chester  Republican  . 

. (B) 

2,633 

.01" 

Chester  Times  . . . 

. (R) 

11,544 

.025" 

Erie  Herald  . 

. (R) 

3,775 

.025* 

Sunday  Edition  .... 

. (M) 

9,466 

.025* 

Erie  Dispatch  . 

. (AI 

9,874 

.025 

Erie  Times  . 

....• . (R) 

20.826 

.06* 

Easton  Express  &  Argus  . 

. (R), 

11,096 

.02* 

Harrisburg  News  . . 

..(RI  26.190) 

47.010 

.065 

055* 


0142858" 

0178572§ 

025* 

025" 

02428575 


PENNSYLVANIA — (Continued) 

Pittsburgh  Press  . (R) 

Sunday  Edition . (M) 

Pottstown  News  . (B) 

Pottsville  Republican  . (R) 

Reading  Eagle  . (R) 

Sunday  Edition  . (M) 

Reading  News-Times  . (BI  6,036) 

Reading  Telegram . (R)  6,176) 

Scranton  Republican  . (B) 

Scranton  Times . (R) 

Sharon  Herald  . (RI 

Sharon  Telegraph  . (R) 

Titusville  Herald  . (B) 

Warren  Times  . (RI 

Washington  Observer . (B)  9,549  ) 

Washington  Reporter  . (R)  4,478) 


Net  Paid 
Circulation 
116.209 
112,112 
6,306 
10,797 
31,191 
21,578 

12,212 

25,433 

35,496 

4,548 

5,022 

4,018 

14,027 


.04* 

.07 

.07 

.0142858* 

.0171429* 

.01785725 

.03" 


Wilkes-Barre  Record  . !.. 

..(BI 

16.707 

.03§ 

2.961 

.0128572* 

Wilkes-Barre  Times-Leader  .... 

..(RI 

19,068 

.04§ 

.3,011 

.0128572* 

Williamsport  Sun  . 

..(R) 

16,110 

.035 

.3,178 

.0142858* 

12053 

.03* 

RHODE 

ISLAND 

12,959 

.035" 

Pawtucket  Times  . 

..(RI 

2.3,812 

.045§ 

11,441 

.0.3* 

Providence  Bulletin  . 

..(RI 

55,300 

.12*' 

95,411 

.12* 

Providence  Journal  . 

..(BI 

29,875 

.075* 

.07* 

Sunday  Edition  . 

..(MI 

45,322 

.10* 

66,443 

.15* 

Providence  Tribune  . 

..(RI 

26,725 

.07" 

.04* 

Sunday  Edition  . 

..(MI 

12,305 

.07" 

.025* 

Westerly  Sun  . 

..(TI 

4,222 

.015" 

22,270 

.04* 

Sunday  Edition  . 

..(MI 

4,345 

.015 

19.982 

.06* 

Woonsocket  Call  &  Reporter... 

..(R) 

11,888 

.03 

20,784 

.06* 

SOUTH  CAROLINA 

Charleston  News  &  Courier.... 

..(BI 

10,560 

.03" 

6.37 

.0089286* 

Sunday  Edition  . 

..(MI 

12,302 

.  .03" 

.3,4'.30 

.0142858* 

Charleston  Post  . 

..(RI 

12,413 

.03* 

4,151 

.01428.58* 

Charleston  American  . 

..(BI 

4,3.31 

.0142858* 

Columbia  Record  . 

..(R) 

13,791 

.03" 

2,675 

.0107143* 

Sunday  Edition  . 

..(M) 

11,763 

.03" 

75.214 

.12* 

Columbia  State  . 

..(RI 

24,157 

.05* 

101,967 

.16* 

Sunday  Edition  . 

..(MI 

24,429 

.05* 

66,511 

.095 

Greenville  News  . 

..(B) 

10,054 

.03" 

66,288 

.10" 

Sunday  Edition  . 

..(M) 

8,547 

.03" 

58.169 

.10* 

Greeneville  Piedmont  . 

..(RI 

8,189 

.025* 

25,115 

.04* 

Spartanburg  Herald  . (DI 

6,248 ) 

4,8.34 

.0178572* 

Spartanburg  Journal  . (R) 

4.420  ) 

IW.OOO 

Sunday  Herald . 

..(M) 

7,307 

.03* 

SO.  DAKOTA 

Aberdeen  American  . (DI  5,039  .0214286" 

Sunday  Edition  . (MI  5,532  .0214286" 

Mitchell  Republcan  . (RI  3,872)  -  no* 

Mitchell  Republican  . (D)  1,376) 

Sunday  Edition  . (MI  5,304  .02* 

Sioux  Falls  Argus-Leader  . (R)  15,934  .04* 

Sioux  FaHs  Press  . (DI  8,571  .0214286" 

Sunday  Edition  . (M)  10.514  .0214286" 

TENNESSEE 

Chattanooga  News  . (R)  16,848  .04" 

Chattanooga  Times  . (BI  30,173  .06* 

Sunday  Edition  • . (MI  26,610  .06* 

Knoxville  Journal  &  Tribune. ...  (BI  23,461  .045" 

Sunday  Edition  . (MI  20,.594  .045" 

Knoxville  Sentinel  . (RI  2.3.783  .045" 

Memnhis  Commercial-Appeal  ....(BI  89,209  .12 

Sunday  Edition  . (MI  118,089  .15 

Memphis  News-Scimitar  . (R)  50,119  .115 

Nashville  American  . (R)  15,196)  sa  eae  na» 

Nashville  Tennessean . (B)  39,349  ) 

Sun.  Tennessean  &  American. (MI  34,051  .08" 


171.273 

.30* 

Nashville  Banner  . 

. (R) 

49,657 

.07" 

344.288 

.40* 

Sunday  Edition  . 

. (M) 

48,960 

.08" 

14.3.4.59 

197.810 

34,969 

.25§ 

..30§ 

.12* 

.Austin  .\merican  . 

TEXAS 

. (AI 

7,411 

.025 

95..385 

.20* 

Beaumont  Enterprise  . 

. (B) 

19,346 

.05* 

197,428 

.30* 

Sunday  Edition  . 

Beaumont  Journal  . 

. (M) 

. (RI 

23,695 

6.424 

.05* 

.025* 

134,710 

.25* 

Sunday  Edition  . 

. (MI 

5.293 

.025* 

117,651 

.25* 

Dallas  Journal  . 

. (R) 

39,946 

.08§ 

125,758 

■71;* 

Dallas  News  . 

. (B) 

67,385 

.14§ 

169,588 

.125" 

Sunday  Edition  . 

El  Paso  Herald  . 

. (M) 

. (RI 

100,673 

24,716 

.16§ 

.06* 

81,691 

.125" 

El  Paso  Times  . 

. (BI 

12,955 

.05* 

55.873 

.095 

Sunday  Edition  . 

. (MI 

16,719 

.06* 

55,402 

.16§ 

Fort  Worth  Record  . 

. (BI 

24,389 

.06" 

Sunday  Edition  . 

. (MI 

21.967 

.06" 

147,831 

.09 

Fort  Worth  Star-Telegram. 

. (RI 

61.442 

.10" 

104,506 

.12 

Sunday  Edition . 

. (MI 

62,160 

.10" 

For  Explanation  of  Key-I.ftters  and  Markings  See  Foot  Note  on  Page  32. 
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TEXAS — (Continued) 
Galveston  News  . . . . 

...(B) 

Net  Paid 
Circulation 
9,372 

5,000  Agate 
Line  Space 
Rate 
.09§ 

Sunday  Edition  . 

..(M) 

14,939 

.10§ 

Galveston  Tribune  . 

..(R) 

8,831 

.04§ 

Houston  Chronicle  . 

..(R) 

54,204 

.08" 

Sunday  Edition  . 

..(M) 

58,892 

.085" 

Houston  I’ost  . 

..(B) 

42,660 

.08* 

Sunday  Edition  . 

..(M) 

47,896 

.08* 

San  Antonio  Express . 

..(B) 

33,852 

.07" 

Sunday  Edition . 

..(M) 

48,067 

.08* 

San  Antonio  Light  . 

..(T) 

24,797 

.07§ 

Saturday  Edition  . 

..(Y) 

18,279 

.07§ 

Sunday  Edition  . . 

..(M) 

29,518 

.07§ 

Temple  Telegram  . 

..(B) 

7,163 

.025* 

Sunday  Edition  . 

..(M) 

7,624 

.03* 

Waco  News-Tribune  . 

..(B) 

12,398 

.035* 

Sunday  Edition  . 

..(M) 

9,450 

.035* 

Ogden  Examiner  . 

UTAH 

. (B) 

5,310 

.0214286* 

Sunday  Edition  . . 

..(M) 

5,913 

.0214286* 

Ogden  Standard  . 

..(R) 

7,837 

.03* 

Salt  Lake  City  Deseret  News.., 

,..(T) 

19,283 

.04 

Saturday  Edition  . 

..(Y) 

21,637 

.05 

Salt  Lake  City  Telegram... 

..(R) 

24,993 

.07* 

Salt  Lake  City  Tribune . 

,..(B) 

41,128 

.06 

Sunday  Edition  . 

..(M) 

69,174 

.08 

VERMONT 

Barre  Times  . (R) 

6,765 

.0225§ 

Burlington  Free  Press  .... 

..(B) 

10,489 

.025* 

Rutland  Herald  . 

..(B) 

8,025 

.0178572* 

VIRGINIA 

Bristol  Herald-Courier  . (D) 

9,457 

.04* 

Sunday  Edition . 

..(M) 

10,186 

.04* 

Harrisonburg  News-Record 

..(B) 

6,847 

.0178572" 

Lynchburg  Advance  . 

..(R) 

6,514 

.015 

Lynchburg  News  . 

..(D) 

11,119 

.025 

Sunday  Edition  . 

..(M) 

13,100 

.025 

Newport  News  Press  . 

(D) 

7,359  ( 

19,956 

.04* 

Newport  News  1  imes-Her  d  (K) 

12,597  5 

Sunday  Press . 

..(M) 

9,409 

.04* 

Norfolk  Ledger-Dispatch  . 
Norfolk  Pilot  . 

..(R) 

43,389 

.06" 

..(B) 

33,311 

.06" 

Sunday  Edition  . 

..(M) 

42.697 

.07" 

Richmond  News-Leader  ... 

..(R) 

48,681 

.07" 

Richmond  Times-Dispatch  . 

..(B) 

30,082 

.07" 

Sunday  Edition  . 

..(M) 

47,531 

.08" 

Roanoke  Times  . 

(O) 

10,664 ) 

21,952 

.04 

Roanoke  World-News . 

(R) 

11,288) 

Sunday  Times  . 

..(M) 

15,249 

.04 

Staunton  Leader  (Morn.  also)... 

..(R) 

5,018 

.015" 

Winchester  Star  . 

..(R» 

3,738 

.0114286" 

WASHINGTON 

Aberdeen  World  . (R) 

6,318 

.02* 

Everett  Herald  . 

..(R) 

12,341 

.03* 

Seattle  Post-Intelligencer  . 

..(B) 

51,040 

.09 

Sunday  Edition  . 

..(M) 

68,477 

.12* 

Seattle  Star  . 

..(R) 

65,246 

.095* 

Seattle  Times  . 

..(R) 

72,541 

.11 

Sunday  Edition  . 

..(M) 

94,665 

.15 

Spokane  Chronicle  . . 

..(R) 

40,668 

.08 

Spokane  Spokesman-Review 

..(B) 

42,825 

.085 

Sunday  Edition  . 

.  .(M) 

56,779 

.119 

5,000  Agate 

Net  Paid 

Line  Space 

WASHINGTON— (Continued) 

Circulation 

Rate 

Tacoma  Ledger  . 

. (B) 

14,177 

.05* 

Sunday  Edition  . 

. (M) 

36,594 

.07* 

Tacoma  News-Tribune  . , 

. (R) 

35,433 

.07* 

Walla  Walla  Bulletin  .... 

. (R) 

4,986 

.02* 

Sunday  Edition  . 

. (M) 

4,861 

.02* 

Walla  Walla  Union  . 

. (B) 

3,144 

.02* 

Sunday  Edition  . 

. (M) 

3,378 

.02* 

Wenatchee  World  . 

. (R) 

6,123 

.025* 

Yakima  Herald  . 

. (D) 

4,421 

.02* 

Sunday  Edition  . 

. (M) 

5,442 

.02* 

Yakima  Republic  . 

. (R) 

4,591 

.02* 

WEST  VIRGINIA 

Charleston  Mail  . 

. (R) 

8,689 

.025" 

Clarksburg  Telegram  . . . . 

. (R) 

7,864 

.02* 

Sunday  Edition  . 

. (M) 

8,351 

.02* 

Fairmont  West  V’irginian 

. (R) 

5,440 

.02* 

Huntington  .Advertiser  . . 

. (R) 

8,608 

.02* 

Sunday  Edition  . 

. (M) 

8,556 

.02* 

Huntington  Herald-Dispatch . (B) 

10,961 

.0228572§ 

Sunday  Edition  . 

. (M) 

11,671 

.0228572§ 

Martinsburg  Journal  .... 

. (R) 

3,249 

.0128572* 

Parkersburg  Sentinel  . . . . 

. (R) 

6,372 

.0171429^: 

Wheeling  Intelligencer  .. 

. (B) 

9,770 

.0325§ 

Wheeling  News  . 

. (R) 

14,705 

.04§ 

Sunday  Edition  . 

. (M) 

19,150 

.06t 

WISCONSIN 

Appleton  Crescent  . 

. (R) 

2,877 

.0142858§ 

Appleton  Post . 

. (R) 

5,010 

.0143 

Beloit  News  . 

. (R) 

6,362 

.02" 

Eau  Claire  Leader  . 

....(D)  5,548  ) 

Eau  Claire  Telegram  ... 

....(R)  3,265) 

8,813 

.0271429§ 

Sunday  Edition . . 

. (M) 

5,608 

.0271429§ 

Fond  du  Lac  Commonwealth . (R) 

5,754 

.02* 

Fond  du  Lac  Reporter  . . 

. (R) 

4,525 

.0178572* 

Green  Bay  Press  Gazette 

. (R) 

11,011 

.025" 

Janesville  Gazette  . 

. (R) 

7,612 

.025" 

Kenosha  News  . 

. (R) 

5,221 

.0142858§ 

La  Crosse  Tribune  &  Leader  Press  (R) 

13,502 

.03* 

Sunday  Edition  . 

. (M) 

12,946 

.03* 

Madison  Democrat  . 

. (D) 

5,880 

,02* 

Sunday  Edition  . 

. (M) 

5,975 

.02* 

Madison  Journal . 

. (R) 

14,689 

.035* 

Sunday  Edition  . 

. (M) 

10,891 

.035* 

Manitowoc  Herald-News 

. (R) 

5,023 

.0164286" 

Milwaukee  Journal  . . 

. (R) 

113,683 

.14* 

Sunday  Edition  . 

. (M) 

93,830 

.14* 

Milwaukee  News  . 

. (R) 

56,738 

.10* 

Milwaukee  Sentinel  . 

...(B)  41,269) 

Milwaukee  Sentinel  ...... 

...(R)  35,548) 

.118 

Sunday  Edition  . 

. (M) 

65,288 

.11§ 

Monroe  Times . 

. (R) 

2,695 

.0128572§ 

Oshkosh  Northwestern  . . 

. (R) 

13.805 

.03" 

Racine  Jourbal-News  .... 

. (R) 

7,666 

.025" 

Racine  Times-Call  . 

. (R) 

6,079 

.024" 

Sheboygan  Press  . 

. (R) 

6,693 

.0214286" 

Superior  Telegram  . 

. (R) 

15,150 

.035* 

Wausau  Record-Herald  . 

. (R) 

5.337 

.0178572" 

WYOMING 

Cheyenne  Wyoming  State  Tribune  (R) 

5,847 

.025* 

EXPLANATION  OF  KEY-LETTERS  AND  MARKINGS  IN  TABLES 
PRINTED  ON  THE  FOREGOING  PAGES 


A — Every  morning  including  Sunday. 

B — Morning  except  Sunday. 

D — Morning  except  Sunday  and  Mon¬ 
day. 

E — Morning  and  evening  week  days. 

F — Morning  and  evening  week  days 
and  Sunday  morning. 

G — Morning  except  Monday  and  Sun¬ 
day  evening. 

H — Morning  except  Monday  and  eve¬ 
ning  except  Saturday  and  Sunday. 

I — Morning  except  Sunday  and  Mon¬ 
day  evening  except  Sunday. 

M — Sunday  exclusively. 


J — Ever>'  evening  including  Sunday. 

R — Evening  except  Sunday. 

S — Evening  except  Sunday  and  Sun¬ 
day  morning. 

T — Evening  except  Saturday  and  Sun¬ 
day. 

U — Evening  except  Saturday  and  Sun¬ 
day,  Sunday  morning. 

Y — Saturday  exclusively. 

* — Following  a  rate  indicates  that  the 
rate  is  flat  and  not  subject  to  time  or 
space  discounts. 

" — I-ess  than  5,000  lines. 

§ — More  than  5,000  lines. 


i — Where  the  publisher’s  card  does 
not  give  space  rates,  but  does  give  in¬ 
sertion  rates,  the  open  rate  is  used  and 
the  fact  that  lower  insertion  rates  may 
be  earned. 

Where  the  minimum  space  rate  is  the 
5,000  line  rate  no  character  is  used. 

The  circulation  figures  are  the  aver¬ 
age  net  paid  for  the  Six  Months’  period 
ending  March  31,  1919,  as  reported  to  the 
Audit  Bureau  of  Circulations. 

The  advertising  rate  is  the  5,000  line 
space  rate  to  “foreign”  advertisers  in 
effect  August  1,  1919. 


For  Explanation  of  Key-Letten  and  Markings  See  Foot  Note  on  Page  32. 
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The  September  Convention  Number  of 
Associated  Advertising,  We  Believe, 


Carries  More  Revenue  Than  Ever  Before 
Carried  by  Any  Single  Number  of  Any 
Publieation  in  the  Advertising  Field 


This  was  possible  because  the  advertisers  realized  the  tremendous  value  of  the  magazine,  both  nor¬ 
mally  and  in  this  particular  issue,  and  its  great  editorial  content  in  connection  with  the  A.  A.  C.  W. 
New  Orleans  Convention,  which  gave  it  a  reader  interest  value  hardly  ever  equalled.  Circulation  was 
another  factor. 

It  is  one  of  the  best  issues  of  a  trade  publication  ever  published.  It  will  be  filed  for  frequent  reference 
during  many  months  to  come.  Read  your  own  copy  and  judge  for  yourself. 


NOW  FOR  THE  OCTOBER 
POST-CONVENTION  NUMBER 


If  it  is  possible  for  any  number  to  equal  or  surpass  the  September  issue  in  value,  the  October  number 
will  do  so. 

It  will  be  out  in  approximately  a  week  after  the  Convention  closes  with  full  and  complete  stories,  re¬ 
ports,  events,  speeches — the  unquestionable  high  spots — divisional  decisions,  important  departmental 
discussions  and  papers,  status  of  standards  of  practice — matter  that  will  be  in  importance  to  adver¬ 
tising  men  throughout  the  world  similar  to  the  lawyers’  statute  records. 

It  is  a  number  that  will  bring  to  advertisers  actual  and  publicity  results  hard  to  estimate. 

Page  price  remains  the  same — $150 — 8  x  10 — all  full  pages  right  hand,  opposite  reading.  Normal 
circulation,  15,500  A.  B.  C. 

Reservations  assigned  as  received. 


Associated  Advertising 

A  MONTHLY  MAGAZINE 

Associated  Advertising  Clubs  of  the  World,  Inc.,  Publishers 


H.  C.  DAYCH 

Eastern  Representative 

110  West  40th  Street 
New  York  City 
Tel.  Bryant  8380 


P.  S.  FLOREA 

Business  Manager 

110  West  40th  Street 
New  York  City 


STANLEY  IKERD 

Western  Representative 

123  West  Madison  Street 
Chicago,  Ill. 

Tel.  Central  3021 
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TIPS  TO  TEIE  AD  MANAGER 


F.  Wallis  Armstkoxg  Company, 
North  American  Bldg.,  Philadelphia. 
Making  5,000-line  contracts  with  VVest- 
ern  newspapers  for  Henry  Sonneborn  & 
Co. 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Placing  orders  with 
newspapers  for  U.  S.  Government. 

Barton.  Durstine  &  Osborne,  25  W. 
45th  street.  New  York.  Placing  orders 
with  newspapers  for  “II. -O.”  Company; 
reported  about  to  place  copy  with  news¬ 
papers  for  Upson  Company. 

George  B.vtten  Company,  Fourth 
Avenue  Bldg.,  New  York.  Reported  will 
make  up  a  list  of  newspapers  during 
October  for  Columbia  Graphophone 
Company. 

Berrien  Comp.vny,  19  W.  44ih  street. 
New  York.  Will  handle  the  advertising 
for  Nemours  Trading  Corporation. 

J.  H.  Cross  Company,  214  S.  12th 
street,  Philadelphia.  Again  placing 
orders  with  newspapers  in  selected  sec¬ 
tions  for  United  Medicine  Company. 

D’Arcy  Advertising  Company,  Inter¬ 
national  Life  Bldg.,  St.  Louis.  Reported 
will  make  up  a  list  of  newspapers  during 
next  sixty  days  for  Sheboygan  Mineral 
Water  Co. 

Dunlap-Ward  Company,  Union  Na¬ 
tional  Bank  Bldg.,  Cleveland.  Making 
5,000-line  contracts  with  Pennsylvania 
newspapers  for  Cleveland  Automobile 
Company. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Placing  copy  with 
newspapers  for  Regal  Shoe  Company. 

Richard  A.  Foley  Advertising 
Agency,  Terminal  Bldg.,  Philadelphia. 
Again  placing  copy  with  Philadelphia 
newspapers  for  Philadelphia  Public 
Ledger. 

Freeman  Agency,  Mutual  Bldg., 
Richmond.  Reported  will  make  up  a 
list  of  country  weekly  newspapers  this 
month  for  F.  S.  Royster  Guano  Com¬ 
pany. 

Fuller  &  Smith,  Guardian  Bldg., 
Cleveland.  Making  5,000-line  contracts 
with  Pennsylvania  newspapers  for  Glid- 
den  Varnish  Company. 

W.  S.  Hill  Company,  Vandergrift 
Bldg.,  Pittsburgh.  Making  contracts 
with  Pennsylvania  newspapers  for 
Climalene  Chemical  Company. 

C.  Ironmonger  .\d\'ertising  Agency, 
95  Madison  avenue.  New  York.  Plac¬ 
ing  orders  with  New  England  news¬ 
papers  for  Morgan  Drug  Company. 

H.  B.  Humphrey  Company,  581 
Boylston  street,  Boston.  Placing  orders 
with  newspapers  in  various  sections  for 
Raj-mond  &  Whitcomb  Company. 

Lewis  Agency,  Star  Bldg.,  Washing¬ 
ton,  D.  C.  Placing  special  copy  with 
newspapers  for  Allen  R.  Walker  &  Co. 

Ostenrieder  Advertising  Corpora¬ 
tion,  25  E.  Jackson  Blvd.,  Chicago. 
Placing  orders  with  newspapers  gener¬ 
ally  for  B.  S.  Pearsall  Butter  Company. 

Ruthrauff  &  Ryan,  404  Fourth 
avenue.  New  York.  Making  contracts 
with  Pennsylvania  newspapers  for  Fer- 
rodine  Chemical  Company. 

Frank  Seaman,  470  Fourth  avenue. 
New  York.  Reported  will  make  up  a 
list  of  farm  papers  this  month  for  Atlas 
Portland  Cement  Company. 

J.  Walter  Thompson  Company,  242 
Madison  avenue.  New  York.  Again 
placing  orders  with  Pennsylvania  news¬ 
papers  for  Piel  Brothers;  making  5,000- 
line  contracts  with  Pacific  Coast  news¬ 
papers  for  Lamont,  Corliss  &  Co. 

Wales  Advertising  Company,  110 
W.  40th  street.  New  York.  Making 
5.000-line  contracts  with  Pennsylvania 
newspapers  for  Boston  Varni.sh  Com¬ 
pany. 


LIFE  INSURANCE  HEAD 
URGES  ADVERTISING 


President  of  National  Association  of 
Underwriters  Declares  It  Is  Duty  of 
Companies  to  Educate  People — 
Favors  Use  of  Newspapers 

Seattle,  Sept.  1. — “Advertise  more.”- 
This  is  the  keynote  of  the  messages 
which  Jonathan  K.  Voshell,  president  of 
the  National  .Association  of  Life  In¬ 
surance  Underwriters  is  hammering 
home  in  the  speeches  he  is  making  to 
insurance  men  on  a  tour  of  the  West. 

Success  of  an  insurance  company  de¬ 
pends  upon  advertising  on  a  large  scale, 
says  Mr.  Voshell.  -And  it  is  the  duty 
of  an  insurance  company  to  educate  the 
people  to  the  real  service  to  humanity 
they  stand  ready  to  render. 

“Every  business  has  now  been  brought 
to  the  realization  that  advertising  is  its 
greatest  asset,”  declared  Mr.  Voshell  in 
an  address  to  the  Puget  Sound  Under¬ 
writers’  Association. 

“Advertise  your  business  in  the  daily 
and  weekly  papers,  city  and  country. 
You’ve  got  a  big  message  to  deliver  and 
the  best  way  you  can  deliver  it  is 
through  the  advertising  columns  of  the 
newspapers.” 

Scranton  Plans  to  Entertain 
Circulation  Managers 

Business  Men  Arrange  Sight-Seeing  Tours 
in  Automobiles  for  Members  of  Inter- 
State  Association 


Scranton,  Pa.,  Sept.  3.- -The  Board 
of  Trade  and  officials  of  leading  indus¬ 
tries  of  Scranton  are  co-operating  with 
the  newspapers  here  on  plans  to  give  a 
big  time  to  members  of  the  Inter-State 
Circulation  Managers’  Association  who 
attend  the  semi-annual  convention  of 
that  organization  here,  September  10 
and  11.  Headquarters  will  be  at  the 
Hotel  Casey. 

There  will  be  several  sight-seeing 
trips  in  automobiles  to  industrial  plants, 
including  the  International  Correspond¬ 
ence  Schools,  where  luncheon  will  be 
served  and  a  group  picture  taken,  and 
lace,  silk  and  button  factories. 

The  .As.sociation  is  the  largest  sec¬ 
tional  organization  of  its  kind  in  the 
country,  having  a  membership  of  about 
100,  being  seednd  in  numbers  only  to 
the  International  Circulation  Managers’ 
.Association. 


HARVEY  JOINS  ATLANTA  AGENCY 


Is  Given  Testimonial  by  Co-workers 
Before  Leaving  Greensboro 

Greensboro,  N.  C.,  Sept.  3. — R.  Wins¬ 
ton  Harvey,  sales  manager  of  the  Vick 
Chemical  Co.,  leaves  September  1  to  be¬ 
come  associated,  in  an  executive  ca¬ 
pacity,  with  the  Jacobs  .Advertising 
Agency  at  .Atlanta,  Ga.  As  a  slight 
testimonial  of  the  regard  and  affection 
in  which  he  is  held  by  his  co-workers 
in  the  organization,  Mr.  Harvey  was 
presented  recently,  at  a  general  meeting 
of  the  office  force,  with  a  handsome 
smoking  set  irt  copper  and  gold,  suitably 
inscribed  with  their  well-wishes. 

L.  Richardson,  Jr.,  a  son  of  the  foun¬ 
der  of  the  company,  succeeds  Mr.  Har¬ 
vey  as  sales  manager. 


Appointed  to  Public  Office 
Newark,  N.  J.,  Sept.  3. — James  Mor¬ 
ris  Jerauld,  a  member  of  the  News 
staff,  has  been  appointed  secretary  to 
the  Director  of  the  Department  of 
Streets  and  Public  Improvements  at  a 
salary  of  $3,500  a  year. 


St.  Louis  Boasts  a  Real  Bank 
Advertisement 

Mercantile  Trust  Company  Presents 

Splendid  Piece  of  Publicity  in  Post- 
Dispateb 

St.  Louis,  Mo.,  Sept.  1. — What  is  said 
to  be  the  largest  advertisement  ever  run 
in  the  rotogravure  section  of  a  daily 
newspaper  by  a  financial  institution  is 
that  of  the  Mercantile  Trust  Company, 
which  occupied  the  center  spread  of  the 
rotogravure  section  of  yesterday’s  Post- 
Dispatch.  The  advertisement  pictures 
some  of  the  building  projects  which  have 
been  financed  through  the  trust  company 
in  the  last  few  years. 

The  advertisement  aimed  to  help  the 
people  of  St.  Louis  to  “realize  how 
much  the  Mercantile  Trust  Company  has 
done  to  build  up  St.  Louis.” 

Not  only  was  the  exhibit  sufficient  to 
give  present  depositors  a  thrill  of  pride 
in  being  a  jiart  of  such  an  institution, 
but  it  was  most  impressive,  showing 
prospective  depositors  what  could  be 
done  with  their  money. 

John  Ring,  Jr.,  is  advertising  manager 
of  the  Mercantile  Trust  Company,  He 
also  is  president  of  the  .Advertising  Qub 
of  St.  Louis. 


CHICAGO  “TYPOS"  WAGES  RAISED 


Newspaper  Publishers  Also  Offer  to  In¬ 
crease  Scale  of  Pressmen 
Chicago,  Sept.  2. — Through  negotia¬ 
tions  just  concluded  between  the  Chi¬ 
cago  Typographical  Union  and  the 
Chicago  newspaper  publishers,  the  union 
employes  have  obtained  an  increase  of 
$4.^)  a  week  for  day  work  and  $5.60  for 
night  work,  making  the  wage  scale  for 
day  work  $42  a  week  and  for  night  work 
$45  a  week — 48  hours  per  week,  day  or 
night. 

The  Chicago  newspaper  publishers 
voluntarily  have  offered  their  union 
pressmen  a  weekly  increase  of  $3  a 
week,  which  would  make  the  day  wage 
for  pressmen-in-charge  $38  a  week,  and 
for  pressmen  $32  a  week,  and  have 
offered  their  union  stereotypers  the 
same  increase,  which  would  make  their 
scale  $34  for  day  work  and  $36  for  night 
work.  They  have  not  acted  on  these 

offers.  _ 

Fire  in  N.  Y.  World  Office 
.A  slight  fire  in  the  want  ad  depart- 
mbnt  of  the  New  A’ork  World  caused 
excitement  on  Park  Row  on  the  morn¬ 
ing  of  Lal)or  Day.  A  pile  of  rubbish 
had  become  mysteriously  ignited,  but 
firemen  extinguished  the  blaze  with 
slight  damage. 
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Tablet  to  N.  Y.  World  Men 
Who  Were  Killed  in  War 

Unveiling  of  Bronze  Memorial  in  Arcade 
of  the  Pnlitzer  Building  Will  Take 
Place  Next  Sunday 


A  bronze  tablet,  in  memory  of  New 
York  World  employees  who  lost  their 
lives  in  the  war,  and  in  honor  of  other 
World  men  in  war  service,  who  sur¬ 
vived,  will  be  unveiled  by  Ralph  Pul¬ 
itzer,  Jr.,  next  Sunday.  The  tablet,  de¬ 
signed  by  Tiffany,  will  be  fixed  on  a 
pillar  in  the  arcade  of  the  Pulitzer 
•  Building. 

One  hundred  and  twenty-five  men  who 
worked  for  the  World  in  various  ca¬ 
pacities  were  in  active  service  abroad. 
Of  these,  twelve  were  killed  or  suc¬ 
cumbed  to  wounds. 

The  World  paid  each  of  the  125  the 
difference  in  the  amount  he  earned  in 
its  employ  and  his  lesser  pay  in  the 
service.  The  free-will  offering  amount¬ 
ing  in  all  to  a  little  more  than  $225,000 
Besides,  every  man’s  place,  in  whatever 
department,  was  open  to  him  when  he 
returned  after  being  honorably  dis¬ 
charged. 

After  young  Mr.  Pulitzer  unveils  the 
tablet.  Mgr.  Luke  T.  Evers  of  St.  An¬ 
drew’s  Church,  Duane  street,  the  priest 
who  had  first  held  early  morning  serv¬ 
ices  for  newspaper  night  workers,  will 
offer  a  prayer  for  the  repose  of  the 
souls  of  those  who  made  the  supreme 
sacrifice  and  for  the  welfare  of  those 
who  escaped  the  perils  of  war. 

President  Dobert  L.  Moran  of  the 
Board  of  Aldermen,  representing  the 
city;  Dock  Commissioner  Murray  Hurl- 
bert  and  Police  Commissioner  Enright, 
will  make  brief  addresses. 

Gov.  Smith  has  written,  regretting 
that  a  long  standing  engagement  will 
prevent  his  attendance  on  this  •occasion. 
In  his  letter,  the  Governor  speaks  of  the 
loyalty  and  generosity  shown  by  The 
World’s  employees  in  their  subscriptions 
to  all  the  Liberty  Loans  and  says  of  the 
tablet : 

“It  will  be  a  splendid  memorial  of 
The  World  Men  who  gave  up  their  lives 
and  of  those  who,  fortunately,  arrived 
back  from  overseas.” 

After  the  tablet  is  unveiled  The  World 
men.  their  families  and  friends  will  turn 
to  lighter  things  and  they  will  board 
the  steamer  Hempstead  at  Dover  Street 
pier  and  be  conveyed  to  Duer’s  Pavil¬ 
ion,  Whitestone,  L.  1.  There,  besides 
a  good  dinner,  they  will  enjoy  baseball 
games,  field  sports,  boxing  bouts  and  a 
musical  entertainment. 


Veteran  Mississippi  Editor 
Dies  at  Jackson 

N.  P.  Bonney  Published  Summit  Sentinel 
for  25  Years — Worked  with  Many 
Prominent  Journalists 


Jackson,  Miss.,  Aug.  30. — Hon.  N.  P. 
Bonney,  editor  of  the  Summit  Sentinel, 
and  one  of  the  oldest  newspapermen 
in  Mississippi,  died  at  the  Baptist  State 
Hospital  a  few  days  ago  after  an  illness 
of  several  weeks.  Mr.  Bonney  had 
edited  the  Sentinel  at  Summit  since  the 
early  seventies  when  he  succeeded  his 
father,  the  late  Henry  P.  Bonney,  as 
publisher  of  that  paper.  He  was  literally 
brought  up  in  a  newspaper  office,  having 
learned  the  printer’s  trade  when  a  mere 
boy,  and  in  the  days  following  the  civil 
war  hei  was  the  contemporary  of  such 
men  as  Ethelhert  Barksdale,  Col.  J.  L. 
Power,  George  W.  Harper,  A.  J.  Frantz, 
G.  D.  Shands,  F.  T.  Cooper,  P.  K. 


Mayers  and  other  noted  journalists  of 
those  days. 

Barring  only  a  short  period  spent  as 
editor  of  the  Daily  Corinthian  at 
Corinth,  Mr.  Bonney  had  spent  his  en¬ 
tire  life  at  Summit. 


Judge  J.  H.  Dills 

Judge  J.  H.  Dills,  84  years  old, 
veteran  newspaper  man  of  Sherman, 
Tex.,  died  at  Shreveport,  La.,  August 
26.  Judge  Dills  was  a  native  of 
Arkansas,  but  went  to  Texas  at  the 
close  of  the  war  between  the  states  and 
settled  at  Sherman,  where  he  established 
one  of  the  first  newspapers  in  that  sec¬ 
tion.  He  also  conducted  large  farming 
interests  and  was  prominent  in  politics 
in  North  Texas.  He  moved  to  New 
Mexico  about  twelve  years  ago  and  was 
elected  a  member  of  the  legislature  of 
that  state.  He  also  served  in  the  Texas 
Legislature. 


Frederick  W.  Watson 
Frederick  W.  Watson,  one  of  the  best 
known  men  in  the  newspaper  business 
in  New  Hampshire,  died  at  his  home  in 
Manchester  on  Aug.  22,  at  the  age  of 
58  years.  He  was  a  native  of  Tam- 
worth,  N.  H.,  and  went  to  Manchester 
when  a  boy.  Retiring  from  the  express 
business,  in  which  he  was  engaged  for 
a  time,  he  entered  the  circulation  depart¬ 
ment  of  a  newspaper.  He  was  an  Odd 
Fellow,  and  is  survived  by  a  wife, 
mother,  sister  and  half-brother. 


Lunsford  Richardson,  Sr. 

The  body  of  Lunsford  Richardson,  Sr., 
president  of  the  Vick  Chemical  Com¬ 
pany,  Greensboro,  N.  C.,  who  died  in  his 
65th  year  at  San  Francisco  while  on  a 
combined  pleasure  and  business  trip  to 
the  Pacific  Coast,  was  brought  to 
Greensboro,  N.  C.,  for  interment  Aug. 
29.  He  is  survived  by  a  widow  and 
five  children,  among  them  H.  Smith 
Richardson  and  L.  Richardson,  Jr., 
general  manager  and  secretary,  respec¬ 
tively,  of  the  Vick  Chemical  Company. 


Pioneer  Engraver  Dead 
William  H.  Bartholomew,  63  years 
old,  known  as  an  authority  on  the  half¬ 
tone  process  of  engraving,  died  Sept.  2 
at  the  Brooklyn  Hospital,  after  an  ill¬ 
ness  of  some  time.  .About  1888  he 
opened  a  plant  for  the  manufacture  of 
halftone  plates  at  18  Spruce  street.  He 
was  also  a  pioneer  in  the  three-color 
process,  and  is  said  to  have  installed  the 
first  plant  in  Canada  for  the  production 
of  the«e  plates. 

Frank  O.  Van  Galder 
Frank  O.  Van  Galder,  for  24  years 
editor  of  The  Woodman,  official  organ 
of  the  Modern  W'oodmen  of  .America, 
died  at  Rock  Island,  Ill.,  -Aug.  25,  after 
a  short  illness  due  to  a  breakdown.  The 
deceased  was  one  of  the  Ford  peace 
party  on  the  celel)ratcd  trip  to  Europe. 


Cf^bttunri) 

-Abram  Ref.sf.  Evf.rsole,  former  news¬ 
paper  publisher  and  attorney,  died  re¬ 
cently  at  Columbus.  Ohio.  For  twenty- 
five  years  he  edited  the  Fairfield  County 
Republican.  He  was  born  in  Lancaster 
in  1850  and  was  admitted  to  the  bar 
in  1876. 

Eugene  Mayhall  of  Oklahoma  City, 
who  died  recently  in  a  hospital  in  St. 
Louis,  was  a  Missouri  newspaper  man, 
having  conducted  papers  at  Center,  New 
London  and  Elsberry. 


On  an  average,  1,100  plates  are  cast 
daily  for  the  London  Evening  News,  in¬ 
volving  the  use  of  some  25  tons  of 
metal. 


The  advantages  of  such  a 
territory  as  West  Virginia 
lie  in  its  easy  balance. 

If  a  genius  he  really  a  per¬ 
son  with  one  hump  over- 

developed  to  the  exclusion  of  some 
other  bumps,  how  much  more 
applicable  to  territories. 

West  Virginia’s  material  resources 
extend  from  the  deep  crust  of  fer¬ 
tile  soil  that  tops  its  mountains  to 
the  bowels  of  the  earth;  its  mines 
of  coal  and  iron,  its  wells  of  oil 
and  natural  gas. 


Its  factories  transform  its  crude 


products  into  merchandise;  its 
farms  produce  rich  crops;  its  beau¬ 
tiful  and  luxuriant  valleys,  with 
their  amazing  water  ways  amidst 
rich  orchards  and  industrial  de¬ 


velopments,  seem  framed  by 
nature  for  man’s  highest  achieve¬ 
ments. 


A  well  balanced  ter¬ 
ritory,  solid,  perma¬ 
nent,  SANE! 

And  you  can  adver¬ 
tise  to  it  by  its  daily 
newspapers  for  less 
money  per  capita 
than  to  any  other. 
Ask  the  papers. 
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E  D  I 


A  CHALLENGE  TO  THE  PRESS 

SENATOR  Chamberlain  has  expressed  in  the  Sen¬ 
ate  the  hope  that  the  newspapers  will  "without 

_ _ any  act  of  Congress,”  decline  to  print  the  Luden- 

dorflf  story.  Senator  Lodge  joins  in  the  hope. 

The  incident  is  important  liecause  it  is  probably 
the  first  time  an  effort  has  been  made  in  the  Senate 
to  fix  for  the  newspapers  an  editorial  policy  in 
regard  to  a  particular  feature.  Senator  Chamber¬ 
lain’s  appeal  to  the  newspapers  is  of  the  kind  often 
made  by  individual  readers,  who  do  not  approve  of 
editorial  features  or  policies.  But  this  appeal — or 
protest — carried  with  it  the  suggestion  of  possible 
congressional  action  to  enforce  it.  If  Congress 
should  respond  to  the  suggestion,  and  enact  a  law 
suppressing  the  publication  here  of  the  Ludendorff 
stor>-,  a  precedent  would  be  created  for  congres¬ 
sional  dictation  as  to  the  editorial  policies  of  our 
newspapers  which  might  logically  extend  to  every¬ 
thing  printed.  The  possibilities  of  such  a  situation 
are  plain.  Under  such  a  system  it  would  be  possible 
for  Congress  to  decide,  in  effect,  what  sort  of  in¬ 
formation  the  newspapers  should  be  jjermitted  to 
print,  what  classes  of  news  and  feature  matter  the 
.American  people  could  Ije  trusted  to  read.  Senator 
Chamberlain  has,  in  reality,  uttered  a  challenge  to 
the  press. 

Ludendorff,  in  the  general  thought  of  Americans, 
is  a  mere  evil  symbol  of  a  monstrous  and  defeated 
governmental  system.  The  hideous  things  for 
which  he  stood  have  been  abolished.  The  emancipa¬ 
tion  of  mankind  from  the  menace  of  Germanism  has 
been  accomplished  through  the  awful  ordeal  of 
sacrifice.  That  anything  which  this  man  could  write 
would  have  a  tendency  to  palliate  the  crimes  of  his 
late  masters  or  of  himself  is  not  thinkable — if  we 
are  to  credit  the  American  people  with  either 
patriotism  or  common  sense. 

It  remains  true,  however,  that  the  history  of  the 
war  from  the  German  standpoint  will,  inevitably,  be 
told,  in  order  that  the  record  shall  be  made  complete. 
.A  criminal  is  entitled  to  a  hearing  in  the  courts  of 
even  the  least  civilized  countries.  A  culprit,  ar¬ 
raigned  for  unspeakable  crimes,  amply  proved  against 
him,  is  not  likely  to  win  sympathy  for  himself  or 
for  his  deeds  by  his  story  of  how  it  all  happened. 
Yet  the  sum  of  knowledge  is  increased  by  such  dis¬ 
closures,  and  the  world  knows  l)ctter  how  to  deal 
with  kindred  problems  through  the  uncovering  of 
the  mental  processes  of  criminals. 

If  the  Kaiser  himself  should  decide  to  tell  his 
story  there  would  be  a  keen  and  legitimate  public 
interest  in  what  he  might  write.  Our  newspapers 
would  be  justified  in  printing  it.  That  it  would  serve 
as  a  factor  in  creating  a  more  lenient  public  opinion 
as  to  German  crimes  under  his  mad  rule  is  an  absurd 
view.  The  thought  of  the  people  would  lie  to  get 
a  close-up  view  of  the  mentality  of  a  man  who 
sought  to  plunge  the  world  into  night  and  chaos, 
and  who  succeeded  in  dotting  the  face  of  the  earth 
anew  with  the  graves  of  men  and  women  who  were 
ready  to  die  in  the  defense  of  liberty. 

The  .American  people  do  not  need  guardians. 
They  may  be  trusted  to  read  the  plea  of  the  accused 
without  danger  that  they  shall  develop  sympathy 
for  his  crimes.  We  have  not  come  to  the  time  when 
Congress  must  edit  our  newspapers. 

There  is  a  movement  in  England  for  the  forma¬ 
tion  of  a  Joint  Industrial  Council  for  the  news¬ 
paper  industry  for  the  adjudication  of  all  problems 
arising  between  proprietors  and  workers.  The  item 
is  of  interest  to  all  who  have  eyes  to  see  and  ears 
to^  hear,  and  who,  when  confronted  with  “a  sign  of 
the  times’'  lielieves  in  reading  and  translating  it. 

According  to  editor  &  publisher’s  London 
correspondent,  only  about  a  dozen  of  England’s 
newspaper  publishers  advertise  advertising.  Ameri¬ 
can  newspaper  makers  offer  a  much  better  record. 
Yet.  even  with  us,  the  advertising  of  advertising  is 
done  adequately  by  only  a  small  proportion  of  our 
publishers. 

TT  is  not  the  simplest  matter  in  the  world  to  adver- 
^  tise  your  advertising  effectively — but  it  is  a  vital, 
urgent  matter,  and  should  engage  the  best  brains  in 
your  organization. 


VIEWS  OF  INLAND  PUBLISHERS 
RESIDENT  A.  W.  PETERSON,  of  the  Inland 
Daily  Press  Association  is  entitled  to  the  thanks 
of  all  publishers  for  his  timely  effort  to  obtain 
definite  expressions  of  views  of  the  members  of  his 
organization  as  to  the  postal  rate  situation  and  their 
attitude  toward  the  publishers’  statements  as  a  serv¬ 
ice  feature  of  the  Audit  Bureau  of  Circulations. 


MR.  BOTHWELL’S  REASSURANCE 

A.  BOTHWELL,  president  of  the  Canadian 
^  Pulp  and  Paper  .Association,  feels  that  Editor 
&  PuBLisiiKR  has  shown  undue  alarm  in  con¬ 
nection  with  the  newsprint  situation.  He  believes 
that  it  is  a  wrong  policy  to  “play  upon  the  fears”  of 
publishers,  contending  that  this  induces  would-be 
lioarders  to  try  to  buy  up  all  tonnage  now  available 
in  order  to  .safeguard  their  own  future  needs. 

He  believes  that  publishers  may  be  persuaded  to 
realize  the  need  for  newsprint  conservation  with¬ 
out  "the  accompaniment  of  alarmist  statements.”  It 
may  be  stated  for  Mr.  Bothwell’s  information — the 
readers  of  Editor  &  Publisher  need  no  assurance 
on  this  score — that  the  only  “alarm”  sounded  in 
these  columns  as  to  possible  newsprint  shortage  in 
the  fall  and  winter  has  consisted  in  the  publication 
of  statistical  information  as  to  production  and  con¬ 
sumption,  with  merely  a  common-sense  interpreta¬ 
tion  of  what  the  facts  have  shown. 

To  relate  that  production  of  newsprint  has  in¬ 
creased  over  last  year  only  five  or  six  per  cent.; 
that  consumption  has  increased  approximately  2S 
per  cent,  and  that  demand  is  sure  to  grow  within 
a  few  weeks,  may  be  “alarming”  but  it  is  very  nec¬ 
essary  information  for  publishers  who  are  directly 
concerned.  In  last  week’s  issue  it  was  shown,  by 
the  survey  for  the  month  of  July  by  the  Federal 
Trade  Commission,  that  U,  S.  mill  stocks  in  that 
month  had  increased  2,110  tons.  This  was  good  news, 
as  showing  the  balance  apparently  on  the  right  side. 
But  it  is  also  shown  that  stocks  in  the  hands  of  pub¬ 
lishers  decreased,  during  the  same  period,  5,158  tons, 
producing  a  net  loss  in  the  available  supply  for  the 
month  of  3,048  tons.  If  this  is  an  “alarmist  report” 
the  fault  is  with  the  facts,  when  it  is  remem^red 
that  the  mills  usually  accumulate  substantial  reserve 
stocks  during  the  summer  months. 

All  publishers  would  be  glad  to  be  able  to  share 
Mr.  Roth  well’s  optimism  and  to  believe  that  the  man¬ 
ufacturers  are  going  to  be  able  to  meet  every  legit¬ 
imate  demand  for  paper  in  the  months  to  come. 
Editor  &  Publisher  does  not  believe,  however,  in 
ignoring  a  threatening  outlook  and  preaching  hope¬ 
fulness  merely  for  the  sake  of  furthering  optimism. 
It  is  necessary  to  repeat  that  only  sound  policies  of 
economy  in  paper  offer  a  sure  remedy  for  a  pro¬ 
spective  shortage.  In  one  of  his  contentions  Mr. 
Bothwell  is  right :  A  mad  scramble  for  surplus  ton¬ 
nage.  on  the  part  of  publishers  who  think  only  of 
their  own  prospective  needs,  will  contribute  to  bring¬ 
ing  about  the  very  conditions  all  desire  to  avoid. 


TT  is  not  “possible,”  from  an  economic  standpoint, 
*  for  a  publisher  to  meet  higher  labor  scales  and 
other  advancing  costs  without  increasing  his  adver¬ 
tising  and  subscription  rates  in  proportion.  Yet 
few  publishers  are  doing  this.  It  would  be  an  ex¬ 
ceptional  advertiser  who  would  fail  to  take  advan¬ 
tage  of  this  situation. 
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Will  Tufford,  secretary  of  the  association,  has 
tabulated  the  answers  to  seven  questions,  ninety-six 
publishers  having  responded  to  the  questionnaire. 

To  the  first  question,  “Are  you  in  favor  of  the 
postal  zone  system  for  all  publications  as  now  in 
force?”  forty  answered  “yes,”  thirty-seven  answered 
“no,”  fourteen  did  not  answer  and  some  answers 
were  qualified.  This  represents  a  practically  even 
balance  of  opinion. 

Question  number  two  was:  “Are  you  in  favor  of 
the  zone  system,  the  present  law  to  be  modified  in 
accordance  with  justifiable  costs  after  investigation 
by  Congress?”  Seventy-six  answered  “yes,”  thirteen 
answered  “no,”  five  did  not  answer  and  other  an¬ 
swers  were  qtialified.  This  result  serves  to  put  the 
Inland  members  on  record  as  favoring  the  policy 
which  has  been  approved  by  the  A.  N.  P.  A.  and  the 
Southern  Publishers.  These  dominant  organizations 
of  publishers  have  not  conceded  that  there  is  any 
justification  for  an  increase  in  the  second-class  mail 
rate;  but  they  have  asked  that  an  impartial  investi¬ 
gation  of  costs  of  carrying  newspapers  shall  be 
made.  If  this  shall  demonstrate  the  need  for  a 
higher  rate,  then  they  suggest  that  it  should  be 
based  upon  the  zone  principle,  as  applying  to  news¬ 
papers  as  a  whole  and  not  merely  to  the  advertising 
carried. 

In  question  number  three  publishers  were  asked 
if  they  favored  repealing  the  present  law  without 
having  ready  for  immediate  passage  a  substitute. 
Seventy-six  answered  “no”;  nine  answered  “yes.” 

Question  number  four:  “Are  you  in  favor  of  re¬ 
pealing  that  portion  of  the  present  law  which  re¬ 
quires  publishers  to  furnish  to  the  Government  semi¬ 
annual  statements  of  circulation?”  Twenty-one  re¬ 
plied  “yes,”  forty-six  “no.” 

In  question  number  5  publishers  were  asked  if 
they  favored  an  appropriation  to  enforce  penalties 
on  newspapers  that  make  incorrect  statements  to 
the  Government.  Fifty-nine  answered  “yes,”  thir¬ 
teen  “no.” 

Question  six :  “Do  you  think  the  A.  B.  C.  semi¬ 
annual  statements  of  publishers  are  of  use  and  should 
be  circulated  among  advertisers?”  Forty-seven  an¬ 
swered  “yes;”  eight  “no.”  Twelve  qualified  the  “yes” 
and  ten  qualified  the  “no.”  This  would  make  the 
figures  stand:  affirmative,  59;  negative,  18. 

Question  number  seven :  “Should  publishers’ 
statements  be  abolished  and  A.  B.  C.  members  de¬ 
pend  solely  on  the  annual  audits?”  Twenty-one 
answered  “yes,”  forty-two  “no.”  Several  answers 
were  qualified. 

The  result  of  this  questionnaire  proves  that,  as 
to  the  chief  matters  of  policy  touched  upon,  the  In¬ 
land  publishers  have  reached  sound  and  progressive 
conclusions.  Particularly  is  this  true  as  to  the  prin¬ 
ciple  of  the  zone  postal  rate  law  and  the  usefulness 
of  publishers’  semi-annual  statements  to  the  A.  B.  C. 
The  even  division  of  opinion  as  to  the  present  zone 
law  applying  to  advertising  indicates  that  the  Inland 
publishers  have  been  influenced  somewhat  by  the 
contention  that  this  postal  rate  operates  in  favor 
of  the  small  publisher  as  against  the  publishers 
of  metropolitan  newspapers  which  may  come  into 
his  field.  Editor  &  Publisher  does  not  concede  the 
soundness  of  such  reasoning,  and  believes  that  the 
penalizing  of  advertising  which  is  involved  in  this 
law  is  injurious  to  all  publishers  alike.  The  pub¬ 
lisher  of  a  small  city  daily  will  not  find  it  profitable 
to  try  to  build  a  wall  around  his  local  territory,  to 
protect  it  from  invasion.  Indeed,  he  need  not  fear 
competition  from  the  outside  at  all  if  he  covers  his 
home  city  intensively,  developing  the  local  field  to  its 
fullest  possibilities  and  securing  for  his  paper  an 
ever  increasing  volume  of  national  advertising. 

ADVERTISING  must  now  be  classed  with  edi¬ 
torial  and  news  matter  as  a  force  for  creating  an 
informed  public  opinion. 
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IN  THE  EDITORIAL  ROOM 

H.  B.  R.  Briggs,  editor  of  the  St. 

•  Paul  Daily  News,  is  devoting  his  vaca¬ 
tion  to  automobile  trips  among  the  near¬ 
by  lakes.  His  duties  are  meanwhile  at¬ 
tended  to  by  W.  G.  McMurchy,  Wash¬ 
ington  correspondent,  home  on  vacation. 
Mr.  McMurchy  was  Mr.  Briggs’  im¬ 
mediate  predecessor. 

Grover  L.  Allman  of  Sherman  and 
Miss  Mittie  Lou  McDonald,  associate 
editor  of  the  Tioga  (Tex.)  Herald,  were 
married  August  24. 

Major  George  Wythe,  who  was  a 
member  of  the  Dallas  (Tex.)  Morning 
News  staff  when  the  United  States 
entered  the  war,  is  home  from  France. 
After  his  discharge.  Major  Wythe  will 
enter  the  service  of  the  Associated  Press 
in  Washington.  Major  Wythe  is  re¬ 
garded  as  an  expert  on  old-world  ques¬ 
tions,  having  specialized  in  foreign 
history.  He  was  a  member  of  the  Ford 
peace  party. 

Alvin  Steinkopf,  formerly  with  the 
Milwaukee  Wisconsin,  has  returned 
from  military  service  overseas  and 
joined  the  St.  Paul  Pioneer  Press  staff. 

D.  B.  Duncomhe,  former  manager  of 
the  Seattle  Press  Club  and  former  news¬ 
paperman,  who  served  more  than  a 
year  with  the  Red  Cross  in  France,  has 
returned  to  Seattle. 

Dave  Irwin,  for  years  a  reporter  on 
the  Seattle  Star  and  the  old  Seattle  Sun 
and  later  connected  with  Everett  papers, 
has  returned  from  two  years’  service 
with  the  fighting  forces  overseas. 

Fred  Earp,  former  army  lieutenant, 
has  returned  to  the  copy  desk  of  the 
Seattle  Times. 

Courtland  Maybin,  member  of  the 
Tacoma  News-Tribune  editorial  staff, 
was  married  recently  to  Mi^s  Venette 
Kiesler,  of  Tacoma.  They  are  spend¬ 
ing  their  honeymoon  in  Oregon. 

Marcus  E.  Sperry  of  Orange,  Tex., 
has  gone  to  St.  Louis  to  be  market 
editor  for  Lumber. 

Robert  F.  Wright,  news  editor  of  the 
Des. Moines  Register  and  Leader,  and  a 
former  Topeka  newspaperman,  has  been 
visiting  relatives  in  Topeka.  Twenty 
years  ago  Wright  was  telegraph  editor 
of  the  Capital,  going  from  there  in  1900 
to  the  St.  Louis  Globe-Democrat.  For 
the  last  fourteen  years  he  has  been  in 
newspaper  work  in  Iowa. 

Mrs  G.  J.  Boughner,  motion  picture 
editor  of  the  St.  Paul  Dispatch-Pioneer 
Press,  has  resigned  to  attend  the  college 
of  journalism  in  Columbia  University. 
She  is  fitting  herself  to  teach  journalism. 

George  M.  Doyle,  of  the  Springfield 
(Mass.)  Daily  .News  and  the  Republican, 
spent  part  of  his  vacation  in  Bridgeport, 
Conn.,  with  Joseph  H.  Shea,  reporter  of 
the  Bridgeport  Post. 

C.  Edgar  Persons,  news  editor  of  the 
Associated  Press  western  division,  has 
joined  the  Sacramento  (Cal.)  Union. 

Miss  Russell,  the  Chicago  Daily  News 
Irish  correspondent,  returned  to  this 
country  this  week. 

Captain  Andrew  P.  Keefe  and  Lieut. 
James  H.  Baker,  former  members  of 
the  Minneapolis  Tribune  staff,  who  have 
been  in  war  service  in  France,  have 
written  that  they  expect  to  be  back  in 
this  country  early  this  month. 

W.  E.  Mahoney,  for  the  past  ten  years 
marine  editor  of  the  Portland  Ore¬ 
gonian,  has  resigned  to  take  a  position 
as  publicity  agent  for  the  sales  and 
supplies  division  of  the  Emergency  Fleet 
Corporation.  Fred  M.  White  succeedi 
him  as  marine  editor, 

A.  Whisnant  has  resigned  from  the 
staff  of  the  Bend  (Ore.)  Bulletin  to 


become  manager  of  the  Loyal  Legion  of 
Loggers  and  Lumbermen  in  the  Central 
Oregon  district.  ^ 

Finlay  D.  McNaughton,  recently  re¬ 
turned  from  service,  has  resigned  from 
the  copy  desk  of  the  Portland  (Ore.) 
Journal  to  join  the  staff  of  a  bond  house. 

Stewart  Hanna  has  left  the  Peter- 
boro  (Ont.)  Review  to  become  city 
editor  of  the  Smith’s  Falls  Record- 
News. 

C.  C.  Caldwell,  city  editor  of  the 
Cleveland  Plaindealer,  has  returned 
from  a  fishing  trip  in  Canada  with  a 
story  about  a  27-pound  muscallonge  he 
captured  and  left  in  Canada  to  be 
mounted  by  a  taxidermist. 

Goode  M.  Guerry,  a  well-known 
Tampa  newspaper  man,  has  bought  the 
Palatka  (Fla.)  News  from  Senator  W. 
A.  Russell. 

Roy  T.  Burke,  formerly  of  the  edi¬ 
torial  department  of  the  Milwaukee 
Sentinel,  has  been  made  associate  editor 
of  newspaper  publicity  for  Thomas  \. 
Edison,  Inc. 


SPORT  WRITER  HAS  NOT  BEEN 
FIRED  SINCE  HE  WAS  PRINTER 


IN  THE  BUSINESS  OFFICE. 

Victor  F.  Lawson,  publisher  of  the 
Chicago  Daily  News,  now  has  very 
nearly  recovered  from  all  adverse  effects 
of  his  accident  in  New  York  some 
months  ago,  and  for  the  past  couple  of 
weeks  has  been  coming  down  to  his 
office  every  day. 

E.  H.  Baker,  president  of  the  Cleve¬ 
land  Plaindealer  Publishing  Company, 
has  returned  with  Mrs.  Baker  from  a 
visit  of  several  weeks  at  Tacoma,  Wash., 
and  other  Pacific  Coast  cities. 

Rodman  Wanamaker,  executive  of  the 
New  York  Herald  and  owner  of  the 
Philadelphia  Press  and  Evening  Tele¬ 
graph,  has  fully  recovered  from  a  minor 
operation  undergone  two  weeks  ago  in 
the  Pankenau  Hospital,  Philadelphia. 

Robert  Liggitt,  who  has  been  over¬ 
seas  in  the  Y.  M.  C.  A.  service,  has  re¬ 
sumed  his  former  work  with  the  display 
advertising  department  of  the  St.  Paul 
Dispatch-Pioneer  Press. 

Fred  Lovell,  who  left  the  advertising 
department  of  the  St.  Paul  Dispatch- 
Pioneer  Press  for  a  soldiers’  life  in 
France,  has  returned  and  joined  the 
advertising  force  of  the  Daily  News. 

John  H.  Miller,  who  has  been  ap¬ 
pointed  manager  of  the  Ledger  Photo 
Service,  with  headquarters  at  Philadel¬ 
phia,  formerly  held  the  position  of 
librarian  on  the  New  York  American 
and  not  assistant  Sunday  editor. 


II.  C.  Hamilton 


SOMETIME  ago,  George  H.  Evans, 
proprietor  of  the  Chickasha  (Okla.) 
Express  was  introduced  to  H.  C.  Hamil¬ 
ton,  then  sporting  editor  of  the  United 
Press,  while  on 
a  visit  to  New 
York  City. 

“Say,  your 
stuff  is  going 
fine  down  our 
way  and  we 
have  a  lot  of 
people  who 
swear  by  your 
sporting  dope,” 
remarked  M  r . 
Evans. 

“I  am  awful 
glad  to  hear  you 
say  that  —  for 
you  fired  me  once,”  replied  Mr.  Hamil¬ 
ton. 

It  then  developed  that  Ham,  as  he  is 
generally  known,  had  once  been  a  tramp 
printer  and  during  his  wanderings  had 
covered  most  of  the  Southwest  and  re¬ 
gardless  of  his  confession  that  he  had 
been  fired  from  the  Express  he  claims 
to  have  lieen  a  good  printer. 

He  graduated  from  printer  to  reporter 
on  the  St.  Jo.seph  (Mo.)  Gazette  and 
was  finally  made  sporting  editor.  Then 
he  drifted  up  to  Minneapolis  and  from 
there  down  to  Indianapolis,  where  he 
worked  on  the  Star. 

Three  years  ago  he  came  to  New 
York  as  sporting  editor  of  the  United 
Press,  and  with  the  exception  of  a  few 
weeks  last  spring  when  he  went  South 
with  the  New  York  Yankees  on  their 
training  trip  for  the  New  York  Mail. 
He  is  a  great  friend  of  Jack  Dempsey 
and  had  a  great  deal  to  do  with  a  story 
of  his  life  being  printed. 

While  with  the  United  Press  he  cov¬ 
ered  practically  every  big  sporting  event 
in  the  coitntry.  Now  he  has  left  them 
to  join  the  sporting  department  of  the 
Cleveland  (Ohio)  Plain  Dealer.  For 
the  present  he  will  specialize  on  foot¬ 
ball. 

Hugh  Farrell,  formerly  of  the  sports 
department  of  the  Columbus  (Ohio) 
Citizen,  ft  now  handling  sports  in  the 
New  York  office  of  the  United  Press. 

years  Western  manager  of  the  Illus¬ 
trated  Review,  a  monthly  rotogravure 


pictorial  publication,  has  resigned  that 
connection  and  'has  become  Western 
manager  of  the  Graphief  Newspapers, 
Inc.,  in  Chicago. 

C.  F,  Chapin,  who  has  just  returned 
from  artillery  training  at  Saumur, 
France,  has  rejoined  the  Vick  Chemical 
Co.,  of  Greensboro  (N.  C.),  in  the  ca¬ 
pacity  of  first  assistant  to  the  advertis-« 
ing  manager,  Richard  B.  G.  Gardner. 
Mr.  Chapin  will  be  in  charge  of  space¬ 
buying  and  the  gener.al  detail  work  of 
the  department. 


BRING  $250,000  LIBEL  SUIT 


Complainants  Say  Palmer  and  Garvin 

Acensed  Them  Falsely  of  Disloyalty 

The  Attorney  General,  A.  Mitchell 
Palmer,  and  the  Alien  Property  Custo¬ 
dian,  Francis  P.  Garvin,  have  been  made 
defendants  in  a  suit  filed  in  the  United 
States  District  Court  for  the  Southern 
District  of  New  York  to  recover  $250,- 
000  damages  for  libel,  br-ought  by  Julius 
Forstmann  and  the  Forstmann  &  Huff- 
mann  Company,  of  Passaic,  N.  J. 

The  complainants  allege  that  in  a  se¬ 
ries  of  articles  written  for  the  Saturday 
Evening  Post  and  Munsey’s  Magazine  by 
.^ttorney  General  Palmer,  and  for  the 
New  York  Tribune  by  Mr.  Garvin,  they 
were  charged  with  disloyalty  during  the 
war  and  with  owning  and  operating  an 
industry  in  the  interests  of  Germany. 
They  declare  these  charges  were  false. 


One  H.  N.  Moore  Goes  to  London 

H.  N.  Moore,  the  Washington  cor¬ 
respondent  of  the  Montreal  Star,  has 
been  transferred  to  London,  England, 
as  correspondent  of  the  same  paper.  It 
will  be  his  first  experience  in  the  British 
capital,  but  he  covered  the  opening  ses¬ 
sions  of  the  Peace  Conference  at  Paris. 
In  the  meantime,  H.  N.  Moore,  no  rela¬ 
tion,  New  York  correspondent  of  the 
Star,  is  slightly  worried,  for  H.  N. 
Moore  of  Washington  was  to  have  re¬ 
lieved  him  on  his  vacation. 


Young  Bingham  Tennis  Champion 

Asheviixe,  N.  C.,  Aug.  30. — Robert 
W.  Bingham,  Jr.,  son  of  the  publisher 
of  the  Louisville  (Ky.)  Courier-Journal, 
won  the  championship  of  North  Caro¬ 
lina  in  the  open  tennis  tournament  here 
today  by  defeating  Eugene  Jones  of 
Asheville  by  scores  of  6 — 1,  6 — 0,  6 — 1. 


WITH  THE  AD  FOLKS 

G.  B.  Smith,  for  over  18  years  Sunday 
editor  of  the  Philadelphia  North  Ameri¬ 
can,  has  resigned  to  go  with  the  Foley 
Advertising  Agency,  that  city. 

O.  S.  Brtick,  vice-president  of  the 
Southwestern  Advertising  Company, 
Dallas,  Tex,,  was  the  principal  speaker 
at  the  Get-Together  Club  luncheon  in 
Sherman,  Tex.,  last  week. 

Fred  S.  Skeen,  formerly  secretary  of 
the  Bccker-Moore  Paint  Company,  St. 
Louis,  and  who  had  charge  of  advertis¬ 
ing  and  sales  for  many  years,  is  now 
connected  with  the  Ross-Gould  adver¬ 
tising  and  sales  promotion  staff,  St. 
Louis. 

.Man  R.  Wile,  for  a  number  of 
years  with  the  Lord  &  Thomas  .Adver¬ 
tising  Agency,  having  had  charge  of 
sales  promotion  and  investigation  and  a 
year  and  a  half  with  Knill-Rurke,  Inc., 
luiblishers’  representative,  has  returned 
after  two  years’  war  service  abroad  and 
has  again  become  identified  with  Knill- 
Burke,  Inc.,  organization. 

James  A.  Young,  for  the  past  two 
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LETTERS  OF  AN  EDITOR  TO  HIS  SON 

About  six  months  ago  a  young  newspaperman  undertook  the  manage¬ 
ment  of  a  somewhat  slow  going  country  town  daily  His  father,  an  ex¬ 
perienced  editor,  has  written  him  many  letters  of  practical  advice.  Editor 
&  Publisher  has  secured  extracts  from  these  actual  letters  for  publication 
in  several  chapters,  the  fifth  and  last  of  which  follows: 


1HAVE  just  received  your  letter  and 
a  copy  of  the  paper  in  which  I 
note  certain  changes.  Evidently 
the  editor  is  going  to  have  trouble  in 
adjusting  himself  to  the  new  conditions, 
but  it  will  be  entirely  up  to  him  to 
choose  his  course.  If  he  will  be  good 
and  go  along  it  is  possible  he  might 
become  a  fair  to  middling  newspaper 
man,  but  I  doubt  it — he  is  so  much  sot 
in  his  ways.  Of  course,  it  is  only  natu¬ 
ral  that  he  should  be  peeved,  anybody 
would  be,  but  it  may  be  that  he  will 
come  to  his  senses  before  it  is  too  late. 
If  he  is  going  to  hold  back  and  make 
the  change  as  hard  as  possible  he  will  be 
worse  than  useless  and  will  have  to  go. 
However,  give  him  time  enough  to  Show 
his  cards.  Always  when  you  have  oc¬ 
casion  to  give  him  instructions  make 
them  so  plain  that  he  cannot  claim  a 
misunderstanding.  . 

I  am  glad  you  got  that  new  reporter. 
Get  him  broken  into  your  way  of  doing 
things  and  see  that  he  is  given  a  full 
understanding  of  the  editorial  depart¬ 
ment.  because  when  your  editor  does 
leave  it  will  probably  be  in  a  hurry. 

In  the  paper  I  see  the  beginning  of  a 
sports  department,  and  it  should  be  buiit 
up  as  rapidly  as  possible.  Put  a  two 
or  three-column  head  over  the  news, 
and  keep  it  on  the  same  page,  preferably 
the  sixth.  Can’t  you  get  hold  of  a  high 
school  boy  to  help  you  with  sports? 

Always  Encourage  Suggestions 
And,  by  the  way,  impress  on  every¬ 
body  around  the  shop  that  you  want 
suggestions  and  lots  of  them,  not  that 
you  can  act  on  all  of  them,  but  try 
out  as  many  as  you  can,  even  if  you 
are  doubtful  as  to  some  of  them.  There 
is  nothing  that  makes  more  for  esprit 
du  corps  than  to  have  every  man  and 
woman  feel  that  they  are  an  important 
part  and  that  their  ideas  are  wanted. 
So  I  say  encourage  the  whole  staff  to 
come  to  you  with  advice  and  criticism. 
If  you  can  get  them  all  together  occa¬ 
sionally  to  talk  things  over  you  will  be 
surprised  to  find  how  many  good  ideas 
are  brought  out. 

Running  short  news  stories  without 
heads  gives  the  paper  a  careless  look,  a 
fault  the  editor  can  easily  remedy.  Then 
I  see  sometimes  telegraph  stories  with 
no  head  but  the  word  “bulletin.”  That’s 
a  lazy  man’s  way. 

Tell  the  make-up  man  never  to  run 
an  item  from  one  column  to  the  next, 
breaking  on  a  paragraph,  for  the  reader 
may  think  that  is  the  end  of  the  story. 
Nor  do  I  like  to  see  breaks  from  one 
page  to  another  on  a  paragraph.  .\nd, 
speaking  of  runovers,  I  am  sorry  to  see 
that  you  have  a  good  many  carry-overs 
of  only  a  few  lines.  It  is  troublesome 
enough  for  the  reader  to  run  to  another 
page  for  the  completion  of  the  story, 
but  decidedly  irritating  to  him  to  find 
that  he  has  gone  to  so  much  trouble  to 
get  a  few  lines  that  could  have  been 
worked  into  the  first  page  somehow. 
Runovers  are  annoying  at  best  to  the 
readers,  so  better  not  make  them  any 
worse  than  absolutely  necessary. 

Another  kind  of  sloppy  make-up  is 
apparent  too  often  in  the  using  of  per¬ 
sonals  to  justify  a  column.  If  the  editor 
would  edit  some  small  stories  justifica¬ 
tion  would  be  easier,  of  course,  but  still 
many  times  the  m.nke-up  will  pinch  off 
bits  from  a  dr|)artment  because  that  is 
the  easiest  way  out. 


While  I  am  on  the  subject  of  make-up 
let  me  make  another  suggestion  or  two, 
this  time  as  to  the  first  page.  Day  after 
day  you  have  been  running  a  two-column 
news  picture  at  the  top  of  the  first  two 
columns  and  a  double-column  head  in 
the  last  two,  all  of  which  is  well  enough 
until  it  becomes  tiresome.  Try  some  of 
the  other  tops  of  columns  for  the  cut. 
Nowadays  it  seems  to  be  necessary  for 
a  paper  to  have  a  streamer  head  across 
the  top  of  the  first  page  whether  the 
news  is  worth  it  or  not,  but  even  so, 
can’t  you  vary  the  style  of  type  occa¬ 
sionally? 

Variety  in  First  Page  Makeup 

Let  me  tell  you  again  to  w’atch  your 
column  and  other  rules.  Some  of  them 
are  decidedly  ragged  and  without  con¬ 
nections.  If  the  make-up  will  take  a 
little  more  time  and  care  the  rules  will 
be  all  right.  If  you  have  to  buy  some 
new  ones  the  money  will  be  well  spent. 
Look  out,  too,  for  worn-out  ads,  for 
some  of  them  have  been  running  so 
long  that  they  are  almost  illegible.  If 
I  were  the  advertiser  I  would  not  pay 
you  a  red  cent  for  the  space  they  oc¬ 
cupy,  little  as  the  amount  might  be.  Be 
careful,  too,  about  broken  letters  both 
in  ads  and  in  heads,  and  broken  news 
dashes.  These  are  all  small  things,  but 
they  count  for  a  lot  in  the' general  ap- 
Iiearance  of  the  paper.  And,  besides,  in 
many  cases  the  remedy  costs  nothing 
but  carefulness  and  the  exercise  of  a 
sharp  eye. 

I  hope  you  prove  to  be  one  of  the 
rather  rare  men  whose  eyes  become 
trained  to  catch  errors  almost  without 
looking.  I  worked  for  a  man  once  who 
was  almost  uncanny  in  his  ability  to  see 
mistakes,  even  those  buried  in  the  solid 
text  of  the  paper.  And  incidentally  I 
never  knew  a  man  who  was  such  a  stick¬ 
ler  for  keeping  the  paper  clean  typo¬ 
graphically  and  mechanically.  He  did 
not  assume,  either,  that  anything  was 
good  enough  for  the  reader,  nor  that 
the  reader  did  not  notice  carelessness 
and  dirtiness. 

“Well,  I  guess  that  will  be  about  all 
for  this  time.  Don’t  get  discouraged 
because  you  cannot  do  all  you  would 
like  to  do  all  at  once.  I  have  crowded 
a  good  many  things  on  you,  I  know,  but 
do.  the  best  you  can.  And,  above  all, 
don’t  get  fussed.  Do  your  darndest,  and 
you  will  l>e  in  the  class  with  the  angels. 


St.  Louis  Endorses  Indianapolis 
St.  Ixiuis,  Mo.,  Sept.  1. — The  Adver¬ 
tising  Qub  of  this  city  has  gone  on 
record  in  favor  of  Indianapolis  for  the 
1920  convention  of  the  .Xssociated  Ad¬ 
vertising  Clubs  of  the  World.  This 
action  was  taken  at  the  regular  weekly 
luncheon  meeting  of  the  club  last  Tues¬ 
day,  following  an  address  by  Charles 
A.  Bookwalter  of  Indianapolis.  The 
weekly  meetings  of  the  club  have  been 
resumed  alter  having  been  suspended 
for  the  summer.  , 


Newsprint  Companies  to  Merge 
Watertown,  N.  Y.,  Sept.  2. — Negotia¬ 
tions  are  pending  toward  the  merger  of 
the  St.  Regis  Paper  Company  and  the 
Remington  Paper  and  Power  Company, 
the  two  largest  newsprint  manufacturing 
concerns  in  this  section.  If  the  deal  is 
consummated  it  will  mean  a  concern 
with  more  than  $2.')..000.000  in  assets. 


— Oh,  Yes,  they  DO 
build  ocean  carriers 
in  Wisconsin. 


O 


They  built  two  miles 
of  ocean  ships  for 
the  war,  in  fresh¬ 
water  shipyards — 
and  did  it  on  time, 
too! 

you  CAN  SELL  THEM 
almost  anything .  that  is 
used  in  the  home,  the  offiee,  or 
in  the  faetory,  if  you  present  it 
right  and  eall  attention  to  it  by 
advertising  in  tlie  daily  papers. 
There  are  ONLY  fifty  English 
language  dailies  in  Wisconsin. 
They  reach  the  readers  on  the 
farm  and  in  the  '  :es,  at  ho  ?; 
and  your  advert '  '  for  a  vv’  i 

year,  in  all  of  1 1  h  i  ,  t  n^ed  not  <  o-i 
you  much  more  liiaii  the  price  of 
a  stamp  to  mail  a  letter  to  each 
family  head  in  the  state! 

NO,  you  can  NOT  beat  it! 
The  proof  is  these 
papers: 


Pap 


ers 


Appleton  Daily  Post  (E) . 

Beloit  News  (E) . 

Eau  Claire  Leader-Telegram  (M&E&S) 

tFond  du  Lac  Commonwealth  (E) . 

tGreen  Bay  Press  Gazette  (E) . 

Kenosha  News  (E) . 

La  Crosse  Tribune-Leader  Press  (E&S) 
Madison,  Wisconsin,  State  Journal  (E) 
Madison,  Wisconsin,  State  Journal  (S). 

Milwaukee  Wisconsin  News  (E) . 

Milwaukee  Journal  (E) . 

Milwaukee  Journal  (S) . 

Milwaukee  Sentinel  (M&E) . 

Milwaukee  Sentinel  (S) . 

Racine  Journal  News  (E) . 

Sheboygan  Press  (E) . 

Superior  Telegram  (E) . 

Wausau  Record-Herald  (E) . 

Government  Statements,  April  1,  1919. 
•Publisher’s  Statement,  April  1,  1919. 
tA.  B.  C.  Statement,  April  1,  1919 


Circola- 

Rate  for 

tion 

5,000  lines 

5,010 

.0143 

6,593 

.02 

9,042 

.027 

6,017 

.025 

11,011 

.025 

5,221 

.0129 

13,567 

.035 

tl4,689 

.035 

tl0,891 

.03 

•68,431 

.10 

113,830 

.14 

93,830 

.14 

81,752 

.11 

67,162 

.11 

7,666 

.025 

6,693 

.0214 

15,152 

.035 

5353 

.01785 

1. 


Editor  &  Publisher  for  September  4,  1919 


39 


NEW  HOME  FOR  FAST  GROWING 
OHIO  DAILY 


The  Middletown  (Ohio)  Journal  has  decided  to  erect  a  new  home  to 
meet  its  growing  needs.  The  building  will  be  modem  in  every  way  with 
a  frontage  of  50  feet  and  a  depth  of  125  feet.  The  plant  will  be 
equipped  with  up-to-date  machinery.  The  owners  have  shown  their  con¬ 
fidence  in  the  future  of  Middletown  by  making  provision  for  a  city  of  50,000 
— twice  its  size  today. 

The  building  will  be  constmcted  of  tapestry  brick  laid  in  pattern,  with 
Bedford  stone  trimmings  and  a  white  Indiana  limestone  base  course.  The 
floors  will  be  of  concrete  and  tiling.  Shower  baths  will  be  provided  for 
employes  and  play-rooms  for  the  carriers.  Frank  B.  Pauly  has  been  editor 
and  manager  for  the  past  five  years,  during  which  time  the  circulation  and 
advertising  have  been  trebled. 


LAWRENCE  DISPATCHES 
WIDELY  SYNDICATED 


Famous  Washington  Correspondent  Or> 

ganizes  Company  for  Wider  Distribu¬ 
tion  of  His  Interpretative  News 
Articles — Has  Won  Laurels 

David  Lawrence,  who  has  won  a 
place  of  special  distinction  among  Wash¬ 
ington  correspondents  through  his  in¬ 
terpretative  dispatches  on  national  and 
international  problems,  has  broadened 
the  scope  of  his  activities.  He  has 
organized  “David  Lawrence,  Inc.,’’  with 
headquarters  in  Washington,  to  facilitate 
the  distribution  of  his  dispatches  to  a 
list  of  leading  newspapers  now  num¬ 
bering  about  sixty-eight  and  increasing 
constantly. 

This  organization  took  control  of  the 
dispatches  on  July  1,  and  the  New  York 
Evening  Post — for  which  newspaper 
Mr.  Lawrence  had  been  special  Wash¬ 
ington  correspondent  for  several  years — 
continues  to  print  them  on  the  same 
basis  with  the  other  newspapers.  These 
dispatches  are  being  printed  by  repub¬ 
lican  and  democratic  newspapers  alike, 
as  they  are  non-partisan  observations 
by  a  man  trained  to  analyze  significant 
news  without  bias. 

The  Washington  Feature  Service  is 
a  subsidiary  company,  and  Editok  & 
Publisher  is  informed  that  its  plans 
include  the  development  of  a  wide  range 
of  distinctive  matter,  under  the  general 
direction  of  Mr.  Lawrence. 

Mr.  Lawrence  obtained  his  first  train¬ 
ing  as  a  newspaper  man  on  the  Buffalo 
Express.  When  he  became  a  student 
at  Princeton  he  represented  the  Asso¬ 
ciated  Press  there,  and  among  his 
achievements  is  recorded  a  beat  on  the 
death  of  Grover  Cleveland.  Upon  leav¬ 


ing  Princeton  he  continued  as  an  As¬ 
sociated  Press  man  and  followed  Wood- 
row  Wilson  through  his  career  as 
Governor  of  New  Jersey  and  his  cam¬ 
paign  for  the  Presidency. 

The  A.  P.  assigned  him  to  cover 
many  big  news  events,  such  as  the  Mc¬ 
Namara  trial  and  the  Mexican  revolu¬ 
tions  of  1910  and  1912.  He  is  con¬ 
sidered  as  a  leading  authority  today  on 
Mexican  affairs. 

When  the  great  war  broke  Mr.  Law¬ 
rence  was  White  House  correspondent 
of  the  A.  P.  and  was  placed  in  charge 
of  the  international  news  department  of 
that  organization  at  Washington,  super¬ 
vising  the  gathering  of  news  through¬ 
out  the  Lusitania  controversy.  His  ac¬ 
curate  forecasts  of  diplomatic  moves 
attracted  nation-wide  attention.  In 
December,  1915,  he  became  correspond¬ 
ent  of  the  New  York  Evening  Post  and 
his  dispatches  appeared  exclusively  in 
that  newspaper  for  about  two  years. 
The  demand  for  the  rights  to  print  them 
in  other  newspapers  induced  the  Post 
to  arrange  to  telegraph  them  simultan¬ 
eously  to  a  large  list  of  papers. 

DAVIS  BACK  FROM  WAR  WORK 


Again  with  Morgan  Agency  After  Serving 
K.  of  C.  Abroad 

Bo-ston,  Mass.,  Sept.  3. — John  A. 
Davis,  after  a  year’s  service  as  a 
Knights  of  Columbus  secretary  in 
France,  has  returned  to  this  country 
and  resumed  his  duties  as  vice-president 
of  the  John  J.  Morgan  Advertising 
Agency. 

Besides  conducting  two  clubs,  a  the¬ 
atre,  a  warehouse  and  an  amusement 
park  at  La  Rochelle,  as  head  secretary 
in  that  area  for  the  K.  of  C.,  he  had 
supervision  of  twelve  other  sections  of 
welfare  work. 


ILLINOIS 

There  are  seventy-three  incorpor¬ 
ated  cities  in  Illinois  each  having  a 
population  in  excess  of  5,000. 

Seventy-three  worth  while  trading 
centers  in  58,980  square  miles,  giving 
each  city  an  average  of  over  eighty 
square  miles  of  territory  to  draw 
from. 

There  are  250,000  farms  in  Illinois,  every 
one  of  them  close  to  some  pretty  much  worth 
while  city — and  these  are  the  highest  priced 
farms  in  the  United  States. 

Illinois  is  easy  to  get  to,  easy  to  get  around 
in  and  easy  to  win  in  a  business  way. 

Illinois  daily  newspapers  are  representative 
— and  localize  national  advertising  so  that  with 
the  cooperation  of  local  merchants,  who  get 
their  business  through  their  home  town  daily 
newspapers,  national  advertisers  get  action  com- 
ineAsurate  with  their  expenditures. 


2,500 

10,000 

, 

Circulation  Lines 

Lines 

Aurora  Beacon  News  (E) . 

16,000 

.04 

.04 

Bloomington  Pantagraph  (M) . 

17,213 

.035 

.035 

Champaign  Daily  Gazette  (E) . 

4,60.5 

.0129 

.0129 

Chicago  American  (E)  . 

326,998 

.40 

.40 

*Chicago  Herald-Examiner  (M) . 

289,094 

.38 

.31 

^Chicago  Herald-Examiner  (S) . 

596,8.51 

.53 

.46 

Chicago  Daily  News  (E) . 

386,498 

.43 

.43 

Chicago  Journal  (E)  . 

116,807 

.22 

.18 

Chicago  Post  (E)  . 

55,477 

.25 

.12 

Danville  Commercial  News  (E) . 

15,086 

.03 

.03 

*Elgin  Courier  (E) . 

8,173 

.02 

.02 

Moline  Dispatch  (E)  . 

10,113 

•  .03 

.03 

Peoria  Star  (E)  . 

22,738 

.045 

.04 

Quincy  Journal  (E)  . 

*8,591 

.025 

.025 

Rockford  Register-Gazette  (E) . 

13,477 

.03 

.03 

Sterling  Daily  Gazette  (E) . 

5,072 

.02 

.02 

Total  Circulation  1,892,449. 

Rate  per 

line,  $2.3304. 

Government  Statement,  April  Ist,  1919. 
•A.  B.  C.  Report,  April  Ist,  1919. 
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BRIEFS 


“Valon  Tiella”  (The  Lighter 
Road),  a  booklet  published  by  the  Fin¬ 
nish  Socialist  Publishing  Company,  of 
Fitchburg,  Mass.,  has  been  prohibited  by 
the  chief  press  censor  for  Canada. 

Thomas  G.  Duque,  the  director  of 
the  Star  and  Herald  in  Panama,  is  the 
successor  of  his  father,  Don  Jose  G. 
Duf|ue,  who  died  last  year. 

The  Portsmouth  (Ohio)  Times,  an 
evening  paper,  will  issue  a  morning 
edition  this  fall. 

First  annual  golf  tournament  of 
the  Des  Moines  .Advertising  Club  com¬ 
menced  Friday,  Aug.  29.  The  daily 
papers  of  the  city  are  offering  cups  and 
members  of  the  club  and  local  merchants 
arc  offering  all  sorts  of  prizes.  One 
feature  of  the  tournament  is  that,  out¬ 
side  of  the  main  prizes,  the  contestants 
will  not  know  what  prizes  they  arc  to 
receive  until  the  tourney  is  over. 

Lieut.  Sewell  Collins,  who  once 
held  positions  on  the  Chicago  Tribune 
as  cartoonist  and  dramatic  critic,  has 
lieen  presented  with  the  military  cross 
by  Sir  Douglas  Haig.  He  served  as 
intelligencer  officer  in  London.  Lieut. 
Collins  is  a  successful  playwright  as  well 
as  an  ex-newspaper  man.  One  of  his 
latest  plays,  “Rescuing  .Annie,”  will  open 
in  New  York  City  this  fall. 

“Cixm”  Manning,  veteran  Chicago 
newspaper  police  reporter,  who  has  just 
returned  from  overseas,  where  he 
served  with  the  U.  S.  Coast  Artillenr, 
was  married  to  Miss  Sadie  Agnes  Gill, 
of  Chicago,  at  St.  Andrew’s  (Thurch  this 
week. 

Wallace  (“Wallie”)  Smith,  crea- 
tor  of  the  popular  “Joe  Blow  and  Bitter 
Bill”  daily  illustrated  dialogue  feature 
in  the  Chicago  Evening  American,  is 
representing  his  paper  on  the  Mexican 
border  during  the  operations  of  the 
Eighth  Cavalry  in  pursuit  of  the  Ren- 
tarias  bandit  gang.  All  of  ‘^Vallie’s” 
news  stories  appeared  signed  nowadays. 

Jackson  J.  Donovan,  former  sport- 
ing  editor  of  the  Bridgeport  (Conn.) 
Post,  is  now  employed  at  the  Lake  Tor¬ 
pedo  Boat  Company  plant. 

Robert  Farreu.  has  resigned  as 
sporting  editor  of  the  Bridgeport 
(Conn.)  Sunday  Herald.  Editor  Richard 
Howell  is  temporarily  getting  out  the 
sporting  section. 

Victor  W.  Ferris,  citv  editor  of 
the  Norwalk  (Conn.)  Hour,  recently 
took  a  party  of  friends  in  his  yacht 
Diik  to  Oyster  Bay,  Long  Island,  to  visit 
Roosevelt’s  grave. 

fiORDON  ErTZ,  of  THE  PaLETTE  AND 
Chisel  Club,  Chicago,  and  former  news¬ 
paper  and  magazine  illustrator,  who  re¬ 
cently  was  discharged  from  U.  S.  Army 
camouflage  service,  has  just  been  ap¬ 
pointed  to  the  art  department  of  Selz- 
nick  motion  pictures,  and  will  shortly 
leave  to  assume  his  new  duties  in  the 
New  York  City  studios. 


During  the  seven  months  'ending  Julr  31 

614,922  r.' 

of  national  advertising  were  published  in 

The  Clarksburg 
Telegram 

a  gain  over  the  same  period  of  1918  of 

74.5% 

It  pays  to  advertise  in  “West  Virginia’s 
Leading  Newspaper." 


.Announcement  has  been  mam  of 
the  engagement  of  Francis  Ida  Beards¬ 
ley,  of  Stratford,  Conn.,  to  Herbert  P. 
Plank,  special  writer  for  the  Bridgeport 
Sunday  Herald. 

.Albert  W.  Fell,  general  manager; 
Harry  M.  Nelson,  treasurer,  and  Frank¬ 
lin  I.  Jordan,  plant  manager  of  the  Pil¬ 
grim  Press,  Boston,  are  enjoying  a  hik¬ 
ing  trip  in  the  White  Mountains. 


PAPER  ADS  AID  FLORISTS 


Are  Least  Elxpensive  and  Most  Efficient 
Boosters,  Convention  Hears 

Detroit,  Mich.,  Sept.  2. — Newspaper 
advertising  as  the  least  expensive  and 
most  efficient  medium  for  spreading  the 
gospel  of  “Say  It  With  Flowers”  was 
advocated  at  the  convention  here  of  the 
.American  Florists  and  Ornamental 
Horticulturists,  by  Payne  Jennings,  of 
Chicago. 

He  recommended  an  advertising  ap¬ 
propriation  of  5  per  cent  of  the  annual 
sale,  emphasizing  the  fact  that  this  was 
money  invested  rather  than  spent  and 
the  best  form  of  business  insurance. 


Albany  Soldiers  Retom 
.Albany,  N.  Y.,  Sept.  3.— Albert  H. 
Easingwood,  who  was  with  the  British 
army  in  France,  and  Jerome  L.  Smith, 
who  was  attached  to  General  Pershing’s 
headquarters  in  Paris,  have  joined  the 
staff  of  the  Knickerbocker  Press. 
James  H.  Mansell  is  the  latest  addition 
to  the  reportorial  staff  of  the  Albany 
(N.  Y.)  Argus.  William  Marlette  has 
returned  to  the  staff  of  the  Schenectady 
(N.  Y.)  L’nion-Star. 


Combines  Athletics  and  Publicity 
Chicago,  5)ept.  3. — James  Leonard  Lee, 
for  seven  years  editor  of  the  Evanston 
Daily  News-Index,  and  former  member 
of  the  editorial  staff  of  the  Chicago  Her¬ 
ald  and  Examiner,  has  been  elected  di¬ 
rector  of  athletics  and  publicity  of 
Northwestern  University  at  Evanston. 
His  apiKiintment  makes  him  a  voting 
member  of  the  faculty. 


.'  aes  Bankers’  Eldition 
The  Twin  City  Sentinel  of  Winston- 
Salem,  N.  C.,  issued  a  special  North 
Carolina  Bankers’  Convention  Edition 
on  August  20,  in  celebration  of  the 
opening  of  the  annual  gathering  which 
was  held  in  that  city  this  year.  The 
convention  number  was  made  up  in  four 
sections  and  contained  36  pages. 


The  Religious 
Publications  are 

COMING 

BACK  with  their 

far ’Seeing  general 
advertisers. 

THE  CONGREGATIONALIST 

14  BEACON  ST,  BOSTON 


U.  S.  P.  O.  Report 

For  the  period  ending  April  1,  1919, 
Average  Daily  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoya  the  largest  aftemoon  and 
Sunday  net  paid  circulation  o(  any 
newspaper  published  in  the  antira 

South. 


A  VANDERBILT  ENTERS 
NEWSPAPER  WORK 


(Continued  from  Page  5.) 

cided  on  than  for  the  place  in  the  world 
that  his  family  would  have  him  take. 

His  family  has  agreed,  however,  that 
he  shall  have  his  room  at  home  and  he 
can  drop  around  when  he  cares  to,  or 
is  hungry,  for  a  meal.  That  promised 
assistance  is  not  helping  him  a  great 
deal  right  now  for  his  father  is  in  Eu¬ 
rope  on  business,  hlA  mother  and  sister 
are  out  of  town,  the  house  is  boarded 
up  and  as  a  result  he  is  bunking  on  his 
29-foot  racing  sloop  down  on  Long  Is¬ 
land  Sound. 

He  still  has  his  little  roadster,  a  gift 
of  allowance  days  but  is  already  finding 
it  expensive  on  his  salary.  .As  a  mat¬ 
ter  of  fact  since  becoming  a  newspaper 
reporter  he  has  for  the  first  time  in  his 
life  enjoyed  that  rare  experience  of 
having  his  banker  call  him  up  and  tell 
him  his  account  was  overdrawn. 

Many  Untrue  ’Things 

There  are  some  things  that  have  been 
said  about  young  Mr.  Vanderbilt  that 
are  not  true ;  his  often  referred  to 
yacht  is  the  little  sloop  on  which  he 
sleeps  at  the  present  time,  and  to  say 
the  very  best  the  quarters  are  cramped; 
he  spends  his  day  off  racing  on  Long 
Island  Sound  and  not  at  Newport,  a 
place  he  does  not  think  much  of  and 
which  he  has  visited  only  once  this 
year  and  then  for  but  two  days ;  his 
favorite  part  of  the  whole  wide  world 
is  the  Pacific  Northwest,  and  especially 
the  Puget  Sound  country;  he  is  not 
covering  his  assignments  in  a  high- 
powered  touring  car  and  does  not  ex¬ 
pect  to  in  the  future. 

He  confesses  that  his  principal  assign¬ 
ments  to  date  have  been  with  “office 
pests”  and  some  rewrite  thrown  in.  His 
ambition  is  still  to  cover  a  real  big  hap¬ 
pening  of  importance  from  the  scene  of 
activity. 

He  has  always  been  interested  in 
newspaper  work.  For  some  time  he 
attended  Lake  Placid  Academy  and 
while  there  was  interested  in  school 
journalism.  He  was  for  a  time  busi¬ 
ness  manager  and  later  editor  of  the 
Migrator,  a  semi-monthly  school  paper. 
He  has  been  unable  to  develop  any 


The  Detroit  News 


I>iil>li5hril  more  Department  Store  adver 
tininir  on  Sundays  than  its  only  Sunday 
competitor.  Week  days,  it  carries  more 
than  all  its  competitors  combined.  In 
total  advertising  it  is  First  In  America. 


great  interest  in  finance  or  mathematics. 
The  only  studies  that  have  interested 
him  greatly  are  history,  politics,  lan¬ 
guages  and  first  of  all  the  other  people 
in  the  world.  , 

Will  Own  Paper 

There  is  no  indication  that  the  social 
whirl  will  draw  him  into  it  and  dancing 
— well,  he  says  that’s  all  right  if  you 
can’t  think,  have  nothing  else  to  do  and 
time  is  the  only  thing  that  is  worrying 
you. 

While  in  the  army  he  did  some  work 
for  such  well  known  publications  as 
Stars  and  Stripes,  the  Gas  Attack  and 
Trench  and  Camp.  Politically  he  pro¬ 
fesses  independence,  on  the  big  ques¬ 
tions  of  today  his  mind  is  open. 

This  does  not  mean  that  he  has  not 
opinions  on  present-day  events  and  their 
possible  results,  but  he  is  young  and  out 
to  learn  and  it  would  be  unfair  to  him 
to  set  them  down  here. 

Mr.  Vanderbilt  believes  that  the  news¬ 
paper  is  the  greatest  agency  for  good  in 
the  world.  He  believes  that  its  impor¬ 
tance  will  grow  each  day  and  that  it 
must  lake  the  leadership  in  world  re¬ 
making  for  betterment  to  all  people. 

His  only  concern  at  present  is  to  learn 
all  about  the  newspaper  business  from 
the  sub-basement  to  the  roof. 

His  ambition  of  the  future  is  editor¬ 
ship  or  ownership  of  a  big  newspaper 
and  a  place  in  helping  to  influence  all 
mankind  for  better  things. 


Mrs.  Hears!  Heads  Committee 
Mrs.  William  R.  Hears!  has  been  ap¬ 
pointed  by  Mayor  Hylan,  of  New  York, 
as  chairman  of  the  Mayor’s  Committee 
of  Women  on  Receptions  to  Distin¬ 
guished  Guests  in  connection  with  the 
approaching  visit  of  the  Prince  of  Wales. 
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EDITORS  DEFEND  POLICY  OF  BIG 
SPACE  FOR  BASEBALL  NEWS 

Many  Contend  That  Topic  Is  Rarely  Over-Played  Because  of 
Its  Intimate  Interest  to  All  Men — Others 
See  Need  for  Curtailment. 

Editors  in  various  cities  who  have  l)een  interviewed  l)y  representatives 
of  Editor  &  Publisher  on  the  sul)ject  of  proper  and  reasonable  space 
for  baseball,  in  the  face  of  a  n  vd  to  economize  in  the  use  of  newsprint, 
generally  concede  that  this  topic  should  be  confined  to  its  news  value. 

However,  no  editor  will  admit  that  his  own  newspajier  is  overjikying 
the  news  appeal  of  the  national  game,  insisting  u|)on  its  strong  hold  upon 
the  mind  of  the  average  reader. 

Plain  Dealer  Averages  Six  Columns  a  Day 


W.  G.  Vorpe,  Sunday  feature  editor 
and  now  acting  managing  editor  of  the 
Cleveland  Plain  Dealer,  does  not  think 
that  “baseball  news  is  generally  over¬ 
played  at  present.’’ 

Discussing  the  question  of  conserving 
news  space .  in  big  dailies,  Mr.  Vorpe 
said ; 

“There  may  be  individual  cases  of 
newspapers  giving  it  more  space  than  is 
necessary.  Baseball,  during  the  season, 
is  perhaps  the  largest  single  item  of 
news  that  appears  daily  and  has  a  larger 
class  of  readers  looking  for  the  in¬ 
formation  than  is  given  by  the  hasehall 
reporters.  As  newspapers  are  issued 
primarily  for  the  dissemination  of  news, 
it  is  highly  important  that  sufficient  at¬ 
tention  be  paid  to  a  news  item  of  so 
extreme  importance  to  a  large  class  of 
readers. 

“The  question  of  reasonable  space  de¬ 
pends  upon  the  definition  of  reasonable 
as  applied  by  various  managers  afid 
publishers  of  newspapers.  The  Plain 
IValer,  which  carries  baseball  news  of 
the  American  League,  the  National 
League,  the  American  As.sociatjon  and 
some  of  the  smaller  leagues  which  are 
pertinent  to  this  territory,  gives  to  pro¬ 
fessional  baseball  an  average  of  six  col¬ 
umns  a  day:  that  is,  when  the  teams  are 
generally  all  playing.  This  si>ace  will 
run  lighter  or  heavier,  as  the  occasion 
may  demand.  Newspapers  in  cities 
having  two  of  the  major  leagues  repre¬ 
sented  will  occasionally  have  to  give  a 
little  more  space. 

“Amateur  baseball,  which  is  a  very 
popular  sport  among  all  red-hlooded 
boys,  is  a  considerable  item  in  the  news 
of  Cleveland  newspapers,  especially  on 
Saturdays  and  Sundays,  and  the  Plain 
Dealer  is  in  the  hahit  of  carrying  .some¬ 
thing  around  50  to  70  scores  of  amateur 
games  on  Monday  morning,  many  of 
which  are  box  scores.’’ 


M.  R.  Galt,  managing  editor  of  these 
papers,  thinks  that  while  the  amount 
of  space  devoted  to  local  games  is  not 
too  large  in  cities  that  have  a  big  team, 
altogether  too  much  is  given  to  outside 
games.  “The  box  score  and  play  by 
innings  are  sufficient,  in  my  opinion,” 
he  says.  “The  space  could  easily  be  cut 
to  two  or  two  and  one-half  columns. 
But  nothing  can  lie  done  unless  the 
papers  take  concerted  action.  I  hope 
that  F.iiitor  &  Pum.isifKR  will  succeed 
in  getting  something  started.” 

Opinions  of  St.  Louis  Elditors 

B.  F'.  Bradley,  general  manager  of 
the  St.  Diuis  Star,  says :  “There  is  a 
tremendous  popular  demand  for  base¬ 
ball  news,  and  I  do  not  see  how  the 
newspapers  can  get  away  from  meeting 
that  demand.  Personally,  1  think  hase- 
ball  is  a  clean,  healthy  sport,  and  ought 
to  he  encouraged.  VVe  aim  to  regulate 
the  amount  of  news  space  devoted  to 
baseball  according  to  the  interest  and 
enthusiasm  of  the  puhlic,  which  in  turn 
is  regulated  by  the  standing  of  the  local 
teams  in  the  percentage  columns.  Gen¬ 
erally  speaking,  no  newspaper  can  run 
counter  to  a  popular  demand  in  news 
classifications,  and  baseball  is  one  of 
the  sjKjrts  that  are  of  paramount  inter¬ 
est  to  the  public.” 

Homer  Bassford,  general  manager  of 
the  St.  Louis  Times,  observes :  “The  St. 
Louis  Times  treats  baseball  news  exact¬ 
ly  as  it  treats  any  other  news.  If  the 
teams  are  playing  and  the  interest  is 
large,  it  gives  a  proportionately  larger 
amount  of  space  to  this  department. 
When  interest  in  the  home  team  falls 
off,  space  is  reduced  correspondingly 
and  attention  is  given  in  an  increased 
degree  to  the  leading  teams  in  other 
cities.” 

Sam  Heilman,  managing  editor  of 
the  St.  Louis  Republic,  offers  some  ad¬ 
vice  to  the  editor:  “If  the  editor  of 
FlniToR  &  Publisher  would  ride  in 


street  cars  and  mingle  with  the  people 
on  the  street  corners,  he  would  know 
that  baseball  is  so  widely  read  and  dis¬ 
cussed  that  any  amount  of  news  space 
given  to  it  would  not  be  overplaying  it. 
The  one  thing  a  newspaper  has  to  do 
is  to  sell  its  papers,  the  baseball  news 
does  sell  papers.  If  the  people  want 
baseball,  and  they  do,  baseball  news  is 
not  overplayed.  In  my  opinion,  the  big 
waste  in  space  is  in  market  news.  Not 
1  per  cent,  of  a  newspaper’s  readers  are 
interested  in  market  news.  I  have  yet 
to  hear  an  argument  on  the  street  cor¬ 
ner  as  to  why  Bethlehem  steel  went 
down  two  points,  but  you  can  always 
get  up  a  conversation  on  whether  the 
Cincinnati  Reds  will  win  the  pennant.” 

No  Interest  in  Off-Season 

George  W.  Norton,  editor,  Portland 
(Me.)  Express- Advertiser,  says: 

“The  same  general  rule  should  be  ap¬ 
plied,  in  niy  opinion,  to  the  space  de¬ 
voted  to  baseball  as  to  all  other  matters. 
It  should  be  given  space  according  with 
news  value.  In  the  off  season  it  has 
none,  and  it  seems  to  me  a  waste  of 
space  to  use  any  so-called  ‘dope’  when 
there  is  actually  no  news  in  it.  When 
the  season  actually  begins  the  stories  be¬ 
come  of  news  value,  and  are  entitled 
to  just  so  much  space  as  this  requires. 

“The  habit  of  trying  to  keep  up  an 
interest  in  this  particular  sport  by 
printing  gossip  that  is  not  news  is  not 
good  journalism.  When  things  are  hap¬ 
pening  then  it  becomes  the  province  of 
the  newspaper  to  tell  all  there  is  to  tell.” 

E.  R.  Russell,  editor  of  the  Portland 
Argus,  comments: 

“In  our  opinion  baseball  is  one  of 
the  very  ‘live’  items  of  news.  It  may 
lie  overplayed  by  a  few  newspapers,  but 
ordinarily  we  believe  it  is  given  little 
more  than  its  true  value.  By  that  we 
mean  few  newspapers  furnish  more  in¬ 
formation,  or  occupy  more  space  than 
their  readers  demand. 

“During  play  season  from  three  to 
six  columns  appears  like  a  reasonable 
average,  dependent  largely  upon  local 
conditions,  while  between  seasons  from 
half  to  a  full  column,  we  believe,  will 
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Hopes  for  Concerted  Action 
The  St.  Paul  Dispatch  Printing  Co. 
has  no  cause  to  worry,  as  it  has  its  own 
paper  mill.  C.  K.  Blandin,  publisher  of 
the  Dispatch-Pioneer  Press,  says :  “I  do 
not  think  too  much  space  is  being  given 
to  baseball.  When  you  consider  that 
16,(K)0  people  witnessed  a  recent  game 
here  you  can  readily  perceive  what  the 
readers  want.” 
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fully  ‘cover’  most  publications.” 

H.  M.  Bigelow,  editor  of  the  Portland 
Press,  has  this  to  say: 

“I  regard  baseball  as  more  than  a 
sport ;  it  is  an  institution,  and  its  edu¬ 
cational  influence  on  the  American  peo¬ 
ple  is  a  power  for  good.  The  news¬ 
papers  should  give  it  all  the  space  they 
can,  although,  of  course,  it  is  possible  to 
overdo  it.  I  am  not  a  baseball  fan, 
either,  and  rarely  attend  games.” 

W.  H.  Cowles,  publisher  of  the  Spokane 
(Wash.)  Spokesman-Review,  says: 

“Baseball  has  been  overplayed  in  the 
past.  It  still  is  in  some  centers.  A  half 
or  three-quarter  column  introduction  to 
a  ball  game  is  absurd.  Box  scores  out¬ 
side  of  local  clubs  are  unnecessary.  The 
Associated  Press  reports  to  the  Spokes¬ 
man-Review  are  first  class.” 


Des  Moines  Ad  Men  Elect 

The  Des  Moines  Advertising  Club  will 
send  a  delegation  of  thirteen  to  the 
Associated  Advertising  Club  Convention 
at  New  Orleans.  All  the  officers  of  the 
club  were  elected  as  delegates,  with 
Harter  Hull,  president,  as  delegate  at 
large.  Money  to  defray  the  expenses  of 
the  delegation  was  raised  last  winter 
at  the  annual  Ad  Club  Show  and  F'rolic. 

The  delegates  elected  are  W.  S.  Arant, 
Chester  Cogswell,  Byron  H.  Dawson, 
Clifford  DePuy,  C.  W.  Graham,  Harold 
Holmes,  Harter  Hull,  Geo.  A.  Jewett, 
T.  W.  Le  Quatte,  F2.  P.  Schwartz,  Paul 
B.  Talbot,  FI.  Allen  Walker,  and  F'red 
Wiley. 


Charles  M.  F'landrau  has  resigned  as 
dramatic  critic  of  the  St.  Paul  Dispatch- 
Pioneer  Press  and  will  spend  the  winter 
on  the  Pacific  Coast. 
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TAKING  RUMELY  CASE 
EVIDENCE  IN  RERNE 

r.  S.  Coverniiiriil  Af(enlK  KxainininK  Fg- 

urea  in  Noieii  New  York  Evening 
Mail  Gave  Dr.  Albert  Admiln 
Handling  Mone>  for  (Germany 

Bes.ne,  Switzerland,  .Aiik-  29. — Kvi- 
(k-nce  is  now  iieing  taken  un  commission 
l>efore  Francis  Stewart,  United  States 
(  onsul  at  Herne,  in  connection  with 
charges  against  Dr.  Kdward  A.  Kumely 
as  purchaser  of  the  New  York  Evetiitig 
-Mail,  and  against  the  New  York  lawyers, 
l.indheim  and  Kaufmann,  who  advtsed 
Kumely  in  transactions  with  Dr.  .Albert, 
formerly  German  agent  in  New  York 
and  now  German  Under-Secretary  of 
State. 

The  charge  against  the  defendants  is 
tliat  the  Evening  Mail  was  purchased 
by  Dr.  Kumely  with  money  supplied  by 
Albert,  who  was  head  of  the  German 
(Government’s  propagandist  organization 
iti  the  United  States. 

Albert,  giving  his  evidence  in  English, 
admitted  that  he  had  advanced  money 
for  the  purchase  of  the  Evening  Mail 
from  funds  in  his  hands — funds  result¬ 
ing  from  the  raising  of  German  loans  in 
(he  United  States  and  from  certain  other 
sources. 

He  said  that  he  had  advanced  this 
money  somewhat  against  his  own  judg¬ 
ment,  but  his  objection  had  been  over¬ 
ruled  by  Dr.  Dcrnl)urK.  who  assured  him 
that  advancing  this  money  was  proper, 
and  that  Hermann  Sielcken,  the  (ier- 
man-American  cotTee  magnate,  who  had 
been  living  many  years  in  (iermany, 
would  assume  responsibility  for  the 
transaction. 

Dr.  Albert  said  he  had  never  reccive<l 
any  money  or  had  any  kind  of  com¬ 
munication  with  -Mr.  Sielcken  and  knew 
of  no  communication  by  Dernburg  to 
Sielcken.  All  l>r.  .Albert  knew  or  cared 
to  know  alxiut  the  transaction  was  that 
Itemburg  had  told  him  to  act  as  he  did. 

.Albert  gave  his  evidence  with  great 
apparent  frankness  and  directness,  but 
explained  that  the  matters  alM)ut  which 
he  was  examined  hapiK-ned  so  long  ago, 
and  that  he  had  since  pas.sed  thr<iugh 
such  troublous  times,  that  his  recollec- 
(i'ln  of  many  details  was  necessarily 
very  vague. 

Schultze-Gaevernitz,  a  former  meni- 
Ixr  of  the  (German  Reichstag,  is  ex- 
I>ected  to  give  evidence  l)efore  the 
ci  mmissioner  concerning  his  connection 
with  the  purchase  of  the  newspaper. 


Will  Meet  Next  in  Quanah 
Quanaii,  Tex.,  Sept.  1. — This  city  has 
liecn  selected  by  the  executive  committee 
of  the  Northwest  Texas  I’ress  .Associa¬ 
tion  as  the  place  for  holding  the  next 
annual  meeting.  The  .Northwest  Texas 
Fress  Association  includes  all  territory 
north  of  the  Texas  &  I’acilic  Railway 
and  west  of  P'ort  Worth  and  has  a  mem- 
liership  of  several  hundred.  The  time 
of  the  meeting  has  not  been  selected. 


A.  B.  C.  Figures 
Are  Wrong 

at  of  TODAY.  Our  circulation  u  of 
April,  however,  it  correctly  reported. 
But  the  circulation  hat  increased  to 
7,212  net  paid — nearly  1,000  better  than 
in  April.  The  rate  it  2%c.  per  agate 
line. 

Beloit  it  “the  best  town  of  the 
country"  for  the  national  advertiter. 

BELOIT  NEWS 


BECOMES  ATHLETIC  DIRECTOR 


Forlland  Sport  Writer  Resigns  to  .ArrepI 
Position  with  Stale  (Gillege 

I'liKTi.ANii.  .Me.,  Sept.  .1. — WiMidbury  I". 
Ilnwe  has  completed  his  duties  as  assist¬ 
ant  sporting  editor  »»f  the  Express-Ad- 
V  e  r  t  i  s  c  r,  in 
order  to  at  once 
take  up  his  new 
duties  as  assist¬ 
ant  athletic  di¬ 
rector  of  New 
11  a  m  p  s  h  i  r  c 
State  College  at 
Durham. 

Howe  is  a 
graduate  of 
W  e  stbrook 
Seminary,  and 
has  taken  an 
active  interest 
in  all  kinds  of 
athletics  there,  in  the  Deering  High 
.School  and  in  the  Maine  colleges.  He 
has  served  as  baseball,  football  and 
basket-ball  official  several  years.  He 
also  has  coached  at  Westbrook  Sem¬ 
inary. 

He  served  in  the  United  States  Naval 
Reserves  in  this  district  during  the 
war.  He  has  lieen  engaged  in  news¬ 
paper  work  in  Portland  since  leaving 
ihe  seminary. 


MARYLAND  WEEKLY  SOLD 


Wieomiro  News  Acquired  by  F.  P. 

Adkins  and  Associates 

Sai.i.^hi  rv,  .\td..  Sept.  2. — Hrewington 
Hrothers’  Company,  owners  of  the 
Wicomico  News,  a  weekly  newspaper, 
have  sold  out  to  interests  represented 
by  I'red  P.  .Adkins,  Dale  Adkins  and 
.Amos  W.  W.  Woodcock,  who  will 
orgatiize  a  new  corporation  ktiown  as 
the  News  Publishing  Company. 

Ex-Senator  Marion  .\l.  Hrewington 
several  years  ago,  with  his  brother, 
Harry  L.  Hrewington.  established  the 
Wicomico  News  and  developed  the 
newspaper  and  printing  business  from 
a  very  small  enterprise  to  one  of  the 
leading  publicati<ins  and  largest  print¬ 
ing  establishments  on  the  Eastern  Shore. 
The  Hrewittgtfin  brothers  have  f»)r 
several  months  Ix-en  in  ill  health. 


A  Steady  Increase 

in  the  volume  of  advertising 
appearing  in  THE  PLAIN 
DE.ALER  not  only  indicates 
new  advertisers,  but  an  in- 
crease<l  amount  of  advertising 
from  old  ones  who  have  learned 
by  actual  experience  that  they 
get  the  best  returns  from 
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Pity  the  Poor  Newsprint 
Paper  Manufacturers 

Spanish  River  Mills  Aniiuuiiee  an  In- 
rrease  in  Annual  Earnings  of  Merely 
12.6%-  Hopes  for  Better  Times 


Montreal,  Sept.  3. — The  annual  re¬ 
port  of  the  Spanish  River  Pulp  &  Paper 
Mills,  Ltd.,  just  issued,  covering  the 
year  ended  June  30,  1919,  is  the  best  in 
the  company’s  history. 

It  shows  net  revenue  of  $2,757,(KK),  an 
increase  of  over  $1,028,000,  or  nearly  60 
per  cent  over  the  figures  for  the  previous 
year.  .After  making  generous  allowance 
for  depreciation,  deducting  interest 
charges,  putting  aside  large  sura  for  con¬ 
tingencies,  there  remains  available  for 
dividend  purposes  the  sum  of  $1,296, (XX), 
against  $577,000  last  year.  This  surplus 
is  equivalent  to  22.6  per  cent  on  the  out¬ 
standing  preferred  stock,  compared  with 
10  per  cent  earned  last  year. 

After  allowing  for  a  full  year’s  divi¬ 
dend  requirements  on  the  preferred, 
there  remains  a  balance  equal  to  11.1 
l>er  cent  on  the  common  stock  against 
2.2  per  cent  last  year.  The  record  of 
the  Spanish  River  company  will  be  best 
shown  by  a  comparison  of  the  surplus  of 
six  years’  ago  and  today.  In  1914  the 
surplus  was  $157,000;  in  1916,  $431,(XK); 
last  year,  $577,000,  and  in  the  year  just 
closed,  $1,2%, 000. 

President  (ieorge  Mead,  in  his  annual 
report  to  the  shareholders,  says : 

“The  result  of  the  past  twelve  months’ 
operations,  while  showing  substantial 
increase  over  the  previous  year,  does 
not,  however,  in  the  opinion  of  your 
directors,  yet  represent  adequate  re¬ 
turns  upon  the  very  favorable  rc.sources 
of  the  C(>mpany,  or  the  large  amount  of 
capital  invested.’’ 


You  can  reach 

Albany,  Troy  and 
Schenectady  with 
one  paper 

The  Sunday  Telegram 
Albany,  N.  Y. 
Circulation,  28,000 


After  the  War — 
and  on  a  2c  Basis 

The  circulation  report  of  the  Louis¬ 
ville  Herald  to  the  U.  S.  Postoffice 
Dept.,  as  of  April  1,  1919,  shows 
the  following. 

DAILY  .  .  .  52,456 
SUNDAY.  .  .  48,767 
Average  Daily  &  Sun.  51,930 

Use  of  premiums  and  reduced  rate 
offers  to  mail  subscrihers  were  all 
discontinued  in  August,  1918. 

The  Herald  has  the  largest  daily 
(morning)  and  the  largest  daily- 
Snnday  average  circulation  in 
Louisville. 

Herald  circulation  is  concentrated 
in  the  Louisville  trading  territory. 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 


UNITED  PRESS  MAKES  CHANGES 


Karnex  Coex  to  Pittsburgh  and  New  Bu¬ 
reau  Is  Opened  at  Hartford 

Paul  H.  Karnes,  formerly  on  the 
“embassy  run”  of  the  United  Press  at 
Washington,  and  more  recently  manager 
of  the  Philidelphia  bureau,  has  been 
appointed  manager  of  the  Pittsburgh 
l)uTeau,  succeeding  Guy  W.  Seem,  who 
has  joined  the  New  York  staff  of  the 
-Associated  Press. 

S.  P.  Hollingsworth,  a  California 
newspaper  man,  recently  discharged  from 
the  army,  succeeds  Karnes  at  Phi'.adel- 
ph'a.  The  United  Press  has  opened  aii- 
<  ther  bureau  in  New  England,  at  Hart¬ 
ford,  Conn.,  with  E.  E.  Thompson,  for¬ 
merly  of  the  Hartford  Post,  in  charge. 
Other  recent  United  Press  changes  in¬ 
clude  :  H.  E.  Caylor,  of  the  Chicago 
bureau,  to  the  Des  Moines  bureau,  as 
manager;  B.  A.  Hoffman,  from  the 
Madison  to  the  Milwaukee  bureau,  as 
manager ;  J.  F.  Kolbert,  who  covered  the 
Winnipeg  strike,  to  the  Cleveland 
bureau,  as  manager ;  Charles  Leith,  of 
Pittsburgh,  to  the  Harrisburg  bureau, 
as  manager;  Hal  Thompson,  formerly 
manager  of  the  Milwaukee  bureau,  but 
who  has  recently  been  working  vacation 
tricks  in  the  Middle  West,  transferred 
to  the  Chicago  bureau. 


Boys  Like  Books  on  Writing 
Syracuse,  N.  Y.,  Sept.  3. — The  man¬ 
agement  of  the  Syracuse  Public  Library- 
reports  that  the  youth  of  this  city  are 
most  interested  in  books  on  techu  cal 
subjects  and  among  the  first  eleven  such 
subjects  in  point  of  popularity  are 
newspaper  writing  and  editing  and 
advertising. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

This  is  an  acknowledgment  of  its 
power  that  the  advertiser  should 
heed,  if  desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 
171  Madison  Ave.  NEW  YORK 


|^tttabur$  Btapatrb 

is  a  capable  and  welcome 
salesman  in  thousands  of 
good  homes. 

WAIJJtCB  Q.  BROOK  B 
Brunswick  BuUdlng,  New  York 
TUB  FORD  PARSONS  CO., 

Peoples  Oss  Butldlng,  Cblesgo 
H.  C.  ROOK 

RssI  Estate  Trust  Building,  Phllsdeipbta 


New  Orleans  States 

Memtier  Audit  Bureau  of  Clrcnlatlnna. 
Sworn  Net  Paid  Circulation  for  6 
Months  Ending  April  lat,  1919 

43,701  Daily 

We  guarantee  the  largest  wbits  boms 
delivered  evening  circulation  In  tbs  trade 
territory  of  New  Orleans. 

To  resell  a  large  majority  of  tbe  trade 
prospec  ts  In  the  local  territory  the  States 
Is  the  loRleal  and  eeonomie  medium, 
rirenlstlon  data  sent  on  request. 

The  S.  C.  Beckwith  Spoeial  Agcy. 

Sole  Foreign  Repreaentatlves 
New  York  Chicago  St.  Louis 
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BRIDGEPORT  POST  HITS 
AT  WRITERS’  UNION 


(lo-operaten  with  IIh  Own  Staff  Men  in 
Organiiing  Mutual  Benefit  AbHocia* 
tion-  Won’t  Agree  to  “Closed 
Shop” — Union  Starts  Paper. 


Briik;eport,  Conn.,  Sept.  3. — Following 
the  organization  here  of  the  Bridge¬ 
port  Newswriter.s’  Equity  Association 
and  application  made  by  it  for  affiliation 
with  the  American  Federation  of  Labor, 
as  announced  in  last  week’s  issue  of 
Editor  and  Publisher,  the  management 
of  the  Post  Publishing  Company,  which 
issues  the  Post,  the  Sunday  Post,  and  the 
Standard-Telegram  is  co-operating  with 
its  editors  and  writers  in  forming  a 
mutual  benefit  association  within  its 
own  organization. 

A  proposal  that  such  an  association 
he  formed  was  made  at  a  meeting  of  all 
the  employes  of  the  editorial  depart¬ 
ments  of  the  three  newspapers  men¬ 
tioned  by  George  Waldo,  Jr.,  editor-in- 
chief.  The  employes  immediately  en¬ 
dorsed  the  plan  and  appointed  M.  T. 
Hettinger,  sports  editor  of  the  Stand¬ 
ard-Telegram,  temporary  chairman,  and 
Lee  M.  Pasquin,  rewrite  man  on  the 
Post,  temporary  secretary. 

Earl  C.  Donegal!,  editor  of  the  Sun¬ 
day  Post,  and  Mr.  Pasquin  were  ap¬ 
pointed  a  committee  to  confer  with  six 
members  of  the  Standard -Telegram  staff 
who  left  the  paper  when  the  News- 
writers’  Equity  Association  was  formed 
and  to  invite  them  to  return  to  work  and 
join  the  mutual  benefit  association. 

“We  are  willing  to  let  bygones  be  by¬ 
gones,”  said  Mr.  Waldo. 

He  said  that  the  Post  Publishing  Com¬ 
pany  would  not  agree  to  a  “closed  shop” 
for  its  three  papers  and  that  there  was 
no  need  of  a  “union  invasion”  of  them. 
He  cited  increases  in  pay  and  improve¬ 
ments  in  working  conditions  that  had 
taken  place  on  the  papers  since  he  and 
Edward  P'licker  bought  them. 

The  organization  of  a  mutual  benefit 
association  within  the  Post  Publishing 
Company’s  organization  may  have  the 
effect  of  limiting  membership  in  the 
Newswriters’  Equity  .Association  to  staff 
men  of  the  three  other  Bridgeport  news¬ 
papers — the  Herald,  the  Sunday  Herald, 
and  the  Times-Farmer — whose  numlier 
is  less  than  one-half  of  all  the  editors 
and  newswriters  at  work  in  Bridgeport. 

Denies  “Strong  Opposition” 

The  Newswriters’  Equity  .Association 
has  perfected  its  organization  and  is  now 
issuing  a  weekly  paper  called  the  Bridge¬ 
port  Newswriter.  In  a  letter  to  Editor 
AND  PiTBLisHER,  A.  F.  McCrea,  city 
editor  of  the  Bridgeport  Herald,  which, 
with  the  Sunday  Herald  and  the  Times- 
Farmer  has  endorsed  the  Equity,  denies 
a  report  that  there  is  “strong  opposition” 
to  the  union,  as  a  dispatch  from  Bridge¬ 
port  stated. 

“1  also  wish  to  deny,  as  spokesman  for 


Perth  Amboy, IN., I. 

and  going  strong. 
TIiorciURhly  Unvrrcd  tiy 

Evening  News 

Member  A.  N.  P.  A.,  A.  H.  (  ..  A.  P. 

Rrasnnatilr  rci|iic*l»  for  Irailc  inforiiia- 
tinii  aivrn  prom|it  attentinn. 

F.  R.  Northrop,  303  .Ilh  Avenue 
New  York  City 


the  Equity,”  he  writes,  “that  four  men 
on  the  Standard-Telegram  resigned 
when  they  joined  the  union.  They  did 
not.  They  were  given  a  chance  to  resign 
from  the  Equity  and  when  they  refused, 
they  were  discharged.  No  demand  for 
an  increase  in  pay  had  lieen  made  and 
none  was  planned.  The  workers  simply 
wanted  the  right  to  organize.” 

Annua]  Picnic  Helps  Hold 
Newsies  on  the  Jol) 

Des  Moines  Capital  Finds  Plan  a  Rous¬ 
ing  Sueress—  Whole  Circulation 
Department  Motorized 


Des  Moines,  la.,  .Aug.  29. — The  Capi¬ 
tal  will  soon  hold  its  annual  carriers’ 
picnic.  The  affair  is  usually  attended 
by  over  four  hundred.  As  the  boy  situa¬ 
tion  in  Des  Moines  is  of  such  nature  that 
many  carrier  changes  <Kcur  about  State 
fair  time,  the  Capital  started  advertis¬ 
ing  the  picnic  to  its  carriers  early  and 
as  a  result  so  much  interest  was  aroused 
that  hardly  a  boy  quit  at  fair  time  this 
year.  One  of  the  parks  is  secured  and 
the  city  furnishes  help  as  well  as  wood 
for  the  great  fires. 

The  Sunday  Capital  on  August  10 
issued  a  great  Iowa  State  Fair  number. 
It  carried  special  news  and  feature  mat¬ 
ter,  including  two  pages  of  fair  pictuhes 
in  its  rotogravure  section. 

The  Capital  has  secured  a  totally 
new  fleet  of  delivery  trucks,  completely 
motorizing  the  circulation  department. 
During  the  recent  street  car  strike  the 
Capital  was  able  to  serve  every  section 
of  the  city  on  scheduled  time.  The  new 
trucks  are  of  one  and  one-half  ton 
capacities.  The  motor  truck  fleet  is 
proving  of  especial  help  to  the  new 
Sunday  edition. 

Alex  Fidler,  city  circulator  of  the 
Cedar  Rapids  (la.)  Gazette,  has  been 
visiting  the  plant  of  tbe  Capital.  He 
was  particularly  interested  in  the  new 
arrangements  for  handling  the  Sunday 
Capital,  particularly  the  belt  conveyor 
for  lifting  the  papers  from  the  mailing 
room  to  the  loading  platform. 


Arthur  F.  McCrea,  assistant  city  edi¬ 
tor  of  the  Bridgeport  (Conn.)  Herald, 
has  married  Miss  Helen  Plumley,  daugh¬ 
ter  of  a  Bridgeport  physician. 


The  Newark  (N.  J.) 
Ledger 

is  a  7-day  Morning  Associ¬ 
ated  Press  Newspaper  and 
is  the  only  morning  news¬ 
paper  in  industrial  centre 
with  a  million  population. 

Morning  Edition,  2c. 
Sunday  Edition,  5c. 


Summer  In 
New  London,  Conn. 

is  the  season  of  social  activities  and  big 
business  that  assure  succses  for  the  ad¬ 
vertiser  who  uses 

The  New  London  Telegraph 


AdverUss  your  goods  st  dawn  and 
soli  thorn  bafors  dark. 


JULIAN  D.  MORAN.  Pros,  sad  Mgr. 
Representatives 

Payne-Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago— Detroit 


STAHLMAN  ANSWERS 

2ND  CLASS  INQUIRY 


Legislative  Committee  Chairman  of  S.  N. 
P.  A.  Emphasizes  Policies  of  His 
Body,  A.  N.  P.  A.  anil  1.  S.  P.  A. 
in  Replying  to  Post  Office 


Referring  to  the  recent  communica¬ 
tion  of  second-class  mail  sent  out  by 
Postmaster-General  Burleson,  over  the 
signature  of  Congressman  J.  J.  Mans¬ 
field,  Major  E.  B.  Stahlman,  chairman 
of  the  Southern  Newspaper  Publishers’ 
Association  legislative  committee,  ad¬ 
vises  that  his  reply  to  the  inquiries 
would  be  substantially  as  follows : 

“(a)  I  favor  a  zone  system,  with 
rates  based  on  the  cost  of  transportation 
to  the  Government. 

“(b)  I  am  opposed  to  the  flat  rate 
on.  news  matter  plus  zone  system  on  ad¬ 
vertising,  embodied  in  the  Revenue  Act 
of  1917. 

“(c)  I  favor  an  amendment  to  the 
Act  of  1917  by  substituting  the  zone 
system  such  as  is  embodied  in  what  is 
known  as  the  McKellar  Amendment, 
the  only  plan  or  system  which,  in  my 
judgment,  was  ever  submitted  to  Con¬ 
gress  that  had  in  it  the  merit  of  estab¬ 
lishing  rates  on  second-class  matter 
based  upon  the  cost  incurred  by  the 
Government  in  carrying  such  matter. 

“The  McKellar  .Amendment  fixed  the 
rate  at  one  cent  per  pound  on  the  three 
first  zones  of  three  hundred  miles. 
Based  on  the  actual  cost  of  carrying 
these  papers  the  rate  of  one  cent  per 
pound  is  excessive,  and  yet  in  order  to 
indicate  a  spirit  of  entire  fairness  to  the 
Government,  I  from  the  start  favored 
that  provision  of  the  McKellar  Amend¬ 
ment  along  with  rates  on  the  other 
zones  beyond  the  three  hundred-mile 
zone,  and  for  the  same  reason  I  favor 
the  McKellar  .Amendment  now. 

“The  views  expressed  by  me  in  this 
connection  are  entirely  in  accord  with 
the  various  declarations  unanimously 
made  by  the  Southern  Newspaper  Pub¬ 
lishers’  .Association  on  this  subject,  and 
I  may  say  also  in  accord  with  the  unani¬ 
mous  expression  of  the  sentiment  of  the 
members  of  the  Inland  Press  Associa¬ 
tion  and  by  jiractically  the  unanimous 
vote  of  the  Vnembership  of  the  .Ameri¬ 
can  Newsiiapcr  Publishers’  .Association.” 


The  McCLURE 
Newspaper  Syndicate 

supplies  continuous  daily  and 
weekly  services  that  make  and 
hold  home  circulation 
ALSO 

Bit  Special  Faatursa  oa  Tlmalx  Topics 
by  Loading  Wrttora 
Send  for  our  complete  list  and  par¬ 
ticulars  of  our  star  features,  including 
Frank  H.  Simonds,  Montausua  Glasa 
and  Sewell  Ford. 

N373  Fourth  Ave.,  New  York 


(CLINCHING 

THE 

CAMPAIGN 

The  Merchandising  Service 
Department  of  the 

BfETORUMaSHi::/ 

Helps  to  assure  and  insure  dealer 
co-operation  and  the  successful 
clinching  of  your  advertising 
and  sales  campaign 
Govt.  Statement  For  Six 
Months  Ending  April  1st. 

_ 301,270 _ 


REST  FOR  WOMEN  WRITERS 


Mother  of  the  Late  Inez  Mulholland  Bois- 
eevain  Gives  It  as  Memorial 


In  memory  of  her  daughter,  Mrs.  Inez 
Milholland  Boissevain,  the  well  known 
suffrage  worker,  who  died  in  California 
more  than  a  year  ago,  Mrs.  Jeanne  R. 

.Milholland  has  set  aside  a  cott.age  on  ; 

the  country  estate  of  the  family  near  ’ 

Elizabethtown  for  a  vacation  and  rest 
resort  for  women  newspaper  and  maga¬ 
zine  writers  of  New  York.  v  i 

The  place  is  beautifully  located,  with 
6,(X)0  acres  of  land  in  meadows,  forests 
and  with  springs  and  bathing  pools,  an 
elk  and  deer  park. 


SURVEY  OF  THE  RUBBER 
OVERSHOE  MARKET 

(Continued  from  Page  7.) 

“Newspaper  rates  per  line  per  thou¬ 
sand  circulation  are  the  lowest  of  all 
printed  mediums.  They  vary  in  cost 
from  one-half  to  one-fifth  of  the  cost 
of  other  kinds  of  advertising. 

“National  or  general  advertisers  are 
using  the  newspapers  at  the  present  time 
on  the  basis  of  more  than  $100,0(X),()0() 
per  year. 

“But  tbe  newspaper  is  especially  the 
medium  for  localized  effort  and  for  this 
reason  its  value  to  an  industry  sur¬ 
rounded  by  such  peculiar  conditions  as 
the  miuiufacture  and  sale  of  rubber 
overshoes  is  self-evident. 

“Its  aid  to  the  manufacturer  who 
wants  to  concentrate  in  logical  markets 
and  to  work  with  the  dealers  is  invalu¬ 
able.” 


Tht*  lATtnanf^nt  pdpuUtUMi  of  tbf 

NORTH  JERSEY  SHORE 

will  he  larxer  thU  winter  than  ever  before.  After 
the  pnwpemuR  <)eaM)n  enjoyi**!  thlx  year  this  field  will 
be  far  rbwa'  nsponsUe  than  In  the  |>ast. 

THE  ASBURY  PARK  PRESS 
Evening 
and 

THE  SHORE  PRESS 
Sunday 

are  the  domlnatlnc  medliinM  In  Ihew*  reaort^.  This 
pmflt^le  field  may  be  thomughly  lowered  by  ailferUf- 
Ing  In  theae  papem. 

Member  A.  R.  C.  RUndarrf  Rate  Card. 

Frank  R.  Northrup.  Rpedal  Repn^sentatlfe, 

303  Fifth  Afenue.  New  York  Hty. 
.4morjatlon  Huildlni;.  (’hirafo. 

J.  I.yle  KInmotith.  Puhllsher.  Anhiiry  Park.  N.  J. 


The  Dominating  Force 

tn  II  miinurartnring  tcrrllory  famona 
for  Ita  biiatlc,  thrift  and  preapartty 
where  a  mlllloD  dollara  are  eipended 
weekly  In  wagei. 

The  Bridgeport  Post 
Standard-Telegram 

Nnt  only  dnmlnate  thia  Held,  hot  they 
nITer  adTertlaera  the  loweet  rate  obtain¬ 
able  In  New  Rogland.  Keep  them  on 
yniir  llat. 

rOREtON  RI0PRB8BNTAT1VE8 
I.  A.  Klein. 

Mi-tmpoittan  Bldg.,  New  Tork. 

John  ClaaM. 

Pi-oplea*  Gaa  Bldg.,  Chlragn,  III. 


The 

Pittsburg  Press 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertiiing  Repretentativu. 

I.  A.  KLEIN,  JOHN  GLASS, 

Metropolitan  Tower,  Peoplea  Qaa  Bldg. 
New  York.  Ohleago 
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SUPPLIES  &  EQUIPMENT 


ENLARGING  IN  CAPE  GIRARDEAU 


Tubular  Press  and  '*One-Set'”  Rollers  for 
Southeast  Missourian 
Cape  Girardeau,  Mo.,  Sept.  3. — The 
Southeast  Missourian,  published  by 
N'aeter  Brothers,  has  contracted  for  a 
Duplex  tubular  plate  press,  with  com¬ 
plete  stereotypinR  equipment,  to  sup¬ 
plant  its  present  8-page  Duplex  press. 
The  publishers  say  theirs  will  be  the 
lirst  tubular  plate  press  in  Missouri. 
They  will  also  install  modern  steel-top 
imposing  cabinets,  etc.,  and  are  con¬ 
sidering  making  extensive  alterations  in 
the  magnificent  building  erected  a  few 
years  ago. 

Writing  to  Kditor  &  Publisher, 
Naeler  Brothers  say:  “We  read  the 
advertisement  of  “One-Set”  Rollers  in 
your  paper  recently,  with  the  result 
that  an  examination  proves  we  must 
have  them  'it  our  new  press.” 

WILL  ERECT  NEW  HOME 


Corpus  Chrsiti  Times  Lets  Contracts  for 
Modern  Building 

Corpus  Christi,  Tex.,  Sept.  3. — W.  E. 
Poiie,  president  of  the  Times  Publishing 
Company,  announces  that  he  has  pur¬ 
chased  the  property  on  which  the  Times 
is  at  present  housed  and  that  the  present 
structure  will  lie  razed  and  a  modern 
three-story  building  erected  on  the  site. 
The  new  building  will  have  a  frontage 
of  ZJVi  feet  on  Chaparral  street  and  a 
depth  of  120  feet.  The  first  two  floors 
of  the  new  building  will  be  given  over 
to  the  Times.  The  improvements 
planned  include  new  equipment  and 
greater  news  facilities. 


Masonic  Paper  to  Enlarge 
Dallas,  Tex.,  Sept.  2. — The  Texas 
I'reemason,  state  organ  of  Masonry,  has 
been  moved  from  San  .Antonio  to  Dallas. 
Z.  Starr  Armstrong,  a  newspaper  man 
who  was  engaged  in  war  publicity  work, 
has  been  made  editor.  \  small  corpora¬ 
tion,  known  as  the  Union  Publishing 
Company,  has  been  organized  to  finance 
the  enterprise  in  its  enlarged  plans. 


New  Home  for  Houston  Press 
Houston,  Tex.,  Sept.  2. — The  Houston 
Press,  which  began  publication  in  Sep- 
temlier,  1911,  has  begun  construction  of 
a  one-story  brick  building  adjoining  the 
one  it  now  occupies  and  expects  to  have 
it  ready  for  occupancy  in  November. 
The  Press  will  add  a  sixteen-page  Goss 
Quad  to  its  present  equipment. 


Plaindealer  Improves  Plant 
Cleveland,  Ohio,  Sept.  2. — The  Qeve- 
land  Plaindealer  has  improved  its  plant 
by  installing  a  new  press,  has  equipped 
its  fifth  floor  with  new  wash  room  and 
shower  baths  at  a  cost  of  nearly  $8,000, 
and  is  remodeling  its  third  floor  better 
to  accommodate  the  departments  there. 


Alliance  Publishers  Elxpand 
l>oRAiN,  Ohio,  Sept.  3. — The  Times- 
Herald  has  been  sold  to  the  publishers 
of  the  Alliance  Review,  R.  C.  and  F.  A. 
Hoiles.  C.  A.  Rowley,  for  nine  years 
manager  of  the  Times-Herald,  will  re¬ 
tire. 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classtfication.  thirty 
cents  per  line.  Count  six  words  to  the  line. 


For  Sale 

At  sacrifice  for  immediate  acceptance 
— Sextuple  Goss  press  with  color  attach¬ 
ment,  eight  columns,  twelve  ems,  21  ^ 
Inch  cut;  factory  rebuilt  two  years  ago; 
perfect  condition.  Also  semi-autoplate; 
pot  and  pump.  This  press  has  been  in 
use  on  the  Bridgeport  (Conn.)  Post  and 
can  be  seen  standing.  Subject  to  prior 
sale.  Address  J.  H.  B.,  Box  1677,  Bos¬ 
ton,  Mass. 

Two  Hoe  Sextuple  Presees 

for  sale.  In  excellent  condition.  Can  be 
bought  at  reasonable  figure.  For  further 
particulars  write  H.  D.  Bradley,  Toledo, 
Blade,  Toledo,  Ohio. 

Two  Model — One  Magazine 

in  good  condition,  also  seven  Model-A 
Perfection  Medtal  Feeders.  Make  us  an 
offer.  News  and  Sentinel,  Fort  Wayne, 
Ind. 

EQUIPMENT  WANTED 

Advertisements  under  this  classification,  thirty 
cents  per  line.  Count  six  words  to  the  line 


Wanted 

to  buy  second-hand  seven  columns  turtle 
and  chases.  Must  be  in  good  condition. 
The  Florida  Metropolis,  Jacksonville, 
Florida. 

INCORPORATIONS 
\ew'  York. — Graphic  Record  Corpora¬ 
tion;  publishing  statistics;  $125,000;  K. 
II.  Morse,  W.  J.  Schmidt,  G.  L.  Wast, 
157  Cedar  street. 

Double  S  Paper  Supply  Companv ; 
$10, (KK);  M.  Z.  H.  Schapira,  C.  Gesc'h- 
wind,  L.  Blazer,  221  Rivington  street. 

J.  R.  Mayers  Dealer  Service  Com¬ 
pany;  advertising;  $50,000;  H.  H.  Vana- 
ken,  F.  Kaiser,  Jr.,  M.  C.  Flanagan,  140 
Nassau  street. 

I-aFrance  Publishing  Corporation ;  2,- 
000  shares  common  stock,  no  par  value; 
active  capital,  $10,000;  S.  M.  Seymour, 
C.  B.  Hughes,  C.  M.  Thorne,  200  West 
91st  street. 

Essential  Printing  Company;  $20,000; 
W.  F.  McCarthy,  C.  Vilhauer,  G. 
.Abrahams,  205  Bay  29th  street, 
Brooklyn. 

Riverton  Paper  Company;  $100,000; 
F.  B.  Oldham,  G.  Mecarnochen,  E.  E. 
Ellsworth,  8  West  40th  street. 

Classified  Advertising  Mediums,  Inc.; 
$25,000;  W.  Hirsch,  B.  M.  Blumenthal, 
S.  Gharnett,  261  Broadway. 

Dover,  Del. — Lithoprint  Companv  of 
New  York;  $695,000;  M.  L.  Ross,  f.  A. 
Irwin,  W.  G.  Singer  of  Wilmington. 

Richmond,  N.  Y. — Advance  Press; 
printing  and  bookbinding;  $5,000;  B.  M. 
Prebee,  B.  Sayre,  B.  F.  McGuirk,  Port 
Richmond. 

’  Shawnee,  Okla. — Litho-Tone  Print- 
ery;  capital,  $3,000;  C.  W.  Dobbyn, 
Burta  S.  Dobbyn,  W.  F.  Skelton. 

Buffalo,  N.  Y. — Buffalo  Linotyping 
Company;  $10,000;  W.  J.  Kelly,  J.  R. 
Souter,  H.  G.  Boice. 


Sandusky  Star-Journal  Builds 
Sandusky,  Ohio,  Sept.  3. — The  San¬ 
dusky  Star-Journal  has  let  a  contract  for 
a  four-story  building  to  take  the  place 
of  its  present  quarters.  It  will  contain 
a  room  for  civic  and  commercial 
gatherings.  A  new  three-deck  printing 
press  will  be  installed. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Franciaco 
Richmond  Cincinnati  Portland  . 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


Printing  Plants  suid  Business 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

Amcriew  Typofounders’  Products 
Printers  and  Bookbtndera  Machinary  of 
Every  Description 
CONNER,  FENDLER  A  CO. 

M  Beekman  St.  New  York  City 


FOR  SALE 

Hoe  Matrix  Rolling  Machines  in  good 
condition. 

Can  be  shipped  at  once. 

Scott  Flat  Plate  Casting  Boxes  casts 
plates  18  x  24  inches.  Send  for  prices. 


WALTER  SCOTT  &  COMPANY 
Plainfield  New  Jersey 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  Su,  Tribune  Bldg. 
New  York  City 


GOSS- 

the  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

“  High  Speed  Straightliiie  ”  Press 

Used  in  the  largest  newspaper  plants 
in  U.  S.  A.  and  Europe. 

THE  GOSS 

Rotary  Half  Tone  and  Color  Magazine  Press 

Specially  designed  for  Mail  Order,, 

Catalogue  and  Magazine  Work. 

THE  GOSS 

“Comet”  Flat  Bed  Web  Perfecting  Press 

Prints  a  4,  6  or  8-page  newspaper  from 
type  forms  and  roll  paper. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  casting  and  finishing 
flat  or  curved  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO.  • 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Chicago  220  W.  Forty-second  St. 


Editor  &  Publisher  for  September  4,  1919 


45 


CLASSIFIED  ADVERTISING  COLUMNS 

Through  the  classified  columns  of  EoiTOt  k  Publishii  von  may  And  a  buyer  for  any 
useful  mechanical  equipment  for  which  yon  have  no  present  need.  A  "For  Sal^  ad  at 
thirty  cents  per  line  may  thus  turn  into  eath  something  which  now  merely  requirtt  etorage 
room — and  which  would  be  of  real  service  ta  somebody  else. 


Democratic  weekly  of  a  tar  Weat 
county  seat  paid  owner  $3,675^0 
in  year  ending  April  30,  1919,  for 
hia  personal  effort  and  income  on 
the  investment.  Can  be  bought 
for  $8,500;  $5,500  cash  nceesaary. 

Proposition  S.  Y. 

Charles  M.  Palmer 

Newspaper  Properties 
225  nFTH  AVE.  NEW  YORK 


CONSOLIDATION 

is  the  recognized  route  to  large  ~ 
returns  in  nearly  every  line  of 
commercial  industry. 

We  believe  that  publishing  prop* 
erties  offer  one  of  the  most  at¬ 
tractive  of  all  the  fields  for  merger 
and  consolidation. 

We  have  a  record  of  results  in 
this  difficult  work  that  you  should 
investigate. 

HARWELL  &  CANNON 

Newspaper  and  Maganne  Properties 

Times  Building  New  York 


WHAT  OUR  READERS  SAY 


Washington  Publishers  Adhere  to  War 
Industries  Board  Paper  Rules 

WiiKhin;;t:>ii,  II.  I'.,  Si-pt.  2,  IU19. 

To  Killtor  &  i’uMislicr:  Your  tokgraui  in  re- 
Kiinl  to  local  puhllKhcrs  coH>i>eratiiig  and  my 
views  on  conserving  the  runsiiiiiption  of  news¬ 
print  was  received  during  my  absence  from  the 
city. 

The  publishers  of  Washington  have  by  local 
ngnsiment  conalstently  carried  on  the  policies 
of  conservation  laid  down  by  the  War  Industripa 
Hoard  and  .idhere  strictly  to  the  elimination  of 
all  of  the  old  wasteful  practices  as  defined  by 
the  W'ar  Industries  Board.  They  have  also  In  a 
great  measure  followed  the  limitations  of  space. 
Particular  attention  has  also  been  given  to  press 
room  waste. 

None  of  the  Washington  publishers  Issue  bull¬ 
dog  or  predate  editions  and  only  one  paper  has 
more  tlian  one  edition  dally  and  that  paper 
prints  only  two  editions. 

The  Wusliingtun  publishers  In  recently  con¬ 
sidering  the  matter  fully  realized  the  serlons 
situation  and  will  continue  to  be  even  more 
helpful  lu  the  general  policy  of  conservation. 
Tliey  deplore,  nowever,  the  fact  that  this  co- 
oiieratlve  spirit  does  cot  exist  in  all  cities  of 
the  country  and  would  be  glad  to  see  a  confer¬ 
ence  among  the  publishers  representing  every 
section  and  class  of  newspaper,  and  the  manu¬ 
facturers  to  try  to  werk  out  some  practical 
measures  In  connection  with  pnsluctloii  and  con¬ 
servation  In  the  use  of  paper. 

KI.KMINT,  NKWHOLII,  Business  .Manager. 


SITUATIONS  WANTED 

Advertisements  under  this  classiAcation,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  SO  words,  two  insertions  FREE. 

Mr.  Publisher  or 
Business  Manager 
Are  you  satisfied  with  your  present  circu¬ 
lation?  Do  you  contemplate  a  campaign 
for  increased  business  this  fall?  This  Is 
your  opportunity  to  engage  the  services 
of  an  expert  to  direct  the  energies  of  your 
circulation  department.  Over  fifteen  years 
as  circulator  on  morning  and  evening  and 
Sunday  papers  east  and  west.  Experienced 
in  every  form  of  circulation  development 
among  newsboys,  carriers,  and  city  and 
country  dealers.  Wide  experience  In  R. 
F.  D.  work  and  contests  of  every  descrip¬ 
tion.  Am  seeking  permanent  connection 
as  circulation  director,  but  would  consiu.. 
proposition  for  special  work  In  any  de 
partment.  Addresj  A-828,  care  of  Edit'*" 
and  I’ubllsher. 


General  Reporting  and 
Sport  Writing 

Young  man  just  returned  from  foreign 
service  and  for  years  engaged  in  general 
reporting  and  sport  writing  wants  perm¬ 
anent  position  on  live  city  dally  where 
ability  may  find  egress.  Now  temporar¬ 
ily  employed  as  sporting  editor,  location 
not  premier  consideration  If  chances  of 
progress  are  offered.  State  particulars 
and  salary  in  reply.  Address  A-858,  care 
of  Editor  and  I’ubllsher. 


Bu8ine88  Manager 

Thoroughly  conversant  with  all  depart¬ 
ments  of  dally  papers  of  from  three  to 
four  thousand  circulation.  Competent 
advertising  solicitor  and  writer  and  able 
to  take  complete  charge  of  business  and 
advertising  departments  of  dally  in  the 
city  up  to  20.0(10  population.  Would  con¬ 
sider  lease  or  part  interest.  Now  em¬ 
ployed.  At  liberty  September  fifteenth  or 
later.  Address  A-8.56.  care  of  Editor  and 
I’ublisher. 


Advertising  Manager 

Wanted— Position  as  advertising  manager 
on  first  class  newspaper  in  city  of  75,000 
or  over.  Seven  years  experience  In 
foreign  field,  four  years  experience  in 
local  field.  Would  not  accept  position  ex¬ 
cept  on  increased  business  basis.*  Now 
connected  with  one  of  the  leading  middle 
west  dailies.  Address  A-S54,  care  of 
Editor  and  Publisher. _ 


Advertising 

I  write  advertising  copy  that  even  poor 
salesmen  find  it  easy  to  sell.  Have  been 
writing  it  for  twenty-two  years.  My 
copy  saves  fifty  per  cent  time  In  com¬ 
posing  room.  Am  now  advertising  man¬ 
ager  of  Southern  daily  but  wish  to  make 
change.  First  offer  of  sixty  dollars  per 
week  gets  me.  Address  A-857,  care  of 
Editor  and  Publisher. _ _ 


INewspaperman 

Newspaperman.  30  years  old,  unmarried, 
just  back  from  Europe,  ten  yeiirs’  ex¬ 
perience  European  field,  wants  position 
New  York  dally  or  news  agency. 
Deader  writer,  editor  foreign  stuff,  writes 
for  Sunday  paper  magazine  section.  Best 
of  references.  Would  also  contemplate 
assignments  abroad.  R.  H.  F.  3411,  care 
of  Editor  and  Publisher. 

Newspaperman  and  Editor 

Competent  reporter  who  has  demon¬ 
strated  ability  as  political  correspond¬ 
ent  and  editor  is  home  from  overseas 
duty  with  Sixth  Marines  and  available 
for  responsible  work.  Personal  record 
willingly  furnished.  Address  A-850,  care 
of  Editor  and  Publisher. _ 


Circulation  Manager 
Young  man  with  lifetime  experience  In 
circulation  work  temporarily  located,  de¬ 
sires  permanent  place.  Recently  dis¬ 
charged  from  military  service.  Best  of 
references  from  former  employers.  Ad¬ 
dress  A- 845,  care  of  Editor  and  Publisher, 


Experienced  Copy  Editor 
wishes  permanent  position  in  New  Tork 
or  Philadelphia:  27  years  old,  college 
graduate;  can  write  heads  to  suit  your 
style:  will  come  on  probation.  C.  J.  T., 
care  Editor  &  Publisher.  _ 


Cartoonist 

Young  man  wants  position  with  Western 
dally — highest  references — political  car¬ 
toons  and  comics.  Address  A-821,  care 
of  Editor  and  Puh1l«her _ 


Newspaper  Man 

Experienced  dally  newspuner  man  Is 
open  for  engagement  as  editor,  editorial 
writer  or  telegraph  editor  of  Republican 
dallv,  central  or  western  states  Address 
A-861.  care  of  Editor  and  Publisher. 


SITUATIONS  WANTED 


News  and  Advertising  Writer 

Young  man.  capable  energetic,  writer  of 
clean  copy,  seeks  position  in  Eastern  city 
or  town  on  newspaper  in  news  or  adver¬ 
tising  department,  or  as  assistant  to 
editor.  Address  S.  S.,  care  of  Editor  & 
Publisher. _ 

General  Manager 
Business  Manager 
or  Publisher 

Unexpected  sale  of  daily  of  which  I  have 
been  publisher  for  four  years  makes  me 
at  liberty  October  1  and  open  for  engage¬ 
ment  as  general  manager,  business  man¬ 
ager  or  publisher.  I  more  than  doubled 
volume  of  business  and  doubled  circula¬ 
tion  since  1915.  Fifteen  years’  ex¬ 
perience  on  weeklies  and  dailies.  Head 
full  of  ideas,  chock  full  of  energy,  and 
have  the  ability  and  experience  to  make 
success  of  any  pap«‘r  that  deserves  it. 
Editorially,  1  know  how  to  make  the  kind 
of  paper  people  will  buy.  Business  of¬ 
fice  experience  Includes  ad  writing  and 
soliciting,  local  and  foreign;  accounting, 
efficiency  and  circulation  methods. 
Mechanically.  I  understand  printing 
machinery  without  having  to  be  told, 
know  what  ought  to  be  done  and  how 
to  get  it  done.  All  gained  from  practical 
experience.  I  work  hard  myself  and  thus 
Induce  my  helpers  to  do  likewise.  Have 
reputation  for  getting  most  work  done 
with  smallest  force,  and  for  building  up 
paper  to  dominant  position  in  field  where 
experienced  newspaper  men  said  It 
couldn’t  be  done.  Age  35,  married,  good 
health.  Finest  references  from  man  who 
Just  sold  paper  for  three  times  what  he 
paid  for  it.  Now  In  city  of  45,000,  but 
will  consider  any  size  city  with  oppor¬ 
tunity.  Can  Invest  if  necessary.  I’erm- 
anent  connection  desired.  Address  A-860, 
care  Editor  and  Publisher. 

All  Arountl  Newspaper  Man 

is  looking  for  a  connection  on  good  daily 
or  trade  journal  outside  of  New  York 
City.  Married,  employed.  Address  A-863. 
care  of  Editor  and  I’ubllsher. _ 

A  Live  City  Editor 

recently  out  of  the  service,  now  em¬ 
ployed,  would  consider  change;  eight 
years’  experience;  married;  plenty  of 
snap  and  ambition.  Address  A-864,  care 
of  Editor  and  Publisher. 


HELP  WANTED 

cjdvcrti.iements  under  this  classiAcation  twenty- 
Aie  cents  per  line.  Count  six  words  to  the 
line. 

Correspondents 

At  State  Capitols  and  principal  cities  for 
leading  veterans  newspaper.  Good  space 
rates.  Ex-service  men  and  members  vets 
organizations  preferred.  Fine  side  line 
for  live  newspapermen.  Address  stating 
qualifications.  News  Editor,  The  Stars 
&  .Stripes,  Metserott  Bldg.,  1110  F  St., 
N.  W.,  Washington,  D.  C. 


Woman  Reporter 

The  young  woman  who  takes  this  job 
will  be  thoroughly  deiauidable  and  able 
to  take  responsibility.  She  is  wanted  at 
once  as  a  feature  and  straight  news  re¬ 
porter  for  the  ,Sunday  edition  of  an  eve* 
ning  papi'r  published  in  a  middle  west 
city  of  170,000,  Preferably  she  will  come 
from  a  smaller  city  and  her  age  will  be 
from  20  to  25.  .She  will  have  a  liking  for 
work  and  an  aml)ition  to  get  ahead.  Give 
full  information  in  first  letter,  state  sal¬ 
ary  expeeded  and  send  photograph  If  pos¬ 
sible.  .Address  A-825,  care  of  Editor  and 
I'ubllsher. _ _ _ 

Experienced  Circulation  Manager 

wanted  by  Southern  publisher  of  several 
monthly  business  journals.  Present  cir¬ 
culation  In  good  shape,  maintained  by 
salaried  staff  and  direct  mall  work.  The 
man  selected  will  have  the  hearty  co¬ 
operation  of  a  real  organization  in  In¬ 
creasing  present  circulation  volume.  Ad¬ 
dress  A-855,  care  of  Editor  and  Pub- 
B^sher. _ 

Advertising  Manager 

Wanted — An  advertising  manager  for 
evening  daily.  Must  be  able  to  write 
good  copy.  Opportunity  for  man  young 
In  the  game,  but  willing  to  work.  State 
age,  experience  and  salary  expected  to 
start  In  the  first  letter.  E.  D.  Sparks, 
Business  Manager,  Courier- Post,  Han¬ 
nibal,  Mo. 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classiAcation,  forty 
cents  per  line.  Count  six  words  to  the  line. 

Wanted  to  Buy 

.Newspaper  In  promising  field.  Want  not 
less  than  one-half  interest,  by  a  man  that 
knows  every  angle  of  the  newspaper 
game,  and  can  take  charge  of  all  of  it,  or 
any  part  of  It,  and  conduct  it  satisfac¬ 
torily  and  successfully.  Address  .A-859, 
care  of  E<litor  and  Publisher. 


REYNOLDS  STAYS  IN  EUROPE 


Founder  of  Iowa  School  of  Journalism 
Resigns  by  Cable 

Iowa  City,  Iowa,  Sept.  3. — Conger 
Reynolds,  formerly  assistant  professor 
of  English  and  head  of  the  department 
of  journalism  at  the  University  of  Iowa, 
has  cabled  from  Paris  that  he  will  not 
return  in  September  to  resume  his  posi¬ 
tion  in  the  university. 

During  the  war  Professor  Reynolds 
was  on  duty  with  the  A.  E.  F.  as  a 
Heutenant  in  the  intelligence  service, 
but  was  discharged  in  France  last 
spring  to  accept  a  position  with  the 
Paris  edition  of  the  Chicago  Tribune. 
He  had  opportunity  at  that  time  to 
assume  a  post  with  the  Tribune  in 
Paris. 

Journalism  was  first  taught  at  the  uni¬ 
versity  by  Professor  Reynolds  four 
years  auo.  and  the  department  which 
he  founded  has  sent  out  many  graduates 
to  good  positions  in  newspaper  work. 


PAPER’S  GUESTS  IN  AIRPLANE 

Des  Moines  Capital  Flyer  Drops  Free 
Ride  Tickets  from  Sky 
Des  Moi.nes,  Sept.  — During  the 
Iowa  State  Fair,  which  cl(5sed  here  last 
week,  an  aviator  who  fled  daily  to  the 
fair  grounds  with  copies  of  the  Capital 
for  distribution  there  dropped  from  the 
sky  cards  signed  by  the  publisher, 
Lafayette  Young,  which  entitled  the 
finders  to  free  15-minutes  rides  in  the 
airplane. 

A  few  months  ago  the  Capital  de¬ 
livered  newspapers  by  airplane  to 
Guthrie  Center,  Iowa — the  first  time  an 
airplane  had  been  used  for  that  purpose 
in  Iowa. 


English  Like  Mutt  and  Jeff 
Pud  F'isher,  who  has  been  in  England 
for  several  weeks  introducing  “Mutt  and 
Jeff’’  to  the  English  public  through  the 
medium  of  the  London  Express,  is  re¬ 
ported  to  be  meeting  with  wonderful 
success.  Information  received  here  says 
the  characters  that  have  caused  laughter 
in  millions  of  homes  in  this  country 
have  been  very  cordialy  received  by  the 
English.  Xhe  London  Express  has  been 
running  the  feature  about  a  month. 


Fleisher’s  New  Enterprise 
B.  W.  Fleisher,  editor  and  publisher 
of  the  Jaiian  Advertiser,  the  English- 
language  daily  of  Tokyo,  has  launched 
“The  Trans- Pacific,”  an  ambitious  maga¬ 
zine  devoted  to  international  relations 
and  the  financial  and  economic  develop¬ 
ment  of  the  Orient,  including  the  Philip¬ 
pines.  The  first  number,  which  has  just 
reached  America,  is  filled  with  special 
articles  of  timely  importance. 


Miss  Cary  Home 

Miss  Emile  Alice  Cary,  daughter  of 
Mr.  and  Mrs.  Henry  N.  Cary — the  for¬ 
mer  of  whom  is  gener.il  manager  of  the 
Chicago  Newspaper  Publishers’  Associa¬ 
tion — has  returned  after  eight  months’ 
service  with  the  Red  Cross  in  France. 
She  is  now  assisting  in  the  work  of  the 
Red  Cross  canteen  located  in  Grant 
Park,  Chicago. 


To  Bring  Capital  and  Labor  Closer 
Seattle,  Sept.  1. — A  new  weekly 
publication,  known  as  the  Square  Deal, 
devoted  to  the  development  of  Seattle’s 
commercial  and  industrial  interests, 
made  its  first  appearance  this  week.  In 
its  opening  editorial,  the  magazine  an¬ 
nounces  its  function  as  a  means  of  com¬ 
munication  between  employers  and  em¬ 
ployees. 


Meier  Leaves  Catholic  Directory 

Joseph  II.  Meier,  for  fourteen  years 
editor  and  business  manager  of  the  Offi¬ 
cial  Catholic  Directory,  has  resigned  his 
position  with  P.  J.  Kenedy  &  Sons,  New 
York.  Two  men  will  succeed  Mr. 
Meier,  one  as  editor,  the  other  as  ad¬ 
vertising  and  sales  manager,  and  the 
announcement  of  these  appointments 
will  be  made  shortly.  Mr.  Meier  and 
his  family  will  return  to  Milwaukee. 

Curtis  Johnson  in  Oil  Fields 

K.vo.wii.i.e,  Tenn..  Sept.  3. — Curtis  B. 
Johnson,  publisher  of  the  Knoxville 
Sentinel  and  Charlotte  News  and  Ob¬ 
server,  and  Col.  David  Chapman,  a 
large  stockholder  in  the  Sentinel,  have 
been  visiting  the  oil  districts  of  Texas. 
The  purpose  of  their  trip  has  not  been 
announced. 


A.  P.  Promotes  Wohlwender 

Cincinnati,  Sept.  3. — Fred  VVohl- 
wender,  Sr.,  night  editor  of  the  .Asso¬ 
ciated  Press  here,  has  been  promoted  to 
the  position  of  manager  of  the  Cincin¬ 
nati  office,  succeeding  James  C.  Ham¬ 
ilton,  who  has  been  transferred  to  the 
St.  Louis  office,  also  a  promotion. 
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PANGS  OF  PROHIBITION  FELT 
BY  WRITERS 


(Continued  from  Page  9.) 
self  to  one  telling  and  impressive  re¬ 
mark.  It  was :  “Ladies  and  gentle¬ 
men,  allow  me  to  introduce  to  you  the 
personal  friend  of  all  the  drunkards  in 
western  Pennsylvania  I” 

If  a  dignified,  distinguished-looking 
gentleman,  having  the  appearance  of  a 
magnate,  or  a  judge  of  the  Supreme 
Court,  or  a  great  financier,  sauntered  by, 
no  one  ever  thought  of  asking  me  who 
he  was,  but  if  a  rummy-nosed  party,  all 
lit  up  with  liquor,  happened  to  wobble 
down  the  plaza,  there  was  always  some 
one  to  inquire,  “Who’s  your  friend?” 

In  my  own  peculiar  vocation  I  thought 
I  occupied  a  spot  in  the  sun. 

Today  that  spot  is  no  longer  visible 
to  the  naked  eye. 

Prohibition  came,  and  while  taking 
the  kick  out  of  stimulants,  it  delivered 
a  kick  which  removed  from  my  imme¬ 
diate  vicinity  a  job  which  I  had  begun 
to  think  was  a  legacy  for  life. 

In  the  old  days — revered  days  to  the 
plodding  inebriate — it  was  a  common 
occurrence  to  see  from  40  to  50  drunks 
pass  the  judge’s  reviewing  stand  in  the 
police  court  where  for  years  I  sat  and 
shined  and  polished  the  foundation  or 
basement  of  many  a  pair  of  trousers. 

Now  Only  Two  or  Three  a  Day 
With  the  new  order  of  things  the 
number  has  diminished  to  two  or  three, 
and  one  day,  recently,  there  was  only 
one — a  woman.  Her  face  was  a  familiar 
one  in  police  court  circles.  She  made 
a  confession  of  which  she  was  ashamed, 
and  said  she  had  sunk  to  depths  of  which 
she  never  dreamed.  Unable  to  get 
alcohol,  she  fell,  figuratively  and  liter¬ 
ally,  for  Jamaica  ginger.  When  plucked 
out  of  a  doorway  by  a  policeman,  she 
was  babbling  the  miserere  of  a  souse. 

Now  and  again  we  hear  of  substitutes 
for  old  Home  Wreckers  Delight.  I  was 
informed  by  one  of  the  most  trustworthy 
and  dependable  town  sots  that  ether 
soaked  in  candy  produced  one  of  the 
finest,  high-geared,  ball-bearing  jags  it 
had  ever  been  the  pleasure  of  any  one 
to  organize  and  put  in  operation. 

Since  prohibition  came  great  changes 
have  taken  place  in  the  police  station. 
To  go  there  a  short  time  ago  was  to  be 
greeted  by  the  gentle  tumult  of  disorder 
emanating  from  the  cell  department. 
Liquor  sometimes  inspires  the  inoculated 
to  indulge  in  song  and  it  is  always  one 
who  has  no  ear  for  melody;  again,  the 
saturated  individual  leans  toward  ora¬ 
tory.  With  a  concert  and  an  oratorical 
contest  in  full  swing,  the  visitor  gets 
a  collection  of  sounds  that  go  well  with 
a  college  football  game  or  a  riot  in  full 
bloom. 

Old  Scenes  Are  But  a  Memory 
Such  scenes  have  faded  into  history 
and  are  now  only  a  memory. 

In  the  dim  future  we  will  hark  back 
and,  to  paraphrase  an  old  saying,  won¬ 
der  at  the  charm  in  third-rail  whiskey 
and  the  void  in  a  jag  withdrawn. 
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There  is  nothing  in  the  police  station 
now  to  recall  the  old  days.  A  solemn 
hush  hangs  like  a  pall  over  the  place, 
and  in  the  cell  department  the  faces  I 
knew  so  well  are  missing. 

What  has  become  of  Three-fingered 
Milligan,  who  got  drunk  and  arrested 
every  Saturday  night  ?  He  has  not  been 
in  his  barred  boudoir  since  the  prohi¬ 
bition  wave  swept  across  the  continent. 

I  could  name  a  score  who  bowed  with 
alcoholic  gravity  to  the  court  regularly 
and  often — they  are  all  gone.  Strange 
to  say,  old-timers  are  not  among  the 
few  drunks  that  get  locked  up  these 
days.  The  newcomers  are  mostly 
strangers,  men  from  out  of  town. 

I  had  been  wondering  what  became  of 
the  veterans,  and  one  day  last  week  I 
saw  half  a  dozen  of  them  sitting  like  a 
row  of  crows  on  the  courthouse  wall. 
-Apparently  they  were  looking  hopelessly 
into  space.  I  passed  on,  for  I  knew  they 
were  struggling  with  the  awful  horrors 
of  sobriety. 

Pathos  Aplenty 

I  would  like  to  know  what  became  of 
Pat  Dugan.  He  was  well  advanced  in 
years,  and  had  never  married.  Pat 
supported  his  aged  mother,  but  once  in 
a  while  he  went  on  a  little  spree  and 
was  arrested.  When  he  didn’t  come 
home  at  night,  the  Widow  Dugan  knew 
where  to  find  him,  and  in  the  morning, 
no  matter  how  inclement  the  weather, 
she  came  to  the  police  station,  and  sit¬ 
ting  on  a  bench,  waited  for  her  son  to 
be  called  up  for  a  hearing.  A  frail,  wan, 
delicate  little  old  woman,  at  least  80 
years  of  age,  she  presented  a  pathetic 
figure  amid  sordid  surroundings. 

She  sat  wifh  palsied  hands  clasped, 
her  lips  moving  as  if  in  prayer.  Never 
once  did  she  have  to  plead  for  the  re¬ 
lease  of  her  grizzly-haired  son — still  a 
boy  in  the  mind  of  his  doting  mother. 
To  the  grim  judge,  stony-hearted  at 
times,  her  presence  was  a  pardon  for 
Pat.  Gruffly  the  court  discharged  the 
derelict  and  pointed  to  his  mother. 

Feebly  the  old  lady  rose  to  her  feet 
and  to  the  judge  made  a  little  curtsy 
worthy  of  the  days  of  culture  and 
chivalry,  and  with  the  strong  arm  of  her 
boy  about  her,  she  tottered  from  the 
courtroom  proud  and  happy.  Several 
months  would  pass  before  Pat  again  fell 
off  the  water  wagon. 

I  picture  an  humble  home  not  far 
from  the  police  station,  and  in  an  old- 
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fashioned  rocker,  a  frail,  wan,  delicate, 
little  old  woman,  at  least  80  years  of 
age,  her  palsied  hands  clasped.  If  her 
lips  utter  a  prayer,  you  can  take  my  bet, 
Mr.  Dealer,  that  it  is  a  prayer  of  thank¬ 
fulness  for  prohibition. 

Saw  His  Finish  Coming 

Prohibition  had  not  been  effective  a 
week  when  I  saw  my  finish.  I  waited 
several  days  expecting  some  one  to.  seC 
finis  smeared  all  over  my  job,  but  I 
heard  nothing,  not  even  a  word  of 
sympathy  or  a  query  as  to  whether  I 
intended  to  have  my  old  card  in  the 
candy  butchers’  federation  renewed. 

Finally,  one  morning,  I  walked  into 
the  humble  office  of  the  managing  editor. 
I  found  him  trying  to  adjust  the  back 
of  his  chair,  one  of  the  spindles  having 
slipped  loose  and  scratched  his  hide.  I 
told  him  that  the  ban  on  liquor  had  shot 
my  job  to  pieces,  or  words  to  that  effect. 

The  managing  editor  had  never 
thought  of  that,  and  1  could  see  that  he 
was  shocked.  He  turned  slightly  and 
looked  toward  the  street.  I  imagined 
that  he  was  trying  to  hide  his  grief,  but 
he  was  only  stuffing  an  old  shirt  in  a 
place  where  a  window  pane  used  to  be. 

VVe  had  been  reporters — street  men — 
together,  and  friends  of  many  years’ 
standing.  And  now,  after  long  associa¬ 
tion,  we  had  come  to  the  parting  of  the 
ways.  We  clasped  hands  in  farewell — 
words  were  futile — and,  tripping  over  a 
loose  board  in  the  floor,  I  stole  softly 
from  the  sanctum. 

A  Sad  Parting 

A  minute  later  I  entered  my  own 
luxurious  office  with  its  Oriental  rug- 
gery  and  Japanese  tapestry,  and  hurling 
myself  nonchalantly  into  a  gaily  capari¬ 
soned  and  magnificently  upholstered 
chair,  I  realized  that  the  canning  season 
for  my  job,  like  that  of  tomatoes  and 
peaches,  was  here.  I  had  automatically 
retired  from  office. 

For  every  man,  no  matter  what  his 
business  or  profession,  there  is  some¬ 
one,  somewhere,  who  believes  in  him 
and  speaks  highly  of  his  accompli.sh- 
ments.  He  is  an  unofficial  press  agent. 
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.singing  paeons  of  praise  at  every  oppor¬ 
tunity. 

There  appeared  in  police  court,  one 
time, 'a  low-set,  ficrcc-looking  man,  who 
was  reputed  to  consider  assassination  in 
the  light  of  a  pastime,  and  if  you  met 
him  on  a  dark  night  and  ih  a  dark  alley, 
your  prospects  of  getting  rapped  on  the 
head  with  a  sandbag  or  a  piece  of  lead 
pipe  were  very  hopeful.  Despite  this,  I 
heard  one  of  his  friends  declare  that  he 
was  a  devoted  husband  and  a  loving 
parent. 

Tribute  of  a  Great  Admirer 

Early  in  my  carrer  as  a  chronicler 
of  police  court  events  1  acquired  an 
ardent  admirer.  I  did  not  seek  him ;  he 
forced  himself  upon  me.  Being  of  a 
shrinking  disposition,  I  rather  would 
have  remained  unhonored,  unsung.  It 
was  not  to  be.  One  day,  in  speaking ' 
of  me  and  my  work  in  the  presence  of 
several  friends  who  could  be  depended 
upon  to  pass  a  good  word  along,  this 
faithful  and  loyal  admirer  of  mine  said 
proudly,  enthusiastically:  “Why,  he 
writes  that  stuff  when  he’s  as  full  as  a 
goat  1” 

Thus,  fame  that  was  to  endure,  came 
to  me.  That  glorified  eulogy  is  still 
rumbling  down  the  subway  of  time, 
looming  ever  and  anon  with  added 
beauties  that  come  with  constant  repeti¬ 
tion. 

Though  the  police  court  drunk  has 
vanished  from  view  and  my  job  is  only 
a  memory,  that  touching  tribute  will 
stick  to  my  trail  in  the  haggard  years 
to  come,  clinging  to  me  with  the  con¬ 
stancy  that  characterizes  the  delicious 
perfume  of  the  toothsome  limburger  and 
the  fragrant  eau  de  cologne  of  the 
garbage  wagon. 
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An  Empire,  ip  Itself 


The  progress  of  the  South  during  the 
past  five  years — particularly  the  states 
shown  on  this  map  is  heyond  anything 
ever  recorded  in  the  history  of  the  United 
States. 

It  is  permanent  boom  too — no  sliding  back 
— but,  somehow  the  spirit  of  the  thing  has  got 
into  these  people  and  the  steadily  increasing 
momentum  which  has  been  acquired  is  going 
to  put  the  South. way  beyond  anything  ever 
achieved,  or  even  dreamed  of. 

Make  your  Southern  business  grow  with  the 
South.  Identify  your  product  with  the  local 
boosters — through  local  daily  newspaper  ad¬ 
vertising. 


Southern  Opinion 

I  Your  average  Southerner  is  intensely  loyal 

I  to  ‘‘home  folks” — and  takes  his  daily  news- 
f  paper  a  heap  more  serious  than  does  the  aver¬ 
age  Northerner. 

'  I  Opinions  in  the  South  are  strong,  either  for  or  against 

any  proposition  and  Southern  opinions  are  formed  hy 
reading  Southern  daily  newspapers. 

Southern  merchants  are  working  hard  constantly  to 
get  and  keep  “home  trade”  at  home. 

lies 

ijig  They  are  very  much  “on  the  job”  all  the  time  and 

ted  have  a  splendid  appreciation  of  the  value  of  daily  news¬ 
paper  advertising. 

ack.  -  .  They  are  willing — and  anxious  to  cooperate  with 
manufacturers  in  pushing  meritorious  merchandise  of  any 
jjjjg  kind — and  are  thoroughly  awake  to  the  idea  of  cooperating 

;ver  -  through  the  daily  newspapers  printed  in  their  home  cities. 

National  advertisers  can  materially  increase  their 
3cal  Southern  business  by  cooperating  with  local  merchants, 
ad-  through  daily  newspapers  in  reaching  this  great  territory. 
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Spartanburg  Herald 

(H) 

4,388  y 

.08 

.08 

New  Orleans  Tlmea-PlcayoDt  (8) 

94.624 

.15 

.16 

Spartanburg  Herald 

(9) 

5.473 J 

New  Orleans  Dally  States 

(B) 

41.994  ) 

.10 

.08 

TBNNBSSBB 

New  Orleans  Dally  States 

(8) 

37,675  ( 

•New  Orleans  Item 

(B) 

73,906 

.12 

.12 

'Chattanooga  News 

(E) 

17,262 

.04 

.04 

•New  Orleans  Item 

(8) 

87,588 

.15 

.16 

'Chattanooga  Times 

(M) 

30.408 

.06 

.06 

'Chattanooga  Times 

(8) 

20.868 

.06 

.06 

FLORIDA 

Knozrllle  Sentinel 

(E) 

24,022 

.06 

.045 

'Knoxrllle  Journal-Tribune 

(M)  1 

>  24.838 

.06 

.045 

Jacksonrille  Metropolis 

(E) 

19.117 

.046 

.045 

'Knozrllle  Journal-Tribune 

(8)  j 

Florida  Tlmes-Unlon,  Jacksonville  (MAS) 

30.423 

.06 

.06 

Memphis  Commercial  Appeal 

(M) 

82,276 

.14 

.12 

Pensacola  Journal 

(M) 

5.610 

.0172 

.0172 

Memphis  Commercial  Appeal 

(8) 

118,148 

.17 

.15 

Pensacola  Journal 

(8) 

6.687 

.0172 

.0172 

Nasbrille  Banner 

(E)  ] 

49,590  1 

.07 

.07 

Pensacola  News 

(B) 

5,090 

.02 

.02 

Nashrllle  Banner 

(8)  j 

.08 

.06 

Nashrllle  Tennessean 

(M) 

34,349 1  ‘ 

KBNTCCEY 

Nashrllle  Erening  American 

(E) 

16,196  4 

.06 

.08 

Sunday  Tennessean  Sc  American 

(8) 

34.051  J 

*lx>ulsvllle  Herald 

(M) 

52,456  1 
48.767  J 

.08 

.08 

irf  nnTvr  a 

. 

'Louisville  Herald 

(8) 

tBiistoI  Herald-Courler 

11.094 

Paducah  News  Democrat 

(MAS) 

7,004 

.0225 

.018 

(MAS) 

.04 

.04 

DanrIIIe  Register  and  Bee 

(UAB) 

10.669 

.08 

.08 

'Newport  Newa  TImes-Herald 

(E) 

13,087  > 
9.463  } 

.04 

.04 

Government  Statements 

April  1st.  1919. 

'Newport  News  Dally  Press 

(SAM) 

•A.  B.  C.  statemanti  April  lit,  1019. 

Norfolk  Ledger-Dispatch 

(B) 

43.389 

.07 

.06 

tPublisher’s  statement,  April  1st,  1919. 

Roanoke  Times 

(HAS) 

11,306) 

.08 

Roanoke  World-News 

(B) 

11,288  ) 

.04 

tlnclndea  Bristol.  Tens. 

Mr.  National  Advertiser 
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Do  you  know  that  you  can  buy  space  in  40  great  newspapers 
with  6,300,000  circulation,  covering  the  35  great  centres 
of  industry  of  the  United  States,  for 

^8  ^®  per  line  on 

5,000-line  contract 

Such  localized  national  advertising  placed  in  the  35  great  na^ 
tional  markets  is  much  more  economical  than  paying 
more  money  for  space  in  media  of  only  ^  the 
circulation  scattered,  shot-gun  style, 
all  over  the  country 

If  you  desire  to  cover  the  300  principal  markets  of  the  country 
reaching  13,600,000  circulation  it  can  be  done  by  using 
310  newspapers  at  a  cost  of  $22.29  a  line 
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